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About the Seminar

In present scenario of development the role of women has changed, the
dimensions like cultural expressions, work and mobility, education health and
family size, political expressions and social awareness have changed the role of
women over the years. Women have made their mark in different walks of life
and are competing successfully with men; despite the different barriers the role
of women in economic development of our country is as important as that at
their male counterparts.

Women entrepreneurs are those who explore new parts of economic
involvement and contribution. Women Entrepreneurs have been making a
significant impact in all segments of the economy. Women get empowered
through their entrepreneurial attitude and skill either choosing as a profession or
as a challenge and do something new or take up business enterprises to get
financial difficulties and responsibilities thrusts on them due to family
circumstances.This seminar will contribute significance to the growth and

development of women entrepreneurship.

Objectives of the seminar

1.To overview the Role of Government Organizations for empowering in
Women Employers.

2.To study the Women Entrepreneurship Problems and Prospects of Indian
Economy.

3.To study the Sociological Dimensions of Women Entrepreneurship.

4.To overview the Self Help Groups (SHGs) - Way Towards Women
Entrepreneurship.

5. To discuss the Impact of Technologies on women Entrepreneurship.

6. To study the Role of Indian Constitution, Government Organizations and the
Non Government Organizations in women Entrepreneurship.

7. To study the rural Women Entrepreneurship Problems and Prospects.
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Areas of subthemes

Women Entrepreneurship in India Now and In Future.

Role of Government Organizations for empowering in women
Employers.

Rural women Entrepreneurship Problems and Prospects.

The Need of Developing Women Entrepreneurs in India.

Women Entrepreneurship Development Empowerment and Constraints.
Women Entrepreneurship in India- Opportunities and challenges.

Role of Indian Constitution, Government Organizations and the Non —
Government Organizations in women Entrepreneurship.

Role of Information and Communication Technologies in women
Empowerment.

Women Entrepreneurship Problems and Prospects of Indian Economy.
Impact of Technologies on women Entrepreneurship.

Self Help Groups (SHGs) - Way Towards Women Entrepreneurship




About the college

D. K. Shinde college of Education Gadhinglaj is permanently affiliated to
the Shivaji University Kolhapur, recognized by NCTE Bhopal and accredited by
NAAC. It has established in 1990. The college is performing it’s duty sincerely
and honestly. College is having it’s moderate campus with specious academic
and administrative blocks. It is under the management and organization of
Chhatrapati Shahu Institute of Business Education and Research Kolhapur
(CSIBER). The campus is environmentally free from all kinds of pollution.
There is a network of community, School and Institution. The institute is
running training programme for the bachelor’s degree, where interactions take
place with the teacher educators and the teachers teaching at secondary and
higher secondary level. While discussing on different issues institute felt the
need regarding the awareness about the Women entrepreneurship,so keeping
this background in mind the institute has selected this theme for seminar. This
seminar will contribute significance to the growth and development of women

entrepreneurship.
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CHIEF PATRON MESSAGE

| am indeed happy that a seminar on ‘Challenges before Women
Entrepreneurship in India’ is being conducted by D. K. Shinde College of Education,
Gadhinglaj. | congratulate Principal Dr. S. M. Raykar and his colleagues for the
decision. A women entrepreneur is a person who accept challenging role to meet her
personal need and become economically independent. A strong desire to do something
positive is a built quality of entrepreneur. Though woman deals a great attention in
developing country her entrepreneurial world is still male dominated. There are
several reasons for this slow growth. We are talking about globalization but the
question is that how many percentage women entrepreneurs are able to compete such
a global competitor. The present seminar focuses on real situation of Women
Entrepreneurship at Indian scenario.

I wish the seminar all the success.

Adv. S.D.Shinde
President CSIBER
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It is a matter of pride that D.K.Shinde College of Education, Gadhinglaj is
organizing one day seminar on ‘Challenges before Women Entrepreneurship in India’
to be held on 14th July 2017.

Indian Women have good potential. However due to customs in India women
lack opportunities in their businesses regarding finance, technology and marketing etc.
To face these challenges and to understand the opportunities, it is necessary to create
awareness amongst Women Entrepreneurship. They can overcome the social and
institutional barriers and strengthen their participation. | am sure that these themes

will be discussed in this seminar. | wish the seminar a grand success.

Dr. R. A. Shinde
Secretary and managing trustee, CSIBER




CHIEF GUEST MESSAGE

Entrepreneurship is an inner voice of women which gives birth to ‘Entrepreneur’ who
has outstanding qualities and innovative thinking in rural area, especially for women.
Entrepreneurship means resource management for conversion of raw material into finished
products with the help of innovative ideas. Rural Women Entrepreneurship Development
(RWED) through skill development programme is an innovative and out of the box thinking
approach. A rural woman entrepreneurship development is mainly depends on motivation and
creativity which will be developed by way of training and innovative programmes. To
support the thought of father of the nation Mahatma Gandhi, i.e. “we should move towards
rural area and then only ‘Gramin Bharat’ will come into reality”. Rural Women
Entrepreneurship (RWE), Rural Women Employment (RWE) and Rural Women
Empowerment (RWE) have positive partial correlation among 3RWE. At the same time
Women Entrepreneurship Development (WED) and Rural Development (RD) has positive
partial correlation in the globalized world at local and rural level. It can be interpreted that
there is inter and intra correlation among RWE®, WED and RD in rural India. Innovation is
the key for women entrepreneurial success which leads to productivity and growth of
economy. Rural Women Entrepreneurship Development in rural area through training
programmes and creativity is possible.

Rural area is full of natural resources where Leaf cups, Leaf plates, Packed
Vegetables, Tomato processing-Ketchup, Soups, Pickles-Mango, Chile, Lemon, Turmeric,
Mayien mula, Jaggery Industry, Jaggery Cake, Jaggery Chocolate, Jaggery gift and
decorative items, Sugar cane juice, Grass Cultivation, Grass bundles, Dairy- Buffalo and
Cow, Farm equipments shops, Nursery: Floor, indoor plants, vegetable plants, show plants,
bonsai, Floriculture....Rose, Nishigandha, Gerbera, Hen farming, Duck farming, Fish
farming, Goat Farming, Training centers for employees and farmers, Chilly powder, Corn
flake process unit, Soya process units, Kokan Meva - Collection, processing and marketing
units, Karavand, Jambkul, Avala.....juice, syrup, Hirada, Behada: Plantation, Nursery,
Collection, Processing, Auryedic medicine, Cashew nuts: Plantation, Processing, Oil
extraction, Powder, Rice mills, Poha mills, Chirmura mills, Honey farming, Wood craft:
Collection, Marketing, Show pieces, Medical plantation and extraction, Rabbit Farming,

Auryedic Herbal Shampoo, Mushroom development, Green house / Poly house, Farm




equipments production and marketing, Pickles and Chutani, Readymade salad packs
preparation and marketing, Horticulture, Sericulture, Sericulture, Potato Processing, Chips,
Wafers, Powder, Sweet potato (Ratala) processing units, Mango canning, Packing material,
Winery from grapes, Seed shops, Pesticide shop, Food processing units etc. Internet
marketing for farmers, Ready to cook vegetable packing, Agro hardware shop, Soil testing
lab, Plant testing lab, Herbal Soap Business, Plastic Business for agriculture, Logistic
Management for agro products, Technology purchases consultancy, Floriculture - production,
packing, marketing, perfume extraction etc are the avenues available for rural women
entrepreneurs. “Kar Bhala Hoga Bhala” in the education and become one of the biggest
trusts in the state of Gujarat who have been running “Roti” making machine in the mess at
hostel campus. The machine can be adjusted according to hardness or softness, size, width,
thickness of roti by adjusting the rollers. The machine speed can be adjusted according to
requirement of number of roties in one hour. The present capacity of the machine is to serve
roti for 1300 people in one hour. This machine is definitely useful for students’ mess where
bulk roti supply in less time is required. The institution has set a slogan, ‘Do Good, for
Goodwill comes to you”. Considering the analysis it is proved that the “Roti making
machine is more suitable for mess, big hotels, railway pantry, big companies canteens,
mangal karyalayas and caterers, especially women entrepreneurs”. The cost of roti by
machine is Rs. 00.85 and cost of roti by manual production is Rs. 3.21, so cost of roti making
by machine is economical, which has really proved by this sample SVKM Institute,

Gandhinagar, Gujarat.

Dr. A.M. Gurav

Coordinator,

Centre for skill and Entrepreneurship Development,
Shivaji University kolhapur




KEYNOTE ADDRESS

Dr.Mallikarjun C.Kankatte,
Associate professor in HKE, Society’s Basaveshwara College of Education,
Bidar. State- Karnataka.
Email. Id: mkankatte@yahoo.com
At
D.K.SHINDE COLLEGE OF EDUCATION, GADHINGLAJ
National Seminar on “Challenges before women Entrepreneurship in India «

Distinguished Participants, Ladies and Gentlemen,

I am honored to Key note address on “ Challenges before women Entrepreneurship
in India “ A one day National seminar organized in your Esteemed College .This workshop
dealing with key issues on Women Entrepreneurship in India now and in future, The role of
Government Organizations for empowering in women employers, Rural women
entrepreneurship problems and prospects, The need of Developing women Entrepreneurs in
India, Women Entrepreneurship development empowerment and constraints, \Women
Entrepreneurship in India opportunities and challenges, Role of Indian Constitution
,Government Organization and Non-government organizations in Women Entrepreneurship,
Role of Information and communication Technologies in women Empowerment, WWomen
Entrepreneurship problems and Prospects of Indian economy, Impact of Technologies on
Women Entrepreneurs and Self Help Groups(SHG)-Way towards Women Entrepreneurship.

Dear friends and delegate, I am trying to cover all the above mentioned sub-
themes/key issues of this workshop in my key note address, however due to time constraints,
I would like cover only the Basic concept of Entrepreneurship, Women Entrepreneurship,
Growth of Women Entrepreneurs in India, Characteristics of Entrepreneurship,
Entrepreneurial Process, Functions of Women Entrepreneurs, Factors Influencing Women
Entrepreneurs,

Problems faced by Indian women Entrepreneurs, Numbers of Women Entrepreneurs
Registered in India Successful leading Business women in India and Ways to Develop
Women Entrepreneurs.

Dear friends before knowing to understand the Challenges and problems of Women
Entrepreneurship in India it is very important to known basic terminology or concept
Entrepreneurship and then Women Entrepreneurship.

The word "Entrepreneur” is derived from the French verb 'entrepredre’. It means 'to
undertake'.

In the early 16th century, the Frenchmen who organized and led military expeditions
were referred as 'Entrepreneurs’. In the early 18th century French economist, Richard
Cantillon used the term entrepreneur to business. Since that time, the word entrepreneur
means one who takes the risk of starting a new organization or introducing a new idea,
product, or service to society.
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According to J.B. Say, “An Entrepreneur is the economic agent who unites all means
of production; land of one, the labour of another and the capital of yet another and thus
produces a product. By selling the product in the market the pays rent of land, wages to
labour, interest on capital and what remains is his profit.” Thus, an Entrepreneur is an
organizer who combines various factors of production to produce a socially viable product

According to Joseph Schumepeter, "An entrepreneur in an advanced economy is an
individual who introduces something new in the economy, a method of production not yet
tested by experience in the branch of manufacture concerned, a product with which
consumers are not yet familiar, a new source of raw material or of new market and the like".

According to Cantillon "An entrepreneur is the agent who buys factors of production
at certain prices in order to combine them into a product with a view to selling it at uncertain
prices in future”. To conclude an entrepreneur is the person who bears risk, unites various
factors of production, to exploit the perceived opportunities in order to evoke demand, create
wealth and employment.

Concept of Entrepreneurship: - Literature abounds as to what entrepreneurship is all about.

Davis in 1983, as cited in Igbo (2005) sees entrepreneurship as the creation and
running of one’s own business. Timmons in 1987 also cited in Igho (2005), sees it as the
creation, building and distribution of something of value from practically nothing to
individuals, groups, organizations and society. He summed up by stating that it involves
planning and organizing small business ventures through the mobilization of people and
resources to meet people’s needs.

According to Schumpeter (1995), entrepreneurship is a process of change where
innovation is the most vital function of the entrepreneur. It is the basic requirement for
economic development in a free enterprise or mixed economy where innovation is the basis
of development. Innovation in a system can increase the marginal productivity of the factors
of production.

The above definitions and discussions point to the fact that entrepreneurship involves
innovation, development, recognition, seizing opportunities and converting opportunities to
marketable ideas, value while bearing the risk of competition, A theory of evolution of
economic activities, Continuous process of economic development, An ingredient to
economic development, Essentially a creative activity or an innovative function, A risk taking
factor which is responsible for an end result, Usually understood with reference to individual
business,The name given to the factor of production, which performs the functions of
enterprise,Creates awareness among people about economic activity and Generates Self-
employment and additional employment.

Concept of Women Entrepreneurship

Entrepreneurship is an economic activity, which is undertaken by an individual or
group of individuals. Entrepreneurship can be defined as the making of a “new combination”
of already existing materials and forces; that entrepreneurship throws up as innovations, as
opposed to inventions and that no one is entrepreneur forever, only when he or she is actually
doing the innovative activity. Women entrepreneurship is the process where women organise
all the factors of production, undertake risks, and provide employment to others. The
definition of women entrepreneurship has never been differentiated based on sex and hence
could be extended to women entrepreneurs without any restrictions.




According to Medha Dubhashi Vinze, a woman entrepreneur is a person who is an
enterprising individual with an eye for opportunities and an uncanny vision, commercial
acumen, with tremendous perseverance and above all a person who is willing to take risks
with the unknown because of the adventurous spirit she possesses.

Women entrepreneur may be defined as a woman or group of women who initiate,
organize, and run a business enterprises.

In terms of Schumpeterian concept of innovative entrepreneurs, women who
innovate, imitate, or adopt a business activity are called “women entrepreneurs.

Thus, a woman entrepreneur is one who starts business, manages it independently, and
tactfully, takes all the risks, faces the challenges boldly with an iron will to succeed. Women
entrepreneurship is an economic activity of those women who think of a business enterprise,
initiate it, organize and combine the factors of production, operate the enterprise and
undertake risks and handle economic uncertainty involved in running a business enterprise.

Women entrepreneurship’ is like a discipline for a child that begins at home. Women
have been entrepreneurs in different ways. A house-wife is an entrepreneur as she manages
her time, strategizes and plans on ways to secures her children’s future, passionate about her
home and family and wears so many more different hats for a successful life.

Today, we have given it a name “Entrepreneur” as she steps out into the arena. In
today’s world, women have scaled greater heights in different industries. Women
entrepreneurs have to find a balance economically and financially both, home front and
career. It is always a great idea to be active and inculcate a habit to be part of local networks
of women entrepreneurs. This helps to enhance the role of women entrepreneurship, where
their self-owned business involves directly the policy makers at local, regional, and national
levels.

Women play a very important and vital role in every aspect of life thereby needs a
great balance between work, personal life, family life, and social life. The main reason for
most start-ups and entrepreneurial ventures to fail are the operational costs and overheads
thereby directly affecting sustainability.

The Government of India has defined women entrepreneurs based on women
participation in equity and employment of a business enterprise. Accordingly, the
Government of India (GOI2006) has defined women entrepreneur as “an enterprise owned
and controlled by a women having a minimum financial interest of 51 per cent of the capital
and giving at least 51 per cent of the employment generated in the enterprise to women.”
However, this definition is subject to criticism mainly on the condition of employing more
than 50 per cent women workers in the enterprises owned and run by the women.

In nutshell, women entrepreneurs are those women who think of a business enterprise,
initiate it, organize and combine the factors of production, operate the enterprise and
undertake risks and handle economic uncertainty involved in running a business enterprise.

Growth Of Women Entrepreneurs In India

If the society is a vehicle, both men and women are its two wheels. Contributions
of both women and men are required to the activities of building a nation. India has about
seven lakh villages, in which more than 70 per cent of its population lives. The labour force
in the rural sector is formed by 56 per cent of the male and 33 per cent of the female. Women
struggle in India for entrepreneurial freedom though more than 60 years have completed after
the independence. They still face various socio-economic problems.




Women entrepreneurs in India comprise a small proportion of the total
entrepreneurs. The emergence of women entrepreneurs has been hampered by attitudinal
constraints, social traditions, and kinship system. Due to the lack of technical knowledge and
little competition from men, Indian women have contributed for the most part to household
industries. The spread of education and growing awareness among women have motivated
women to enter the fields of engineering, electronics, energy, and such other industries.

In spite of the small number of such units, women start units for manufacturing solar
cookers, TV, capacitors, electronic ancillaries, and small foundries. The growth of women
entrepreneurs in the country has been accelerated by several government agencies and
voluntary organization like Mahilamandals and so on Indian women have become more
career-minded, economically independent, and more achievement-oriented. They would like
to widen their scope of work and taste the fruit of achievement.

However, now, the scenario is changing fast with modernisation, urbanisation, and
development of education and business. Thus, the opportunities of employment for women
have increased drastically.

Characteristics & features of Entrepreneurship:
1. Economic and dynamic activity:

Entrepreneurship is an economic activity because it involves the creation and
operation of an enterprise with a view to creating value or wealth by ensuring optimum
utilisation of scarce resources. Since this value creation activity is performed continuously in
the midst of uncertain business environment, therefore, entrepreneurship is regarded as a
dynamic force.

2. Related to innovation:

Entrepreneurship involves a continuous search for new ideas. Entrepreneurship
compels an individual to continuously evaluate the existing modes of business operations so
that more efficient and effective systems can be evolved and adopted. In other words,
entrepreneurship is a continuous effort for synergy (optimization of performance) in
organizations.

3. Profit potential:

“Profit potential is the likely level of return or compensation to the entrepreneur for
taking on the risk of developing an idea into an actual business venture.” Without profit
potential, the efforts of entrepreneurs would remain only an abstract and a theoretical leisure
activity.

4. Risk bearing:

The essence of entrepreneurship is the ‘willingness to assume risk’ arising out of the
creation and implementation of new ideas. New ideas are always tentative and their results
may not be instantaneous and positive.

An entrepreneur has to have patience to see his efforts bear fruit. In the intervening
period (time gap between the conception and implementationof an idea and its results), an
entrepreneur has to assume risk. If an entrepreneur does not have the willingness to assume
risk, entrepreneurship would never succeed.

Entrepreneurial Process
Entrepreneurship is a process, a journey, not the destination; a means, not an end. All
the successful entrepreneurs like Bill Gates (Microsoft), Warren Buffet (Hathaway), Gordon




Moore (Intel) Steve Jobs (Apple Computers), Jack Welch (GE) GD Birla, Jamshedji Tata and
others all went through this process.

To establish and run an enterprise it is divided into three parts — the entrepreneurial
job, the promotion, and the operation. Entrepreneurial job is restricted to two steps, i.e.,
generation of an idea and preparation of feasibility report. In this article, we shall restrict
ourselves to only these two aspects of entrepreneurial process.

Idea Generation Germination (Recognition)

\ 4

\ 4

Preparation (Rationalization)

\ 4

Feasibility study | Incubation (Fantasizing)

A

lllumination (realization) Verification (Validation)

v

Functions of Women Entrepreneurs:

As an entrepreneur, a woman entrepreneur has also to perform all the functions
involved in establishing an enterprise. These include idea generation and screening,
determination of objectives, project preparation, product analysis, and determination of forms
of business organization, completion of promotional formalities, raising funds, procuring
men, machine, and materials, and operation of business.

Frederick Harbison (1956) has enumerated the following five functions of a woman
entrepreneur:

e Exploration of the prospects of starting a new business enterprise.

e Undertaking of risks and the handling of economic uncertainties involved in business.

e Introduction of innovations or imitation of innovations.

e Coordination, administration, and control.

e Supervision and leadership.

The fact remains that, like the definition of the term ‘entrepreneur’, different scholars

have identified different sets of functions performed by an entrepreneur whether man or
women.




Factors Influencing Women Entrepreneurs

1.

PUSH FACTORS- Push factors are elements of necessity such as insufficicient family
income, dissatisfaction with salaries job, difficulty in finding work and a need for flexible
work schedule because of family responsibilities. These factors may have more importance
for women than for men.

. PULL FACTORS-Factors that work as entrepreneurial drive factors relate to

independence, self-fulfillment, entrepreneurial drive, and desire for wealth, power and
social status, co-operation and support of family members and a strong network of
contacts. The most prominent factor is self-achievement expressed in terms of challenge,
which helps women to start, run their own business, and turn it into a profitable venture.
When a strong need for achievement could not be fulfilled through a salaried position or
when there was a desire to transform a perceived opportunity into a marketable idea, then
these factors work for a person to state their own venture

PROBLEMS FACED BY INDIAN WOMEN ENTREPRENEURS

Besides the above basic problems, the other problems faced by women entrepreneurs

are as follows:

>

Family ties: Women in India are very emotionally attached to their families. They are
supposed to attend to all the domestic work, to look after the children and other members
of the family. They are over burden with family responsibilities like extra attention to
husband, children and in laws, which take away a lots of their time and energy. In such
situation, it will be very difficult to concentrate and run the enterprise successfully.

Male dominated society: Even though our constitution speaks of equality between sexes,
male chauvinism is still the order of the day. Women are not treated equal to men. Their
entry to business requires the approval of the head of the family. Entrepreneurship has
traditionally been seen as a male preserve. All these put a break in the growth of women
entrepreneurs.

Lack of Education: Women in India are lagging far behind in the field of education.
Most of the women (around sixty per cent of total women) are illiterate. Those who are
educated are provided either less or inadequate education than their male counterpart
partly due to early marriage, partly due to son's higher education and partly due to
poverty. Due to lack of proper education, women entrepreneurs remain in dark about the
development of new technology, new methods of production, marketing, and other
governmental support, which will encourage them to flourish.




Social Barriers: The traditions and customs prevailed in Indian societies towards women
sometimes stand as an obstacle before them to grow and prosper. Castes and religions
dominate with one another and hinder women entrepreneurs too. In rural areas, they face
barriers that are more social. They are always seen with suspicious eyes.

Shortage of raw materials: Neither the scarcity of raw materials, sometimes nor,
availability of proper and adequate raw materials sounds the death-knell of the enterprises
run by women entrepreneurs. Women entrepreneurs really face a tough task in getting the
required raw material and other necessary inputs for the enterprises when the prices are
very high.

Problem of finance: Women entrepreneurs stiffer a lot in raising and meeting the
financial needs of the business, Bankers, creditors and financial institutes are not coming
forward to provide financial assistance to women borrowers on the ground of their less
credit worthiness and more chances of business failure. They also face financial problem
due to blockage of funds in raw materials, work-in-progress finished goods and non-
receipt of payment from customers in time.

Tough competitions: Usually women entrepreneurs employ low technology in the
process of production. In the market where the competition is too high, they have to fight
hard to survive in the market against the organized sector and their male counterpart who
have vast experience and capacity to adopt advanced technology in managing enterprises
High cost of production: Several factors including inefficient management contribute to
the high cost of production, which stands as an obstacle before women entrepreneurs.
Women entrepreneurs face technology obsolescence due to non-adoption or slow
adoption to changing technology, which is a major factor of high cost of production.

Low risk-bearing capacity: Women in India are by nature weak, shy, and mild. They
cannot bear the amount risk, which is essential for running an enterprise. Lack of
education, training and financial support from outsides also reduce their ability to bear the
risk involved in an enterprises.

Limited mobility: Women mobility in India is highly limited and has become a problem
due to traditional values and inability to drive vehicles. Moving alone and asking for a
room to stay out in the night for business purposes are still looked upon with suspicious
eyes. Sometimes, younger women feel uncomfortable in dealing with men who show
extra interest in them than work related aspects.

Lack of entrepreneurial aptitude: Lack of entrepreneurial aptitude is a matter of
concern for women entrepreneurs. They have no entrepreneurial bent of mind. Even after
attending various training programmes on entrepreneur ship women entrepreneurs fail to
tide over the risks and troubles that may come up in an organizational working.

Limited managerial ability: Management has become a specialized job, which only
efficient managers perform. Women entrepreneurs are not efficient in managerial
functions like planning, organizing, controlling, coordinating, staffing, directing,
motivating etc. of an enterprise. Therefore, less and limited managerial ability of women
has become a problem for them to run the enterprise successfully.

Legal formalities: Fulfilling the legal formalities required for running an enterprise
becomes an upheaval task on the part of an women entrepreneur because of the
prevalence of corrupt practices in government offices and procedural delays for various
licenses, electricity, water and shed allotments. In such situations, women entrepreneurs
find it hard to concentrate on the smooth working of the enterprise.




> Exploitation by middlemen: Since women cannot run around for marketing, distribution
and money collection, they have to depend on middle men for the above activities.
Middlemen tend to exploit them in the guise of helping. They add their own profit
margin, which result in less sales and lesser profit.

Numbers of Women Entrepreneurs Registered in India

Women No of Rank | No of Women | Rank | Percentage
Entrepreneurship | Units Entrepreneurs

States Registered

Tamil Nadu 9,618 1. | 2,930 2 30.36
Uttar Pradesh 7,980 2. | 3,180 1 39.84
Kerala 5,487 3. | 2,135 3 38.91
Punjab 4,791 4, | 1,618 4 33.77
Mabharashtra 4,339 5. | 1,394 6 32.12
Gujarat 3,872 6. | 1,538 5 39.72
Karnataka 3,822 7. | 1,026 7 26.84
Madhya Pradesh 2,967 8. | 842 8 28.38
Other States and 14,576 9. | 4,185 9 28.71
UTs

Total 57,452 18,848 32.82

From above table, it discloses that Tamil Nadu stands first out of the total number of

units registered in India. Regarding the number of women entrepreneurs in India, the first
place goes to Uttar Pradesh followed by Tamil Nadu which holds the second place. It is
understood from the table that Tamil Nadu has taken more steps to improve the growth and
development of women entrepreneurs in Tamil Nadu with the help of financial institutions
and government agencies.

SUCCESSFUL LEADING BUSINESS WOMEN IN INDIA
The 21st leading businesspersons in India:-

Akhila srinivasan, Managing Director, Shriram Investments Itd.
Chanda Kocchar, Executive Director, ICICI Bank

Ekta Kapoor, Creative Director, balaji Telefilms Ltd

Jyoti Naik, President, Lijjat Papad.

Kiran Mazumdar Shaw, Chairman& Managing director, Biocon Ltd. Lalita D.Gupte,
JMD , ICICI Bank.

Naina Lal Kidwar, Deputy CEO , HBSE

Preetha Reddy , Managing Director, Apollo hospitals.

Priya Paul, Chairman, Apeejay Park Hotels.

Rajshree Pathy, Chairman, Rajshree Sugars & Chemicals Itd.
Ranjana Kumar, Chairman, NABARD.

Ways to Develop Women Entrepreneurs

1. Believe that women as specific target group for all developmental programmers.
2. Better educational amenities and schemes should be extended to women folk from
government part.




3. Sufficient training program on management skills to be provided to women
community.

4. Give confidence to women's participation in decision-making.

5. Professional training to be extended to women community that enables them to
understand the production process and production management.

Conclusion -

Entrepreneurship among women, no doubt improves the wealth of the nation in
general and of the family in particular. Women are very good entrepreneurs, and prefer to
choose the same as they can maintain work life balance. Even though we have many
successful Women Entrepreneurs in our country, but as we have a male dominated culture,
there are many challenges, which women entrepreneurs face from family & Society. Women
today are more willing to take up activities that were once considered the preserve of men,
and have proved that they are second to no one with respect to contribution to the growth of
the economy. Women entrepreneurship must be mounded properly with entrepreneurial
personality and skills to meet the changes in trends, challenges global markets and also be
competent enough to sustain and strive for excellence in the entrepreneurial are
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FROM THE PRINCIPAL DESK

Difference has seen in men and women in the world and India too.Woman has an
individual identity, has the capacity to develop her image, to face the difficult situation and
overall she is a human being.When we think about world’s population, half of the population
is of women. In India according to census of 2011, India’s population is 1,21,08,54977. From
it the population of male is 62,32,70,258 and population of Women is 58,75,84.719 which is
48.52% of total population. One can’t say that women development didn’t take place before
or after independence but due to different barriers women are not empowered and self
dependent in these days.

In India Varna categorization was introduced by religion. This categorization
neglected the women and shudras. Women were restricted to go out of their home. Male
dominated society created barriers purposely in their freedom, education and self dependency
so it’s a fact that there is a difference between the development of men and women.

Nation and society cannot be developed without education and prosperity of women
who are half of the population. Our aim must be to empower the women socially and
psychologically, Different institutions, personalities and government are working for
women'’s self dependence and empowerment.

UNO has declared the year 1975 as ‘International Women’s Year’. Year 1975 to 1985
was the decade declared as the ‘“‘Women’s Decade’ and implemented different schemes and
activities for women’s empowerment. In India National Conference was organized on
Women Entrepreneurship in 1981 in New Delhi. Social reformers, different social institutions
and Government are making efforts for women’s economical, educational and social
empowerment.

150 years ago Mahatma Phule said that nations development is depended on the way
of behavior of male with female. Woman is our mother who gives us birth. We expect and
insist for globalization on one side and on the other we neglect women’s empowerment,
prosperity and self dependency. Women’s empowerment is a challenge before us. Women
should have equality with men for the sustainable development of human being.

“Education is the most powerful weapon which you can use to change the world”
.......... Nelson Mandela.

According to Nelson Mandela

Women education, gender equality, women empowerment and women
Entrepreneurship should be created through education. To fulfill the aim of sustainable
development there is a need of each one to be active towards women Entrepreneurship.

Prin.Dr.S.M.Raykar

Seminar Director.




FROM CONVENER’S DESK

It gives me immense pleasure to welcome you for National Seminar at our college. In
Indian Scenario inequality between men and women in terms of access to capital resources
and government prove less development of women entrepreneurship. It is resulted in getting a
limited access to legal aspect, access to market and technology, participation in policy and
dialogue which are important aspects in development of women entrepreneurship .There is an
urgent need to look into these undeveloped abilities of women entrepreneurship. The present
seminar proposes to address this aspect by bringing together the senior professors, teachers
and students.

In the light of new introduced financial policies, marketing technology, experts view
will provide new insights to the required policy to all entrepreneurs.

| hope that the seminar will serve you as a good forum for enriching theme and

enlighting the delegates

Dr.T.Y.Patel

Seminar Convenear
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Information and Communication Technology and Entrepreneurship Development

Ajagekar R.H.
Librarian
Ajara Mahavidyalaya,Ajara

Abstract

The advent of information technology has changed all the aspects of the world in the third millennium
to a great extent and the entrepreneurship in particular. IT contributes to the entrepreneurship in different
ways. This paper focuses on “the development of Technology and its positive effects on the entrepreneurial
development especially in Indian context. It will discuss how technology has been an aid to the entrepreneurial
process and how start — up and established ventures can be benefitted through the systematic use of
technology

Key words - Technology, Entrepreneurial, Development, Ventures, Innovation

Introduction

Information and Communication Technology (ICT) is a general-purpose technology and as
such has a pervasive impact on the economy. It introduces a new paradigm for the configuration of
economic activities radically changing the approach to technology for development. The term
Information Technology (IT), as a component of ICT, refers to the gadgets with which information is
generated and disseminated. It includes such gadgets as the Telephone; analog, digital; the
Television, Radio, Fax and all other emerging technologies that make it possible to communicate
ever more conveniently across borders and cultures. Its role has changed the notion of
“entrepreneurship” from a time and space limited entity to a rather more pervasive concept
involving the use and modification of intangibles such as ideas and experiences in the creation of
equally virtual and intangible enterprises.

ICT has created a platform for ease of exchange of information and ideas between people.
The internet for instance has provided a virtual environment where anybody can set up a business
without the stress of seeking out a particular location and/or physical facilities.

The rapid growth and expansion of ICT has become a phenomenon that touches every
aspect of human life. From the home front to the work place, ICT have had a tremendous effect on
the way things are done. Mothers can now order groceries and sundry items from the comfort of
their kitchens and at the same time monitor their children’s itinerant movement in school. Some
entrepreneurial mothers go as far as starting a small, internet-based business from home. For the
worker, ICT has made it possible for his service to be available and accessible at virtually any time
thus making it possible to work at a considerable pace.

With the proliferation of new technologies such as super computers, the Internet and
Satellites, a communication revolution was unleashed on the world which gradually became a
smaller village of a conglomerate of cultures and nationalities. This has been termed “globalization”,
that is, a global village where borders and boundaries are continually being eroded by factors
beyond the control of any singular government or cartel. With this trend also comes a new
generation of risk takers, innovators and enterprise builders. These are the new generation of
entrepreneurs whose calculated risk-taking is built upon the ICT revolution.

Mobile telephony has become the most important mode of communication in developing
countries. While internet access has become a reality for many businesses and public institutions,
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and for individuals with higher levels of education and income, for the vast majority of low-income
population mobile telephony is likely to be the sole tool connecting them to the information society
in short to medium term. The rate of acceptance of the new technology in the country bewilders the
analysts and other observers.

ICT manifests in all aspects of lives, be it health, education, etc, and it is a pathway to
achieving the Millennium Development Goals (MDG), Most public services in advanced countries are
ICT-oriented. Most offices, even homes are equipped with computers. These are expensive in terms
of cost of materials, installation and maintenance in low per capita income countries. Irregular
power supply and the relatively underdeveloped communication system, among other poorly
developed infrastructures, are also sources of worry in a country. In addition, the cost of basic ICT
training has been overwhelming, considering the fact that computer literacy is at the core of most
types of training and has continued to positively influence many forms of training at basic and
advanced education levels.

Entrepreneurship however, is the recognition of an opportunity to create value, and the
process of acting on this opportunity, whether or not it involves the formation of a new entity. While
concepts such as “innovation” and “risk taking” in particular are usually associated with
entrepreneurship, the Global Entrepreneurship Monitor (2008) considers entrepreneurship as a
process involving not only the initial attitudes and aspirations of would be entrepreneurs but also
their changing attitudes, activities and aspirations in different phases of the entrepreneurship
venture. The phases were divided into three growth stages namely; conception, birth and
persistence. At the conception stage, general intentions are followed by “a more active early or
“nascent” phase where businesses are in gestation”). The birth stage marks the actual attainment of
the initial operational objectives of the new firm such as payment of salaries for at least three
months both to the business owner and sundry employees. At the persistence stage, the business is
already established for at least three years and is still surviving through innovative ideas and proper
management

The Importance of Technology in Entrepreneurship

It is evident that the impact of technology on our day to day lives has grown exponentially
over the past decade. Whether it be laptops or cell phones, technology helps us connected with the
world around us and acts as a portal to vasts amounts of knowledge which can be accessed with
ease. However, many new entrepreneurs do not utilize technology to its full extent to propel
themselves to new heights.

Following is a list of reasons of why entrepreneurs should incorporate technology in their
businesses:

1. Communication: good communication is necessary to allow efficient flow of information in a
business. Technology provides multiple channels for businesses to communicate both
internally and externally. Whether it’s setting up virtual workspaces where employees can
interact and develop ideas, or connecting to international businesses through the use of
video conferencing, technology can be used as an outlet which allows businesses to collect
feedback from their customers, which can used to improve or alter a product to suit the
needs of the customers better.
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2. Research and Development: through the use of technology, businesses can research the
market through the use of secondary data. This is extremely useful as it provides businesses
with in-depth knowledge about markets before penetrating them. Along with secondary
research, businesses can use technology to conduct primary research in addition to
using online surveys and customer feedback.

3. Web Based Advertising: one the most beneficial use of technology is advertising to millions
of people around the globe just at a click of a button. Web based advertising consists of
websites and social media. Websites can be built using DIY tools such as WordPress or
SquareSpace or professional web developers can be hired to create them. Unlike websites,
social media accounts are very easy to build for your business and provide exposure on a
wide variety of platforms such as Facebook, Twitter and YouTube.
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Entrepreneurship For Women: A Tool For Multi Dimensional Development
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Abstract

From the national developmental perspective India as a country still has highly potential source of
manpower and talent which remains to be unutilized. The source is nothing else but a women population of the
country which is almost the half in numbers of the total population. Empowerment of this immense source is
not only essential for their own development, but is also crucial for the country’s development in today’s
scenario where India is marking its place as the fastest growing economy to make an investment in on the
global canvas.

Capitalizing on the scope for entrepreneurship in era of globalization and so in mobilizing and utilizing
resources, it may be of vital importance to encourage entrepreneurship among women for multi dimensional
development. Empowering women for entrepreneurship will make women capable of running an enterprise
which will further cause creation of jobs for others. The department of Life Long Learning and Extension is
working for the economic and social development of people, especially from rural areas, of three district of
Kolhapur, Sangli and Satara through skill development programmes. The department has done considerable
work to encourage entrepreneurship among women of the localities for their economic empowerment for their
all round development .This paper intends to outline the significance of Entrepreneurship development
prorgammes in empowering women individually as well as in making them capable for employment
generation.

Keywords: Skill development, Entrepreneurship, Women Empowerment ,Employment
opportunities, All-round Development

Introduction:

From the national developmental perspective India as a country still has highly potential
source of manpower and talent which remains to be unutilized to its fullest capacity. The source is
nothing else but a woman’s population of the country which is almost the half in numbers of the
total population. Empowerment of this immense source is not only essential for their own
development, but is also crucial for the country’s development in today’s scenario where India is
marking its place as the fastest growing economy to make an investment in on the global canvas.

Capitalizing on the scope for entrepreneurship in era of globalization and so in mobilizing
and utilizing resources, it may be of vital importance to encourage entrepreneurship among women
for multi dimensional development. Empowering women for entrepreneurship will make women
capable of running an enterprise which will further cause creation of jobs for others.

Objectives

1. To address need of women’s empowerment in India

2. To point out importance of entrepreneurship development in creating employment opportunities
for women’s as well as national development
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3. To discuss role of the Department of Life Long Education and Extension in conferring
employability and entrepreneurship development

Methodology
Approach of the study

The Department of Life Long Education and Extension earlier known as The Department of
Adult and Continuing Education and Extension Work, Shivaji University, Kolhapur, Maharashtra is
engage in conducting various Life Long Learning programmes for the people of its jurisdiction. The
Researcher, has been one of the active functionaries of various development programmes in
different roles for these programmes. This paper intends to cast light upon how skill development
can attain entrepreneurship development further resulting into more job creations. The main focus
of the study is to bring potentials of entrepreneurship development in women for their
empowerment on individual as well as community level to the light.This study is based on the real
time experience of the researcher. The researcher by sharing her positive experiences in building
and enhancing entrepreneurship among women for their empowerment wishes to contribute in the
endeavour of women’s empowerment. Hence this paper is a mix of theoretical framework and real
time experience and is based on the descriptive research methodology.

Review of Literature

This paper is primarily based on the real time experience of the researcher in developing
entrepreneurship skills among the women for their empowerment. However to support the view
this paper also has referred literature by various experts, researchers, scholars, policy makers ,
government and institutional entities available in different media such as books ,journals, articles
and documented information on print and online resources.

Scope of the study

With more or less differences efficacy and usefulness of any capacity building skills remains
the same universally. In line with this belief the study is put forth to cast light upon the usefullness of
encouraging and developing entrepreneurship among the women in India irrespective of their
location. However the study has been formulated based on the prograammes and feedback received
from the beneficiaries from the three district of Kolhapur, Sangli and Satara which come under the
Jurisdiction of the Department of Life Long Learning and Extension Shivaji University, Kolhapur.
Hence the scope of the study may be said to be limited to the confines of the three districts.

Entrepreneurship for Women in India

Entrepreneurship plays very important role in the economic development of a country. In
recent times women have become major factors contributing to the economy of the country. Having
understood their rights and capabilities they have entered into many fields of business and
entrepreneurship. There have been efforts by the Government and various institutions to provide
entrepreneurship training to create successful entrepreneurs .In order to encourage
entrepreneurship women entrepreneurs are being given facilities, incentives, relaxations and
concessions under many schemes, programmes and provisions.

In Indian context ,the societal structure has been changing positively .As a result of the
efforts by social contributors and the government’s measures by the way of awareness ,lawful
provisions and most importantly as the women themselves have proved their mettle in many fields
the Indian society is becoming fairer with both the sexes for their development. They are emerging
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like never before powerful source in whatever ventures they are taking. Many success stories of
women bring their entrepreneurial potentials into the light and compel us to give them
consideration as contributing players in the economic development and so in national development
of the country. Women have certain inherent qualities and if trained with skills and knowledge they
can prove to be a highly potential human resource in any field. With these skills and knowledge they
can not only build their own entrepreneurial venture but they can also become the source for
employment for others.

However, on the other hand ,in many parts of India women are still economically dependent
of their counter parts or some other person. Owing to their familial obligations many women are not
able to use their skills and capabilities to the fullest to work outside the household to generate extra
income. In majority parts of the country, especially in rural areas, women are still not in the capacity
to enjoy their basic right of decision making. In some places the scenario is so worst that in some
families they cannot even take decision about child bearing. Therefore to be not able to take
decision and be independent is one of the chief causes of shortcoming in the fullest utilization of the
human resource in the country. In addition to that lack of factors such as education, knowledge and
exposure owing to lack of adequate economic capacity, facilities and perception towards them as a
weaker sex, keeps most of the women in the country away from development .Hence regardless of
their age, educational background and socio-economic status women in India are still in need of
their empowerment. As it is correctly said education is a key to development, women empowerment
can be achieved by providing them learning opportunities at any time in their life for their
empowerment. Thus Life Long Learning programmes can play key role in attaining the objective of
women’s empowerment.

The Department of Life Long Learning and Extension ,Shivaji University, Kolhapur

With an aim to reach out to and take education to the masses the Department of Adult and
Continuing Education and Extension Work was established in 1982 by Shivaji University, Kolhapur.
Recently it has been renamed as The Department of Life Long Learning and Extension. The
Department of offers various kinds of need based (short duration) Continuing Education Courses.
The Department offers Leadership and Human Resource Development, Quality of Life Improvement,
Individual Interest promotion, Social and Citizenship, Role Awareness programmes and courses. The
department also offers orientation and training in Life Long Education to teachers, students, social
workers administrative staff etc. The department acts as link between University & affiliated colleges
and society at large. The department strives to bring about all round development of people
especially of rural areas of the department’s jurisdiction by the ways of organizing various
programmes for their socio-economic, spiritual and health development.

The three district of Kolhapur, Sangli and Satara come under the jurisdiction of the
Department of Life Long Learning and Extension, Shivaji University, Kolhapur .The department
organizes various skill development programmes. The prime objective of the skill development
programmes is to enhance the employability of the participants for generating or increasing their
income. The programmes such as Jute article making, edible item like papad, spices and pickles
making, Floriculture, repairing electronic gadgets like Mobile , TV etc. ,computer literacy, event
management, gardening, imitation jewellery etc. organized for the people ,especially women of
rural and slum areas of the jurisdiction of the Department. The programmes are designed and
conducted keeping in mind the need of the hour of conferring employability skills for self
employment as well as entrepreneurial venture giving job opportunities to others. One’s
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employability capacity consists of set of different skills in the area of technical knowledge,
administration, peoples management, customer service, statutory compliance etc. The department,
by keeping holistic approach, tries to touch upon all the aforementioned skills through its different
programmes so as to create good entrepreneurs .Hence to serve this purpose the department
organizes course and programmes for personality development, communication skills, legal literacy,
event management etc. Gender discrimination at family and societal level is also one of the main
causes that hampering women’s development in India. It is very important to lend support to
women for their development. Hence to attain this the department organizes awareness and
counselling programmes for gender equality.

According to the feedbacks received from the beneficiaries, the programmes organized by
the Department of Adult and Continuing Education and Extension Work, Shivaji University Kolhapur
has proved helpful for many beneficiary women to start the enterprise or small business from the
scratches or with a minimum capital investment. According to them these programme have not only
helped gain the technical knowledge about the activity but also has created and encouraged
confidence among them to become an entrepreneur for self employment and giving jobs to others
creating win-win situation. Therefore it can be suggested that entrepreneurship development can be
attained by such programmes among the unprivileged classes of the society to empower them for
their self as well as national development as a whole

Conclusion:

From the national developmental perspective India as a country still has highly potential
source of manpower and talent which remains to be unutilized. The source is nothing else but a
women population of the country which is almost the half in numbers of the total population.
Empowerment of this immense source is not only essential for their own development, but is also
crucial for the country’s development in today’s scenario where India is marking its place as the
fastest growing economy to make an investment in on the global canvas. Entrepreneurship plays
very important role in the economic development of the country. In recent times women have
become major factors contributing to the economy of the country. However regardless of their age,
educational background and socio-economic status women in India are still in need of their
empowerment Education is a key to development, women empowerment can be achieved by
providing them learning opportunities at any time in their life for their empowerment. Thus Life
Long Learning programmes can play key role in attaining the objective of women’s empowerment.
The Department of Life Long Learning and Extension,Shivaji University, Kolhapur has been actively
engaged in promoting entrepreneurship development among the women of its jurisdiction by the
way of skill development and lifelong learning programmes and extension work. According to them
these programme have not only helped gain the technical knowledge about the activity but also has
created and encouraged confidence among them to become an entrepreneur for self employment
and giving jobs to others creating win-win situation. Therefore it may be concluded that
entrepreneurship development can be attained by such skill and entrepreneurship programmes
among the women from all strata of the society to empower them for their self as well as national
development of the country.
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Abstract

Women entrepreneurship is essential for every nation. If we want to compete with well-developed
nations, both men and women should participate in all activities on equal basis. Men performance is good, as
an entrepreneur, women also should grow well as an entrepreneur. Government should introduce such
schemes, which facilitates to progress women as an entrepreneur. Introducing schemes should not only
introduce (or) implement systematically for the sake of development of women entrepreneurs. Certain social
and cultural factors should support women to progress well as an entrepreneur. The Primary motivations to
women to get success as an entrepreneur not only in the form of financial assistance and government schemes,
there should be psychological support from family members and husband. Even though, government
supporting in financial aspects, without having moral support from near and dears women may not get success
as an entrepreneur. Now a days the aspirations of women entrepreneurs are increasing because their self-
confidence, self-esteem, self-motivations are increased. The literacy rate is gradually increasing, becoming well
aware of all things; enhancements in knowledge levels will make women to aspire in future. This paper high
lights on issues ,Introduction, Goals and Objectives of National policy for empowering the women’s
entrepreneurship in India, Problems of Women Entrepreneurs in India, Suggestions to Overcome the Problems
Faced By Women Entrepreneurs in India, Role of Government and Non -Government Organization to Develop
Women Entrepreneurs in India and conclusion.

Key words: Entrepreneurship, Women Entrepreneurship, Credit Facilities, & Develop Blue Print etc

Introduction

Women have been successful in breaking their confinement within the limits of their homes
by entering into varied kinds of professionals and services women entrepreneurs have proved to be
on par with their men counterparts in business acumen and are emerging as smart and dynamic
entrepreneurs. There are many reasons for women to enter into entrepreneurial ventures in a
predominantly society. Entrepreneurship among women is an important avenue through which
women can overcome their subordination within the family and the family and the society as a
whole. Therefore, development of entrepreneurship among women has received special attention
of the policy makers. In this direction, a special character in the seventh plan has converted into the
integration of women in economic development. The new industrial policy has stressed the need for
conducting special Entrepreneurial Development Programme (EDPs) for women. Besides this, today,
a network of institutions exists in the country to promote women entrepreneurship. The commercial
banks and the financial institution are an integral part of this network. Many organizations /
institutions and association promote and develop women entrepreneurship by providing financial
assistance at concessional rates of interest and organize industrial fairs and exhibitions.
Entrepreneurship Development Programme (EDPs) for women creates entrepreneurial awareness
among them.
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Goals and Objectives of National policy for empowering the women’s entrepreneurship in India
The goal of this Policy is to bring about the advancement, development, and empowerment

of women. The Policy will be widely disseminated to encourage active participation of all

stakeholders for achieving its goals.

Specifically, the objectives of this Policy include:

e Creating an environment through positive economic and social policies for full development
of women to enable them to realize their full potential.

e The de-jure and de-facto enjoyment of all human rights and fundamental freedom by
women on equal basis with men in all spheres — political, economic, social, cultural and civil.

e Equal access to participation and decision making of women in social, political, and
economic life of the nation.

e Equal access to women to health care, quality education at all levels, career and vocational
guidance, employment, equal remuneration, occupational health and safety, social security
and public office, etc.

e Strengthening legal systems aimed at elimination of all forms of discrimination against
women.

e Changing societal attitudes and community practices by active participation and
involvement of both men and women.

e Mainstreaming a gender perspective in the development process.

e Elimination of discrimination and all forms of violence against women and the girl child;

e Building and strengthening partnerships with civil society, particularly women’s
organizations.

Problems of Women Entrepreneurs in India
Women in India are faced many problems to get ahead their life in business. Women
entrepreneurs face many problems in their efforts to develop their enterprise. There are umpteen
problems faced by women at various stages beginning from their initial commencement of
enterprise, in running their enterprise. The main problems faced by the women entrepreneurs in
India are as follows:
> Absence of Entrepreneurial Aptitude: One of the biggest problems of women is the lack of
entrepreneurial aptitude. They have no entrepreneurial bent of mind. The basic
characteristics of an entrepreneur such as innovation, risk bearing etc. are absent in a
women entrepreneur. Many women take the training by attending the Entrepreneurship
Development Programmes without entrepreneurial bent of mind.
> Credit Facilities: Though women constitute about 50 per cent of population, the percentage
of small scale enterprise where women own 51 percent of share capital is less than 5
percent. Women are often denied credit by bankers on the ground of lack of collateral
security. Therefore, women's access to risk capital is limited. The complicated procedure of
bank loans, the inordinate delay in obtaining the loans and running about involved do deter
many women from venturing out. At the same time, a good deal of self- employment
programme has been promoted by the govt. and commercial banks.
> Family Conflicts: One of the main duties of women in India is to look after the children and
other family members. A very little time and energy is left for business activities. A married
woman entrepreneur has to make a perfect balance between domestic activities and
business activities. The woman entrepreneur cannot succeed without the support and
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approval of husband. Their success in this regard also depends upon supporting husband
and family. Thus, occupational back grounds of families and education level of husbands
have a great influence on the growth of women entrepreneurship.

Legal Formalities: Women entrepreneurs find it extremely difficult in complying with various
legal formalities in obtaining licenses etc.

Letting Fear Stand in the Way: In general, women can be less prone to taking risks and can
let their own fears (such as the fear of failure, fear of success, fear of being on their own
etc.) stand in the way of “going for it” and pursuing the path of entrepreneurship.
Confidence is a great way to combat these fears and the best way to feel confident in what
you are doing is to make sure that you are as prepared as possible before you start your
business endeavor. Also, believe in what you bring to the table and value your time, efforts,
and capabilities.

Lack of managerial ability: Women entrepreneurs may not be expert in each function of the
enterprise. She will not be able to devote sufficient time for all types of activities. High cost
of production: The high cost of production is another problem, which undermines the
efficiency and restricts development of women entrepreneurs. Women entrepreneurs so
face the problems of labour, human resources, infrastructure, legal formalities, overload of
work, lack of family support, mistrust etc.

Problems of Marketing: Women entrepreneurs often depend upon the middlemen for
marketing their products who pocket large chunk of profit. The middlemen exploit the
women entrepreneurs. Women entrepreneurs also find it difficult to capture the market and
make their products popular. It is one of the core problems as males mainly dominate this
area and even women with adequate experience fail to make a dent.

Not Being Taken Seriously: Within the business world, women’s opinions and advice are
not always viewed as “expert” compared to a man’s opinion. And when a female starts a
business, sometimes family, friends, and others in the business community can view it as a
hobby or a side project to family duties, rather than a bona fide business. Seeking out extra
support can help to help overcome this bias, but women need to realize that this is a true
gender bias obstacle.

Lack of Support by Society: One of the biggest problems women entrepreneurs is the social
attitude in which she has to live and work. There is discrimination against women in India
despite constitutional equality. Women do not get equal treatment in male-dominated
Indian society and male ego puts barriers in their progress. Entrepreneurship has been
traditionally seen a male preserve and idea of women taking up entrepreneurial activities
considered as a distant dream

Lack of Financial Support: Women entrepreneurs always suffer from inadequate financial
recourses and working capital. They are not able to afford external finance due to absence
of tangible security and credit in the market. Women have a very less property and bank
balance to their name. Male members of the family do not want to invest their capital in the
business run by women due to lack of confidence in their ability to run venture successfully.
The complicated procedure of bank loans also creates lot of problems in getting the required
finance. Women entrepreneurs even face problems in getting requisite working capital
financing day-to-day business activities. Women entrepreneurs have to depend upon their
personal saving and loans from family friends. Most of the women entrepreneurs fail due to
lack of proper financing facilities, because finance is lifeblood of every business activities.
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> Shortage of raw materials: The shortage of required raw materials is also one of the big
problems faced by women entrepreneurs. Women entrepreneurs find it difficult to procure
the required raw materials and other necessary inputs for production in sufficient quantity
and quality.

» Travelling: Women entrepreneurs cannot travel from one place to another as freely as men
do. Women have some peculiar problems like staying out in the nights at distant places etc.

» Wanting to Please Everyone: Females are often taught to “be nice” and “people pleasers”,
which can lead to seeking the approval of others. Subsequently, women can have a harder
time saying “No,” which can lead to under-charging for their products/services or being too
giving of their time and help in general. This typically comes at the expense of their own
needs, business or otherwise.

Suggestions to Overcome the Problems Faced By Women Entrepreneurs in India

Female entrepreneurship has been steadily climbing in recent years, but these new
opportunities and growth are not without a unique set of challenges. Women entrepreneurs face
many different "stumbling blocks," throughout their careers and offered the following suggestions:

Creating financial assistance: A large number of various finance cells may be open to provide easy
finance to women entrepreneurs. These special cells should provide finance to women
entrepreneurs at low and concessional rates of interest and on easy repayment facilities. Even these
finance cells should operate by women officers and clerks. Efforts should be made to provide finance
at the local level.

Establishing marketing Co-operative Societies: Marketing co-operatives should be established to
encourage and assist to women entrepreneurs. Government should give preference to women
entrepreneurs while purchasing their requirements. These marketing cooperating will help the
women entrepreneurs to sell their products on remunerative prices. This will help in eliminating the
intermediaries.

Providing Raw materials: The required, scare, and imported raw materials should be made available
to women entrepreneurs at priority basis at concessional rate.

Creating Educational awareness: The educational and awareness programmers should be arranged
to change the negative social attitudes towards women. The attitude of elders needs to be changed
about the potential of girls and their due role in society.

Training facilities: Training and developments programmers play very essential role for the
development of entrepreneurship. Special training schemes should be so designed that women can
get full advantages. Mobile training centers, part time training facilities etc. should be offered to
attract more and more women to the training centers.

Develop a Blue Print: Wesman said one of the top issues she experiences with women
entrepreneurs is that they lack having a set plan in place because so many women fall into their
business accidentally. "They seem to fall into the business because it's something they like doing, so
they don't create a specific plan or strategy," she said. Wesman advised all women entrepreneurs to
write up a business blue print when starting out that includes a clear description of the product or
service, their target audience and how the business will be run on a daily basis. This blueprint should
also touch on the specific responsibilities of the business owner and employees, as well as an
estimate of what it will cost to run the business in the first year.

Teamwork: Many female entrepreneurs try to handle every aspect of the business alone, it’s
important that female entrepreneurs surround themselves with team members that have different

www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 2 !‘




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

strengths and expertise that can help run a successful business. Women think they can do it all
themselves, and are not thinking about team building and tapping resources the way that men are.
Men in the business world tend to realize that, whereas women are used to multitasking.
Developing healthy relationship: Women often try to build relationships with prospective clients or
customers, which can set themselves up for disappointment, women need to build relationships, but
shouldn’t be scared to be competitive when pitching sales.

Hiding from cash flow issues: Managing cash flow and following up on owed money and payments is
critical to every successful business, but women tend to be less assertive when it comes to collecting
money. Owners need to face those debtors head on, and get what they are due.

Developing social rapport with employees: While many small businesses adopt that "family"
mentality, female entrepreneurs are often very guilty of getting too close with their workers, treat
employees like family and friends. It is about having a good business relationship, but not getting
involved in too personal relationship. When a relationship reaches that point, it becomes harder to
make decisions in the best interest of the business..

Role of Government and Non -Government Organization to Develop Women Entrepreneurs in
India

The Government of India has also formulated various training and development cum
employment generations programs for the women to start their ventures. These programmes are as
follows: In the seventh five-year plan, Government introduced a special chapter on the “Integration
of women in development” with following suggestion:

> Arranging training facilities: It is also suggested in the chapter to devise and diversify
vocational training facilities for women to suit their changing needs and skills.

> Decision-making process: It was also suggested to involve the women in decision-making
process.

> Developing new equipments: Efforts should be made to increase their efficiency and
productivity through appropriate technologies, equipments, and practices.

> Marketing assistance: It was suggested to provide the required assistance for marketing the
products produced by women entrepreneurs.

» Specific target group: It was suggested to treat women as a specific target groups in all
major development programs of the country.

The Government of India devised special programs to increases employment and income-
generating activities for women in rural areas. The following plans are lunched during the Eight,
Ninth and Tenth Five Year Plan:

> ‘Women in agriculture’ scheme was introduced to train women farmers having small and
marginal holdings in agriculture and allied activities.

> Prime Minister Rojgar Yojana and EDPs were introduced to develop entrepreneurial qualities
among rural women.

» Several other schemes like integrated Rural Development Programs (IRDP), Training of Rural
youth for Self employment (TRYSEM) etc. were started to alleviated poverty.30-40%
reservation is provided to women under these schemes.

» To generate more employment opportunities for women KVIC took special measures in
remote areas.
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Women co-operatives schemes were formed to help women in agro-based industries like
dairy farming, poultry, animal husbandry, horticulture etc. with full financial support from
the Government.

Trade Related Entrepreneurship Assistance and Development (TREAD) scheme was launched
by Ministry of Small Industries to develop women entrepreneurs in rural, semi-urban, and
urban areas by developing entrepreneurial qualities.

Women Component Plant, a special strategy adopted by Government to provide assistance
to women entrepreneurs.

Support for Training and Employment Programme of Women (STEP).

Development of Women and Children in Rural Areas (DWCRA).

Small Industry Service Institutes (SISIs)

State Financial Corporations

National Small Industries Corporations

District Industrial Centers (DICs)

Conclusion:

Entrepreneurship is presently the most discussed and encouraged concept all over the world

to overcome economic challenges. Independence brought promise of equality of opportunity in all

sphere to the Indian women and laws guaranteeing for their equal rights of participation in political

process and equal opportunities and rights in education and employment were enacted. But

unfortunately, the government sponsored development activities have benefited only a small

section of women. The large majority of them are still unaffected by change and development

activities have benefited only a small section of women i.e. the urban middle class women. Women

are willing to take up business and contribute to the nation’s growth.
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1. Introduction:

Women constitute around half of the total world population. So is in India also. They are
therefore regarded as the better half of the society. In traditional societies, they were confined to
the four walls of houses performing household activities. In modern societies they have come out of
the four walls to participate in all sorts of activities. The global evidences prove that women have
been performing exceedingly well in different spheres of activities like academics, politics,
administration, social work and so on. Now they have started plunging into industry also and running
their enterprises successfully. Therefore while discussing on entrepreneurial development of women
entrepreneurs in the country.

Al through small businesses owned by women have traditionally focused on fashion , fond
and other services sector, but recently women entrepreneurs have been moving rapidly into
manufacturing, construction and other industrial filed. Women owned business are lightly increasing
in the economics of almost all countries. The hidden entrepreneurial potential of women have
gradually been changing with the growing sensivity to the role and economic status in the society. It
means women have the potentials, skill, knowledge and adaptability to run a business successfully.

2. Meaning of Women Empowerment:

Women empowerment is a process in which women gain greater share of control over
resources-material, human and intellectual like knowledge, information, ideas financial resources
like money and access to money and control over decision making in the home, community, society
and nation and to gain power.

Women entrepreneur is a person who accepts challenging role to meet her personal need
and become economically independent. There are economical, social, religious, cultural and other
factors existing in the society which responsible for the emergency of the entrepreneurs.

The Government of India has defined a women entrepreneur is “ an enterprise owned and
controlled by a women having a minimum financial interest of 51% of the capital and giving at least
51% of the employment generated in the enterprise to women “.

3. Objectives of the Study:
1. To study the Problems of Women Entrepreneurship in Indian Economy
2. To suggest certain remedial measures to solve the problems of Women Entrepreneurship in
Indian Economy.

4. Methodology of Study:
The study is mainly based on secondary data taken from the reputed Published Sources like
Economic Survey, various books and websites on Internet.

5. Problems of Women Entrepreneurs:
Women Entrepreneurs encounter two sets of problems i.e. general problems entrepreneurs
and problems specific to women entrepreneurs. These are discussed follows.
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I. Problem of Finance: Finance is regarded as life blood for any enterprise be in big or small.
However women entrepreneurs suffer from shortage of finance on two counts. Firstly women do
not generally have property on their names to use them as collateral for obtaining funds from
external sources. So that access to the external sources funds is limited. Secondly the banks also
consider women less credit-worthy and discourage women barrowers on belief that they can at any
time leave their business.

Il. Scarcity of Raw Materials: Most of the women enterprises are plagued by the scarcity of raw
materials and necessary inputs. Added to this is a high price of raw materials, on the one hand and
getting raw material at the minimum of discount on the other. The failure of many co-operatives in
1971 engaged in based making is example how the scarcity of raw material sounds the death knell of
enterprises run by women.

lll. Male dominated Society: The constitution of India speaks of equality between sexes. But in
practice women are looked upon as ablai.e. Weak in all respects. In male dominated Indian society,
women are not treated equal to men. This turn serves as a barrier to women entry into business.

IV. Lack of Education: In India around 60% of women are still illiterate. llliteracy is the root cause of
socio- economic problem. Due to the lack of education women are not aware of business,
technology and market knowledge. Also lack of education causes low achievement motivation
among women.

V. Market Oriented Risk: A number of women have to face the challenges of market because of stiff
competition. Many business women find it difficult to capture the market and compete with their
product. They are not fully aware of the changing market conditions.

VI. Motivational Factors: Successful businessmen can be self motivated through setting up a mind
and taking up risk and accepting social responsibilities on shoulder. The other factors such as family
support government policies financial assistance etc. are also important to set up business.

VII. Lack of Confidence: Women lack confidence in their strength and competence. The family
members, the society and unwilling to stand beside their entrepreneurial growth.

VIII. Training Programs: Training programs are essential to new rural and young entrepreneurs who
wish to set up a small and medium scale unit. The programs enrich the skill and potential of women
entrepreneur.

6. How to Develop Women Entrepreneurs?

Right efforts on from all areas are required in the development of women entrepreneurs
and their greater participation in the entrepreneurial activities. Following efforts can be taken into
account for effective development of women entrepreneurs.

1. Consider women as specific target group for all developmental programmers.

2. Better educational facilities and schemes should be extended to women folk from
government part.

3. Adequate training programmed on management skills to be provided to women community.

4. Encourage women’s participation in decision-making

5. Vocational training to be extended to women community that enables them to understand
the production process and production management.

6. Skill development to be done in women's polytechnics and industrial training institutes. Skills
are put to work in training-cum-production workshops.

7. Training on professional competence and leadership skill to be extended to women
entrepreneurs.
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8. Training and counseling on a large scale of existing women entrepreneurs to remove

psychological causes like lack of self-confidence and fear of success.

9. Counseling through the aid of committed NGOs, psychologists, managerial experts and

technical personnel should be provided to existing and emerging women entrepreneurs.

10. Continuous monitoring and improvement of training programmers.

11. Activities in which women are trained should focus on their marketability and profitability.

12. Making provision of marketing and sales assistance from government part.

13. To encourage more passive women entrepreneurs the Women training programmed should

be organized that taught to recognize her own psychological needs and express them.

7. Successful Leading Business Women in India:

Sr.No Name Position Company
1 Chanda Kocchar Executive Director ICICI Bank.
2 Ekta Kapoor Creative Director Balaji Telefilms
3 Jyoti Naik President Lijjat Papad
4 Lalita .D. Gupte Jt.Managing Director (MD) ICICI Bank.
5 Preeta Reddy Managing Director (MD) Apollo Hospital
6 Rashree Pathy Chairman Rashree Sugar and
Chemicals Ltd.
7 Ravina Raj Kohli Media Personality and Ex- President | Star News
Renuka Ramanath CEO ICICI Ventures
Tarajani Vakil Former Chairman and MD EXIM Bank.
10 Ritu Nanda CEO Escolife
11 AkhilaSrinivasan Managing Director Shriram Investments
Ltd
12 KiranMazumdar- Chairman and Managing Director Biocon
Shaw
13 Ranjana Kumar Chairman NABARD
14 Ritu Kumar Fashion Designer
15 ShahnazHussain CEO Shahnaz Herbals

8. Schemes for Women Entrepreneurs:

1. Seed Capital Scheme

National Equity Fund

Prime Minister’s Employment Guarantee Scheme
Single Window Scheme.

Bank Schemes for Women Entrepreneur

Mahila Artik Vikas Mahamandal

o Uk wnN

9. Conclusion:

Entrepreneurship among women, no doubt improves the wealth of the nation in general and

of the family in particular. Women today are more willing to take up activities that were

once

considered the preserve of men, and have proved that they are second to no one with respect to

contribution to the growth of the economy. Women entrepreneurship must be moulded properly

with entrepreneurial traits and skills to meet the changes in trends, challenges global markets and

also be competent enough to sustain and strive for excellence in the entrepreneurial arena.
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Women Empowerment through Entrepreneurship Development (Self Help Group)
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“Unless women are empowered, issues like literacy, health, population explosion will remain
unresolved problems of developing countries. Hence the development of women entrepreneurship is
very much essential not only for the economic empowerment but also for well-being of the whole
country”.

-Amartya Sen

1. Introduction:

The concept of women empowerment is at the infant stage in India. Our social structure
doesn’t accept the idea of the women as an equal partner to the male in the society. In India
through women have played key role in the society, their abilities have not been properly tapped
due to the lower status of women in the society.

To overcome this education must reach the grass root level and the society as a whole must
provide necessary incentives for the development of women entrepreneurs i.e. Self Help Group.
Women constitute half of the world’s population. Any strategy aimed at economic development
will be incomplete without involving them. Women empowerment has gained momentum in the
last three decades. At present women are emerging as an economic force which can’t be neglected
by the policy makers. The industrial performance of Asia-pacific region driven by foreign direct
investment, technological innovation has brought a wide range of economic and social
opportunities to women.

According to the statistics women constitute 50% of population, 30% of labour force, 60% of
working hours but they have only 10% share in income 1% share in property. It means that women
have the right to work but not the right to own property. This is the biggest hurdle in the women
empowerment. Women empowerment is possible through economic empowerment only.
Entrepreneurship is the only key to economic empowerment of women. In view of the scarcity
women entrepreneurial talents in developing countries, attempts are now made to promote and
develop women entrepreneurship so that it can act as the much needed stimulant in economic
growth.

2. Need of Women Empowerment:

1. Women constitute nearly one-half of the segment of population in India. They can’t be kept
out of the mainstream of development.

2. Women are vital and productive workers in India’s national economy. They make nearly one
third of the labour force. But they are neglected at present.

3. Women empowerment is an important strategy for improving the welfare of Indian
households.

4. |If the potential of women is properly tapped for productive channels, they will prove as the
major engines of global economic growth. Therefore the highest national priority should be
for unleashing of women power which is the most important source of societal energy.
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In India women are powerless with almost no control over resources with little decision
making authority.

In the 21*" century the status of women is changing gradually. They are becoming well-
educated with technical and professional qualifications. They have entered in non-
traditional activities like engineering, electronics, energy etc. They expect equal partnership
in their family businesses.

A large number of highly educated women are unemployed. Marriage and family are their
first choices. Female role prescriptions have created mind blocks. There is an urgent need to
strengthen women entrepreneurship development.

Women have abundant opportunities in this era of globalization. They need to be recognized
and constraints should be removed.

There is a significant gap between especially women’s potential and actual
entrepreneurship. Optimum utilization of human resource is needed.

Women empowerment and entrepreneurship development through Self Help Group:
Women are highly superior in some entrepreneurial qualities than men such as -
e Competency to handle critical situation
e High degree of diligence
e Unpredictable commitment to work
e Creative and Innovative in solving problems
e Greater degree of sincerity
e Time management skills
e Hard work, dedication, aggressiveness
e Adventurous but studious
¢ Intelligent but patient
e Optimistic but cautious

With these qualities they can become successful entrepreneurs and handle both family and

business responsibilities.

4. Challenges faced by women entrepreneurs means to Self Help Group:
Major challenges faced by women entrepreneurs in different operating areas are —
a. Production:

e Non-availability of raw materials at wholesale rate
e Frequent electricity failures
e Space constraint
e Shortage of raw material
e Inadequate water supply, especially to dyeing units
Inadequacy of skilled staff
b. Marketing:
e Difficulty in recovering receivables by doing aggressive follow-up

e Hesitation from customers to place orders with women entrepreneurs, as they lack

confidence in the technical abilities of women entrepreneurs

e More time to establish credibility with customers as compared to male entrepreneurs

e Lack of interest among distributors in promoting the products of women entrepreneurs.

e Inadequacy of infrastructure resulting delays in delivery of products
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Finance:

Tedious formalities for obtaining loans

Demand for collateral security from financial institutions

Absence of a single window system to give all kinds of financial information
Human Resource:

Difficult to manage unskilled workers, who are lethargic and prefer to remain idle and
have no desire to work

Constant demand for increasing wages

More preference by women for family problems than business work

High turnover rate of unskilled labor

Difficult to train and motivate employees from rural areas

High rate of corruption.

Government schemes and Policies:

Very rigid and bureaucratic Govt. system

Inadequate subsidies & high tax rates

Highest electricity and water charges in Maharashtra

High sales tax

5. Suggestions:

1.
2.

Family problems should not become an obstruction while starting a new business.
Business in global scenario is a 24 hours service, so to become a successful
entrepreneurs, dedication, hard work and consistent efforts are required.

Business should not suffer because of emotions or personal relationships. In the era of
science and technology practical and professional approach is important.

Prime lending rates should be brought down. Octroi and toll rates are very high and
should be reduced. Also the government should minimize the tedious formalities for
availing incentives.

Women need to change their mindset, feel confident, and get rid of their inferiority
complex to start a new business and succeed. They should adopt new technology.

Our educational system should provide for imparting vocational skills, which can ensure
a quick beginning of the earning.

Government should take the necessary steps to address the marketing problems by
developing markets in the rural and semi-urban areas.

Development of infrastructure, efficient communication and transport systems,
uninterrupted power supply, to establish information bureaus for providing guidance to
women entrepreneurs etc. should be made.

The women will be economically self-reliant and empowerment of women will be possible

with the above suggestions.
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Women Entrepreneurship In India Now And In Future : With Special Reference To
Teacher Education
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Abstract:

This paper deals with how women from education field can enter and get success in different
enterprises. Initialy the paper explains the meaning of word Entrepreneurship and how Prime Minister
Narendra Modi’s start up friendly environment in the country has proved to be a blessing for female
entrepreneurs. In next part the paper discusses about existing condition of Women Entrepreneurship in India
and in the last part it throws light on how Women Entrepreneurship in India in future will be with special
reference to Teacher Education.

Key Words: Women, entrepreneurship, teacher education, India.

Gone are the days when women were considered no match for all powerful men in this
world. The new generation women across the world have overcome all negative notions and have
proved themselves beyond doubt in all spheres of life including the most intricate and cumbersome
world of entrepreneurship.

Women have come a long way from just being a homemaker. Narendra Modi’s start up
friendly environment in the country has proved to be a blessing for female entrepreneurs and
instrumental in fighting gender stereotyping in the business community.

Word Entrepreneurship comes from the French word ‘Entrependre’ and the German word
‘Uternehmen’ both meaning individuals who are ‘undertakers’ i.e. those who take a risk of a new
enterprise. Entrepreneurship is a dynamic activity which helps the entrepreneur to bring changes in
the process of production , innovation in production, new usage of materials, creator of market etc.
It is a metal attitude to foresee risk and uncertainty and do something new in an effective manner to
achieve certain goals.

e Functions of entrepreneur:
= |dentification of opportunities
= |ntroduction of a new product
= Gathering resources or Introducing new methods of production
= Developing new markets
e Characteristics of an Entrepreneur:
= Vision: She is able to visualize market demand, socio-economic environment and the future
of business venture,
= Knowledge: She has sound conceptual knowledge about all the technicalities of his business.
= Desire to succeed: She has multiple goals and seeks opportunities to be productive.
= Independence: She must be independent in work and decision making.
= Optimism: She knows how to exploit opportunities.
= Value addition: She does not follow the conventional rule of thumb, they have a desire to
create, innovate and add value.
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= |nitiative: She takes initiatives to make an action plan from limited resources.
= Goal setting: She sets realistic goals.

=  Problem solver: She is creative in problem solving.

= Good human relations: She is a good leader, motivator and the team builder.
= Communication skills: She has the ability to persuade others.

e Women Entrepreneurship in India :

Women Entrepreneurship is like a discipline for a child that begins at home. Women have
been entrepreneurs in different ways. A house wife is an entrepreneur as she manages her time,
strategizes and plans on ways to secure her child’s future, passionate about her home and family.
Today, we have given it a name entrepreneur as she steps out into the arena. In today’s world ,
women have scaled greater heights in different industries. Women entrepreneurs have a to find a
balance economically and financially both , home front and carrier. It is always a great idea to be
active and inculcate a habit to be part of local networks of women entrepreneurs. Women play a
very important and vital role in every aspect of life thereby needs a great balance between work,
personal life, family life and social life.

For quite a few years now, we have known that there is a major problem with India’s labour
force: the women are missing. Indian women are not only staying out of the workforce, they are
doing so in increasing numbers across the board. The World Bank’s latest development update for
India reiterates these trends but also draws attention to an interesting insight: Women employers
tend to hire a significantly greater number of women.

Of course, this is partly the result of the kind of businesses that women set up in what is
already a heavily gendered labour force. For example, a beauty salon or a small tailoring unit owned
by a woman can be expected to mostly hire other women. Also, many of these women-owned firms
have only a single worker, which also skews the picture. But the trend holds true even in medium-
sized firms. This lends credence to the idea that a targeted focus on women’s entrepreneurship
might be the tool needed to improve the labour force’s gender balance.

The World Bank’s report builds on a working paper by Ejaz Ghani, Arti Grover Goswami, Sari
Kerr and William Kerr, Will Market Competition Trump Gender Discrimination In India?, which finds
“a clear pattern of gender segmentation in both manufacturing and services, where, for instance,
about 90% of employees in female-owned business in unorganized manufacturing are females”.
Gender segmentation is a double-edged sword in the sense that just like female-owned or female-
led firms tend to hire more female workers, male owners and employers have the same tendencies.
A 2014 paper, Political Reservations and Women’s Entrepreneurship in India, by Ghani and others
noted that “97% of working men are employed in male-owned enterprises”. In the long run, such
extreme levels of gender segmentation are obviously undesirable and inefficient. But in the short
term, it may help to view this trend as a catalyzing opportunity that will bring more women into the
workforce.

In this context, it is worth considering why the labour force participation rate (LFPR) for
working-age women (15 years and older) is so dreadfully low in India—at about 27%, it performs
only slightly better than Afghanistan, Pakistan and Saudi Arabia. Experts offer a whole host of
reasons—that young women are studying longer; that as incomes have increased, women who
worked only out of necessity have retreated to their homes, that as agriculture has come under
stress and rural women have been squeezed out of their farm jobs on the one hand, educated urban
women haven’t moved into the workforce in considerable numbers on the other, etc. The pressures
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of urbanization, social norms and biases, and infrastructure issues put these trends in context but
they still do not fully explain why the numbers are so low. Specifically, why have urban women, who
seem to be the big drag on women’s overall LFPR, not been able to find a place in the country’s
supposedly booming women-friendly services sector?

One reason for this is the lack of jobs overall, paired with men taking the lion’s share.
Another reason is the quality of jobs. Women want jobs that are well-paying, close to their homes,
and have flexible working hours, according to World Bank research, and these are hard to come by.
Also, there are many jobs to which women’s access is restricted by law, such as those in mines and
hazardous industries. Resolving this mess will, of course, require a multifaceted response from
regulatory changes to public awareness campaigns to improving law and order so that women feel
secure outside their homes. But encouraging entrepreneurship in women can be a good starting
point: Women will be creating jobs and opportunities for themselves, and bringing other women on
board.

India currently ranks 70 out of 77 nations on the Female Entrepreneurship Index, but moving
up that index might not be as difficult as it seems. Certainly, long-term, structural reforms are
needed but in the short term there are a few examples from around the world that indicate how
targeted policy measures can deliver specific goals even when the rest of the infrastructure (such as
ease of doing business, access to credit facilities and affordable childcare) may not be in place.

A good example here is Bangladesh, where the export-oriented garment industry has
brought a large section of women into the workforce. Indeed, the Mastercard Index of Women
Entrepreneurs 2017 notes that even though Bangladesh fares poorly in terms of its ‘women’s
advancement outcomes’, ‘knowledge assets’, ‘financial access’ and ‘supporting entrepreneurial
conditions’, it ranks sixth among 54 countries on ‘women business ownership’, while India is at the
bottom of the pile along with Iran, United Arab Emirates, Egypt and Saudi Arabia.

¢ Opportunities as entrepreneurs after completing Teacher Education Programme:

As far as teacher education is concerned, there is hardly any scope in services as teachers.
The government policy is hampering the admission procedure. There are very less vacancies and
changing policy of government does not allow new teachers to enter in the education system. There
are many hurdles in completing the teacher education course. First of all one has to appear for the
CET (Common Entrance Test). Once the candidate gets admission, in two years she/ he complete the
course. After the candidate has to clear TET (Teacher Eligibility Test)

We can observe the gradual increase in female candidates trying to enter in education field.
The number of students admitted in last 15 years (gap of five years each) is shown in following table.

Table 1: No. of students admitted in different years

Year Students Male Percentage Female Percentage
Admitted Students Students

2005-06 160 45 28.13 115 71.87

2010-11 160 32 20 128 80

2015-17 83 16 10 67 90

2016-18 57 11 19.30 46 80.70

So the female candidates who have already passed and waiting for the job opportunity as

teacher , should enter in different entrepreneurships like chalk making, preparing visiting cards ,
preparing innovative teaching aids, preparing power point presentations etc. as the educational
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industry is increasing day by day. All the characteristics of an entrepreneur which are discussed

earlier are mostly practiced in practical’s of teacher training course. So, definitely if the female

candidates decide to enter in these different fields of entrepreneurship, they are going to get a huge

success.
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Abstract-

Women Entrepreneurship has very low progress rate in India. There are many reasons behind
this like Poor degree of financial freedom, no direct ownership of the poverty, paradox of entrepreneurial skill,
no awareness about capacities, problems of work with male, lack of self confidence. To increase the Women
Entrepreneurship in India the Indian government has launched 27 schemes for women operated by different
departments of ministries. Before this also many schemes have launched but all not run successful, what is the
reason behind them? One reason is that schemes not reached to needed women then who will take initiatives
to increase Women Entrepreneurship. The answer is N.G.O’s because they work on not profit base and can
reach to grass root level women. N.G.O’s is not profit organization that is independent from states and
international government organizations. They are usually funded by donations. They can be classified into 3
type’s primary level, Intermediate, Grass root levels. These N.G.O’s can do a lot for women Entrepreneurship.
The role of are mentioned in this paper.

Introduction:

Women entrepreneurship is an essential part of human resource development. The
development of women entrepreneurship is very low in India, especially in rural areas there are
number of obstacles faced by women entrepreneurship during startup and running up of their
entrepreneurships. For the women entrepreneurship Indian government have also take efforts by
making various entrepreneur schemes for women like TREAD, Mhila Vikas Nidhi, Swarna Jayanti
Gram Swarozgar Yojana, Women’s Development Co-program me (CEDPS) this various schemes can
strength the Indian economy. But very few women in India is get entrepreneur by t his various
schemes. Are these schemes get failure why this all schemes not successfully run? When we start to
discover the reasons many reasons can arise one of the reasons among that is all these schemes not
reached to grass root level women’s. Proper guidance also is not given to them. How we will give
them proper guideline or motivation the answer is that NGO’s by t his paper we are going to find out
what will be role of NGO’s in women entrepreneurship in India.

Women Entrepreneurship:

Is the process in which women initiate a business, gather all resource, undertake risks, face
challenges, provides employment to others and manages the business independently.

“A women entrepreneur is defined an enterprise owned and controlled by women having a
minimum financial interest of 51% of the capital and giving at least 51% employment generated to
women.”

- Government of India

“Women entrepreneurship means a women or group of women, who is initiated, organize

and run a business enterprise.”

Obstacles In Women Entrepreneurship In India.
Following are the major obstacles in women entrepreneurship in India.
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‘ > 1. Poor Degree of Financial Freedom

[ 2. NO Direct Ownership of the Property.
Obstacles in Women |, 3. Paradox of Entrepreneurial Skill.

Entrepreneurship —» 4. No Awareness about Capacities.
{—— 5. Problem of Work with Male.
L 6. Negligence by Financial Institutions.
— 7. Lack of Self Confidence.

Non Governmental Organization Ngo:

Is a not for profit organization that is independent from states and international government
organizations they are usually funded by donations but some of organizations engaged in a wide
range of activities and take different forms in different parts of the world. Some may have
charitable status while others may be registered for tax exemption based on recognition of social
purposes. Others may be fronts for political, religious or other interests since the end of World War
I, NGO’s have had an increasing role in international development particularly in the field of
humanitarian assistance and poverty alleviation.

The number of NGO’s worldwide is estimated to be 37 million. In India about 2 millions
NGO’s was working in 2009 just over one NGO per 600 Indians and many times of the number of
primary schools and primary health centers in India. The term non - governmental organization was
first coined in 1945 when the United Nation (UN) was created.

Most of the NGO’s working on the literacy programs, Health Matter, Climate
Problem/Environmental issues. Now a day these NGO’s are also working on the women
entrepreneurship and self employment.

Following are the Characteristics of NGO'’s

Voluntary

People Centered Legal Status

7

Freedom in Work Characteristics of NGO's Independent

High Motivation Flexible

Quicker in Decision

1. Voluntary:
NGO are formed voluntarily and are building upon the commitment of a few people.
2. Legal Status:
NGO’s are registered with the government under the society’s act, trust act they are also
registered under foreign contribution regulation act (FCRA) with the ministry of home affairs.
3. Independent:
NGO are independent in planning and implementation of their program.
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4. Flexible:

NGO are flexible in interventions. They are not bound by redtapism and bureaucratic
obstacles.
5. Quicker in Decision Making:

NGO take quick decision in response to the needs of the community as decisions are taken
quickly their services are delivered time to the people.
6. High Motivation:

The members and the staff are endowed with high motivation and inspiration to work for
the cause of the people.
7. Freedom in Work:

NGO workers enjoy freedom in their field work in organizing the community and carrying
out the development.
8. People Centered:

NGO’s facilited people participation they plan things with the people and implement the
some through the people.

The NGO'’s have revealed the following strengths as an edge over other.
a) The lean overhead and operating cost to reach the poor and needy.
b) Flexibility and responsiveness in operation to invent appropriate solution.
c) Nearness to client group made them to be sensitive to community need.
d) Capacity for innovation and experimentation with new groups and untried development
approach.
e) Stimulating and mobilizing interest in the community.
f)  Dependence on customer satisfaction.
g) Actas atest bed and sound board for government policies and programmers.

The Well Noted Weaknesses the Ngo’s Suffer.
a) Role conflict to as the traditional areas of operation and micro-entrepreneurship
development.
b) Doubtful leadership & succession.
c) Anti business philosophy, integration due to lack of proper understanding of
entrepreneurship approach.
d) Inadequate opportunities to work as trainer.

In spirit of these so called weaknesses the role of NGO’s in entrepreneurship development
cannot be undermined evidences are galore to mention that a few NGO’s in India have succeeded
largely in importing entrepreneurial skills among t he weaker sections of the society.

Today we have several NGO’s contributing the entrepreneurship development in the
country the ones are National Alliance of Young Entrepreneurs ( NAYA) World Assembly of small and
medium Entrepreneurs (WASME), AWAKE ( Association of Women Entrepreneurs of Karnataka),
SEWA of Ahmadabad.

The Ngo’s Involved In Entrepreneurship Development Can Be Classified Into 3 Types. :
1) Primary level NGO’s:

The NGO’s who mobilize their own resources operate in international level and execute
developmental activities themselves or through intermediate fall within this category, christen
children fund, OXFAM are prominent examples of the primary level of NGO’s in India.
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2) Intermediate NGO’s :

These NGO’s procure funds from various agencies impart training and conduct workshops
for target work force. SEWA and AWAKE are examples of intermediate NGO'’s.
3) Grass Root Level NGO'’s:

These NGO’s are those who conduct field activities by establishing direct contact with the
grass root needy people. Examples of such NGO’s are ANARDE Foundation (Gujrat), Indian Institute
of Youth Welfare (IIlYW) of Maharashtra etc.

Role Of Ngo’s In Women Entrepreneurship:

NGO’s have worked on Education, Health and Social issues problems. Now the NGO’s have
changed his track. NGO’s are working on the women entrepreneurship their work can change the life
of Indian women. Because this NGO’s work with proper intension. Only NGO’s can reach to grass
root level women they can motivate and understand the problems of Indian women. The following
are some of associations which have played pivotal role for growth and development of women
entrepreneurs Mahila Udyam Nidhi, Mabhila Vikas Nidhi, SWEI, MIT, SEWA, SHG's, FIWE, NABARD,
FIWE, Federation of India, Women Entrepreneurs, SEWA, Self Employed Women’s Association.

Following role can be played by these NGO’s for women entrepreneurship in India:
1. Legal Awareness and Property Rights:

In rural India only 13% of women inherited land from their father as daughters. In the rural
areas, the daughter many and leaves the village hence no inheritance of right exist the government
schemes also allot land to male house hold heads. An adult married son get compensation for
displacement but the adult daughter gets nothing, NGO’s can work closely with women to generate
awareness regarding their rights and help them get land by extending loan facilities to buy land in
groups.

2. Fair Trade:

“Fair is a relative term” the idea is also to cut down on the middlemen so that the product
reaching the buyer in the richer part of the world is still desirable, price wise fair trade is about giving
poor people power it is attiring business concept. It means paying producers a fair price to their
work helping them gain the skill and knowledge they need to develop their businesses and
challenging away of trading which keep people poor. NGO can often act as facilitator in this process.
3. Credit/Micro Credit/Self Help Groups:

Provision of credit is an exercise in self help and community reinvestments. Credit leads to
social justice and empowerment facility of credit/micro credit should make available by the NGO'’s.
Now a day’s effort is being made by credit planners to target women as they have history of being
better repairs of loan.

4. Motivating or Encouraging Activities:

Indian women’s are far away from this entrepreneurship. She don’t have courage to start
her own entrepreneur. So NGO can give her motivation, encourage her to foot fourth is legs in this
field and give time to time advise to them.

5. Awareness Program me:

Indian women’s are not waring what they can do? So awareness program me should be
conducted on a mass scale with the intension of creating awareness among women about various
areas to conduct business.
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6. Vocational Training:

NGO’s can give vocational training to understand the production process and production
management.

7. Arrange Seminar and Conference:

International, National, Seminar and Conference can be arranged by the NGO’s to help
women to facilitate interaction with other women entrepreneurs.
8. Personality Development Program:

NGO’s can provide education of women in general as well making effective provisions for
their training practical experiences and personality development program to improvise their overall
personality standard.

9. Skill Training:

All government program should focus on skill improvement, employment generation,
transfer of technology rural industrialization and promotion of self reliance among the people,
NGO’s can assist in row material assistance, skill training, marketing, co-ordination and inter
institutional linkages and render advice to the government on policy matter concerning the small
scale sector there is a need to motivate educated and employed youth for self employment by
setting up small enterprises.

10. Women Empowerment:

Self help groups (SHG’s) of women in India have been recognized as an effective strategy for
the empowerment of women in rural as well as urban area bringing women together from all sphere
of life to fight for their right or cause. Since the overall empowerment of women is crucially
dependent on economic empowerment. So these women empowerment can make by the women
entrepreneurship can lead to women empowerment too.

11. Organize Training Program:

NGO’s can organize training program to develop professional competencies in managerial,
leadership, marketing, financial, production process, profit planning maintaining books of accounts
and other skills. This will encourage women to undertake business.

Conclusion:

NGO’s can use this various ways for entrepreneurship of women when all the educated and
non educated women’s in India get entrepreneurs then Indian economy become stronger or
strengthen.
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Woman Entrepreneurship - Problems and Prospects
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Introduction

Development of any country depends mainly on the development of the business in that
country as the economic development of the country depends on the development of businesses.
Entrepreneurs play a key role in the economic development of the country as they help in
developing the businesses.

Nearly fifty percent of the population in the society is of women and so the development of
businesses can be boosted with the participation of Woman Entrepreneurs. In this light it is
important to know the problems and prospects for Woman Entrepreneurs, especially in India, as
India is a developing country.

Educated Indian women have to go a long way to achieve equal rights and position because
Indian society is male dominated and the traditions of the male dominance is deep rooted in India.
Yet the fact that many women are now getting out of this situation and standing ahead as the
Woman Entrepreneurs, is really motivating for other women who are the budding Woman
Entrepreneurs.

Though women in India face many problems and hurdles to get ahead in their life in
business, they should explore the prospects of starting new enterprise, undertake risks ,introduce
innovations, coordinate administration and control business and provide effective leadership in all
aspects of business.

Definitions
An entrepreneur:

Someone who exercises initiative by organizing a venture to take benefit of an opportunity
and, as the decision maker, decides what, how, and how much of a good or service will be produced.
An entrepreneur supplies risk capital as a risk taker, and monitors and controls the business
activities. The entrepreneur is usually a sole proprietor, a partner, or the one who owns the majority
of shares in an incorporated venture.

According to economist Joseph Alois Schumpeter (1883-1950), entrepreneurs are not necessarily
motivated by profit but regard it as a standard for measuring achievement or success.
- Business Dictionary

Entrepreneurship has traditionally been defined as the process of designing, launching and
running a new business, which typically begins as a small business, such as a startup company,
offering a product, process or service for sale or hire. The people who create these businesses are
called entrepreneurs

Entrepreneurship is the act of being an entrepreneur, or "an owner or manager of a business
enterprise who makes money through risk and initiative." -Wikipedia
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Woman Entrepreneur:

Woman Entrepreneur is the woman or group of women, who initiate, organize and operate
a business enterprise.

Government of India has defined Woman Entrepreneur as an enterprise owned and
controlled by a woman having minimum financial of 51 percent of the capital and giving at least 51
percent of employment generated in the enterprise to women.

Statement of the Problem
To study the Woman Entrepreneurship - Problems and Prospects.

Objective of the Study
1. To study the problems faced by Woman Entrepreneurs.
2. To give suggestions for the growth of Woman Entrepreneurs.

Sample
Woman Entrepreneurs from Vita city were selected randomly for the study. Total 52 Woman
Entrepreneurs from Vita were selected.

Tools
A questionnaire prepared by the researcher was used to collect the data

Data Gathering Tools
A questionnaire prepared by the researcher was used as a data gathering tool

Research Procedure:

The aim of this study was to study the problems faced by Woman Entrepreneurs and to give
suggestions for the growth of Woman Entrepreneurs.

A total of fifty-two respondents were sampled in the survey, using questionnaire schedule
that was designed in open and close-ended pre-coded form. The data collected was tabulated and
using percentage the conclusions were drawn.

Financ | Family | Patriar | Absence Market | Short Credit High Heavy Quality of
ial Conflic | chal of ing age of | Faciliti | Cost of | Competi | EDPs
Proble | ts Society | Entrepre | Proble raw es Produc | tion
m neurial ms Mater tion
Aptitude ials
Tota 50 48 47 40 39 35 32 30 30 29
|
Perc | 96.15 92.30 90.38 76.92 75 67.30 61.53 57.69 57.69 55.76
enta
ge
Conclusions

Problems of Woman Entrepreneurs
Financial Problems

The tasks related to the financial matters like obtaining the support of bankers, managing
the working capital, lack of credit resources are the problems which still remain in the males domain.
Many of the small scale industries or the cottage industry entrepreneurs don’t know the financial
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operations. In the matters like marketing and financial problems where training doesn’t help the
women.

Family Conflicts :-This problem faced by every working woman. They have to spend time at their
work place and so feel that they are not playing their role as a housewife properly. Inability to attend
to domestic work, time for education of children, personal hobbies, and entertainment adds to their
conflicts.

Patriarchal Society :- In our male dominated society doing any business is supposed to be a man’s
job. Entrepreneurship has been traditionally seen a male preserve and idea of women taking up
entrepreneurial activities considered as a distant dream. Women also have to face role conflict as
soon as they initiate any entrepreneurial activity

Absence of Entrepreneurial Aptitude:- There is very less entrepreneurial attitude in women. They go
for training or attend the Entrepreneurial Development Programme(EDP) without the attitude. The
EDPs can sharpen the skills but they cannot develop the attitude.

Marketing Problems :-It is one of the core problems as marketing is mainly dominated by males.
Women entrepreneurs face the problems in marketing their products. For marketing the products
women entrepreneurs have to be at the mercy of middlemen who pocket the chunk of profit.
Women entrepreneurs also find it difficult to capture the market and make their products popular.
Shortage of raw Materials :-The lack of knowledge Women entrepreneurs regarding the raw
material suppliers and the places from where to get the raw material gives rise to this problem of
shortage of raw-materials. This problem also arises because of the inadequate availability of raw
materials.

Credit Facilities :-Women entrepreneurs are often denied credit by bankers on the ground of lack of
collateral security. Though women constitute about 50 per cent of population, the percentage of
small scale enterprise where women own 51% of share capital is less than 5 percent. So the women
entrepreneurs donot get the benefit of united power.

High Cost of Production :-High cost of production undermines the efficiency and stands in the way
of development and expansion of woman’s enterprises. In the long run, it would be necessary to
increase efficiency and expand productive capacity and thereby reduce cost to make their ultimate
survival possible.

Heavy Competition :-Severe competition from organized industries is a big threat to the women
entrepreneurs. Many of the women enterprises have imperfect organizational set up yet they try to
establish their business. The severe competition from organized industries becomes a great hurdle
for them.

Quality of EDPs :-All women entrepreneurs are given the same training through EDPs.Women
entrepreneurs go for training or attend the Entrepreneurial Development Programme(EDP) without
the attitude The EDPs can sharpen the skills but they cannot develop the attitude. The quality of the
EDP should be improved so as to develop business the qualities in women entrepreneurs.

Suggestions for the growth of Woman Entrepreneurs.

Education :-In our education system we don’t encourage the entrepreneurship qualities. Neither for
men nor for women. Attempts should be there to enhance the standards of education of women in
general as well making effective provisions for their training, practical experience and personality
development programmes, to improvise their over-all personality standards

Awareness Programmes :-Awareness regarding entrepreneurship should be developed among
women. There should be a continuous attempt to inspire, encourage, motivate and co-operate
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women entrepreneurs. An Awareness programme should be conducted on a mass scale to create
awareness among women about the various areas to conduct business.

Organizing EDPs :-Our techinical institutions should provide the Entrepreneurial Development
Programme(EDP). Skill development to be done in women's polytechnics and Industrial Training
Institutes. Skills are put to work in training-cum-production workshops.

Vocational Training Programmes :-Vocational Training Programmes must be organized in colleges in
order to develop the skills, values and attitude among women entrepreneurs.Vocational training to
be extended to women community that enables them to understand the production process and
production management

Skill Development Programmes :-Training programmes should be organized to develop professional
competencies in managerial skills, leadership, marketing, financial, production, profit planning,
maintaining books of accounts and other skills.

Tie-Ups :-Tie-Ups of Educational Institutes with various government and non-government agencies
to assist in entrepreneurship development mainly to plan business projects.

Exhibitions:- Various International, National, Local trade fairs, Industrial exhibitions, seminars and
conferences should be organized to help women to facilitate interaction with other women
entrepreneurs.

Financial Help :-Women in business should be offered soft loans and subsides for encouraging them
into industrial activities. The financial institutions should provide more working capital assistance
both for small scale venture and large scale ventures

Credits :-Provision of micro credit system and enterprise credit system to the women entrepreneurs
at local level should be made. Skill development should be done in women's polytechnics and
Industrial Training Institutes.
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Abstract

Rural Women Entrepreneurship (RWE), Rural Women Employment (RWE) and Rural Women
Empowerment (RWE) have positive partial correlation among 3RWE. At the same time Women
Entrepreneurship Development (WED) and Rural Development (RD) has positive partial correlation in the
globalized world at local and rural level. It can be interpreted that there is inter and intra correlation among
RWE®, WED and RD in rural India. In India there is a considerable gap between educated youth and employed
youth. The Indian literacy rate was 52.21% in 1991 and 64.84% in 2001. This growth rate can be predicted up to
70% on time series basis by 2020 which is a prospect but employment generation is a problem. The urban
women entrepreneurs are acquiring and developing skills for reaching top in businesses but it is very less in
rural area, especially Rural Women Entrepreneurship. Innovation is the key for women entrepreneurial success
which leads to productivity and growth of economy. Rural Women Entrepreneurship Development in rural area
through training programmes and creativity is possible.

Key words: RWE?, WED, RD, Gap, Training.

1. Introduction:

Entrepreneurship is an inner voice of women. ‘Entrepreneurship’ gives birth to
‘Entrepreneur’ who has outstanding qualities and innovative thinking in rural area, especially more
in rural area for women. For development of entrepreneurship one should have rural
entrepreneurship development programme which is a challenge and prospectus too.
Entrepreneurship means resource management for conversion of raw material into finished
products with the help of innovative ideas. Rural Women Entrepreneurship Development (RWED)
through skill development programme is an innovative and out of the box thinking approach.

A rural woman entrepreneurship development is mainly depends on motivation and
creativity. Motivation and creativity of rural women will be developed by way of training and
innovative programmes. In rural area, there is a good scope for entrepreneurial and business
development. To get government benefits and concessions, women should think to start resources
mobilization and resources utilization in rural, which will support the thought of father of the nation
Mahatma Gandhi, i.e. “we should move towards rural area and then only ‘Gramin Bharat’ will come
into reality”.

Rural area is full of natural resources, although our parents and our mentors are asking to
secure a job in urban area and not to involve your own business set up (Except Exceptions) in rural
area and especially to women. It is observed by the research paper writer that there is an uneven
development of entrepreneurship in all states, districts, talukas and villages. Considering this
situation almost all (Except Exceptions) business units are located in city areas and male dominated
businesses but not in the rural areas and for female.

2.Women Entrepreneurship Development Programmes in Rural Area:

Following are the avenues or prospectus to develop rural entrepreneurs by way of WEDPs in
rural areas. Government should support following area business houses for rural women
entrepreneurship development.
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Paper cups, Paper napkins, Paper plates, Paper Envelopes, Vegetables Production, Packed
Vegetables, Tomato processing-Ketchup, Soups, Pickles-Mango, Chile, Lemon, Turmeric, Mayien
mula etc. Jaggery Industry, Jaggery Cake, Jaggery Chocolate, Jaggery gift and decorative items, Sugar
cane juice, Grass Cultivation, Grass bundles, Dairy- Buffalo and Cow, Farm equipments shops,
Nursery: Floor, indoor plants, vegetable plants, show plants, bonsai etc. Packing boxes,
Floriculture....Rose, Nishigandha, Gerbera, etc. Internet service centre for farmers, Farm equipments
production, Tractor and farm equipments repairs and maintenance centre, Bricks production, Oil
mills, Vegetables selling chain shops. Polythene paper production for munching, Tobacco process
units, Seeds development: Sugar cane, Banana, Vegetables, Tobacco etc. HR supply centre, Mineral
water factory, Banana plantation and process unit, Hen farming, Duck farming, Fish farming, Goat
Farming, Training centers for employees and farmers, Chilly powder, Corn flake process unit, Soya
process units , Kokan Meva - Collection, processing and marketing units, Karavand, Jambkul,
Avala.....juice, syrup etc. Chavan prash production business, Hirada, Behada: Plantation, Nursery,
Collection, Processing, Auryedic medicine, Extraction for chemical and leather industry, Cashew
nuts: Plantation, Processing, Qil extraction, Powder, Rice mills, Poha mills, Chirmura mills, Honey
farming, Wood craft: Collection, Marketing, Show pieces, Medical plantation and extraction, Rabbit
Farming, Auryedic Herbal Shampoo, Mushroom development, Coffee plantation, Green house / Poly
house, Farm equipments production and marketing, Pickles and Chutani, Ready made salad packs
preparation and marketing, Horticulture, Sericulture, Sericulture, Potato Processing, Chips, Wafers,
Powder, Sweet potato (Ratala) processing units, Mango canning, Packing material, Winery from
grapes, Seed shops, Pesticide shop, Food processing units. Internet marketing for farmers, Ready to
cook vegetable packing, Agro hardware shop, Soil testing lab, Plant testing lab, Herbal Soap Business,
Plastic Business for agriculture, Logistic Management for agro products, Technology purchases
consultancy, Floriculture - production, packing, marketing, perfume extraction etc., Agro Account
writing business, Sugar cane harvesting machine, Cold storage - for processed goods and agriculture
commodities, Mobile - Fertilizer and Seeds selling shop, All seeds development project, HR supply to
Farmers, Mineral water factory and marketing, Banana production and processing, Internet service
to farmers, Bricks production, Wood craft-collection, marketing and show pieces, Corn flake process
unit, Training centre for farm employees and farmers, Transport - all types of agriculture products,
Marketing - all types of agro products and services, Bakery products, Beauty parlor in rural area, Dry
food industry, Event management-All events, Consultancy - all types of rural consultancy etc.
Entrepreneurship Development Cell, Research for local Agro Industrialist and Traders, BPO, KPO -
Contractual Work, Investment consultancy to rural people, Agro Project Reports, Agro Goods Export.
Water analyses, soil analyses, plant analyses, environment problem analyses, agriculture consultancy
at rural areas, animal husbandry consultancy etc.

3.Requirements for Rural Women Entrepreneurship Development (RWED) (Problems and
Solutions):
1. List out the rural resources village wise.
Conduct small workshop for selecting exact business in rural area.
Motivate to the rural female youth that not to attract towards urban area.
Elimination of the fear of business from the rural women youth.
To provide practical and real training to the young rural female masses.

o v s wWwN

To organize brain storming sessions for rural parents.
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7. Rural women Maitry (Kinship) groups, Quality Circle etc. for rural business potential
discussion.

8. One should tell and discuss successful entrepreneurs’ stories to the rural women.

9. Internet, market, business trend analyses facilities should be provided to the rural
women in the rural area.

10. Paper work formalities for starting new venture should be minimized, especially for
women.

11. Single window clearance should be started for all permissions, licenses and operating
formalities for rural based business unit proposed by rural women.

12. NGO’s, Banks, Politicians, MLA’s, MLC’s, Corporate sector under CSR etc should adopt
villages for “Rural Women Business Ventures and Guidance”.

13. Venture capital, subsidized rate of interest and financial guidance should be provided to
the rural women entrepreneurs.

14. Finishing Schools and Skill Development Centres should be started at rural area.

15. Off line, on line, secured or special market support should be provided to the rural
women entrepreneurs.

4. A Case study of Roti Making Machine - A Cost Study Approach”

The paper writer has visited to IIM Ahemadbad and stayed at Sarva Vidyalaya Kelvani
Mandal (SVKM), Gandhinagar, Gujarat. SVKM is a public trust with more than 98 years of
philanthropic experience. Having started in the year 1919 by its founder “Puja Chhaganbha” with the
principle of “Kar Bhala Hoga Bhala” in the education and become one of the biggest trusts in the
state of Gujarat. At present the trust is running various Institutions and Hostels. The trust is
imparting quality education and quality food to the hostilities too. To provide quality food and timely
food to the hostel students, the trust is using “Roti” making machine in the mess at hostel campus.

The roti making machine is very easy to handle and clean. The roti making machine is
designed very systematically, so, the illiterate man can run this machine very easily. The machine is 3
X 15 foot width and length with rollers, chains and temperature measurement devise. Due to
temperature measurement devise, the roti is frying very well and test is also good. The machine
used cloth belt for feeding the raw material for roti preparation. The machine has three chain belts
through which the roti has fried. The gas flame is given for roti frying. The machine can be adjusted
according to hardness or softness, size, width, thickness of roti by adjusting the rollers. The machine
speed can be adjusted according to requirement of number of roties in one hour. The present
capacity of the machine is to serve roti for 1300 people in one hour.

The paper writer has come across the roti making machine in SUKM, Ahmadabad. It is a
unique and suitable machine for quick roti preparation. Hygiene is nicely maintained through this
roti making machine. To provide quick roti service with comfortable hot and fresh to the students or
consumers, this roti making machine is very useful. This machine can be used for preparation of
“puri” and / or “poli” and / or “papad” and / or ‘bhakari” etc. for daily use; such type of edible items.
The cost of machine is affordable and very easy to operate. Qualified and trained staff is not
required for operation of this machine. This machine is useful for self service counters, banquet and
regular food service on table. The machine has producing uniform size and quality of roti, which is
more suitable for meals parcel business. This machine can be used for railway pantry, Marriage halls,
mangal karyalayas, big public functions, mess, big hotels, big companies canteens and caterers
where roti has to be served. It can be run by the SHG’s and Women as an entrepreneur. The roti
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making machine is easy to handle, use and clean. The illiterate man can rune this machine. The
machine has temperature measurement devise which helps for good frying of roti. Cloth belt has
installed in the roti making machine for feeding raw material (kanik) for preparation of roti. The
machine has three chain belts (rotating) through which the roti has frayed. The gas flame is given to
the rollers for roti fraying. The machine can be adjusted according to hardness or softness of roti,
size, width, thickness of roti by adjusting the rollers. The machine speed can be adjusted according
to requirement of number of roties in one hour.

Machine Details:

S.N. Particulars Remark
1 The cost of Machine Rs. 7,00,000
2 Size of the Machine 15' X 3' (Length & Width)
3 Area required for machine | 200 to 300 sq. ft.
installation and operation
4 Number of employees are | 2-3 persons
required for operations
5 Wastage of Material No wastage (Recycling is possible the process waste)
6 Capacity of Roti preparation | 3000 pieces
per hr.
7 Input — Output Ratio 75 pieces of Roti
——————————————————————— X100 =
1 kg Aata
75 pieces of Roti X 15 gram per roti
X100 =
1 kg.Aata
1125
X 100=113%
1000 grams
8 Gas Consumption 2 cylinders for 2 hrs.
(At list Two cylinders are required)
(Electricity can be used for Frying)
9 Maintenance Expenses Not more. Only greasing and cleaning
10 Weight of Roti 15 to 20 grams
11 Test of Roti Good
12 Size of Roti 5’ Diameter. (Size can be changed)
13 Multi use of Machine Yes (Preparation of Puri, Poli, Bhakari, Nan, Chapati
etc production)
14 Spares parts availability Yes, easily available.
15 Cleaning Easy. By cloth. Daily 10 minutes required.
16 Address Rajpura, Hariyana, India
17 Level of Risk No Risk

Considering above references and analysis the SVKM, Gandhinagar, Gujarat has running
various courses and hostels too. To provide good food and for effective manpower management,
the institute probably installed the “Roti’ making machine in their mess. Considering this analysis, it
is found that the roti making machine is viable from economical, technical, hygiene and time point of
view, so that, this business can be started by the rural women and roti can be supplied to the urban
area by using hot pot for serving hot roti. In short where more number of roties are required daily,

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025
www.aiirjournal.com Email :- aiiripramod@gmail.com Mo0b.9922455749

39 é|




National Seminar on Challenges Before Women Entrepreneurship In India
Organized By, D.K.Shinde College Of Education,Gadhinglaj

14t July
2017

where quick supply of roti is required, where hygiene is very important, were big dinner / lunch

functions have been organized, their this roti making machine is very useful. This machine is

definitely useful for students’ mess where bulk roti supply in less time is required. The institution has
set a slogan, ‘Do Good, for Goodwill comes to you”, which has really proved by this sample SVKM
Institute. The intention behind this research paper is that there is one saying that “what is achieved

is not important but what is shared in important”, so, the researcher has wrote on this subject that

what he seen in the SVKM Institute and to motivate rural women entrepreneurs. The women

entrepreneurs, women karyalaya owners, women hotel owners and mess owners can think to

design or produce or purchase this type of machine and use this machine for “Roti” production.

Cost of Roti:

S.N. Machine Production Manual Production
Particulars Cost Per Particulars Cost Per
Roti Roti
1 Cost of Aata: 00.58 | Cost of Aata : 00.88
75 pieces rotis from one kg Aata. 50 pieces roti from one kg Aata.
Rs. 44 =75 pieces = 0.58 Rs. 44 + 50 pieces = 00.88
2 Gas Cost: 00.12 | Gas Cost: 00.14
2 hrs, 2 cylinders required 2 hrs for production of one kg's
i.e.-1hr-1cylinder Roties Cost per cylinder = Rs 700
Cost per cylinder = Rs 700 Per hr roti production = 50 pieces.
Per hr roti production = 3000 pieces. Rs 700 + (25 days X 4 hrs per day X
Rs 700+3000 = Rs. 00.23 50 roties per hr) =Rs. 0.14
3 Manpower Cost: 00.03 | Manpower Cost: 1.33
3 persons salary @ Rs. 10,000 per Per person per month salary Rs.
person. 10,000.
5 hrs effective working of employees. 5 hrs effective working of
Rs. 10,000 x 3 = Rs. 30,000. employees.
4,50,000 roties can be prepared per Per hr 50 roties X 5 hrs effective
month. working per day X 30 days = 7500
Per roti labour cost = Rs. 30,000 + Roties production per month.
4,50,000 Roties = 00.07 Per roti labour cost = Rs. 10,000 +
7,500 =1.33
4 Maintenance and Cleaning: 00.01 | Maintenance and Cleaning: 00.02
Per day Rs 100 Per day Rs 50
Per Day Roti production = 15,000. Per Day Roti production = 250.
Per Roti Cost = Rs. 100 + 15,000 = Rs. Per Roti Cost = Rs. 50 + 250 =
00.007. Rs. 00.02
i.e. 00.01
5 Electricity consumption: 00.01 | Electricity consumption: Nil 00.00
1 HP Motor for Roti production and
Aata preparation. One unit electricity is
required.
Per hour Electricity cost Rs. = 7-50
(Housed Consumption Rate)
Per hr Roti production = 3,000
i.e. Electricity Cost per Roti = 7.50 +
3,000 = Rs. 00.01

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025
Email :- aiiripramod@gmail.com

www.aiirjournal.com

Mob.9922455749

402!




National Seminar on Challenges Before Women Entrepreneurship In India 14t July

Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

6 Cost of Capital: 00.02 | Cost of Capital: 00.55

Machine cost = Rs. 7,00,000 Gas Shegadi, Frying pan, Parat /

Life of the machine - 10 years Polpat etc. Total Cost = Rs. 50,000

Per year Cost (Depreciation) = Rs. Life of these devises - 10 years

7,00,000 + 10 years = Rs.70,000 Per Year cost:- Rs. 50,000 + 10 Years

Per year Roti production = Per month =Rs.10,000

Roti 4,50,000 X 12 months = Per year Roti production = Per

54,00,000. month Roti 7,500 X 12 months =

Per Roti cost = Rs. 70,000 + 54,00,000 = 90,000.

00.13 Per Roti cost = Rs. 50,000 + 90,000

Roties = 00.55

7 Miscellaneous Expenses 00.08 | Miscellaneous Expenses 00.29

(Assumed 10% of total Roti cost) (Assumed 10% of total Roti cost)
8 Total Cost Per Roti 00.85 | Total Cost Per Roti 3.21

Considering above all analysis it is proved that the “Roti making machine is more suitable for
mess, big hotels, railway pantry, big companies canteens, mangal karyalayas and caterers,
especially women entrepreneurs”. It means that the cost of roti by machine is Rs. 00.85 and cost of
roti by manual production is Rs. 3.21, so cost of roti making by machine is economical. The set
slogan by sanstha is, ‘Do Good, for Goodwill comes to you”, which has really proved by this sample
SVKM Institute, Gandhinagar, Gujarat.

5. Conclusion:

Rural women entrepreneurship is a matra for “Samrudha Bharat”. To develop RWE, we should
use BEST model (B=Behaviour - Man, E=Economical - Money, S=Strategic - Management, T=Technical
- Machinery) in the rural area. Development of rural entrepreneurship “Jar Hat Ke” i.e. think out of
the box is required. Total Resource Management is required for women entrepreneurial
development in the rural area. To develop the rural women entrepreneurship, empowerment
programmes through “CLUSTER and LEAN MANUFACTURING” techniques have to be adopted. For
Cluster and Lean Manufacturing State and Central government can provide financial and technical
assistance from Rs. 2 cr. to 50 cr. The Cluster will provide hard and soft intervention through CFC
(Common Facility Center). Lean manufacturing concept includes zero down time, zero scrap, zero
inventory, zero set up time, 5 S’s, TPM, TQM, Kaizen, Kanban and 3 M’s (Muri, Mura, Muda in
Japanese language). Muri focuses on the preparation and planning of the process, or what work can
be avoided proactively by design. Mura focuses on how the work design is implemented and the
elimination of fluctuation at the scheduling or operations level, such as quality and volume. Muda is
traditional general Japanese term for activity that is wasteful and doesn't add value or is
unproductive, which is required for rural women entrepreneurship development. Rural Women
Entrepreneurship Development is an equation of ...

I=]TA

| = My self = Women self respect

[ = Summation / Integration of resources

TA = Thoughts and Action

It means that | am the sum total of my thoughts and actions. Karma theory suggested that

the performance of positive action results in positive effects and performance of negative action
results in negative effects, it is happening in rural entrepreneurship development. To develop the
Panchmukhi Vikas (Five fold development) Physical, Practical, Aesthetic, Morale and Intellectual of
rural women development is required. To develop ‘Per capita happiness’ we should follow the
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philosophy of M. Gamdhi that, “Chala Khedayakade”. For rural women entrepreneurial development
we should use BEST model (B=Behaviour - Man, E=Economical - Money, S=Strategic - Management,
T=Technical - Machinery) in rural area. For rural women Entrepreneurial Development “Jar Hat Ke”
i.e. think out of the box is required which is the recent trend at present. Total Resource
Management is required for rural women entrepreneurial development. Total
Management includes TRIM = Total Risk Management, TCM = Total Cost Management, THRM = Total

Total Knowledge

Resource

Human Resource Management, TQM = Total Quality Management, TKM =
Management, TIM = Total Intangible Management, TPM = Total Productivity Management, TVCM =
Total Value Chain Management, TTM = Total Time Management. In brief for rural women
entrepreneurship development 8 P’s (Product, Price, Promotion People, Process, Physical Evidence,
Place, and Prestige) and 8 C’s (Choice, Comparable, Contact, Connectivity, Capability, Comfort, and

Concern) should be used.

Rural Entrepreneurship Development Schemes of the Government -

SN Name of the scheme Objectives
1 Community Development | To develop rural community by participating them into development
programme. process.
To develop local leadership.
To give training in the field of agricultural, animal husbandry etc.
2 Crash Scheme for Rural To generate employment through a network of rural project of
Employment. various kinds which are labor intensive and productive.
To produce works o assets of durable nature in co-operation with
local development plans.
3 PILOT Intensive Rural To develop minor irrigation strategies and roads.
Employment
Project.(RIREP)
4 Special Live Stock To increase the production of animal products like milk. Wool. Eggs
Production etc.
Programme.(SLPP) To take up health, marketing and insurance cover schemes also.
Anthodaya Programme. To tackle the problem of rural poverty in Rajastan.
Employment Guarantee To provide employment with special emphasis on daily wages
Scheme (EGS) during the lean agricultural season.
Maharashtra
7 Jawahar Rozar Yojana To generate employment for unemployed and underemployed men
and women in rural areas.
To create sustainable employment.
To create community and social assets.
To increase standard of living of rural people.
8 Jawahar Gram Samridhi To create durable assets.
Yojana (JGSY)
9 Employment Assurance To provide assured employment of 100 days of unskilled manual
Scheme (EAS) work to rural poor.
10 | Swarnjayanti Gram To bring the assisted poor families above the poverty line by
Swaozgar Yojana (SGSY) organizing them into self-help-groups.
11 | National Rural To help that segment of rural population which largely depends on
Employment wage employment and has virtually no source of income during the
progamme. lean agricultural period.
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12 | Rural Landless To generate employment.
Employment Guarantee To create productive assets in rural areas.
Pogamme (RLEGP) To improve the overall quality of rural life.
13 | Training of Rural Youth To provide the technical skills to upgrade the traditional skills of
for Self employment rural youth of below poverty line.
( TRYSEM)
14 | Development of To raise income level of women of poor households by making they
Women and Children in participate in organized socio-economic activities.
Rural Area (DWCRA)
15 | National Employment To provide guarantee of work of 100 days in rural areas.
Guarantee Scheme
(NEGS)
16 | Integrated Rural To bring small, marginal farmers, agricultural and non-agricultural
Development Pogramme persons, above poverty line by providing self employment.
(IRDP)
17 | Artisan Credit Cards To provide adequate and timely credit assistance to the artisans to
(ACC) Scheme meet their investment as well as working capital needs in a flexible
and cost effective manner.
18 | Venture Capital Fund To provide interest free loan / interest subsidy on the Bank loan to
(NABARD) the entrepreneurs for undertaking certain activities in dairy and
poultry sector.
19 | Sep-Help Groups. To empower the rural women
To form homogeneous group to save whatever amount they can
conveniently save out of their earning and mutually agree to
contribute to common fund end to the member for meeting their
productive and emergent credit needs.

Thus, the paper covers the necessary background for the study in the area of Rural Women
Entrepreneurship and different government schemes. This research paper has focused on Rural
Women Entrepreneurship Development by self and by way of Government schemes in the rural
area. Considering above mentioned all schemes it has revealed that Rural Women Entrepreneurship
Development Programme is possible. By using above mentioned various schemes and thoughts the
entrepreneurship will develop in coming future in rural area.

6. References:

1. Interview of Mr. Suryakrishana, Registrar, SUKM, University, Ahmadabad.
2. Discussion with operators and students in the mess.
3. Cluster and Lean Manufacture literature.
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Abstract

In the modern era, it is proved that women are the asset of every nation. Women have ability to work
in any field like teacher, house wife, doctor, scientist, lawyer, and driver and also as entrepreneur.

The Government of India has defined women entrepreneurship as enterprise owed of controlled by
women having minimum financial interest of 51% of capital and giving at least 51%empooyment generated to
woman.

Rural women’s economic and social development is necessary for overall economic development of
society and nation. Rural women are now increasingly run their own business yet their entrepreneurial
potential, managerial skill and socio-economic contribution remain largely neglected. Women entrepreneurship
development is the instrument of women empowerment. Empowerment through entrepreneurship leads to
self-fulfilment and makes women aware about their status, existence, right and their position is in the society

The present paper will explain the concept of women entrepreneurship, various types of women
entrepreneurship, the need of empowering women entrepreneurship and constitutional provisions.

Keywords: women entrepreneurship

In the modern era, it is proved that women are the assset of every nation. Women has
ability to work in any field like teacher, house wife, doctor, scientist, lawyer, driver and also as
entrepreneur. The entrepreneur is defined as the the person who tries to maximise his/her profit by
innovation.

As the title of the paper indicates, there arise some questions. They are what is concept of
women entrepreneurship? What are the types of women entrepreneurship? What is the need to
empower the women entrepreneurship? What are the constitutional provisions to empowering
rural women entrepreneurship?

Women entrepreneurship

The Government of India has defined women entrepreneurship as enterprise owed of
controlled by women having minimum financial interest of 51% of capital and giving at least
51%empooyment generated to woman.

Women entrepreneurs may be defined as a women or a group of women who initiate,
organize and run a business enterprise. Women owned business are highly increasing.

Women Entrepreneur, in a larger sense, a woman who accepts challenging role to meet her
personal needs and become economically self-sufficient.

Rural entrepreneurship

Rural entrepreneurship implies entrepreneurship emerging in rural areas. Rural
entrepreneurship means rural industrialization. Industrialization can’t originate or sustain without
entrepreneurship whether rural or urban.
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The basic principle of women entrepreneurship is, To activate such system to provide basic
'6 m'- manpower, money, material, machinery, management and market to the rural population.

Types of Rural women entrepreneurship

Individual Entrepreneurship

It is basically called proprietary i.e. single ownership of the enterprise.

Group Entrepreneurship

It mainly covers partnership, private limited company and public limited company.

Cluster Formation

It covers NGOs, VOs, CBOs, SHGs and even networking of these groups. These also cover formal and
non-formal association of a group of individuals on the basis of caste, occupation, income, etc.
Cooperatives

It is an autonomous association of persons united voluntarily for a common objective. An
entrepreneur has to decide on a particular type of entrepreneurship based on the various options

available.
(Source: http://www.scribd.com/doc/26661470/RuralEntrepreneurship-in-India)

Need of empowering rural women entrepreneurship
Following are some of the personal and social capabilities, which were developed as result of
taking up enterprise among Women:
Women:
e Economic empowerment
¢ Improved standard of living
¢ Self confidence
¢ Enhance awareness
¢ Sense of achievement
* Increased social interaction
¢ Engaged in political activities
eIncreased participation level in gram sabha meeting
¢ Improvement in leadership qualities
eInvolvement in solving problems related to women and community
*Decision making capacity in family and community

Rural women’s economic and social development is necessary for overall economic
development of society and nation. Rural women are now increasingly run their own business yet
their entrepreneurial potential, managerial skill and socio-economic contribution remain largely
neglected. Women entrepreneurship development is the instrument of women empowerment.
Empowerment through entrepreneurship leads to self-fulfiiment and makes women aware about
their status, existence, right and their position is in the society. Entrepreneurship of Women
development is an essential part of human resource.
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Figure: Qualities of women entrepreneurs
The above figure explains the qualities of women entrepreneurs. By identifying herself a
successful entrepreneur, she shines in the two faces of her life i.e. society and family.
Entrepreneurship of Women development is an essential part of human resource.

Constitutional provisions for empowering women entrepreneurship
The whole Women entrepreneurship development (WED) package consists of :

- Pre- promotion activities

- Promotion & identification of entrepreneurs

- Selection

-Training

-Post-training support and follow-up

However, special emphasis has to be laid on development of PECs (Personal Entrepreneurial
Characteristics) through training as a part of WED.

The First Five-Year Plan (1951-56)

The First Five-Year Plan (1951-56) envisaged a number of welfare measures for women.
Establishment of the Central Social Welfare Board, organization of Mahila Mandals and the
Community Development Programmes were a few steps in this direction.

Second Five-Year Plan (1956-61)

In the second Five-Year Plan (1956-61), the empowerment of women was closely linked
with the overall approach of intensive agricultural development programmes.
Third and Fourth Five-Year Plans (1961-66 and 1969-74)

The Third and Fourth Five-Year Plans (1961-66 and 1969-74) supported female education as
a major welfare measure.

Fifth Five-Year Plan (1974-79)

The Fifth Five-Year Plan (1974-79) emphasized training of women, who were in need of
income and protection. This plan coincided with International Women‘s Decade and the submission
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of Report of the Committee on the Status of Women in India. In1976, Women’‘s welfare and
Development Bureau was set up under the Ministry of Social Welfare.
Sixth Five-Year Plan (1980-85)

The Sixth Five-Year Plan (1980-85) saw a definite shift from welfare to development. It
recognized women'’s lack of access to resources as a critical factor impending their growth.
Seventh Five-Year Plan (1985-90)

The Seventh Five-Year Plan (1985-90) emphasized the need for gender equality and
empowerment. For the first time, emphasis was placed upon qualitative aspects such as inculcation
of confidence, generation of awareness with regards to rights and training in skills for better
employment.

Eight Five-Year Plan (1992-97)

The Eight Five-Year Plan (1992-97) focused on empowering women, especially at the Gross
Roots Level, through Panchayati Raj Institutions.
Ninth Five-Year Plan (1997-2002)

The Ninth Five-Year Plan (1997-2002) adopted a strategy of Women‘s Component Plan,
under which not less than 30 percent of funds/ benefits were earmarked for women related sectors.
Tenth Five-Year Plan (2002-07)

The Tenth Five-Year Plan (2002-07) aims at empowering women through translating the
recently adopted National Policy for Empowerment of Women (2001) into action and ensuring
Survival, Protection and Development of women and children through rights based approach.
Eleventh Five-Year Plan (2007-12)

The Eleventh Five-Year Plan (2007-12) : emphasized on strengthening women related
legislations, institutional mechanisms and empowering women. Envisaged Swayam siddha and Indira
Gandhi Matritva Sahayog Yojana (IGMSY) as the main interventions through Self Help Groups never
really took off.

Twelfth Five Year Plan (2012-2017)

The twelfth Five Year Plan (2012-2017): Emphasizing at raising the sex ratio for age group 0-
6 to 935 by 2011-12 and to 950 by 2016—17 and ensure that at least 33 percent of the 50 Status and
Scope of Women Entrepreneurship direct and indirect beneficiaries of all government schemes are
women and girl children and free education to them without any compulsion to work.

Organizations promoting women entrepreneurship
National Resources centre for women (NRCW)

The Government of India has set up a National Resource Centre for Women (NRCW) under
National Mission for Empowerment of Women (NMEW). The NRCW comprises of gender experts
from various thematic domains like health and nutrition, gender budgeting and gender
mainstreaming, gender rights and gender based violence, economic empowerment and poverty
alleviation, communication and advocacy etc. the NRCW is responsible for devising suitable media
strategy to highlight the programmes and schemes of the Government as well as public service
campaigns to focus on retrograde practices which afflict the society.

Women'’s India trust

The nature of activities at WIT has evolved with the changing needs of society, but as an
organization, WIT has remained women-centered and continues to help less fortunate women
secure a better future. WIT remains dedicated to the original aims of its founder, KamilaTyabji: to
help women to help themselves; to encourage women from less privileged backgrounds to acquire
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new skills; to give them the self-confidence and self-esteem required to earn by their own industry
and initiative; to enable them to carry this newly discovered skill and confidence into the wider
world as well as within the framework of WIT.

WIT's mission is to help women to help themselves by providing a platform for advancement
and empowerment to unskilled and disadvantaged women. WIT provides easy access to education,
vocational skills training and employment.

Association of Women Entrepreneurs of Karnataka (AWAKE)

The very idea of an organized association for women entrepreneurs stemmed from the
compelling need to empower and employee women stand on their foot and so, Association of
Women Entrepreneurs of Karnataka (AWAKE) was born in 1983.

In its stated organizational policy, AWAKE’s vision is “to develop self-reliance amongst
women” and its mission is to “empowering women through entrepreneurship development to
improve their economic condition.”

The focus of the association is on empowerment of women from rural and urban areas as its
philosophy is founded on the believe that economic empowerment of women would enable them to
integrate themselves into the main stream and make available to the region vast resources in terms
of motivated populace whose contributions can be channeled to ensure a dynamic, positive and
vibrant social fabric.

“Awake is a two-faceted organization. It is an industrial association on one side while on the
other, AWAKE is a rural developmental organization. As an industrial association, we are part of all
the policy making bodies at both the state and the central governments and on the rural
developmental side, our sole focus is to create entrepreneurs,”

Working women forum

Working Women's Forum (WWF) was born out of an activist's commitment that the poor are
entitled to their rights, in terms of organised social platform, access to credit, education, health care
and all the other basic services

Self-employed women association (SEWA)

SEWA is a trade union registered in 1972. It is an organisation of poor, self-employed women
workers. These are women who earn a living through their own labour or small businesses. They do
not obtain regular salaried employment with welfare benefits like workers in the organised sector.
They are the unprotected labour force of our country. Constituting 93% of the labour force, these
are workers of the unorganised sector. Of the female labour force in India, more than 94% are in the
unorganised sector. However their work is not counted and hence remains invisible.

Conclusion

Entrepreneurship among rural women, no doubt improves the wealth of the nation in
general and of the family in particular. Women need encouragement and support from the family
members, government, society, male counterparts etc., with the right assistance from varied groups
mentioned above, they can join the main stream of national economy and thereby contribute to the
economic development. Government should draw up a plan so that the Indian Women
Entrepreneurs can work more on empowerment through training and capacity building programs. If
our universities and institutions join this resolve with increasing focus on women’s business
education, the future will see more women entrepreneurs. It is very true that rural entrepreneurship
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cannot be developed without proper training. Therefore, it is necessary to provide training to rural

women to enhance their entrepreneurial skill and giving a path of success to rural women.
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Entrepreneurship for Women development is an essential part of human resource. In
Comparison to other countries, the development of women entrepreneurship is very low in India,
especially in rural areas. However, middle class women are not too eager to alter their role due to
fear of social backlash. The progress is more visible among upper class families in urban areas.

“When women moves forward, the family moves the village moves and the nation moves.”

- Pandit Jawaharlal Nehru

Government of India defines

A woman entrepreneur can be defined as a confident, innovative and creative woman
capable of achieving self economic independence individually or in collaboration, generates
employment opportunities for others through initiating, establishing and running the enterprise by
keeping pace with her personal, family and social life in India, women entrepreneurship is a recent
topic which started only after the 1970s with the introduction of the Women’s Decade (1975 to
1985) and which mostly picked up in the late 70s. This phenomenon was particularly visible only in
the metropolitan and state capitals in India. The participation of women in economic activities not
only helps in propelling the economy of the country but at the same time, it will help in women
empowerment. Empowerment refers to decision-making power. Economic independence will help
the women to make their own decision. Government of India along with the state governments of
different states has understood the importance of women empowerment and its impact and
accordingly they have started to give importance to Women Entrepreneurship.

Women entrepreneurship refers to the activities related to managing and owning of
business enterprise by a woman or group of woman. Government of India has defined women
entrepreneurs as an enterprise owned and controlled by women having a minimum financial
interest of 51% of the capital and giving at least 51% of employment generated in the enterprise to
women. The definition given by the government of India lacks practical applicability because of
employment generation clause. Requirement of providing 51% of total employment of the
enterprise to woman is very irrational. So in general understanding, the women entrepreneur are
those women who own and run their business enterprise in the pursuit of earning profit by taking
risk and providing employment opportunities for others.

A) Problems:

The growth of rural entrepreneurship among women in rural areas is not satisfactory.
Women in rural areas suffer with many problems that create hurdles in their entrepreneurial
activities. Many even could not start their venture. Failure rate is also very high in rural areas. The
problems of women entrepreneurship in rural areas of Assam can be discussed at three different
levels viz. Individual problems, Social problems and Structural problems.
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a) Individual Problems
Individual problems are personal in nature and the degree of control over it is very high.
Such problems are very important as the entrepreneurship is highly about personal aspirations and
lot depend on individual efforts. The individual problems suffered by rural women entrepreneurs are
as follows:

I) Motivation

I1) Pre reserved

[ll) Over burdened

IV) Education

V) Technical knowhow

Individual
Problems

VI) Awareness

VII) Inferior complexity
VIIl) Emotional attachment
IX) Feeling insecurity

7

X) Finance
b) Social Problems
Society is a very strong factor in the development of entrepreneurial activities. They create
opportunities as well as obstacles in the process of entrepreneurship development. Social problems
are been better understood in following ways:

I) Role expectation

. 1) Social Taboos
Social

Problems [II) Male dominance

IV) Social norms

V) Family support
C) Structural Problems

Structural problems refer here to the problems that are related to actions from the
governments. Government is the sole authority to prepare and implement the policies regarding
different sphere of the state. Unless and until government does not initiate and implement the
policies effectively for the development of women entrepreneurship in rural Assam, the growth of
such activities won’t be achieve in reality. Some of the structural problems may be discussed as
follows:

» |) Government attraction
Social > |I) Institution
Problems |

[II) Communication

" 1V) Infrastructure

B) Prospects

Though there is lots many problems that are creating hurdles for the women
entrepreneurship in rural Assam, the prospects of growth cannot be underestimated. The
government of India and the banks and financial institutions are playing an important role for the
development of women entrepreneur. The prospect for the development of women entrepreneurs
is possible, when the government, social and financial institution collectively takes initiative. The
central government have introduced several schemes for facilitating the women for setting up their
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business. Government of India has entrusted the responsibility for the development of micro, small
and medium enterprise to Ministry of MSME. Ministry of MSME has launched many schemes for the
development of entrepreneurship. More thrust is been provided to the assistance of women
entrepreneurs. A few of the schemes are highlighted below:

1. Steps taken in Seventh Five-Year Plan:
In the seventh five-year plan, a special chapter on the “Integration of women in
development” was introduced by Government with following suggestion:

A) Specific target group:
It was suggested to treat women as a specific target groups in all major development
programs of the country.

B) Arranging training facilities:

It is also suggested in the chapter to devise and diversify vocational training facilities for
women to suit their changing needs and skills.
C) Developing new equipments:

Efforts should be made to increase their efficiency and productivity through appropriate
technologies, equipments and practices.
D) Marketing assistance:

It was suggested to provide the required assistance for marketing the products produced by
women entrepreneurs.
E) Decision-making process:

It was also suggested to involve the women in decision-making process.

2. Steps taken by Government during Eight Five-Year Plan:
The Government of India devised special programs to increases employment and income-
generating activities for women in rural areas. The following plans are lunched during the Eight-Five

Year Plan:
1) Prime Minister Rojgar Yojana and EDPs were introduced to develop entrepreneurial
gualities among rural women.
1) »,Women in agriculture” scheme was introduced to train women farmers having small

and marginal holdings in agriculture and allied activities.

1) To generate more employment opportunities for women KVIC took special measures in
remote areas.

1V) Women co-operatives schemes were formed to help women in agro-based industries
like dairy farming, poultry, animal husbandry, horticulture etc. with full financial support
from the Government.

V) Several other schemes like integrated Rural Development Programs (IRDP), Training of
Rural youth for Self employment (TRYSEM) etc. were started to alleviated poverty.30-
40% reservation is provided to women under these schemes.

3. Steps taken by Government during Ninth Five-Year Plan:
Economic development and growth is not achieved fully without the development of
women entrepreneurs. The Government of India has introduced the following schemes for
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promoting women entrepreneurship because the future of small scale industries depends upon the
women-entrepreneurs:

A)Trade Related Entrepreneurship Assistance and Development (TREAD) scheme was lunched by
Ministry of Small Industries to develop women entrepreneurs in rural, semi-urban and urban areas
by developing entrepreneurial qualities.

B)Women ComkpOonent Plant, a special strategy adopOted by Government to provide assistance to
women entrepreneurs.

C)Swarna Jayanti Gram Swarozgar Yojana and Swaran Jayanti Sekhari Rozgar Yojana were
introduced by government to provide reservations for women and encouraging them to start their
ventures.

D)New schemes named Women Development Corporations were introduced by government to help
women entrepreneurs in arranging credit and marketing facilities.

E)State Industrial and Development Bank of India (SIDBI) has introduced following schemes to assist
the women entrepreneurs. These schemes are:

F)Mahila Udyam Nidhi

G)Micro Cordite Scheme for Women

H)Mahila Vikas Nidhi

I)Women Entrepreneurial Development Programmes

J)Marketing Development Fund for Women

4.Consortium of Women entrepreneurs of India provides a platform to assist the women
entrepreneurs to develop new, creative and innovative techniques of production, finance and
marketing.There are different bodies such as NGOs, voluntary organizations, Self-help groups,
institutions and individual enterprises from rural and urban areas which collectively help the women
entrepreneurs in their activities.

5. Training programmes:
The following training schemes especially for the self employment of women are introduced
by government:

(i) Support for Training and Employment Programme of Women (STEP).
(ii) Development of Women and Children in Rural Areas (DWCRA).

(iii) Small Industry Service Institutes (SISI’s)

(iv) State Financial Corporations

(v) National small Industries corporation

(vi) District Industrial Centers (DICs)

6.Mahila Vikas Nidhi:

SIDBI has developed this fund for the entrepreneurial development of women especially in
rural areas. Under Mahila Vikas Nidhi grants loan to women are given to start their venture in the
field like spinning, weaving, knitting, embroidery products, block printing, handlooms handicrafts,
bamboo products etc.

7.Rashtriya Mahila Kosh:
In 1993, Rashtriya Mahila Kosh was set up to grant micro credit to pore women at
reasonable rates of interest with very low transaction costs and simple procedures.
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Successful Leading Business Women In India

The 21* leading business women in India:-
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.khila srinivasan, Managing Director , Shriram Investments Itd.
.Chanda Kocchar, Executive Director, ICICI Bank

.Ekta Kapoor, Creative Director, balaji Telefilms Ltd.

Jyoti Naik, President, Lijjat Papad.

.Kiran Mazumdar Shaw, Chairman & Managing director, Biocon Ltd.
.Lalita D.Gupte, JMD, ICICI Bank.

.Naina Lal Kidwar, Deputy CEO , HBSE.

.Preetha Reddy , Managing Director, Apollo hospitals.

.Priya Paul, Chairman, Apeejay Park Hotels.

10. Rajshree Pathy, Chairman, Rajshree Sugars & Chemicals ltd.
11.Ranjana Kumar, Chairman, NABARD.
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Abstract

Women Entrepreneurs may be define as the women or a group of women who commence and operate
a business venture. Like a male entrepreneurs a women entrepreneur has many functions. They should explore
the prospects of starting new enterprise; undertake risks, introduction of innovations, coordination,
administration, and control of business and providing effective leadership in all aspects of business.
Government of India has described women entrepreneurs as an enterprise/venture owned and controlled by
women having at least financial interest of 51% of the capital and giving at least 51% of employment
generated in the organization to women. This paper highlight the concept of women Entrepreneurship,
problems in promoting effective women’s entrepreneurship, looks into the dynamism of the process through
which women entrepreneurship is achieved and the status of women are uplifted with the aid of NGO’s and
self-help groups in India, and deals with Entrepreneurship of rural women through NGOs and the advantages
entrepreneurship among the rural women. The present paper focuses on concept of Entrepreneurship,
Problems in promoting effective Women Entrepreneurship in India, Goals and Objectives of National policy for
empowering the women’s entrepreneurship in India, Role of Non-Government Organization (NGO) in
developing Women Entrepreneurship, Structure of Self Help Group (SHG), Functional areas of SHG’s in
developing women Entrepreneurship, Roles and Functions of NGO (SHG) in promoting women’s
entrepreneurship & Functional areas of SHG’s in developing women Entrepreneurship
Keywords: Women Empowerment, sustainable rural development, NGOs, Self Help Groups (SHGs),
upliftment, vocational training, self-employment.

Introduction
It is the fact that economy of a nation can be improved only when the quality of life of the
citizens of a nation can be effectively improved by raising the standards of living of the people on the
street and in backward areas. In India and in many other developing countries women plays a very
important role in the upliftment of the nation in all the aspects like social, political, economical, and
legal. Empowerment means control over material assets, intellectual resources, & ideology, which
involves ability to get what one wants & to influence others on our concerns. Women empowerment
includes the lives of women at multiple levels, family, community, market, & the state. The question
surrounding women’s empowerment, the condition and position of women have now become
critical to the human rights based approaches to development. Empowering the women in social,
political, economical, and legal aspects is necessary to convert the idle society into self-sustainable
society.
Women empowerment can be achieved through political power, education, employment,
NGO and SHG. Among these, NGO and SHG dominate and fruitful success of the women
empowerment needs to occur along multiple dimensions including: economic, socio-cultural,
familial/interpersonal, legal, political, and psychological. Since these dimensions cover a broad range
of factors, women may be empowered within one of these sub-domains. Human development
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report since 1999 demonstrated that practically no country in the world treats its women as well as

men according to the measures of life expectancy wealth and education.

Problems in promoting effective Women Entrepreneurship in India

Women in India are faced many problems to get ahead their life in business. A few problems

can be detailed as;

>

Business Administration Knowledge — Women must be educated and trained continuously
to acquire the skills and understanding in all the required functional areas of business
venture. This will make women to excel in decision-making and develop good business skills.
Cost - some business have highly production and operation cost that adversely affects the
expansion of women entrepreneurs. The installations of new machineries during expansion
of the productive capacity and like similar factors discourage the women entrepreneurs
from entering into new areas.

Financial Assistance — most of the women especially in rural areas are not aware about the
financial assistance provided by various institutions. The efforts taken for women
entrepreneurs may not able to reach the entrepreneurs in rural and backward areas.
Mobility Constraints - Women in India have to face lot of restriction on their mobility, our
society still have some conservativeness, and due to that career of women is limited to four
walls of kitchen. Though women faced lots of problems being mobile in entrepreneurial
activity, the mobility problem has been eliminated to very certain extent by the expansion of
education awareness to all.

Risks Related To Market — tuff competition in the market and lack of mobility of women
make them dependent on intermediary essential. Many businesspersons find it very difficult
to capture the market share and make their products well popular and accepted by
customer. They are not fully conscious of the changing market environment conditions and
hence can effectively exploit the services of media and internet.

Short Of Self-Confidence — In India women have lack of self-confidence in their strength and
ability. The family members and the society are unwilling to stand beside their
organizational growth. To a certain degree, this situation is changing with Indian women and
yet to face an incredible amend to boost the rate of growth in entrepreneurship.
Socio-Cultural Barriers —family and personal obligations sometimes works as a great barrier
for succeeding in business career of women entrepreneurship. Only few women are capable
of managing both home and business efficiently, giving sufficient time to perform all their
responsibilities in priority.

Training Programs - Depending upon the needs, duration, skill, and the purpose of
entrepreneur there are various workshops and training programs available the social &
welfare association. Such kinds of programs are helpful to new and young entrepreneurs
who desire to start a small and medium sized business on their own.

Goals and Objectives of National policy for empowering the women’s entrepreneurship in India

The goal of this Policy is to bring about the advancement, development, and empowerment

of women. The Policy will be widely disseminated so as to encourage active participation of all

stakeholders for achieving its goals.

Specifically, the objectives of this Policy include:

e Building and strengthening partnerships with civil society, particularly women’s

organizations.
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Changing societal attitudes and community practices by active participation and

involvement of both men and women.

e C(Creating an environment through positive economic and social policies for full
development of women to enable them to realize their full potential.

e Elimination of discrimination and all forms of violence against women and the girl child;

e Equal access to participation and decision making of women in social, political and
economic life of the nation.

e Equal access to women to health care, quality education at all levels, career and
vocational guidance, employment, equal remuneration, occupational health and safety,
social security and public office, etc.

e Mainstreaming a gender perspective in the development process.

e Strengthening legal systems aimed at elimination of all forms of discrimination against
women.

e The de-jure and de-facto enjoyment of all human rights and fundamental freedom by

women on equal basis with men in all spheres — political, economic, social, cultural and

civil.

Role of Non-Government Organization (NGO) in developing Women Entrepreneurship

A non-governmental organization (NGO) is any non-profit, voluntary citizens' group, which is
organized on a local, national, or international level. Task-oriented and driven by people with a
common interest, NGOs perform a variety of service and humanitarian functions, bring citizen
concerns to Governments, advocate and monitor policies and encourage political participation
through provision of information.

Some are organized around specific issues, such as human rights, environment, or health.
They provide analysis and expertise, serve as early warning mechanisms and help monitor and
implement international agreements. Their relationship with offices and agencies of the United
Nations system differs depending on their goals, their venue, and the mandate of a particular
institution. Promoting employment is of particular interest to some NGOs working with poor
woman. Nonprofit organization, term is usually applied only to organizations that pursue wider
social aims that have political aspects, but are not openly political organizations such as political
parties. The following diagram illustrates the framework under which Government agencies, village
cooperatives, private business and NGO’s work in a village to promote rural development.

Structure of Self Help Group (SHG)

The SHG offers the canvas to conduct social intermediation, provide women the opportunity
to acquire the ability and entitlement to their own lives, set their own agenda, gain skills, solve
problems and develop autonomy (Meenai, 2003). Self-help assist the rural area people in their
financial needs that ensures that unemployed a low level people get the better opportunity and they
start to earn their livelihoods by themselves.

» Compulsory attendance.

» From one family, only one member (More families can join SHGs this way)

» Members have the same social and financial background

» The group consists either of only men or of only women. (Mixed groups are
generally not preferred)

» The ideal size of an SHG is 10 to 20 members.
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» Women's groups are generally found to perform better.

In India, NABARD plays a key role in assisting banks and NGOs involved in micro finance schemes.

The member of SHG’s may exhibit the following outputs, resulting from their activities:
» Acquisition of literacy and numerically skills;

Active role in organization of group and other political bodies, viz. Panchayat;

>
» Awareness of basic legal rights;

» Awareness of projects and state development activities;
>

Critical political consciousness; electoral process,societal analysis and gender

issues;

Enhanced decision making powers within the household
Enhanced social status as perceived by self and other’s;
Ensuring literacy and education of girl child;

Freedom from exploitation, money lenders, landlords etc;
Health consciousness;

YV VYV VY VYV

Restructuring of women’s time utilization; and

Functional areas of SHG’s in developing women Entrepreneurship
The following are the main functions of SHGs:

e The members should participate actively in every activity conducted by it and the

members should be responsible for the savings of its members.

e These savings can be provided as a loan to the members. Everything related to finances

should be decided by the group itself.

e To resolve its member’s problem, meetings should be conducted so that the members

can share their problem openly.

Roles and Functions of NGO (SHG) in promoting women’s entrepreneurship

Women Entrepreneurship has been the central agenda for both government and NGO’s.

Voluntary action promoted by voluntary agencies engaged in development play a significant role at

the grass roots level in the India for the success of rural development, which is dependent upon the

active participation of the people through Non-Government Organizations (NGO). The various roles

of NGOs are described below for better understanding:-
> Activating the Rural Delivery System
Building various Model and Experiment
Educating the Rural Women
Efforts Organizing the Rural Women
Ensure Women'’s Participation in their empowerment
Impact assessment.
Mobilizing the optimum Resources
Monitoring and Evaluation.
Planning and Implementation.
Promoting Rural Leadership
Promoting Technology in Rural areas
Providing effective & efficient Training to Rural Women.

VVVVYVYVYVVVYVYYVVYVY

Representing the Rural Women

A\ 4

Supplementation of Government Efforts
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Conclusion

There is significant impact of NGOs on women in India. After joining NGQ's, drastic changes

are seen in the life style and living standard of women. Now women have started earning money,

becoming independent and self motivated. They can take their own decisions in some matters and
give their suggestions in family concerns. The study found significant difference in NGOs’ efforts
towards implementation of interventional measures in the area of health and to increase literacy

level of women. But even after a lot of effort of NGO’s in the area of women empowerment, still the

situation need to be improved at the paramount level. NGOs and SHGs helps to Women for their

empowerment.
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Rural Women Entrepreneurship: Problems and Prospects
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A) Introduction:

Entrepreneurship is the core of Economic development. Entrepreneurship is necessary to
establish the process of economic development of both developed and developing countries. It is
also instrumental in sustaining the process of economic development. Every country tries to achieve
economic development for richness, success and better life of society. So the contribution of both
men and women is important in building a healthy nation. The emergence of Women Entrepreneurs
and their contribution to Indian economy is transparent and very much visible in India. In India, the
women Entrepreneurs have grown over a period of time, especially in last two decades.

Indian economy makes it evident that the structure of ownership in the industrial sector, in
agriculture, in the trade and commerce sectors has changed. Many women entered the world of
business, of trade, commerce and they have become successful entrepreneurs in various business
activities. However, the rate of participation or rate of their inclusion in the business world is very
low, in spite of its increase during the last ten years. This growth rate of women’s participation in
economic activities is much lower than the expected rate. If we look at the developed countries we
see that women are actively participative in the business and trade activities, including agriculture,
without any social or other restrictions. But in India, there are still many social and cultural
restrictions on women. Hence, women participation in entrepreneurial activities is less than the
requirement of the fast growth of India.

According to Khadi and Village Industry Commission (KVIC), “The meaning of rural industry
or village industries which is any business or industry located in rural areas, population of which
does not exceeding 10,000 or such other figure which produces and provide any goods or services
with or without use of power and in which the fixed capital investment per head of a worker or an
craftsperson does not up to Rs. 1,000 ".

The altered description has been given by Government of India in order to increase its
scope. Government of India is define, "Any business or industry started in rural area, village or town
with a peoples of 20,000 and below and an investment of Rs.3 crore in any plant and machinery is
classified as a village industry".

We can say that women entrepreneurs are those who organize and lead the business enterprise
or industry and provide the employment to other. Rural Women Entrepreneurship is the activity
done by women those who establish their own business or industry in rural areas and use of the
agriculture sources to create employment for rural people. The basic concepts of rural
entrepreneurship which applied in the rural development:

i. Best use of local resources in an entrepreneurial project by rural people to better
distributions of the farm produce results in the rural society

ii. Entrepreneurial occupations reduce discrimination and providing alternative employments

against the rural migration in rural areas.

iii. To activate the basic system of ‘6M’- Money, Material, Manpower, Machinery,

Management and Market to the rural zones.
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Rural Women Entrepreneurship is an emerging concept. Since Women Entrepreneurism is an
untapped resource of the nation that can be utilized effectively and due to the raising importance of
women entrepreneurism, an attempt has been made to discuss the problems and prospects of rural
Women entrepreneur in this field.

B) Objectives of the Study: Following are the objectives behind this study

1) To know about the concept of Rural Women Entrepreneurs

2) To study the problems faced by Indian Rural Women Entrepreneurs.

3)To review and find out the steps taken by the Govt. towards motivating and prospecting
Indian rural women Entrepreneurs.

4)To offer suggestions to improve the satisfaction of women entrepreneurs and to framework for
the promotion of women entrepreneurship

C) Research Methodology of the Study:

The nature of the research is both exploratory and descriptive. This study is based on
secondary source of data. The data collected from published reports of NABARD and MSME, Census
Surveys, SSI Reports ,newspapers, various websites, published books, Journals, Periodicals etc.,

D) History of Women Entrepreneurship in world:

Before the 20th century women were operating businesses as a way of supplementing
income or in many cases they were simply trying to avoid poverty and making up for the loss of a
spouse. The ventures that these women undertook were not known as entrepreneurial due tothe
time in history and usually had to yield to their domestic responsibilities. The term entrepreneur is
used to describe individuals who have ideas for products and or services that they turn into a
working business. In earlier times this term was reserved for men. Women became more involved in
the business world after it was a more acceptable idea to society. This does not mean that there
were no female entrepreneurs until that time. In the 17th century, Dutch Colonists who came to
what is now known as New York City operated under a matriarchal society. In this society many
women inherited money and lands and through this inheritance and became business owners.
During the mid 18th century and on it was popular for women to own certain businesses like
brothels, alehouses, taverns, and retail shops among others. Most of these businesses were not
perceived with good reputations mostly because it was considered shameful for women to be in
these positions. Society at the time frowned upon these women because it took away from their
more gentle and frail nature. During the 18th and 19th centuries more women came out from under
the oppression of society’s limits and began to emerge into the public eye. In the 1900’s due to a
more progressive way of thinking and the rise of feminism, female entrepreneurs began to be more
accepted and although these women entrepreneurs serviced mostly women consumers they were
making great steps. Even still with the added popularity of women in business, the availability of
technology, the support from different organizations, today female entrepreneurs still are fighting.
The economic downturn of 2008, did not serve to help them in their quest. With the continual
attention given to female entrepreneurs and the educational programs afforded to those women
who seek to start out with their own business ventures, there is much information and help
available. Since 2000 there has been an increase in small and big ventures by women, including one
of their biggest obstacles, financing. There was a blind belief that men are the only bread winners of
their families. This has been proved incorrect because Gender and Development has clearly
identified the role of women entrepreneurs. Now-a-days, service sector has played a significant role
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in providing employment opportunities to women.Besides most of women lives in semi-urban and
rural areas and a lot of measures have been taken to promote women entrepreneurs. It is observed
that women can establish business units in those areas where they have core competency. Women
have proved their core competency in the areas of Information Technology (IT), management,
personal care services and health care services. Women are encouraged in these areas of business as
they have core-competency. Besides the above areas, women entrepreneurs have emerged in the
new areas like data base management, designing and multi-media services.

E) Definition of Women Entrepreneurship:

Entrepreneurs shape the economy by creating new wealth and new jobs, invent new
products and services. Social and economic development of women is necessary for overall
economic development of any society or a country.

The term “Women Entrepreneurship” refers to an act of business ownership and business
creation that empowers women economically increases their economic strength & position in
society. The Government of India has defined women entrepreneurs as “an enterprise owned and
controlled by women having a minimum financial interest of 51 per cent of the capital and giving at
least 51 per cent of the employment generated in the enterprise to women. Women Entrepreneur is
a person who accepts challenging role to meet her personal needs and become economically
independent.”

F) Problems of Rural Women Entrepreneur in India:

1) Absence of goal of life:In rural India, most of the women are either illiterate or semi-literate
and they have not a proper idea of self-esteem and self-respect. Therefore, the question that
immediately arises is how they can try to get self-respect and have a definite agenda in order
to acquire good positions in society.

2) Lack of Professional Education:The educational level and professional skills also influence
women participation in the field of enterprise. We are providing education to the women but
not providing professional education. If we look in the professional schools we find that there
is a very few number of women students. If we analyze rural - urban ratio of enrolled women
in professional education we realize that there are very few rural female students enrolled it
this type of education. Even parents are not ready to send their daughters for undergoing
professional education.

3) Lack of Self Confidence:Lack of self-confidence, will-power, strong mental outlook and
optimistic attitude amongst women creates a fear from committing mistakes while doing
their piece of work. The family members and the society are reluctant to stand beside their
entrepreneurial growth.

4) Primary Importance to Family Responsibility:Indian women give more emphasis to family
ties and relationships. Married women have to make a fine balance between business and
family. The business success also depends on the support the family members extended to
women in the business process and management.

5) Male Dominant Society :Male chauvinism is still prevalent in many parts of the country yet.
Women are looked upon as —” Abla” i.e. weak in all respects. In a male dominated society,
women are not treated equal to men that act as a barrier to woman’s entry into business.
Male dominant social order is the building block to them in their way towards business
success. Male members think it a big risk financing the ventures run by women.
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6) Lack of knowledge about information technology:Women controlled business are often
small and it is not always easy for women to access the information they need regarding
technology, training, innovative schemes, concessions, alternative markets, etc. Just a small
percentage of women entrepreneurs avail the assistance of technology and they too remain
confined to word processing software in the computer. They hardly make use of advanced
software available like statistical software SAP, Accounting Package like TALLY, Animation
software 3D MAYX, internet, etc

7) Poor degree of financial Freedom :In Indian families, the degree of financial freedom for
women is very poor, especially in lower educated families and rural families. In these families
women can’t take any entrepreneurial decision without the consideration of the family
members as well as considering social ethics and traditions. Due to the financial dependency,
a woman can'’t start any business or any economic activity to become independent.

8) Lack of awareness of financial Assistance :Lack of awareness about the financial assistance
in the form of incentives, loans, schemes etc. by the institutions in the financial sector. So the
sincere efforts taken towards women entrepreneurs may not reach the entrepreneurs in
rural and backward areas.

9) Old and Outdated Customs of Society :The old and outdated social outlook to stop women
from entering in the field of entrepreneurship is one of the reasons for their failure. They are
under a social pressure which restrains them to prosper and achieve success in the field of
entrepreneurship.

10) High Production Cost : High production cost of some business operations adversely affects
the development of Women entrepreneurs. The installation of new machineries during
expansion of the productive capacity and like similar factors dissuades the women
entrepreneurs from venturing into new areas

11) Male - Female Competition : Women entrepreneurs considered good in keeping their
service prompt and delivery in time, due to lack of organisational skills compared to male
entrepreneurs women have to face constraints from competition

12) Legal Formalities :This kind of problem is faced by the entrepreneurs who enter into business
without any preparation. So, they face some legal formalities such as the trademarks,
copyrights and intellectual property problems.

13) Risk Bearing Capacity :Any kind of business is considered as continuous risk taking and
strategic decision all the time. Investing money, maintaining the operations and ploughing
back money for surplus generation requires high risk taking attitude, courage and confidence.
Whereas, low-level education provides low-level self- confidence and self - reliance to the
women in the business.

14) Lack of Interactions : Lack of interaction with successful entrepreneurs is also one of the
problems in women entrepreneurship in India. Successful entrepreneurs always play the role
of model in the society for women who have the ability of entrepreneurial activities. But
unfortunately there is no sufficient provision of such type of interaction to inculcate
knowledge and provide experience of successful women entrepreneurs.

15) Absence of Knowledge of Marketing: Most women cannot run around for marketing,
distribution and money collection, they have to depend on middle men for the above
activities. Middle men tend to exploit them in the appearance of helping. They work in order
to add their own profit margin which results in less sales and lesser profit for women
entrepreneurs.
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16) Mobility Constraints: Women mobility in India is highly limited and has become a problem

due to traditional values and limited driving skills. Moving alone and asking for a room to stay

out at night for business purposes is still looked upon with suspicious eyes. Sometimes,

inexperienced women feel uncomfortable in dealing with men who show extra interest in

them other than work related aspects.

17) Lack of Entrepreneurial Skill: Lack of entrepreneurial aptitude is a matter of concern for

women entrepreneurs. They have limited entrepreneurial abilities. Even after attending

various training programmes on entrepreneurship women entrepreneurs fail to overcome

the risks and troubles that may come up in an organizational working.

G) Steps taken by Government:

Development of women has been a policy objective of the government since independence.

In 80s three core areas of health, education and employment achieved utmost attention. Women

are given priorities in all the sectors including SSI sector. Government and non government bodies

have tried to increase women’s economic contribution through self employment and industrial
ventures.

>

The First Five-Year Plan (1951-56) envisaged a number of welfare measures for women.
Establishment of the Central Social Welfare Board, organization of Mahila Mandals and the
Community Development Programmes were a few steps in this direction.

In the second Five-Year Plan (1956-61), the empowerment of women was closely linked
with the overall approach of intensive agricultural development programmes.

The Third and Fourth Five-Year Plans (1961-66 and 1969-74) supported female education
as a major welfare measure.

The Fifth Five-Year Plan (1974-79) emphasized training of women, who were in need of
income and protection. This plan coincided with International Women’s Decade and the
submission of Report of the Committee on the Status of Women in India. In1976, Women's
welfare and Development Bureau was set up under the Ministry of Social Welfare.

The Sixth Five-Year Plan (1980-85) saw a definite shift from welfare to development. It
recognized women’s lack of access to resources as a critical factor restricting their growth.

The Seventh Five-Year Plan (1985-90) emphasized the need for gender equality and
empowerment. For the first time, emphasis was placed upon qualitative aspects such as
inculcation of confidence, generation of awareness with regards to rights and training in
skills for better employment.

The Eight Five-Year Plan (1992-97) focused on empowering women, especially at the Gross
Roots Level, through Panchayati Raj Institutions.

The Ninth Five-Year Plan (1997-2002) adopted a strategy of Women’s Component Plan,

under which not less than 30 percent of funds/ benefits were earmarked for women
related sectors.
The Tenth Five-Year Plan (2002-07) aims at empowering women through translating the
recently adopted National Policy for Empowerment of Women (2001) into action and
ensuring Survival, Protection and Development of women and children through rights
based approach.

During (2007-12) Govt. ensured that at least 33 percent of the direct and indirect
beneficiaries of all government schemes are women and girl children. A CSS training
programme, STEP provides training for skill up gradation to poor and asset-less women in
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traditional sectors of agriculture, animal husbandry, dairy, fisheries ,handlooms, handicraft,
Khadi and village industries, sericulture, social forestry, and wasteland development.

» In framing policies/schemes for the Twelfth Five Year Plan (2012-17) the special needs of
women must be taken due care of. The Mahila Kisan Sashaktikaran Pari yojana (MKSP)
which is a sub-component of NRLM was recently launched to meet the specific needs of
women farmers, and help them achieve social, economic and technical empowerment.

H) Institutional support for Women Entrepreneurs:
The followings are some of associations or institutions which have played pivotal role for
growth and development of women entrepreneurs:

1. MAHILA UDYAM NIDHI , MAHILA VIKASH NIDHI , Micro Credit Scheme by SIDBI ( Small Industries
Development Bank of India), Dena Shakti scheme of Dena Bank , Udyogini Scheme of Punjab &
Sind Bank are some of the important schemes introduced by various Banks.

2. SBl and NABARD are also involved in development and financing of enterprises set up by women
entrepreneurs.

3. SIDO (Small Industries Development Organization), CWEI (consortium of women entrepreneurs
of India), WIT (Women India Trust) , SEWA (Self Employed Women Association), FIWE
(Federation of India Women Entrepreneurs) , Central Social Welfare Board (CSWB), National
alliance of young entrepreneurs (NAYE) are some of the organizations which are engaged in
providing technical, financial and marketing assistance to women entrepreneurs.

Other schemes for the development of women entrepreneur are as below :

1.Schemes of Ministry of MSME :

» Trade related entrepreneurship assistance and development (TREAD) scheme for women

» Mahila Coir Yojana

2. Schemes of Ministry of Women and Child Development :

» Support to Training and Employment Programme for Women (STEP)

» Swayam Siddha

3. Kerala Government’s Women Industries Programme

4. Delhi Government’s Stree Shakti Project

5. Schemes of Delhi Commission for Women (Related to Skill development and training)

6. PRIME MINISTER’'S EMPLOYMENT GENERATION PROGRAMME (PMEGP) contemplates to
provide self employment to unemployed youths by extending financial assistance to start
their units.

7. IFClI scheme of interest for women entrepreneurs whose main objective is to provide
incentives to women having business women and entrepreneurial skills, for their industrial
development.

8. Promotional package for micro & small enterprises - MSME has formulated a scheme for
women entrepreneurs to encourage Small & Micro manufacturing units owned by women in
their efforts to enter overseas markets.

9. MahilaVikashSamabaya Nigam (MVSN) by Orissa Govt. to give training, loans to WSHG & to
market their products.

10. Misson Shakti scheme by Orissa Govt. to support bank,ngos,WSHGs Who work for women
entrepreneurs,

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 65
www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

11.Support to Training &Employment Programme (STEP) Orissa Govt. for coastal districts to train
the women to prepare hygienic dry fish & prawn.

1) Suggestions to overcome from Problems: Following are the some suggestions for effective
improvement of women Entrepreneurship.

1) Provision for better educational facilities should be provided starting from school and
further for higher education and also several vocational studies.

2) Organize training programmes to develop professional competencies in managerial,
leadership, marketing, financial, production process, profit planning, maintaining books of
accounts and other skills. This will encourage women to undertake business.

3) Government must initiate steps to supply scare Raw material to rural Women Entrepreneurs
on priority basis and at concessional Rate.

4) A large number of finance cells may be formed to provide access to easy finance to women
Entrepreneurs at Concessional Rate with convenient Repayment Facility.

5) Self help groups of women entrepreneurs to mobilize resources and pooling capital funds, in
order to help the women in the field of industry, trade and commerce can also play a
positive role to solve this problem.

6) Women should try to upgrade themselves in the changing times by adapting the latest
technology benefits. Women must be educated and trained constantly to acquire the skills
and knowledge in all the functional areas of business management. This can facilitate
women to excel in decision making process and develop a good business network

7) Training on professional competence and leadership skills to be extended to women
entrepreneurs. Training and counselling on a large scale of existing Women entrepreneurs to
remove psychological causes like lack of self-confidence and fear of success

8) Women Entrepreneurs’ Guidance cell should be opened in all cities to handle problems
related to day to day functioning like production, marketing, and distribution problem:s.

9) Organization of fairs, exhibitions and workshops for women entrepreneurs which will help
them to connect with each other and share ideas and problems. It will also provide guidance
to new women entrepreneurs who can take help and suggestions from their already
established counterparts.

10) There should be a continuous attempt to inspire, encourage, motivate and cooperate
women entrepreneurs. Encourage them in Taking Business Decisions.

J) Conclusion:

Rural Women’s are not aware and literate as to handle all the legal procedure regarding
getting loans and establishing Business unit. They also have lack of confidence in their ability to run
Business. Therefore Steps are to be taken to promote women entrepreneurship. Renaissance of
entrepreneurship is the need of the hour and this is possible only by educating women, spreading
awareness and consciousness amongst women to outshine in the enterprise field. They should be
made to realize their strengths, and important position in the society and the great contribution they
can make for the entire economy. Women entrepreneurs must be molded properly with
entrepreneurial traits and skills to meet the changes in trends, challenges in global markets. Right
kind of Assistance from family, society And Government can make these women Entrepreneur as a
part of the mainstream of National Economy and they can Contribute to the economic progress of
India in this era of Globalisation.
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Abstract

Entrepreneurship of Women development is necessary part of human resource development.
Compared to other countries development of women entrepreneurship is very stumpy in India, especially in the
rural areas. Entrepreneurship is considered as one of the most important factors contributing to the economic
development of the society. Entrepreneurship amongst women has been a recent concern. Entrepreneurs have
been considered influential in initiating and sustaining socio-economic development. In India, concept of
women entrepreneurship is of recent origin. Women have become aware about their rights and situations and
entered in different fields of business. They have established their own successful business empires. They are
contributing towards the growth of economy and development of their socio-economic conditions. This paper
focuses on women entrepreneur. Any understanding of Indian women, of their uniqueness, and especially of
their role taking and breaking new paths, will be incomplete without a walk down the corridors of Indian
history where women have lived and internalized various role models. However, women of middle class are not
too eager to alter their role in fear of social backlash. The progress is more visible among upper class families in
urban cities. Therefore, the development of opportunities for women is imperative, not only for reasons of
equity but also because it makes economic sense and is "good development practice". Any understanding of
Indian women, of their identity, and especially of their role taking and breaking new paths, will be incomplete
without a walk down the corridors of Indian history where women have lived and internalized various role
models. The paper talks about the status of women entrepreneurs and the problems faced by them when they
ventured out to carve their own niche in the competitive world of business environment.

Introduction

The Indian economy has been witnessing a drastic change since mid -1991, with new policies
of economic liberalization, globalization and privatization initiated by the Indian government. India
has great entrepreneurial potential. At present, women involvement in economic activities is
marked by a low work participation rate, excessive concentration in the unorganized sector and
employment in less skilled jobs. Women perform 66 percent of the world’s work, produce 50
percent of the food, but earn 10 percent of the income and own 1 percent of the property. Globally,
women represent 49.6 percent of the total population, but only 40.8 percent of the total workforce
in the formal sector. Since ages India has been men-dominated country. But, time is changing now.
Women in India have outraged the fact that since hundreds of years they had been following the
orders of men. They now know their rights and duties and with the spreading awareness amongst
the women they are now no less than the men. They are walking with men at the same pace in each
and every field. In former days, for women there were 3 Ks- Kitchen, Kids, Knitting, then came 3 Ps-
Powder, Papad, Pickles and now at present there are 4 Es- Electricity, Electronics, Energy,
Engineering. Today, many women have established their own economy i.e., entrepreneurial empire
and are now ruling their world as they wished to. The hidden entrepreneurial potentials of women
have gradually been changing with the growing sensitivity to the role and economic status in the
society. Skill, knowledge and adaptability in business are the main reasons for women to emerge
into business ventures. When a woman is empowered it does not mean that another individual
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becomes powerless or is having less power. On the contrary, if a women is empowered her
competencies towards decision- making will surely influence her family's behavior.

In this dynamic world, women entrepreneurs are an important part of the global quest for
sustained economic development and social progress. In India, though women have played a key
role in the society, their entrepreneurial ability has not been properly tapped due to the lower status
of women in the society. It is only from the Fifth Five Year Plan (1974-78) onwards that their role has
been explicitly recognized with a marked shift in the approach from women welfare to women
development and empowerment. The development of women entrepreneurship has become an
important aspect of our plan priorities. Several policies and programmes are being implemented for
the development of women entrepreneurship in India.

There is a need for changing the mindset towards women so as to give equal rights as
enshrined in the constitution. The progress towards gender equality is slow and is partly due to the
failure to attach money to policy commitments. In the words of president APJ Abdul Kalam
"empowering women is a prerequisite for creating a good nation, when women are empowered,
society with stability is assured. Empowerment of women is essential as their thoughts and their
value systems lead to the development of a good family, good society and ultimately a good
nation."When a woman is empowered it does not mean that another individual becomes powerless
or is having less power. On the contrary, if a women is empowered her competencies towards
decision- making will surely influence her family's behavior.

Development of Women through Entrepreneurship in Small and Cottage Industries

“Women in business” is considered a recent phenomenon in India. Status of women liberty
depends on economic conditions even more than political. If a woman is not economically free and
self-earning, she will have to depend on her husband or someone else, and dependents are never
free. These were the ideas of Pandit Jawaharlal Nehru, the first Prime Minister of India, who
vibrantly highlighted the importance of economic independence of women. The 1991 Industrial
Policy has envisaged special training programmes to support women entrepreneurs. Accordingly
women entrepreneurs are receiving training through Entrepreneurship Development Programmes
(EDPS) conducted by various institutions and organizations both at central and state levels. The
Small Industries Development Organization (SIDO), with its field offices all over the country has been
carrying out development programmes for women entrepreneurs and is providing technical
schemes for setting up of SSI units. In view of the changing outlook for the promotion of women
enterprises, the SSI Board in 1991 revised the definition of women enterprises by omitting the
condition of employing 50 percent of women workers. This provided a boost to women
entrepreneurs to take up business and avail all facilities / concessions as are applicable to SSI

Building
Confidence
Grater Devoloping
Freedom and Risk Taking
Mobility Ability

Factors Influencing Women Entrepreneurs

Economic
Independence
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Concept of Entrepreneur

The word ' entrepreneur' derives from the French word "Entreprendre" (to undertake) .in
the early 16™ Century it was applied to persons engaged in military expeditions, and extend to cover
construction and civil engineering activities in the 17" century, but during the 18thcentury , the word
'entrepreneur' was used to refer to economic activities. Many authors have defined 'entrepreneur’
differently. Generally, an entrepreneur is a person who combines capital and labour for production.
According to Cantillion "entrepreneur is the agent who buys means of production at certain prices,
in order to sell at prices that are certain at the moment at which he commits himself to his cost".
According to P.F Drucker " he is one who always (1) searches for change (2) responds to it (3)
exploits it as an opportunity."”

Concept of women Entrepreneur Enterprise-

" A small scale industrial unit or industry —related service or business enterprise, managed by
one or more women entrepreneurs in a concern, in which they will individually or jointly have a
share capital of not less than 51% as shareholders of the private limited company, members of co-
operative society".

Categories of Women Entrepreneurs: Women in organized & unorganized sector, Women in
traditional & modern industries, Women in urban & rural areas, Women in large scale and small
Scale industries, Single women and joint venture.

Direct & Indirect Financial Support: Nationalized banks, State finance corporation, State industrial
development corporation, District industries centers, Differential rate schemes,Mahila Udyug
Needhi scheme, Small Industries Development Bank of India (SIDBI),State Small Industrial
Development Corporations (SSIDCs)

Yojna Schemes and Programme: Nehru Rojgar Yojna, Jacamar Rojgar Yojna, TRYSEM, DWACRA

Technological Training and Awards : Stree Shakti Package by SBI, Entrepreneurship Development
Institute of India, Trade Related Entrepreneurship Assistance and Development (TREAD),National
Institute of Small Business Extension Training (NSIBET),Women's University of Mumbai.

Women Entrepreneur Associations

The efforts of government and its different agencies are supplemented by NGOs and
associations that are playing an equally essential role in facilitating women empowerment. List of
various women associations in India is provided below. Details of Women Entrepreneur Associations
in India

Federation of Indian Women Entrepreneurs (FIWE),Consortium of Women
Entrepreneurs(CWEI),Association of Lady Entrepreneurs of Andhra Pradesh, Association of Women
Entrepreneurs of Karnataka(AWAKE) , Self-Employed Women's Association (SEWA), Women
Entrepreneurs Promotion Association (WEPA),The Marketing Organization of Women Enterprises
(MOOWES), Bihar Mahila Udyog SanghBihar Mahila Udyog Sangh, Mahakaushal Association of
Woman Entrepreneurs(MAWE),SAARC Chamber Women Entrepreneurship Council,Women
Entrepreneurs Association of Tamil Nadu (WEAT), Tie Sree Shakti (TSS) Women Empowerment
Corporation.
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Some Examples of Women Entrepreneur in India

Mahila Grih Udyog- 7 ladies started in 1959: Lizzat Pappad
Lakme—Simon Tata

Shipping coorporation— Mrs. Sumati Moratji

Exports— Ms. Nina Mehrotra

Herbal Heritage— Ms. Shahnaz Hussain

Balaji films- Ekta Kapoor

Kiran Mazumdar- Bio-technology

Ways to Develop Women Entrepreneurs

Right efforts on from all areas are required in the development of women entrepreneurs

and their greater participation in the entrepreneurial activities. Following efforts can be taken into

account for effective development of women entrepreneurs.

N

o vk w

10.
11.
12.
13.
14.

15.
16.

17.

18.

19.

Consider women as specific target group for all developmental programmers.

Better educational facilities and schemes should be extended to women folk from
government part.

Believe that women as specific target group for all developmental programmers.

Give confidence to women's participation in decision making.

Encourage women's participation in decision-making.

Vocational training to be extended to women community that enables them to understand
the production process and production management.

Skill development to be done in women's polytechnics and industrial training institutes. Skills
are put to work in training-cum-production workshops.

Training and counseling on a large scale of existing women entrepreneurs to remove
psychological causes like lack of self-confidence and fear of success.

Counseling through the aid of committed NGOs, psychologists, managerial experts and
technical personnel should be provided to existing and emerging women entrepreneurs.
Continuous monitoring and improvement of training programmers.

Activities in which women are trained should focus on their marketability and profitability.
Making provision of marketing and sales assistance from government part.

To encourage more passive women entrepreneurs the Women training programme should
be organized that taught to recognize her own psychological needs and express them.

State finance corporations and financing institutions should permit by statute to extend
purely trade related finance to women entrepreneurs.

Women's development corporations have to gain access to open-ended financing.

The financial institutions should provide more working capital assistance both for small
scale venture and large scale ventures.

Making provision of micro credit system and enterprise credit system to the women
entrepreneurs at local level.

Repeated gender sensitization programmers should be held to train financiers to treat
women with dignity and respect as persons in their own right.

Infrastructure, in the form of industrial plots and sheds, to set up industries is to be provided
by state run agencies.
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Problems of Women Entrepreneurship in India

Definitely, there are a number of problems regarding women entrepreneurship in India,
researchers having identified issues relating to social aspects, economic life, skill problems, problems
of family support, courage etc.

e Absence of Balance between Family and Career Obligations: As Indians, most of the women
are very serious about family obligations but they do not equally focus on career obligations.
Indian women devote their lives to take care of their family members but they are not
concerned with their self-development. Many women have excellent entrepreneurial
abilities but they are not using their abilities to create additional income sources for their
families, which would go hand in hand with boosting their self-reliance. Sometimes they are
not even aware of the concept of self-reliance. Moreover the business success depends on
the support the family members, extended to women, in the business process and
management.

e Poor Degree of Financial Freedom: In Indian families, the degree of financial freedom for
women is very unfortunate, especially in lower educated families and rural families. In these
families women can’t take any entrepreneurial resolution without the consideration of the
family members as well as considering social ethics and traditions. Due to the financial need,
a woman can’t start any business or any economic activity to become independent.
Therefore, this has become a cruel circle of dependency for women in India.

e No Direct Ownership of the Property: No doubt, the right of property is given as a legal
provision in India, but it raises one of the most important questions regarding the right to
property for women. There are very few women having on paper the right of property
because, firstly, they are not aware of this right. They only become aware when problems
are created in their families due to family disputes. Otherwise, women are not enjoying their
right of property, being treated as second-class citizens, which keeps them in a pervasive
cycle of poverty.

e Problems of Work with Male Workers : Many women have good business skills but they do
not want to work with male workers and sometimes male workers are not ready to work
with women entrepreneurs. According to Shruti Lathwal, 2011, most of women
entrepreneurs argued that semi-educated or uneducated class of workers cannot visualize a
"female boss" in their field of work.

e Lack of Professional Education: The poverty and illiteracy are the basic reasons of the low
rate of women entrepreneurship in our country. The educational level and professional skills
also influence women participation in the field of enterprise. We are providing education to
the women but not providing professional education. If we look in the professional schools
we find that there is a very few number of women students. If we analyze rural - urban ratio
of enrolled women in professional education we realize that there are very few rural female
students enrolled it this type of education. Even parents are not ready to send their
daughters for undergoing professional education. Sometimes it happens, however, that
many women taking the training by attending the entrepreneurial development programme
do not have an entrepreneurial bent of mind.
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Conclusion

Entrepreneurship among women, no doubt improves the wealth of the nation in general
and of the family in particular. Women are very good entrepreneurs, and prefer to choose the same
as they can maintain work life balance. Even though we have many successful Women
Entrepreneurs in our country, but as we have a male dominated culture there are many challenges
which women entrepreneurs face from family & Society. Women today are more willing to take up
activities that were once considered the preserve of men, and have proved that they are second to
no one with respect to contribution to the growth of the economy. Women entrepreneurship must
be mounded properly with entrepreneurial personality and skills to meet the changes in trends,
challenges global markets and also be competent enough to sustain and strive for excellence in the
entrepreneurial arena.
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An Analysis of Investment Avenues available In Gadhinglaj City perspective to Women

Kurane Sujata A.
M.Phil.Student CSIBER,
Under The Guidance of ,Dr. Jadhav A. D.

Introduction —

The money you can earn is partly spent & the rest is saved for meeting future expenses.
Instead of keeping the savings idle you may use savings in order to get return on it in future. People
earn money for their livelihood i.e to satisfy the basic needs. People satisfies the basic needs by
increasing their standard of living or by saving the earned money for their future as they know that
till they work ,they will get money, but after retirement or any miss —happenings to their life they
will not able to meet requirements in the monetary forms. Also people try to increase standard of
living along with the savings. Now if people are investing some part of their income, the question
arises as to what, how when and where the person should invest. The various avenues available in
the market are right from personal & bank savings to equity market such as putting money into
stocks, bonds, mutual funds etc.

In this analytical study area of study is Gadhinglaj city as it is developing city which includes
rural & urban population & all types of investment avenues are available here for investment.
Researcher collects data from Government employees, Bank employees, Teachers, Doctors,
Advocates, Farmers, Hawkers etc.

Review of Literature

The researcher has reviewed the following articles published in various journals and
magazines, in order to know the earlier research work done.
1) Prof. Soumya Shah & prof .Munmun Dey in their article, “Analysis of factors affecting Investors
perception of Mutual Fund “have mentioned as under -

The study focused on measuring the investor’s expectations & their preferences to Mutual
Fund.The study revealed that, consumers prefer safety than followed by good returns liquidity,
flexibility & tax benefit as features for investing in mutual funds.

2) Prof. Syed Tabassum Sultana in her article “An empirical study of Indian Individual Investors
behavior “has highlighted the following aspects
The objective of the study was to know the profile of investors & also to know their characteristics
in order to understand their preferences with respect to their investments.
The study revealed that investors decision are based on their own, most of them preferred
investment in fixed income avenues like PPF, Bonds & Bank FD followed by.

3) Prof. Dharmendra Singh in his article “Factors affecting customers preferences for Life Insurers “
has mentioned as under :-

The objective was to determine the important factors influencing the customers for selecting
an insurance company to buy insurance policy.

The study revealed that product features accessibility, low premiums advertising & better
claim settlement are factors that drastically influence the choice of a company.

4) Prof. Sunayna Khurana & Prof. S.P.singh in their article “An analytical study of customers
preferences & satisfaction in credit card industry “mention as under -
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The study was carried out to identify the factors that influence the choice of credit cards.
The objective was also to know the customer satisfaction factors & consumer behavior regarding
credit card.

The result showed that the choice of credit card depends upon income gender & profession
of customers. Customer satisfaction depends upon income frequency of usage in a month &amount
of usage per month.

5) Prof.Mark Gererd Hayes in his article entitled “Investment & finance under fundamental
uncertainty “explained that “We can link the behavior of investor with the liquidity theory of
Keynes analysis under the uncertainty.”

Gap Analysis —

After having review of the market, it was brought to the notice of the researcher that there
are very few investors who select the right preference & right avenue for the investment.
Understanding this problem researcher has decided to make in depth study of the subject .Hence
the study entitled “An Analysis Of Investment Avenues Available In Gadhinglaj City , “ come up for
further depth study. The need for the study is to observe the investment preferences of the people
of Gadhinglaj city as to what are the drivers that motives them to invest in any investment mode
available in the market.

Objectives of the Study —

1) To identify the different investment options available in the market.

2) To study the people’s preferences towards the investment.

3)
)

4) To evaluate time horizon for the investment during investment.

To identify the factors affecting the investment.

Hypothesis-

1) There is no relation between profession of the investor &nvestment Avenue opted.

2) There is no relation between salary of the investor & pattern of Investment Avenue
opted.

Research Methodology

Research Methodology refers to the logic of scientific investigation. Research Methodology
refers to the scientific procedure for the acquisition of knowledge based on empirical observations &
logical reasoning.

For our research Survey Method is very useful. Data should be collected from Gadhinglaj
City. In order to fulfill the above objectives the relevant information has been collected through the
following methods.

Primary Data -

Primary data are original observation collected by researcher for the first time for any
investigation and used by them in the statistical analysis.

Data is collected through the discussions with relevant selected persons working in a
particular sector .These respondents will be Government employees,Bank employees, Teachers ,
Business owners, Doctors , Advocates ,farmers & from other sectors.

Secondary Data —

Secondary data refers to the data available in published & unpublished form already

collected by some other agency to be used for investigation . The sourced of secondary data are
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Government publications , publications of banks ,financial institutions , news papers and periodicals
,publications of international bodies like UNO, IMF ,World Bank etc.

The data is collected tabulate after analyzing the information. Data will be collected from
published Annual report, magazines ,news Papers, journals ,books & Various research projects from
library as well as internet facility.

Sample Design

By considering the spread for the study it is decided to use the population from the
gadhinglaj city as the base for selecting the sample size .In the present study the geographical scope
of the population is included from gadhinglaj city only.

As per the population survey for the year 2011 , the population of Gadhinglaj is 27,185
(Twenty Seven Thousand One Hundred Eighty Five ), From which Male population is 13,618
(Thirteen Thousand six hundred and eighteen) and women population is 13,567 (Thirteen Thousand
five hundred sixty seven ). Population Ratio for every ten years is 7.21

The population of the study is all the investors who are invested in insurance policies,
mutual funds , share markets , gold, silver, real estate, post office and other investment avenues .
But it will not possible to contact all these investors, so out of this population 400 respondents will
be selected for the research study.

Analysis of Data-

The analysis of data in present paper is based on the questionnaire collected from the
population of Gadhinglaj city.

The study revealed that, Women respondents are not so aware about different investment
avenues. After making the vast survey of working women it is seen that women respondents are
investing their income in Insurance policies, post office, bank F.D. gold, real estate etc. but in share
market, mutual fund etc. options are less obtained by = women. Lack of knowledge of share
market, safety factor are some of the reasons for that.

Some of the Challenges before Women Entrepreneurship are as follows:

1)Lack of Finance — Women entrepreneurs suffer from shortage of finance. Banks also consider
women less credit-worthy & discourage women borrowers on the belief that they can at any
time leave their business. Without sufficient finance women can’t take a step towards business.

2)Lack of Raw Material-Most of the women enterprises are plagued by the scarcity of raw material
& necessary inputs. Added to this are the high prices of raw material, on one hand, & getting
raw material at the minimum of discount, on the other.

3)Tough Competition — Women entrepreneurs do not have organizational set up to pump in a lot
of money for canvassing & advertisement .Thus, they have to face tough competition for
marketing their products with both organized sector & their male counterparts.

4)Family Ties-In India, it is mainly a women’s duty to look after the children & other members of
the family. In case of married women, her total involvement in family leaves little energy & time
to devote for business.

5)Lack of Education —In India, around 60% of women are still illiterate. llliteracy is the root cause of
socio-economic problems. Due to the lack of qualitative education, women are not aware of
business, technology & market knowledge.
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6)Male — Dominated Society-The constitution of India speaks of equality between male & female but
in the male —dominated Indian Society women are not treated equal to men. This in turn serves as a
barrier to women entry into business.
7)Low Risk-Bearing Ability-Women in India lead a protected life .They are less educated &
economically not self-dependent. All these reduce their ability to bear risk involved in running an
enterprise. Risk-bearing is an essential requisite of a successful entrepreneur.

Because of the above challenges women are not generally desire to make investments.
Even when women earn well they are less likely to be managing their own money, their savings &
their investments.

The growth & development of women entrepreneurs required to be accelerated
because entrepreneurial development is not possible without the participation of women .Therefore
there is a need of Government, non-Government, promotional & regulatory agencies to come
forward & play the supportive role in promoting the women entrepreneur in India. In Modern India
more & more women are taking entrepreneurial activity.

Conclusion — Women entrepreneurship is seen as an effective strategy to solve the problems of rural
& urban poverty. Gadhinglaj is a developing city. It is a market place to all the nearby villages.
Agricultural, electronics, Dairy & Bakery products, cloth centre etc. Reputed Educational colleges &
institutes, sports academy, hospitals, government offices, District level court is available in
gadhinglaj. Women'’s here are actively participate in day to day trading. Some women’s are Doctors,
Advocates, Bankers, Government employees, Beauticians and some are hawkers earning their
income by selling fruits, vegetables. As women are working it results in the financial growth of the
city.

In today’s world, more number of jobs opportunities available in every stream of life.
Investment sector is also one of the upcoming sectors which have proved over a period of time. It
has been found that most of the respondents have started investing in one or the other option,
irrespective of their education, job sector experiences in their job etc. Financial problems, proper
knowledge of their occupation, family support are some of challenges faced by the women
entrepreneurs. Knowledge of share market should be given to women respondents.
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Information Technology, Its Impact on Society and Its Women Future
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Abstract

As we are aware of Information Technology had its modern existence from late sixties of the last
century when the Arpanet was introduced, funded by the department of defence of USA. After that the IT
industry has come a long way to its current shape where it is playing a very dominant role in our every sphere
of life. It has made revolutionary changes in information gathering and dissemination as well as in global
communication. It is creating a virtually paperless work environment. Also we can now send a message very
easily to anywhere in the world in seconds. From education point of view we can have a virtual class where the
instructor could sit in any part of the world and his students scattered in all different parts of the world through
video conference with presentation of study materials as well as question and answer sessions. A doctor now
sitting in any part of the world could perform a surgery where the patient is lying in another part of the world.
These simple examples show where we stand today compared to what it was half a century back. But as we
know nothing in this world is purely good as everything has a dark side. In this paper we would discuss the
merits and demerits of implementing IT globally and where we are heading to in future.

Keywords: Information technology, Impact, Society, Future

1. Introduction

The first definition is of “information technology”. Information technology is the technology
used to store, manipulate, distribute or create information. The type of information or data is not
important to this definition. The technology is any mechanism capable of processing this data [1]. As
it is widely known to perform a calculation of any type manually is very cumbersome and time
consuming. But if we could develop efficient programs written in many languages and get them
thoroughly tested for every function it is expected to perform before putting to use could save lot of
efforts and time. Also the chance of human errors that could occur when things are done manually
could also be avoided provided the programs are developed keeping in mind the exact requirements
that are sought after and developed properly to address the issues correctly without problems.
Information technology works based on these simple concepts. As we know it’s applications in our
lives is extremely wide ranging from simple addition, subtraction to flying an aircraft though
autopilot and controlling a spaceship which has landed in Mars from the ground of the earth.
Electronic databases now can store huge volume of data which can be used very easily and internet
can be accessed for any information on any field of activities.

Section one gives an introduction of the area. Section two presents the analyses of works
done in the field. Section three presents the impacts of Information Technology on society so far and
where it is heading to in future. We put our concluding remarks in section four.

2. Analyses of Works Done

The influence of information technology on religious practices has mainly been to the effect
of making information about them more accessible. The most relevant question though is whether
the developments in information technologies have influenced the continuity of social attitudes,
customs or institutions.

Social attitudes have changed with the effect that citizens of a society now expect the
various elements of that society to be better informed than previously. They also expect to be able
to access more information about a specific product, service or organisation so that they can make
informed decisions with regard to their interactions with that entity [1].

The “government” of a nation will be comprised of many varied institutions. However
developments in information technology have helped governments to improve their “service” to
their citizens. Advances in Database technology for example have enabled the governments of
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various countries to collate and monitor statistical information that they can use to combat fraud
and manage the economy in a more informed way [1].

Information Technology also has a major impact on the defence capabilities of governments.
This covers both a government’s capability to wage war and their intelligence gathering capability.
Advances in weapons technology and weapons design have increased the effectiveness of various
governments’ armed forces [1].

Information Technology has also had a major impact on a government’s intelligence
agencies. Encryption of sensitive information has enabled governments to obtain added security.
However attempting to decrypt information is also a major area of work for those employed by the
government [1].

The advances in information technology have heavily influenced commercial businesses in
several ways. The most important role of information technology in a commercial business,
however, is to provide a commercial advantage. Advances such as computer aided design; relational
database technologies, spreadsheets, and word processing software all provide a commercial
benefit to the business, as does automation of manufacturing processes [1].

The use of information technology to monitor a business performance can also enable the
business to highlight areas where they are not making the most use of their resources. The use of
information technologies can also increase the businesses income through advertising in the various
available forums [1].

Developments such as the Internet and satellite television have created new media and
audiences through which and to which News & Media organisations can disseminate their
information [1].

An infrastructure of computing and communication technology, providing 24-hour access at
low cost to almost any kind of price and product information desired by buyers, will reduce the
information barriers to efficient market operation. This infrastructure might also provide the means
for effecting real-time transactions and make intermediaries such as sales clerks, stock brokers and
travel agents, whose function is to provide an essential information link between buyers and sellers
redundant [2]. The information technologies have facilitated the evolution of enhanced mail order
retailing, in which goods can be ordered quickly by using telephones or computer networks and then
dispatched by suppliers through integrated transport companies that rely extensively on computers
and communication technologies to control their operations [2].

The impact of information technology on the firms' cost structure can be best illustrated on
the electronic commerce example. The key areas of cost reduction when carrying out a sale via
electronic commerce rather than in a traditional store involve physical establishment, order
placement and execution, customer support, staffing, inventory carrying, and distribution. Although
setting up and maintaining an e-commerce web site might be expensive, it is certainly less expensive
to maintain such a storefront than a physical one because it is always open, can be accessed by
millions around the globe, and has few variable costs, so that it can scale up to meet the demand. By
maintaining one 'store’' instead of several, duplicate inventory costs are eliminated [2].

Computers and communication technologies allow individuals to communicate with one
another in ways complementary to traditional face-to-face, telephonic, and written modes. They
enable collaborative work involving distributed communities of actors who seldom, if ever, meet
physically. These technologies utilize communication infrastructures that are both global and always
up, thus enabling 24-hour activity and asynchronous as well as synchronous interactions among
individuals, groups, and organizations [2].

By reducing the fixed cost of employment, widespread telecommuting should make it easier
for individuals to work on flexible schedules, to work part time, to share jobs, or to hold two or more
jobs simultaneously. Since changing employers would not necessarily require changing one's place of
residence, telecommuting should increase job mobility and speed career advancement. This
increased flexibility might also reduce job stress and increase job satisfaction [2].

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 79
www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

The rapid increase in computing and communications power has raised considerable
concern about privacy both in the public and private sector. Decreases in the cost of data storage
and information processing make it likely that it will become practicable for both government and
private data-mining enterprises to collect detailed dossiers on all citizens. Nobody knows who
currently collects data about individuals, how this data is used and shared or how this data might be
misused. These concerns lower the consumers' trust in online institutions and communication and,
thus, inhibit the development of electronic commerce. A technological approach to protecting
privacy might by cryptography although it might be claimed that cryptography presents a serious
barrier to criminal investigations [2].

It is popular wisdom that people today suffer information overload. A lot of the information
available on the Internet is incomplete and even incorrect. People spend more and more of their
time absorbing irrelevant information just because it is available and they think they should know
about it. Therefore, it must be studied how people assign credibility to the information they collect
in order to invent and develop new credibility systems to help consumers to manage the information
overloads [2].

Technological progress inevitably creates dependence on technology. Indeed the creation of
vital infrastructure ensures dependence on that infrastructure. As surely as the world is now
dependent on its transport, telephone, and other infrastructures, it will be dependent on the
emerging information infrastructure. Dependence on technology can bring risks. Failures in the
technological infrastructure can cause the collapse of economic and social functionality. Blackouts of
long-distance telephone service, credit data systems, electronic funds transfer systems, and other
such vital communications and information processing services would undoubtedly cause
widespread economic disruption. However, it is probably impossible to avoid technological
dependence. Therefore, what must be considered is the exposure brought from dependence on
technologies with a recognizable probability of failure, no workable substitute at hand, and high
costs as a result of failure [2].

Increasing representation of a wide variety of content in digital form results in easier and
cheaper duplication and distribution of information. This has a mixed effect on the provision of
content. On the one hand, content can be distributed at a lower unit cost. On the other hand,
distribution of content outside of channels that respect intellectual property rights can reduce the
incentives of creators and distributors to produce and make content available in the first place.
Information technology raises a host of questions about intellectual property protection and new
tools and regulations have to be developed in order to solve this problem [2].

There are a lot of positive things to do with social communication for example you can
communicate with people at the other end of the world there is no limit to how far you can
communicate as long as there is another person who is able to reply to your email / Facebook
comments. You can meet a lot more friends over the social network and can arrange to meet new
people [3].

The internet is a wonderful thing when it comes to searching for information. People who
would like to learn new things can do this via the internet you don’t need to read paragraphs and
paragraphs of information you can just get the answer you need by a click of a mouse [3].

Improved communication using email, social networking - This is a good way to
communicate. People use the web to send emails to people at other ends of the world. They do this
because it is a cheap and easy and quick way to communicate [3].

This is a bad thing because you do not know who you are talking to and if you arrange to
meet this person they might not be who you think they are and this is a big danger and can hurt
people a lot [3].

More chance of bullying. Cyber stalking- This is quite possibly one of the worst things that
happens on the internet. These things happen every day and can lead to all sorts of things like
people hurting other people, people threaten other people or even people getting depressed
because of it and going and hurting themselves [3].
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More information available - This is one great thing about the internet that you can find all
the information in the world on it. This can help you in all your work. You can find out anything what
is going on. Quicker access to information for coursework- The internet is a great place to research
information for the topic that you are doing. You can find all sorts of facts and opinions in seconds
[3].

Investments to increase the level of explicit coordination with outside agents have generally
resulted in increased risk to the firm; firms have traditionally avoided this increased risk by becoming
vertically integrated or by under investing in coordination. This paper argues that information
technology (IT) has the ability to lower coordination cost without increasing the associated
transactions risk, leading to more outsourcing and less vertically integrated firms. Lower
relationship-specificity of IT investments and a better monitoring capability imply that firms can
more safely invest in information technology for inter firm coordination than in traditional
investments for explicit coordination such as co-located facilities or specialized human resources;
firms are therefore more likely to coordinate with suppliers without requiring ownership to reduce
their risk. This enables them to benefit from production economies of large specialized suppliers.
Moreover, rapid reduction in the cost of IT and reduction in the transactions risk of explicit
coordination makes possible substantially more use of explicit coordination with suppliers. The
resulting transaction economies of scale, learning curve effects, and other factors favour a move
toward long-term relationships with a smaller set of suppliers [4].

The society in the developed countries will be divided into two major groups: On the one
hand, there will be technophile people, who embrace the new possibilities which Information
Technology offers to their lives. On the other hand, there will be technophobic people, who will
obstruct the inroads of Information Technology into their daily lives. Contrary to what most people
would think, this part of the population will not only consist of ecologists, but also of conservative
people who see technology as something unnatural for humanity, people who don’t immediately
profit from technological progress such as the rural population and people who are simply
overwhelmed by the new technologies and cannot keep up with the pace anymore. This group of
technophobic people has a potential to grow temporarily to at most 25% of the total population [5].

The definition of society for the 75% of the population who will embrace Information
Technology will change radically. What makes a society today will not be of much importance in the
future. People would these days agree that a society is defined mostly by location, language, culture,
political system, shared customs, standard of living and common history. Most of these things will
fade in importance, instead other things will be much more important, namely personal preferences
and interests. Due to the new technical possibilities, societies will look different and consist of
different kind of people [5].POSITIVE IMPACTS OF ICT ON PEOPLE

Access to information: Possibly the greatest effect of ICT on individuals is the huge increase
in access to information and services that has accompanied the growth of the Internet. Some of the
positive aspects of this increased access are better, and often cheaper, communications, such as
VolP phone and Instant Messaging. In addition, the use of ICT to access information has brought new
opportunities for leisure and entertainment, the facility to make contacts and form relationships
with people around the world, and the ability to obtain goods and services from a wider range of
suppliers.

Improved access to education, e.g. distance learning and on-line tutorials. There are new
ways of learning, e.g. interactive multi-media and virtual reality. There are new job opportunities,
e.g. flexible and mobile working, virtual offices and jobs in the communications industry.

New tools, new opportunities: The second big effect of ICT is that it gives access to new tools
that did not previously exist. A lot of these are tied into the access to information mentioned above,
but there are many examples of stand-alone ICT systems as well:

a) ICT can be used for processes that had previously been out of the reach of most individuals, e.g.
photography, where digital cameras, photo-editing software and high quality printers have enabled
people to produce results that would have previously required a photographic studio.
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b) ICT can be used to help people overcome disabilities e.g. screen magnification or screen reading
software enabling partially sighted or blind people to work with ordinary text rather than Braille
[6].NEGATIVE IMPACTS OF ICT ON PEOPLE

Job loss: One of the largest negative effects of ICT can be the loss of a person’s job. This has both
economic consequences, loss of income, and social consequences, loss of status and self-esteem.
Job losses may occur for several reasons, including: manual operations being replaced by
automation e.g. robots replacing people on an assembly line. Job export. e.g. data processing works
being sent to other countries where operating costs are lower. Multiple workers are being replaced
by a smaller number who are able to do the same amount of work e.g. a worker on a supermarket
checkout can serve more customers per hour if a bar-code scanner linked to a computer is used to
detect goods instead of the worker having to enter the item and price manually.

Reduced personal interaction: Being able to work from home is usually regarded as being a
positive effect of using ICT, but there can be negative aspects as well. Most people need some form
of social interaction in their daily lives and if they do not get the chance to meet and talk to other
people he or she may feel isolated and unhappy.

Reduced physical activity: A third negative effect of ICT is that user may adopt a more
sedentary lifestyle. This can lead to health problems such as obesity, heart disease, and diabetes.
Many countries have workplace regulations to prevent problems such as repetitive strain injury or
eyestrain, but lack of physical exercise is rarely addressed as a specific health hazard [6].ICT CAN HAVE
A POSITIVE EFFECT ON ORGANIZATIONS

By using ICT has brought a number of benefits to organisations, such as: Cost savings by
using e.g. VolIP instead of normal telephone, email / messaging instead of post, video conferencing
instead of traveling to meetings, e-commerce web sites instead of sales catalogues. This could allow
access to larger, even worldwide, markets [6].

3. Impacts of Information Technology on Society

With the development of computer industry and internet networks during the last three
decades things have changed and global communication has reached an unprecedented height [11].
With these developments immense scopes have come to the surface to impart learning in a much
more efficient and interactive way. Multimedia technology and internet networks have
revolutionized the whole philosophy of learning and distance learning and provided us with the
opportunity for close interaction between teachers and learners with improved standard of learning
materials compared to what was existing only with the printed media. As we mentioned earlier it
has gone to such an extent to create a virtual class room where teachers and students are scattered
all over the world.

We could be able to work on jobs being thousands of miles away through electromagnetic
wave. That way the problem of skills shortage in some countries could be reduced and efficient
people would be available to do the job.

Quick dispatch of information globally has facilitated the commercial expansion to an
extremely high level with a small firm being able to sell its products to another part of the world very
easily as they can communicate to each other in no time and fix up the deal. Development of
electronic commerce has made it very convenient for individual buyer to select the product online
and make payment immediately. However this has its problem as the buyer has not seen whom
he/she is buying from and can never hear from the seller once the money has been paid. This kind of
case has come to our attention.

Virtual reality, probably much more advanced and more seamlessly integrated devices (e.g.
one could think of a device projecting images (perhaps from glasses) directly onto the lens of a
human’s eye), allowing people to disregard their surroundings. This will allow people to travel
virtually, e.g. one could go on holidays just by playing a certain program, relax there, walk around,
take it easy [5].
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These days one can attend business meetings without having to be there physically. The
business partners in such a virtual meeting are able to see and hear each other as if they are real.
Mobility may be very important these days, however, in the new century, the need to travel
physically is decreasing significantly, instead of flying to a meeting in New York one can just attend
the meeting virtually and save a lot of time and money (and protect the environment) [5].

Contact with other people will only happen if desired by a person, everything else will be
done by technology. As an example, nobody will need to go shopping anymore, one will order things
needed via some special sophisticated devices which are easy to handle and understand. One can
display the goods, possibly even smell, feel or hear them [5].

Treating untreatable disease like cancer would be much easier as the DNA structure could be
defined accurately to guide the kind of cell-based treatment required for a particular patient.

4. Conclusions

In this paper we studied the impacts of information technology in our lives so far. We also
studied the future of our society with more sophisticated developments in information technology
and its applications in our society. We also discussed the negative effects of information technology
like loss of privacy, unauthorized access to important data. Hacking of government run systems by
hackers can paralyse a government functioning and can cause immense disruptions. But we believe
benefits from information technology far outweigh the negative aspects of information technology.
As we discussed we can access information for our studies or research very quickly these days. Also
the global communications have become unbelievably quick through email services. We strongly
believe in future also information technology would bring much more conveniences in our lives than
any negative impacts.
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Abstract

Entrepreneurship is a driver of competitive advantage. Entrepreneurship is viewed as a key
competency creativity and innovation. Entrepreneurship has been recognized as being of fundamental
importance for the economy in every country. The entrepreneurial process involving all the functions, activities,
and actions associated with the perception of opportunities and creation of organizations to pursue them has
generated considerable academic interest. On the other hand Entrepreneurs in all of the organization has a
significant role to the success and growth of organization, Society and country. Women empowerment can be
achieved through provision of adequate education facilities, political support, and effective legislation system
and employment generation for women. Here, NGO’S and the self-help groups (SHG) play a very pivotal role in
women empowerment by providing basic education, vocational training, training for self-employment, legal
aid, protection for women and self-awareness programme. Thus, they are mainly concerned with the
upliftment of the women in the society. The main purpose of this paper is to known the Concept
Entrepreneurship, Women Entrepreneurship. Also, in this paper high lights the Concept of Self Help Group,
Need and Importance of Self Help Group in promoting Women Entrepreneurship, Characteristics of SHGs,
Functions of SHGs in developing Women Entrepreneurship, Thus the SHGs function on the principle of the five
'p's. and conclusion
Key words: Entrepreneurs, Women Entrepreneurship, Self Help Group (SHG) & self-reliant and self-

dependent etc

Introduction
Concept of Entrepreneurship: - Literature abounds as to what entrepreneurship is all about.

Davis in 1983, as cited in Igbo (2005) sees entrepreneurship as the creation and running of
one’s own business.

Timmons in 1987 also cited in Igbo (2005), sees it as the creation, building and distribution
of something of value from practically nothing to individuals, groups, organizations and society. He
summed up by stating that it involves planning and organizing small business ventures through the
mobilization of people and resources to meet people’s needs.

According to Schumpeter (1995), entrepreneurship is a process of change where innovation
is the most vital function of the entrepreneur. It is the basic requirement for economic development
in a free enterprise or mixed economy where innovation is the basis of development. Innovation in a
system can increase the marginal productivity of the factors of production.

The above definitions and discussions point to the fact that entrepreneurship involves
innovation, development, recognition, seizing opportunities and converting opportunities to
marketable ideas, value while bearing the risk of competition, A theory of evolution of economic
activities, Continuous process of economic development, An ingredient to economic development,
Essentially a creative activity or an innovative function, A risk taking factor which is responsible for
an end result, Usually understood with reference to individual business, The name given to the
factor of production, which performs the functions of enterprise, Creates awareness among people
about economic activity and Generates Self-employment and additional employment
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Concept of Women Entrepreneurship

Entrepreneurship is an economic activity, which is undertaken by an individual or group of
individuals. Entrepreneurship can be defined as the making of a “new combination” of already
existing materials and forces; that entrepreneurship throws up as innovations, as opposed to
inventions and that no one is entrepreneur forever, only when he or she is actually doing the
innovative activity. Women entrepreneurship is the process where women organise all the factors of
production, undertake risks, and provide employment to others. The definition of women
entrepreneurship has never been differentiated based on sex and hence could be extended to
women entrepreneurs without any restrictions.

According to Medha Dubhashi Vinze, a woman entrepreneur is a person who is an
enterprising individual with an eye for opportunities and an uncanny vision, commercial acumen,
with tremendous perseverance and above all a person who is willing to take risks with the unknown
because of the adventurous spirit she possesses.

Women entrepreneur may be defined as a woman or group of women who initiate,
organize, and run a business enterprise.

In terms of Schumpeterian concept of innovative entrepreneurs, women who innovate,
imitate, or adopt a business activity are called “women entrepreneurs.

Thus, a woman entrepreneur is one who starts business, manages it independently, and
tactfully, takes all the risks, faces the challenges boldly with an iron will to succeed. Women
entrepreneurship is an economic activity of those women who think of a business enterprise, initiate
it, organize and combine the factors of production, operate the enterprise and undertake risks and
handle economic uncertainty involved in running a business enterprise.

SHGs are novel and innovative organizational setup in India for the women upliftment and
welfare. All women in India are given chance to join any one of SHGs for training and development,
to be prospective entrepreneur and skilled worker. The Government promotes the SHGs as if
women in India may not be resourceful enough to be entrepreneurs. When the SHGs arrange
training facilities to carry out certain kind of work which are suitable for women in India, bank must
arrange financial assistance to carry out manufacturing and trading activities, arranging marketing
facilities while the Governments will procure the product of SHGs, arrange for enhancing the
capacity of women in terms of leadership quality and arranging for the management of SHGs by
themselves so as to have administrative capacity. As a social movement with government support.
SHGs become more or less a part of the society.

Concept of Self Help Group
The concept of self help groups had its origin in the co-operative philosophy and

the co-operators by and large, including the National Federations in the credit sector, could not think
of any better SHG than a primary co-operative credit society itself.2 As SHG are small and
economically homogenous affinity groups of rural poor, they are voluntarily coming together for
achieving the following.

e To save small amount of money regularly.

e To mutually agree to contribute a common fund.

e To meet their emergency needs.

e To have collective decision-making.

e To solve conflicts through collective leadership mutual discussion.
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e To provide collateral free loan with terms decided by the group at the market driven

rates.

Today, the self-help group movement is increasingly accepted as an innovation in the field of
rural credit in many developing countries including India to help the rural poor considered a vehicle
to reach the disadvantaged and marginalized section, which in the normal course cannot avail of
credit facility from the bank.

A self-help group is defined as a group consisting either of people who have personal
experience of a similar issue or life situation, directly or through their family and friends. Sharing
experiences enables them to give each other a unique quality of mutual support and to pool
practical information and ways of coping.

Self-help groups are small informal association of the poor created at the grass root level for
the purpose of enabling members to reap economic benefits out of mutual help solitarily and joint
responsibility. Self help groups are formed voluntarily by the rural and urban poor to save and
contribute to a common fund to be lent to its members as per group decision and for working
together for social and economic uplift of their families and community.

A self-help group is defined as a "self governed, peer controlled information group of people
with similar socio-economic background and having a desire to collectively perform common
purpose." Self help group have been able to mobilize small savings either on weekly or monthly basis
from persons who were not expected to have any savings. They have been able to effectively recycle
the resources generated among the members for meeting the productive and emergent credit needs
of members of the group.

Need and Importance of Self Help Group in promoting Women Entrepreneurship

Self-help groups are necessary to overcome exploitation, create confidence for the
economic self-reliance of rural people, particularly among women who are mostly invisible in the
social structure. These groups enable them to come together for common objective and gain
strength from each other to deal with exploitation, which they are facing in several forms. A group
becomes the basis for action and change. It also helps buildings of relationship for mutual trust
between the promoting organization and the rural poor through constant contact and genuine
efforts. Self help groups plays an important role in differentiating between consumer credit and
production credit, analyzing the credit system for its implication and changes in economy, culture
and social position of the target groups, providing easy access to credit and facilitating
group/organization for effective control, ensuring repayments and continuity through group
dynamics; setting visible norms for interest rates, repayment schedules, gestation period, extension,
writing of bad debts; and assisting group members in getting access to the formal credit institutions.
Thus, self-help group disburses microcredit to the rural women for the purpose of making them
enterprising women and encouraging them to enter into entrepreneurial activities. Credit needs of
the rural and urban poor women are fulfilled totally through the SHGs. SHGs enhance equality of
status of women as participation, decision-makers and beneficiaries in the democratic, economic,
social and cultural spheres of life.

The rural poor are in capacitated due to various reasons such as; most of them are socially
backward, illiterate, with low motivation and poor economic base. Individually, a poor is not weak in
socio-economic term but also lacks access to the knowledge and information, which are the most
important components of today's development process. However, in a group, they are empowered

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 86
www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14t July

Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

to overcome many of these weaknesses, hence there are needs for SHGs, which is specific terms,

and are as under:-

To mobilize the resources of the individual members for their collective economic
development

To uplift the living conditions of the poor

To create a habit of savings, utilization of local resources.

To mobilize individual skills for group's interst.

To create awareness about right.

To assist the members financial at the time of need.
Entrepreneurship development.

To identify problems, analyzing and finding solutions in the groups.
To act as a media for socio-economic development of village.

To develop linkage with institution of NGOs.

To organize training for skill development.

To help in recovery of loans.

To gain mutual understanding, develop trust and self-confidence.
To build up teamwork.

Characteristics of SHGs :-The important characteristics of self-help groups are as follows:

1.

8.

At periodical meetings, besides collecting money, emerging rural, social, and economic
issues are discussed.

Defaulters are rare due to group pressure and intimate knowledge of the end use of the
credit as also the borrower's economic resources

Groups consider loan requests in periodical meetings, with competing claims on limited
resources being settled by consensus regarding greater needs.

Loaning is mainly on the basis of mutual need and trust with minimum documentation
and without any tangible security.

Rates of interest vary from group to group depending upon the purpose of loans and are
often higher than those of banks are but lower than those of moneylenders.

The amounts loaned are small, frequent and for short duration.

The groups evolve a flexible system of operations often with the help of the non-
governmental organizations (NGOs) and manage their common pooled resource in a
democratic manner.

They usually create a common fund by contributing their small savings on a regular basis.

Functions of SHGs in developing Women Entrepreneurship
The important functions of SHG are the following:-

Enabling members to become self-reliant and self-dependent.

Providing a forum for members for discussing their social and economic problems.
Enhancing the social status of members by virtue of their being members of the group.
Providing a platform for members for exchange of idea.

Developing and encouraging the decision making capacity of members.

Fostering a spirit of mutual help and cooperation among members.
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Instilling in members a sense of strength and confidence which they need for solving
their problems.
e  Providing organizational strength to members.
e  Providing literacy and increasing general awareness among members, and
. Promoting numerically and equipping the poor with basic skills required for
understanding monetary transactions.
Thus the SHGs function on the principle of the five 'p's.
1. Propagator of voluntarism
2 Practioner of mutual help
3 Provider of timely emergency loan
4, Promoter of thrift and savings, and
5 Purvey or of credit.

Conclusion

Empowering women entrepreneurs is crucial for achieving the goals of sustainable
development and the bottlenecks hindering their growth must be reduced to enable full
participation in the business. Apart from training programs Newsletters, mentoring, trade fairs and
exhibitions also can be a source for entrepreneurial development. As a result, the desired outcomes
of the business are quickly achieved and more of remunerative business opportunities are found.
Therefore promoting entrepreneurship among Indian women is certainly a short cut to rapid
economic growth and development. Let us try to eradicate all kinds of gender bias and thus allow
‘women’ to be a great entrepreneur at par with men.
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Abstract

Rural reconstruction is the process of improving the quality of life and economic well-being of people
living in relatively isolated and sparsely populated areas. Women participation and empowerment are
fundamental women's rights. Women often face discrimination and gender inequalities. Skill development and
training are essential to improve their productivity that improves rural incomes. Skill is the bridge between job
and workforce. Women often have different training needs than men, since they are more likely to work as
contributing family workers, subsistence farmers, home-based micro entrepreneurs, or low-paid seasonal
laborers. Women also deal with their domestic work and care responsibilities. Skills development is a key to
improving household productivity, employability and income-earning opportunities for women and also for
enhancing sustainable rural reconstruction.

Introduction

In our nation women have equal rights with men. Because of lack of acceptance from the
male dominant society, Indian women suffer immensely. Women are

Responsible for baring children, yet they are malnourished and in poor health. Women are
also overworked in the rural agricultural field and complete the all of the domestic work. Most of the
women are uneducated. So there is a need to provide skills and confidence to women from
economically backward families and help them to achieve economic and social independence.
Women should be organized and strengthened at the grass root level. Skills and knowledge are the
tools of economic growth and social development.

Objectives:
1.To study the concept of rural reconstruction and women empowerment and rural
reconstruction.
2. To find out various ways to empower women in rural area.

Rural Reconstruction:

In India the village population has been growing without a proportionate increase in
production or income. The average villagers have a pitifully low standard of comfort. The effect of
poor harvesting adversely affects them. Rural reconstruction implies renovation of villages for the
total wellbeing of the realities. It is oriented to their social, economic and political development. The
establishment of schools and hospitals, creation of charity funds to cater to the needs of the rural
poor, moral appeals to landlords and money lenders to relax their pressures on the peasants and
laborers. The economic misery and socio- cultural backwardness of the realities. Therefore, stress
the need of reformation of the social institutions for the healthy functioning of the social system in
order to bring about holistic development of the rural community.

Aspects of Rural Reconstruction: The rural reconstruction has three aspects. They are material,
intellectual, and moral. The material aspect is oriented to improve the health and raise the standard
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of living of the ruralites by encouraging better sanitation and by the provision of medical aid. As
regards to the intellectual aspect, educational facilities are provided to the boys, girls, and adults.
The moral aspect is the most fundamental. It seeks to awaken the villagers from the long stupor of
ages, so that he may realize his due in life.

Women Empowerment

Empowerment is the process of increasing the capacity of individuals or groups to make
choices and to transform those choices into desired actions and outcomes. Empowerment of women
means developing them as more aware individuals, who

Are politically active, economically productive and independent and are able to make
intelligent discussion in matters that affect them. Women empowerment as a concept was defined
as redistribution of social power and control of

Resources in favor of women. The Indian Constitution not only grants equality to women,
but also empowers the State to adopt measures of positive discrimination in favour of women so
that women can improve their livelihood. Within the framework of a democratic polity, our laws,
development policies.

Plans and Programmes for women's advancement in different spheres:

From the Fifth Five Year Plan (1974-78) onwards there has been a marked shift in the
approach to women's issues from welfare to development and then from Eighth Five Year Plan
emphasis was shifted from development to empowerment. Declaring 2001 as the Year of Women's
Empowerment the Government of India passed the National Policy for the Empowerment of Women
which has the goal to bring about the advancement, development and empowerment of women.
The National Mission for Empowerment of Women was launched by the Government with the aim
to strengthen generally processes that promote all-round development of women. It has the
mandate to strengthen the inter-sector convergence; facilitate the process of coordinating all the
women's welfare and socio-economic development programmes across ministries and departments.
One of the key strategies of NMEW is investment in skill and entrepreneurship development,
microcredit, vocational training and development for economic empowerment of women. This finely
conveys that mere imparting literacy would not be sufficient; the women need vocational training or
skills also to be able to stand on their feet and be the earning members of the family. Women have
been taking increasing interest in recent years in income generating activities, self-employment and
entrepreneurship that also lead to property rights, political representation, social equality, personal
right, family development, market development, community development and at last the nation
development

Women form an integral part of the Workforce:

According to the information provided by the office of Registrar General & Census
Commissioner of India, As per Census 2011, the Women Empowerment through Skills Development
& Vocational Education 77 Vol. Il No.2 ; June-2016 total number of female workers in India is 149.8
million and female workers in rural areas is 121.8 million. Women often have limited access to
education and to skills because of cultural norms about their role. Other sensitive groups are rural
communities and people with disabilities, because of limited access to vocational education and
training.
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Skill enriches Human Resource:

Skill Development means developing yourself and your skill sets to add value for the
organization and for your career development. Fostering an attitude of appreciation for lifelong
learning is the key to workplace success.

The National Policy on Skill Development has been formulated by the Ministry of Labor &
Employment. The objective is to create a workforce empowered with improved skills, knowledge
and internationally recognized qualifications to gain access to decent employment and ensure
India's competitiveness in the dynamic Global Labour Market. It aims at increase in productivity of
workforce both in the organized and the unorganized sectors, seeking increased participation of
youth, women, disabled and other disadvantaged sections and to synergize efforts of various sectors
and reform the present system. India has target of creating 500 million skilled workers by 2022.

Ways of Skill Development:

Skill development for employability will be used as an agent of change in promoting
women's employment. Women face a multitude of barriers in accessing skills and productive
employment.

1. There is a need to create a safe space where Women often have nowhere to gather with other
women and talk about issues like gender equity, women’s rights, or health.
2. Majority of women in rural India have to ask their husbands for permission to leave home. So
they need Support independence and mobility:
3. If you are illiterate, simple things like reading signs on a road, numbers on a phone, or directions
on a medicine bottle make daily life a struggle.
4.Incomes after joining Savings cooperatives allow women to invest money and then take turns
receiving micro-loans to start micro-businesses or invest in education for their children. It
increases income and saving.
5. If Women learn beekeeping, mushroom farming, sewing, and other income-generating skills
through training programs. It also boosts their self-esteem and confidence.
6.By building social networks, women have more support and greater opportunities to effect
change in their communities. They are emboldened by the knowledge that they are not alone in
facing issues like domestic violence, reproductive health or family planning, and those they are
inspired to help other women in their community by sharing the knowledge they have learned
about these topics.

Conclusion:

In spite of the huge task ahead with many intrinsic in skill development landscape in India at
present, it is believed that the Government of India has been adequate attention on skilling the
women as per world standards. The separate ministry for Skill Development and Entrepreneurship
schemes clearly gave the priory for skill development in India. The missions - Skill India and - Make in
India shall come to exercise only when all the stakeholders concerned viz. government, training
institutions, industry and more importantly, the women work hand-in-had under a structured format
of design — develop — train — assess — certify and place the skilled workforce as per the industry
standards and aspirations of the women concerned.
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Abstract:

Women'’s status is the best indicator of progress of any nation. In the recent times ICT is catering
a greater platform for women to rise from their subjugated and prove themselves on par with their
counterparts. Similarly, it is providing novel avenues for women to empower themselves economically,
technologically, socially and politically. The present times are earmarked by the use of Information and
Communication Technologies that are evident in almost every field. ICTs mean a diverse set of technological
tools and resources to create, disseminate, store, bring value-addition and manage information. In the present
times women are using ICT in almost every walk of life. These technologies have boosted not only the morale of
the women entrepreneurs, mangers, professionals and students, but it has also it has opened new avenues of
income, identities and social statuses for rural women as well. The present paper attempts to examine the role
of ICTs in the empowerment of women in India in the recent times.

Key Words: ICT, women empowerment, status.
Introduction:

Women play a pivotal role in the development of any country. Women’s status is the
best indicator of progress of any nation. The present times are earmarked by the use of
Information and Communication Technologies [ICTs] that are evident in almost every field. ICTs
mean a diverse set of technological tools and resources to create, disseminate, store, bring
value-addition and manage information. This sector consists of segments as diverse as
telecommunications, television and radio broadcasting, computer hardware, software and services
and electronic media. The terms Information and Communication Technologies needs to be traced.
ICT is generally accepted to mean all devices, networking components, applications and systems that
combined allow people and organizations to interact in the digital world. Wikipedia defines
Information and communication technology (ICT) as “an extended term for information technology
(IT) which stresses the role of unified communications and the integration of telecommunications
(telephone lines and wireless signals), computers as well as necessary enterprise software,
middleware, storage, and audio-visual systems, which enable users to access, store, transmit, and
manipulate information.” (Web)

Wikipedia defines women empowerment as, “Women's empowerment refers to the ability
of women to enjoy their rights to control and benefit from resources, assets, income and their own
time, as well as the ability to manage risk and improve their economic status and wellbeing.” (Web)
The recent times showcase increase in women entrepreneurship in India wherein women are
exploiting their capacities as entrepreneurs and business executives. They are holding the financial
resources and power of decision making.

Scope of the Study:

Information and communication technology are the key role performers in empowering
women. They are equal beneficiaries to the advantages of technology, and the product and
processes, which are by product of the technology use. At the same time, it is not limited to elite
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group of society alone. The study aims to know about the role of ICT in empowering women from
almost all segments of society.

Objectives of the Study:
1. To assess the role of Information and Communication Technologies (ICTs) in women
empowerment.
2. To study how ICTs are helpful for the enhancement of living standard of women.

To asses accessibility of ICTs for women empowerment.

4. To make suggestions and recommendations for the effective implementation of further ICTs
based programmes for women empowerment.

The growing access of the web in the late 20th century has allowed women to empower
themselves by using various tools on the Internet. With the introduction of the World Wide Web,
women have begun to use social networking sites like Facebook and Twitter for online activism.
Through these, women are able to organize campaigns and voicing their opinions for equality rights
without feeling oppressed by members of society. On May 29, 2013, for instance, an online
campaign started by 100 female advocates forced the leading social networking website, Facebook,
to take down various pages that spread hatred about women. Similarly, blogging has also become a
powerful tool for the educational empowerment of women. By reading others' experiences, patients
can better educate themselves and apply strategies that their fellow bloggers suggest. Consequently,
with the easy accessibility and affordability of e-learning, women can now study from the comfort of
their homes. By empowering themselves educationally through new technologies like e-learning,
women are also learning new skills that will come in handy in today's advancing globalized world.
There is a growing reality that women’s engagement in ICTs is important for multiple forms of
development, including social and political justice, as well as economic development.

Further, in the nations like India, where women are still in parochial constrains; ICTs
facilitate them as a powerful tool for gender empowerment. The teledensity in India is increasing
with a greater pace. Also, the number of internet accounts is growing at a rate of 50% per annum. By
the year 2004, the ITES-BPO sector showcases 59% growth. Further, employment reached 106,000
by 2004. There is a strong digital segregation in society. According to the 2004 report by the Cisco
Learning Institute women comprise only 23% of India’s internet users. In 2005, Tamil Nadu
introduced India Shop, an e-commerce website designed to sell products made by rural women’s
co-operatives and NGOs. Correspondingly, in 2004 Dhan Foundation and Swayam Krishi Sangam
started using ICTs. These organizations intended to empower poor women through handheld
devices and smart cards. The Self-Employed Women’s Association (SEWA) has several ICT projects
for women, including community learning centers, a school of Science and Technology for
self-employed women. Similarly, Telephone Project provides mobile phones to women in the
informal sector.

In India more than 90% of females work in the informal sector and also in rural areas who
are engaged in economic activities like handicrafts and sewing or rolling cigarettes, weaving of
baskets and fabrics, working in cities as vendors — working without any contracts or benefits. ICT
expose these women to telecommunication services, media and broadcast services which create
markets for their products and services. Subsequently, the challenge will be to reach these women
and provide them with ICT tools that they feel can make a difference in their income generation
potential.

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 o4
www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

ICT plays a pivotal role in changing the concept of work and workplace. New areas of
employment such as tele-working, i.e. working from a distance, are becoming feasible with new
technology. As a result, women are getting more opportunities. Software services have opened up
tremendous work opportunities for women in India.

These days ICTs are tending to be more useful and meaningful, particularly for rural and
poor women as relevant information and tools are provided to women taking into consideration
their needs and demands. Multimedia is providing information both in spoken and written language.
One of the strategies adopted to increase access of remote areas and marginalized groups to ICT is
the development of public access centers, such as public phones, telecenters, libraries, information
centers or cybercafés. Telecenters can be part of existing institutions such as health centers, schools
and community centers. The growth of cybercafés and booths has been very speedy in India,
especially in the southern states where literacy is high. It is observed that approximately 63%
non-working women access the net from cybercafés and 32% from home. Of course, the number of
net users is on the hike.

ICT has become a major solution for comprehensive development starting from poverty
eradication and empowerment of minority groups, such as women and minorities. Also, it has been
observed that effective application of any technology is not gender neutral, neither in design nor in
implementation. ICT establishes social, cultural and economic equality in India. Further, the urban-
rural divide is wiped off as both cosmopolitan and marginal entrepreneurs are treated equally in the
global market. This technology usage has benefitted the women in a large scale. Women are
increasingly adopting ICT for various business related tasks like preparing letters and memos,
producing report, data storage and retrieval, budgeting, planning and analyzing problems and
alternatives. ICT has changed the way women entrepreneurs work. Women are found to be active
and enthusiastic on computer training, computer repair work and e enabled businesses.

Women entrepreneurs are using modern and advanced ICT tools. Use of ICT fetches
increased profits through business networking. IT increases productivity, improves job performance
and enhances job effectiveness in women oriented businesses. ICTs allow women entrepreneurs to
sell their products in the most profitable markets and determine the optimum timing of scale.
Further, it has reduced transaction costs for businesses run by businesses and also enhanced market
performance. Besides, women entrepreneurs can easily plan their product mix and input purchases
in an efficient manner as information on prices are readily available. It also leads to reducing
broker’s exploitation. ICTs open new avenues for education, communication and information sharing
and the marketable skills of women entrepreneurs are enhanced through training in emails, word
processing and internet. Moreover, ICT reduces business costs, improves productivity and
strengthens the firm in the competitive market. Government, therefore, should formulate special
policies and schemes for financial support, infrastructural support and training facilities to promote
and develop the usage of ICT among women entrepreneurs to make them self independent and self
confident.

New prospects of ICT for Women:

ICT is empowering women from various dimensions, including education, employment and
empowerment. According to the 2001 census, female literacy amounts to 54.16 % as against male
literacy of 75.85 % in India. The enrolment of girls in Engineering/ Technology/ Architecture at the
Bachelors level in 1998 is 57,968 as against 285,137 boys. The imbalance shows the prospects of
women in the arena of ICT. Since the percentage of women enrolling for higher education is quite
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low, the benefit of ICT can go to a large section if more and more IT courses at 10+ or 12+ levels
are introduced as vocational streams.

Government of India is providing special packages for rural women who are involved in
home based or small-scale activities related to handloom, handicraft and sericulture. From
identification of projects to the marketing of products, these packages are helping women
entrepreneurs to a greater extent. Government of India has established Community Information
Centres) at all block levels, designed as the prime movers of ICT in the most economically
backward and geographically difficult terrains. This boosts their economic and social status. ICTs
have created new types of work that favour women as it enables work to be brought to homes
within work and family schedules. New ICT jobs for women in India are in the service industries in
information processing, banking, insurance, printing and publishing. So far, the most promising
potential for women is in the creation of new jobs at Call Centres and in work involving data
processing.

Success Stories from India:

ICT has been empowering women through NGOs like Self Employed Women's Association
(SEWA), which is establishing Technology Information Centers in 11 districts of Gujarat to provide
computer awareness training for their “barefoot managers”, build the capacity of women
organizers and strengthen their members’ micro-enterprises. Similarly, Community Radio in
Andhra Pradesh has become popular due to development of Mana Radio, a community radio
station run by members of the women's Self Help Groups (SHG) in Orvakal village, Kurnool district,
Andhra Pradesh. Realizing the role that Community Media can play in development,
empowerment and the right to information. Such programme orient women regarding their rights
and assist them to earn their livelihood. Furthermore, Budhikote Cable Radio Network is run by 36
women's self-help groups in Budhikote, a cable radio network, first set up by UNESCO. With a
contribution of 50 rupees every month from each woman, the network has grown to cover 250 of
the 750 households of the village. The audio programs are narrowcast from the Budhikote
Community Multi-media Center, where the women use computers to edit and produce the radio
programmes on relevant issues, such as organic farming, sericulture, health, electricity and water
problems.
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Rural Women Entrepreneurship Problems and Prospects
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Abstract:-

Entrepreneurship is the core development .It is multidimensional task and essentially creative activity.
Entrepreneurship has been a male dominated phenomenon from the very early age but time has changed the
situation and brought woman as today’s most memorable. Today women are entering in variety of sectors,
they are daring well but facing different problems such as limited cooperation from their home, knowledge of
business, its impact is seen at every step of entrepreneurship .Women Entrepreneurs face problems due to the
lack of technical knowledge.

Money and family problems. This paper focuses towards problems occurring in women
entrepreneurship in rural areas in India.

Rural Women Entrepreneurship Problems and Prospects
“Whatever it is that you think you want to do, and whatever it is that you think stands between you
and that, stop making excuses. You can do anything.

- katia beauchamp

It is true, said by katia beauchamp, that if you want something then rather making excuses,
we have to concentrate more on how we can achieve that thing.

Till the time there was a blind belief that men are only bread winners of their families, this
has been proved incorrect because gender and development has clearly identified the role of
women entrepreneurship. Woman from all over the world and from all parts of the world are now
starting a home business or being an entrepreneur.

It's been said if you are not facing any problems while doing something or searching for
something then you are not doing enough.

Just like that, woman in rural area face more problems in starting up a business, because of
lack of knowledge about technology, laws, schemes and support from government they face more
problems in development.

Problem in Rural Women Entrepreneurship
1. Family problems -

In India, it is mainly a women'’s duty to look after the children and other members of the
family. Man plays a secondary role only. In case of married women, she has to strike a fine
balance between her business and family. Her total involvement in family leaves little or no
energy and time to devote for business.

2. Male dominance -
Male chauvinism is still the order of the day in India. The Constitution of India speaks of
equality between sexes. But, in practice, women are looked upon as abla, i.e. weak in all
respects. Women suffer from male reservations about a women’s role, ability and capacity
and are treated accordingly

3. Financial problems -
Finance is regarded as “life-line” for any enterprise. Women entrepreneurs suffer from
shortage of finance on two counts.
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12.

Firstly, women do not generally have property on their names to use them as collateral for
obtaining funds from external sources. Thus, their access to the external sources of funds is
limited.

Lack of knowledge -

As it is said knowledge is wealth, due to lack of knowledge woman are unable to interpret
the ideas they have in their mind, so lack of knowledge is important key in entrepreneurship.
Lack of entrepreneurial attitude-

Entrepreneurial attitude is missing in woman, by conducting different camps and
motivational stunts in certain areas the attitude should has to be changed. So the motivated
woman could lead ahead.

Legal formalities-

Because of lack of legal knowledge and rules in government, woman entrepreneurs face
major problems while doing legal formalities.

Lack of self confidence-

From early childhood girls and woman are treated as if they have to be behind the curtain
this may create problem with self confidence, so due to lack of self confidence a woman
could have certain problems in business start-up.

Exploitation by middle man-

Now a day’s even if business is started, the middle man is biggest problems faced by the
entrepreneur especially in rural areas, because of middle man they get the material but due
to him there is less profit to the entrepreneur.

Low risk bearing capacity-

Women in India lead a protected life. They are less educated and economically not self-
dependent. All these reduce their ability to bear risk involved in running an enterprise. Risk-
bearing is an essential requisite of a successful entrepreneur.

High cost production-

High cost of production undermines the efficiency and stands in the way of development
and expansion of women's enterprises, government assistance in the form of grant and
subsidies to some extent enables them to tide over the difficult situations. However, in the
long run, it would be necessary to increase efficiency and expand productive capacity and
thereby reduce cost to make their ultimate survival possible, other than these, women
entrepreneurs so face the problems of labor, human resources, infrastructure, legal
formalities, overload of work, lack of family support, mistrust etc.

Social barriers-

The society till now has seen a women only behind the doors of kitchen, so now seeing her
as a face of business is sometimes looks odd to some people, a those people create a most
problem as called social barriers. They can harm a kind of confidence in women or can limit
the power of woman.

Tough competition-

Women entrepreneurs do not have organizational set-up to pump in a lot of money for
canvassing and advertisement. Thus, they have to face a stiff competition for marketing
their products with both organized sector and their male counterparts. Such a competition
ultimately results in the liquidation of women enterprises.
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13. Limited managerial ability -
Being in male dominancy, woman has limited managerial ability, due to lack of sources and
lack of attitude to work over or with people cause problems in management.

These are the hurdles in front of women entrepreneurs in rural areas.To overcome these
problems is not that easy, they have to sacrifice things like time , money, and many other things As
being said,“Dear, optimist, pessimist and realist: while you guys were busy arguing about the glass of
wine, | drank it,Sincerely the opportunist!”

So in life if a opportunity is there a person has to take it, and should make worth from it.
Government is also organizing various programs as opportunities especially for women who want to
start business in rural areas.

Some Schemes Are Operated By Government:-

By Ministry Of Rural Development

e Swarnjayanti Gram Swarozgar Yojana (SGSY)

* Sampoorna Grameen Rozgar Yojana (SGRY), including Food Grains Component
¢ Assistance for Rural Employment Guarantee Schemes

¢ National Social Assistance Programme (NSAP)

¢ National Rural Employment Guarantee Act (NREGA)

¢ National Food for Work Programme (NFWP)

¢ National Common Minimum Programme (NCMP)

By Ministry Of Micro, Small And Medium Enterprises
¢ Credit Support Programme
¢ Rajiv Gandhi Udyami Mitra Yojana
¢ Prime Minister’s Employment Generation Programme
* Workshed Scheme for Khadi Artisans

To make world a better place, with men woman too has to stand in front of the whole world
and create her own identity, which is beneficial for her in all aspects, but just as its said a calm sea
never made a skilled sailor, woman has to go through different experiences to become a successful
entrepreneur.
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Abstract:-

Women had equality status and rights in ancient period in India like Vedic period Aryan period. They
were also educated. They also have good position. In the medieval period the status of women deteriorated.
After independence the Indian constitution give the equal status to women and healthy environment of life.

Now in the 21° Centaury the women want to prove themselves. They have to support their family in
economical condition. They have to support their family in economical condition. They also promote their
creativity and generate new ideas and ways of doing things. They want to become good entrepreneurs.

Men mostly become entrepreneurs with the end aim being to make money. Women tend to create
something to make a positive impact on the world. Women bring to the table a specific skill set, be it stronger
communication skills or better listening skills. Women entrepreneurs tending to help empower other women in
the process. It help make the women entrepreneur more empowered. “9C”s list for women entrepreneurs.

1) Control, 2) Confidence, 3) Courage, 4) Creativity,

5) Conviction, 6) Clarity 7) Contribution  8) Connections,

9) Commitment.

Governments has come forward with so many lucrative schemes like facilities, concessions and
incentive exclusively for women entrepreneur. Women entrepreneurs face to many problems in india. And some
of the Remedial Measures.

Key words : Problems of women entrepreneur and there Remedial Measures.

Introduction :

Women had equality status and rights in ancient period in India like Vedic period Aryan
period. They were also educated. They also have good position. In the medieval period the status of
women deteriorated. After independence the Indian constitution give the equal status to women
and healthy environment of life.

Now in the 21 Centaury the women want to prove themselves. They have to support their
family in economical condition. They have to support their family in economical condition. They also
promote their creativity and generate new ideas and ways of doing things. They want to become
good entrepreneurs.

Men mostly become entrepreneurs with the end aim being to make money. Women tend to
create something to make a positive impact on the world. Women bring to the table a specific skill
set, be it stronger communication skills or better listening skills. Women entrepreneurs tending to
help empower other women in the process. It help make the women entrepreneur more
empowered. “9C”s list for women entrepreneurs.

1) Control, 2) Confidence, 3) Courage, 4) Creativity,
5) Conwviction, 6) Clarity 7) Contribution 8) Connections,
9) Commitment.
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e Reasons for women entrepreneur

1)Innovative thinking 2)New challenges and opportunities for self-fulfiiment
3) Employment generation 4) Freedom to take own decision and be independent
5) Family occupation 6) Need for additional income

7)Need for additional income 8) Bright future of their words

9) Increasing standard of living.

e Categories of women Entrepreneurs

Women Entrepreneurs can be categorized in there groups.Educated and professionally
qualified this is the first group of entrepreneurs women. They take initiative and manage
business as men do.

The second group of women. Who may not have educational or formal training In
management but have developed practical skills enterprises. They chose the products with
which they are familiar example — handoraft. Garments, retail, beauty salons etc.

The third group of women entrepreneurs works in cities and slums to help women with
lower means of livelihood. There is a service motivated organization to assist economically
backward section of society.

e Womeninindia:

Now the Indian women enjoy a unique status of equality with the men as per constitutional
and legal provision. But the Indian women have come a long way to achieve the present
positions. First gender inequality in India can be traced back to the historic days.

Secondly in Indian society, a female was always dependent on male members of the family
and thirdly, a female was not allowed to speak with loud voice in the presence of elder members
of her in-laws. Other hand, she has very little share in political, social and economic life of the
society. The early twenty century Mahtma Gandhi, Raja Ram Mohan Rai, Ishwar Chandra
Vidyasagar and various other social reforms laid stress on womens education.

After independence of India. The constitution makers and the national leaders recognized
the equal social position of women with men. However, women in India face many problems in
almost all the areas of life they face denial or limited access to education, health and property
rights, sercal violence and recently seen an up word trend in India thre is women entrepreneurs

e Challenges and problems faced by women Entrepreneurs in India :

Women entrepreneurs face a serious of problems right from the beginning till the enterprise
functions. Being women itself poses various problems to a women entrepreneur, The problems
of Indian women pertains to her responsibility towards family, society and lion work. The
tradition, customs, socio cultural values ethics, motherhood, subordinates to ling husband and
men. Physically weak. Hard work areas, felling of insecurity. Cannot be tough etc are some
peculiar problems that the Indian women are coming across while they jump into
entrepreneurship.

Women in rural areas have to suffer still furthers, They face tough resistance from men.
They are considered as helpers. The attitude of society towards her and constraints in which she
has to live and work are not very conducive. She has to live and work are not very conducive.
Besides the above basic problems the other problems. Faced by women entrepreneurs are as
follows :
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1) Family restriction :Women are expected to spend more time with their family members.
They do not encourage women to travel extensively for exploiting business opportunities.

2) Lack of Education :Women are generally devied of higher education. Especially in rural
areas and under their knowledge in technical and research areas to introduce new products.
3) Male dominated society :Even though our construction specks of equality between sexes,
male chauvinism is still the order of the day. Women are not treated equal to men. Their
entry to business requires the approval of the head of the family. Entrepreneurship has
traditionally been seed as a male preserve. All these put a break in the growth of women
entrepreneurs.

4) Social barriers :-The traditions and customs prevailed is Indian societies towards women
sometimes stand as an obstacle before them to grow and prosper. Castes and religions
dominate with one another and hinder women entrepreneurs too. In rural areas, they face
more social barriers. They are always seen with suspicious eyes.

5) Problem of finance:-Women’s entrepreneurs stiffer a lot in raising and meeting the
financial. Needs of the business. Bankers creditors and financial institutes are not coming
forward to provide financial assistance to women borrowers on the ground of their less
credit worthiness and more chances of business failure.

6) Tough competition :-Usually women entrepreneurs employ low technology is the process
of production. In a market where the competition is too high, they have to fight hard to
survive in the market against the organized sector and their male counterpart who have vast
experience and capacity to adopt advanced technology is managing enterprise.

7) Limited mobility :-Women mobility in indie is highly limited and has become a problem
due to traditional values and inability to drive vehicle. Moving alone and asking for a room
to stay out in night for business purposes are still looked upon with suspicious eyes.

8) Lack of entrepreneurial aptitude :-Lack of entrepreneurial aptitude is a matter of concern
for women entrepreneurs. They have no entrepreneurial bent of mind. Even

9) Exploitation by middle men :-Since women cannot run around for marketing, distribution
and money collection, they have to depend on middle men for the above activities middle
men tend to exploit them in the guise of helping. They odd their own profit margin which
result in less sales and lesser profit.

10) Lack of self confidence :-Women entrepreneurs because of their inherent nature, lack of
self-confidence which is essentially a motivation factor in running an enterprise successfully.
Sometimes she has to sacrifice her entrepreneurial urge in order to strike a balance between
the two.

11) Role Conflict :-Marriage and family life are given more importance than career/and
social life in Indian society.

12) Unfavorable Environment :-The society is dominated by males. Many business men are
not inferested to have business relationship with women entrepreneurs. Male generally do
not encourage women entrepreneurs.

13) Lack of Mental Strengh :-Any kind of Business involves risk. Women entrepreneurs get
upset very easily when loss arises in business.

14) Lack of persistent Nature :-Women generally have sympathy for others. They are very
emotional. This nature should not allow then to get easily cheated in business
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e Remedial Measures :-Some of the remedial measures that can be undertaken to promote
women entrepreneurship in India, are as follows :-

1)Promotional Help :-Government and NGOs must provide assistance to entrepreneurs,
bothin financial and non financial areas.
2)Training :-Women entrepreneurs must be given training to operate and run a business
successfully. Training has to be given to women who are still reluctant to take up the
entrepreneurial task.
3)Selection of Machinery and Technology :-Women require assistance in selection of
machinery and technology. Assistance must be provided to them in technical areas so that
the business unit become successful.
4)Finance :-Finance is one of the major problems faced by women entrepreneurs. Both
family and government organizations should be liberal in providing financial assistance to
them.
5)Family support :-Family should support women entrepreneurs and encourage them to
establish and run business successfully.
6)Marketin Assistance:- Due to limited mobility, women are unable to  market their
goods. Assistance must be providing to help them to be mark their goods successfully in the
economic environment.

e Conclusion:

In the words of APJ Abdul Kalam “Empowering women is prerequisite for creating a good
nation, when women are empowered, society with stability is assured. Empowerment of
women is essential. As their thoughts and their value systems lead to development of good
family, good society and ultimately good nation.” Women have the potential and the
determination to set up, uphold and supervise their own enterprises in a very systematic
manner. Appropriate support and encouragement from the society in general and family
members in particular is required to help them scale new heights in their business ventures.
Government and family should be undertaken the remedial measures to promote women
entrepreneurship.

e Reference:
1) WWW. Wikipedia.com
2) Kumar Anil (2007), Women Entrepreneurship in India, Regal Publications
3) Research Article women Entrepreneurs challenges and opportunities.
4) http:// WWW.Unido.org/doc/15040.htmls15
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Need of ICT in Women Empowerment

Dr.Naik Tarsing B.
Assistant Professor
S.M.T .Govt. College of Education, Kolhapur.

Abstract :

This paper to examine the possible characteristics of ICT in women empowerment learning activities
grounded in rural area.Rural women in Maharashtra have limited access to resources and public spheres due
to socio-cultural restrictions. Women suffer from severe discrimination, and it is thought this is heightened due
to a lack of access to information. Information communication and technology (ICT) is a potential tool that can
reach rural women and enrich their knowledge. Since empowerment is a complex phenomenon to measure
because of its multidimensional aspects and its relationship with time as a process, the methodology used in
this research was an integration of qualitative and quantitative methods. Using a structured questionnaire,
data was collected from women in two different villages where ICT projects have been introduced.

Keywords: Information Communication Technology (ICT),Women empowerment, rural area etc.

Introduction

Maharashtra is a country with 35% people living below the poverty line. Gender inequality,
lower education, unemployment, income inequality, business failure, poor infrastructure, political
instability and environmental degradation are the main causes of poverty in Maharashtra. Although
the focus of the study was the impact of ICT intervention on rural people generally, the study
showed there are positive prospects in Maharashtra in terms of ICT use by women for their
empowerment. In Maharashtra, ICT can play an important role in changing the social and cultural
behavior towards females, helping them to build their capacity to utilize their own potential, and
educate them on various issues. Therefore, there is scope for research on this issue. The research
reported in this paper is part of a wider investigation on the issue of women empowerment through
ICT tools in terms of change of perception. The aims of this paper are to: identify factors affecting
women’s empowerment; find the potential of ICT for women’s empowerment; implement a model
for measuring empowerment; and identify any perceptual change due to intervention activities.

2. Literature Review:

1.Mason, (2005)- Women empowerment refers to the ability of people to control their own
destinies in relation to other people in society. There is no universal definition of women’s
empowerment as factors such as socio-cultural, geographical, environmental, political and
economic, as well as many other aspects of countries and regions influence it.

2.Kabeer, (1994)-Offers a definition of empowerment as: the expansion in people’s ability to make
strategic life choices in a context where this ability was previously denied to them.

3.The World Bank, (2008)- Women empowerment is the process of increasing the capacity of
individuals or groups to make choices and to transform those choices into desired actions and
outcomes. So, one definition of women’s empowerment could be a process that gives them control
of power and resources, and changes women’s lives over time through their active participation in
that process.

4.lennie, (2002)- Shifts in spaces are closely connected to changes in the microand macro
environments, both backward and forward. For that reason, women’s empowerment needs to be
measured in all three dimensions and all spaces of women’s life.
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5.Charmes , (2003) - The mental space of women remains the most critical issue since it has a
complex relationship with other non-mental spaces. Mental or psychological space consists of the
feeling of freedom that allows a person to think and act. For example, it often happens that
interventions that expand a woman’s economic space with increased income do not empower her if
she has no control over the income. Therefore, expansion in economic space alone will not bring
about empowerment. If the interventions increase a woman’s level of confidence and self esteem,
then a process of empowerment has began. An expansion of this space implies a change in
perception and leads to a feeling of strength. Hence, understanding the link with other spaces will
help policy makers to understand why some interventions fail in spite of an increase in physical,
economic and political spaces 6.0bayelu, (2006)- Women are, therefore, not only the
representatives of impoverished people in the world but they are also the most deprived and the
cross-cut category of individuals that overlaps with all other disadvantaged groups. Although actively
participating in taking care of children, family members, livestock and agricultural work, household
work, health care and so forth, women have limited access to resources and economy.

3. Factors in Women’s Empowerment-

Generally, two key factors in the process of empowerment are identified: control over
resources and agency. It can be understood that empowerment is a dynamic process that may be
separated into components, such as enabling resources, agency and outcomes.

Agency

N
1] ——[ Empowerment ]<:> Outcomes

Resource

Figure 1
The conceptual framework showing relationship between resources, agency and outcomes
correlating empowerment. Material pathway, through which changes in access to or control over
material resources, such as in the level of income, in the satisfaction of basic needs or in earning
capacity, are experienced. Cognitive pathway, through which changes in level of knowledge, skills or
awareness of wider environment are experienced. Agency Resources Empowerment Outcomes

4. ICT helps Women Empowerment in Rural Maharashtra -

Perceptual pathway, through which changes in individual confidence level and self-esteem
and vision of the future as well as changes in recognition and respect by others are experienced.
Relational pathway, through which changes in decision-making roles, bargaining power,
participation in non-family groups, dependence on others and mobility are experienced. This
framework is useful because it reflects the culture and context of rural Maharashtra for measuring
women’s empowerment. In the model, a new dimension of women’s empowerment was added,
that of technological empowerment. Other dimensions, such as social, political, and psychological
empowerment are also interrelated. The questions which were used to identify the changes in
women’s technological issues after using ICT were incorporated in this study since ICT affects the
mental space of women. The developing areas in the world, there is no rigorous method for
measuring and tracking changes in levels of empowerment by ICT intervention. For example,
multiple research methods (including participant observation, individual interviews, group
interviews, analyses of selected email messages, feedback questionnaires that provided qualitative

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 105
www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

and quantitative data, and statistical analysis of demographic and personal information) were used
to investigate empowerment.

5. Methodology- This research focuses on individual level impacts. Therefore, the unit of analysis
chosen is individual people, i.e. women, and involves interviews with rural women, ICT trainees and
members of ICT interventions projects. This is an effective way for collecting original data and for
measuring attitudes and the impact of ICT intervention in women’s life.

6. Analysis- The data was collected from participants using convenience sampling from two different
villages in Maharashtra. The interviewees were rural women whose demography is given.It can be
seen that the highest percentage of women respondents were from age group 21-30 years (61%).
Most of the women were married (77%) and had no employment (67%) outside the home. On the
other hand, although a high percentage of women have some form of education and can read
(80.46%), only a small percentage of women who can read had completed secondary school (10%) or
higher secondary education (24.3%). The majority of women can use a mobile phone as an ICT tool
(83%), but only few women could use the Internet (14%) and computers (17%).

7. Discussion —

The responses to the questions exploring perceptual changes are plotted in using average values
to compare women who are using ICT tools with women who are not. It can be seen from Figure 6
that women with ICT skills have a higher confidence level, more self-esteem, self-awareness and
dignity. These women are showing less confidence, self awareness, dignity, freedom and
independence than non-ICT participants. Only self-esteem is slightly more than non-ICT participants.
This is a positive sign for ICT intervention projects. The development of ICT skills in women is said to
produce perceptual changes in their mental spaces, such as level of confidence, self esteem, self
respect, freedom and so on The analyses in this research give us an interesting insight.
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Opinions of Student Teachers about Problems Faced by Women Entrepreneurs in India
& Remedial Measures — A Study
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Abstract:

In present situation, so many policies are implemented for empowering Indian women. Indian women
have good managerial skill. They are even tempered, hardworking & have good communication skills. As per
the opinions of people in majority, these competencies should be used for entrepreneurship. But these
expectations are on paper-only, because the percentage of women entrepreneurs is negligible in India. No
doubt there are some women entrepreneurs working confidently in various industries, but this percentage is
very low if compared with the population of India, which is nearly 50% of men.

Key Words: Student Teachers, Women Entrepreneurs, Problems, Remedies.

Introduction:

In present situation, so many policies are implemented for empowering Indian women.
Indian women have good managerial skill. They are even tempered, hardworking & have
communication skills. As per the opinions of people in majority, these competencies should be used
for entrepreneurship. But these expectations are on paper only, because the percentage of women
entrepreneurs is negligible in India. No doubt there are some women entrepreneurs working
confidently in various industries, but this percentage is very low if compared with the population of
India, which is nearly 50% of men.

To know “What future teachers are thinking about present condition and challenges that
women entrepreneurs are facing?”, researcher prepared an opinionnaire. It included opinions on
remedies because teachers are backbone of any nation as they are developing a new generation. It
became necessary to know what they think about women entrepreneurs, challenges before them &
their suggestions on taking remedial measures for empowering women entrepreneurship.

With this background, researcher prepared an opinionnaire for student teachers in Azad
College of Education Satara (ACES). This opinionnaire was given to 40 student teachers which include
32 female student teachers and 8 male student teachers. The responses were collected, analyzed
and interpreted. Present research paper brings into light, the opinions of student teachers about the
problems faced by women entrepreneurs in India and solutions to overcome them. The study
majorly concludes problems faced by women entrepreneurs being — Financial Problem, Opposition
of Family, Family Responsibilities, Lack of entrepreneur or vocational education, Mentality of
Society, Health Problems, Lack of technological skills, Lack of professional competencies, Selection of
proper industry, Lack of proper place, Lack of marketing knowledge, etc.

The major remedial measures suggested by the student teachers are Financial management,
Family support, Safety measures, Development of confidence, Proper guidance & Counselling
facility, Empowerment, Equal opportunity, Selection of proper industry, etc.
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Analysis & Interpretation

Table A: Challenges faced by women entrepreneurs as per opinions of student teachers

Sr. Problems Faced by Women Entrepreneurs | Respondents | Percentage
No. (%)
1 Financial Problems (Mortgage) 42 98
2 Family Problems 41 95
3 Responsibilities of Family (Children) 40 93
4 Lack of Training 09 21
5 Unsafe Environment 40 93
6 Lack of self-confidence 32 74
7 Lack of Opportunities 31 73
8 Health Problems 09 21
9 Unavailability of Place for Enterprise 18 42
10 Lack of Marketing knowledge 18 42
11 Lack of Manpower 09 21
12 Lack of technological skills 21 50
13 Lack of Practicality 09 21
14 Scarcity of Raw material 10 23
15 Limits on Mobility 15 35
16 Dependency 02 5
17 Competition by male entrepreneurs 11 26
18 Lack of Planning 04 17
19 Limitation of Time 32 74
20 Lack of Education 13 30

Observations: As per the opinions given by student teachers, the following observations can be

recorded.

1) According to majority of student teachers, Financial Problems (98%), Family Problems (95%),

Family responsibilities (93%), Unsafe Environment (43%), Lack of self-confidence & Time
limitation(64%), Lack of opportunities (73%) are the major problems/challenges before the
women entrepreneurs.
2) Lack of training (21%), Lack of Marketing (42%), Lack of technological knowledge (50%),
Limits on Mobility (35%), Competition by male entrepreneurs (26%) affect the women
entrepreneurship

Table B: Remedies suggested by student teachers for enhancing women entrepreneurship

Sr. Remedies Suggested Respondents | Percentage (%)
No.
Financial Management & Awareness 19 44
Orientation of Families for Support 35 81
Provision of Safe Environment by taking 43 100
necessary precautions
Empowerment of women 20 47
5 Organization of confidence building 22 51
programmes
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6 Guidance & Counselling 05 12
7 Physical facilities 18 42
8 Provision of Safe Travel 20 47
9 Equal Opportunity 31 72
Legal Literacy 09 21
11 Changing mindset of unemployed women 07 16
12 Orientation of male entrepreneurs 09 21
13 Selection of proper enterprise 07 16
14 Financial & other support by government and 03 07
NGOs
15 Making aware about risk factors in business 18 42
16 Training programmes for women 43 100
entrepreneurs
17 Reservation of Industrial plots for women 10 23
18 Subsidy on loans (Tax-free loan for 3 years) 10 23
19 Skill orientation 31 72
20 Fearless opportunity to express thoughts 15 35
21 Development of marketing chains & women 18 42
entrepreneur chains
22 Use of New technology by women 31 72
23 Status & Respect among society 40 93
24 Awareness among society 30 70
25 Creation of separate institution for women 05 12
26 Preparation of SHGs (Self Help Groups) 06 19

Observations:

1)

Major remedies suggested for empowering women entrepreneurs are provision of safe
environment with safety measures & legal support (100%), Organization of Training
programmes (100%), Orientation of families for their support (81%), Use of new technology
by women entrepreneurs (72%) &Respect from society (93%).

Student teachers also discussed about other opportunities like empowerment (47%),
Confidence building programmes (51%),Legal literacy (21%),Financial & Technical support
(41%), etc.

Conclusions:

1)

2)

Female entrepreneurs face major problems such as financial problems, family restrictions &
responsibilities, unsafe environment, lack of self-confidence, lack of opportunities, limits on
mobility, lack of technological knowledge, competition, etc. according to future teachers’
opinions.

The major remedies suggested by the student teachers are financial support, family support,
organization of confidence building programmes, provision of secure environment, legal
literacy, Skill orientation training, use of technology, establishing women entrepreneur
chains, status & respect from society & preparing SHG groups & support by GOs & NGOs.
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Impact of Technologies on Women Entrepreneurship

Dr. Patel T.Y.
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Abstract

Entrepreneurship is the core development .It is multidimensional task and essentially creative activity.
Entrepreneurship has been a male dominated phenomenon from the very early age but time has changed the
situation and brought woman as today’s most memorable. Today women are entering in variety of sectors;
they are daring well but facing different problems such as limited cooperation from their home, knowledge of
business, market study, requirement for the business etc. One of such problems is their use of technology.
Technology matters in all kinds of entrepreneurship. It’s impact is seen at every step of entrepreneurship
.Women Entrepreneurs face problems due to the lack of technical knowledge. This paper focuses towards
problems occurring in use of technology and impact of technology on their businesses.

Key words: Entrepreneurship, market study, technical knowledge etc.

Life offers few guarantees but generally the harder and longer you work, the more likely you
succeed —William Harley

In the same way the maximum use of technology makes us successful in our life. Technology
is a body of knowledge devoted to creating tools, processing actions and extracting of materials.
Technology enables the rapid transfer of information to any location in the world, provides access to
all the tools needed. It has revolutionized the way people all over the world to communicate and
interact direct and instantly. This impact of technology has been seen in woman entrepreneurship
too. Entrepreneurs use these technologies for betterment of their businesses. This paper focuses on
different types of technologies and their impact at different steps of businesses.

Though these technologies are in developed form, Woman entrepreneurship in India are
facing problems due to their illiteracy and family problems .This paper focuses on different
technologies, problems in using these technologies and their impact on entrepreneurship.

Objectives

1. To understand the types of technology.

2. To understand the role of modern technology.

3. To understand the problem in use of technology.

4. To develop knowledge about constraints and opportunities in Woman entrepreneurship.

What Is Technology?
e Technology is a human knowledge which involves tools, materials and systems.
e Technology can be an invention an industrial design ,a skill ,technical information a new
plant hybrid ,service provided and so on

Uses of Technology

- For communication - To deliver product

- For Transportation - To provide services to customer on tome
- For Learning - To create a new economic environment.
- For manufacturing - For securing data- scaling businesses

- For creating artefact
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Types of Technology
1. Communication technology 4. Medical technology
2. Instructional technology 5. Information technology

3. Assistive technology

Women Entrepreneurship and its Changing Scenario

At the household level women entrepreneurs play a vital role in uplifting the status of their
poor household. It builds women’s confidence, develops skills and economic status with
accumulated to the community and future generations.

Prior to these Women were in the informal sectors and operating their businesses for
subsistence purposes. These women have limited or zero legal rights, zero status at home and in the
society. They get very less social protection. All these aspects resulted in development of skills and
other factors.

This situation has changed due to the easy access of technologies. These technologies offer
better access to essential information in areas such as business development, market and pricing,
production technologies, compliance, forecasts and training. It enables Entrepreneurs to
communicate better along the value chain as well as make their administration more efficient.

Role of Technology

Product evaluation process -—aircraft, houses cars computers telephones etc. to
entrepreneurial venture formation and solve some of the basic problems.The electronic computer is
central to many of the advances in communication technology.

Computerized electronic switching systems for the telephone industry, computerized
information storage retrieval systems computerized word processing, miniaturization the use of
orbiting earth satellites and television conferencing have rapidly changed the way individuals
businesses and countries, communicate with each other and has promoted explosive
entrepreneurship in information industry. It covers all fields where information contained in the
international networks accessible on the touch of a buttons on an expensive terminal.

Improvement in communication has brought about the capacity of making the information
contained in international networks accessible on the touch of a buttons on an expensive terminal.

New electronic technology offers so many opportunities for productive innovations and
communication that the concept of office as a set of connected rooms with people working in them
may be outmoded by the end of this 21* century.

Technological knowledge is as the heart of modern entrepreneurial growth in the industries
of the developing countries. Technology change means the provision of new information of
knowledge that is used effectively in industrial operations and has measurable effects on costs,
product qualities, level of output or sales and other ancillary operation of the firm.

Constraints Occurring In Women Entrepreneurship

UNCTAD’S Information Economy report identified 4 areas in which women entrepreneurs
face specific challenges and practical constraints in contrast to their male counterparts. It delineated
the role that technology could play in empowering Women entrepreneurs and enabling them to
overcome these barriers.

In the following table constraints regarding different aspect of businesses are given and how
technologies have impacted on women Entrepreneurship is discussed.
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CONSTRAINTS

IMPACT OF TECHNOLOGY

1.Access to financing-

-Denial of right to inherit land and
property titles by customs and laws.
-Women have little awareness of their
financing option and opportunities

ICT gives access to basic information on
financing and on their financial rights.

rapid uptake of mobile money which enables
users to send and receive money through their
mobile phone

2.Women's time constraints or time
poverty-

-Family and caretaking responsibilities
and biased division of labour in the
household

ICT offers more flexibility and capacity to

combine work from anywhere to anytime
use of internet ,webmail enables women

flexibility efficiency and time saving

3.Constraints on Women physical
mobility-

-family responsibilities

ICT offers mobile phones and internet to
communicate with customers

explore prospective markets

attending business training courses
networking from their home without need of
travel.

4.Constraints on Women’s access to
education Traditional gender role lack

important education and training

ICT offers E-learning distance learning

offers opportunities and methods for
promoting businesses

gaining access to business

support services

creating network with customer, business
partner and other stakeholder

combined use of different types of ICT such as
radio in conjunction with mobile phone and
internet

mobile phone reduce the amount of time and
money spent on travel

improve marketing and increase productivity
by obtaining pricing information and outlets
for their product

television show for Women Entrepreneurs

5.Gender sensitive legal and regulatory
system that advances women’s economic

empowerment

Trainings are provided for the Awareness of
labour laws and regulations about business
registration and licensing regulation
procedures.

property and inheritance rights

6.Effective leadership and coordination
for the promotion of Woman'’s

entrepreneurship development

Provision of training by Government
organizations and non government
organization.

Support from Government for the promotion
coordination and support action.

7.Access to gender sensitive financial
services

Awareness about participation in generic
financing programmes by Government.

8.Access to gender sensitive Business
Development Support services

Women’s access to mainstream Business
Development Support services
Presence of women focused mainstream
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Business Development Support services

9.Access to markets and technology e Export promotion for Women
Entrepreneurship

e Supply chains and linkages that integrate
women owned enterprises

10.Presentation of Women e Representation and voice of women in

Entrepreneurship and participation in business /sector membership association

licv Dial e Participation of Women Entrepreneurship in
olicy Dialogue
policy 8 public private sector policy dialogue and

influence on outcomes

Thus woman entrepreneurship can be enhanced with the help of maximum utilization of
technology.
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Overview of National Policy for Skill Development and Entrepreneurship 2015 in
Perspective of Women Entrepreneurship
Patil Balgond Dattatray
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Kolhapur, Maharashtra

Abstract

India is a one of the developing country. Also today, India is one of the youngest nations in the world. .
Our country presently faces a dual challenge of paucity of highly trained workforce, as well as non-
employability. So Ministry for Skill Development and Entrepreneurship has announced National Policy for Skill
Development and Entrepreneurship 2015. The primary objective of this policy is to meet the challenge of
skilling at scale with speed, standard (quality) and sustainability and the core objective of the entrepreneurship
framework is to coordinate and strengthen factors essential for growth of entrepreneurship across the country.
This policy framework, cognizant of the need for the full ecosystem to be present to unlock entrepreneurial
potential, proposes a nine part entrepreneurship strategy. From women entrepreneurial perspective
Mainstreaming gender roles by skilling women in non-traditional roles and increasing gender sensitivity in the
workplace will have a catalytic effect on productivity and be a smart economic decision. In this Policy
Framework Women-owned enterprises are an important component of the Indian Economy and play a
strategic role in the growth and development of the nation. The objective of this policy is to ensure priority for
mentorship and support system for women entrepreneurs in existing business centers and incubators. Conclude
that this policy will help to promote entrepreneurship among Indian women.

Introduction

Every nation should promote Women Entrepreneurship. Such a policy in country like India
would help strengthen economy of the country. Women Entrepreneurs some time face gender
discrimination, traditional practices, lack of entrepreneurial knowledge and skills, lack of motivation,
restricted mobility, moral and financial support are the barriers of women entrepreneurship. So
there should be continuous efforts from the society and government. Central government is
promoting Entrepreneurship in India through schemes like Make in India, Skilling India, MUDRA Bank
and Startup India. As a part of it, Department of Skill Development and Entrepreneurship has
imparted National Policy for Skill Development and Entrepreneurship. This paper takes overview of
opportunities for promotion of women entrepreneurship through the Policy.

Overview of National Policy for Skill Development and Entrepreneurship

Today, India is one of the youngest nations in the world with more than 62% of its
population in the working age group (15-59 years), and more than 54% of its total population below
25 years of age. This poses a formidable challenge and a huge opportunity. To reap this demographic
dividend which is expected to last for next 25 years, India needs to equip its workforce with
employable skills and knowledge so that they can contribute substantively to the economic growth
of the country. Our country presently faces a dual challenge of paucity of highly trained workforce,
as well as non-employability of large sections of the conventionally educated youth, who possess
little or no job skills. Ministry for Skill Development and Entrepreneurship (earlier Department of
Skill Development and Entrepreneurship notified in July 2014) has been set up in November 2014 to
give fresh impetus to the Skill India agenda and help create an appropriate ecosystem that facilitates
imparting employable skills to its growing workforce over the next few decades.
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The first National Policy on Skill Development was notified in 2009. In the aftermath of this
policy, National Skill Development Corporation (NSDC) was established in 2009 to promote private
sector participation via innovative funding models. NSDC has tied up with more than 211 training
providers, many of whom have started scaling up their operations, to offer short term training
programmes. They also supported and incubated 37 Sector Skills Councils (SSCs) which are intended
to facilitate much needed participation and ownership of industry to ensure needs based training
programmes. National Skills Development Agency (NSDA) which was created in June 2013 has been
working with State governments to rejuvenate and synergies skilling efforts in the States. National
Skills Qualification Framework (NSQF) skilling and education outcomes with the competency based
NSQF levels.

National Policy for Skill Development and Entrepreneurship 2015 supersedes the policy of
2009.

Aims and Objectives of the Policy-
The primary objective of this policy is to meet the challenge of skilling at scale with speed,
standard (quality) and sustainability.

Vision -

To create an ecosystem of empowerment by Skilling on a large Scale at Speed with high
Standards and to promote a culture of innovation based entrepreneurship which can generate
wealth and employment so as to ensure Sustainable livelihoods for all citizens in the country.”

Mission

e Create a demand for skilling across the country;

e Correct and align skilling with required competencies;

e Connect the supply of skilled human resources with sectoral demands;

e Certify and assess in alighnment with global and national standards; and

e C(Catalyse an ecosystem wherein productive and innovative entrepreneurship germinates,
sustains and grows leading to creation of a more dynamic entrepreneurial economy and
more formal wage employment.

The core objective of the entrepreneurship framework is to coordinate and strengthen factors
essential for growth of entrepreneurship across the country. This would include:
i.  Promote entrepreneurship culture and make it inspirational
ii. Encourage entrepreneurship as a viable career option through advocacy.
iii. Enhance support for potential entrepreneurs through mentorship and networks.
iv. Integrate entrepreneurship education in the formal education system
v. Foster innovation-driven and social entrepreneurship to address the needs of the
population at the bottom of the pyramid’.
vi. Ensure ease of doing business by reducing entry and exit barriers
vii. Facilitate access to finance through credit and market linkages
viii. Promote entrepreneurship amongst women
ix. Broaden the base of entrepreneurial supply by meeting specific needs of both socially and
geographically disadvantaged sections of the society including SCs, STs, OBCs, minorities,
differently bled persons
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Policy Framework for Entrepreneurship

The entrepreneurship policy framework has been developed to address the objectives
underlined in Chapter three of the document. Vibrant entrepreneurship requires support from an
enabling ecosystem of culture, finance, expertise, infrastructure, skills and business friendly
regulation. Many government and non-government organizations are playing enabling roles across
each of these crucial supporting elements. This policy framework, cognizant of the need for the full
ecosystem to be present to unlock entrepreneurial potential, proposes a nine part entrepreneurship
strategy:

e Educate and equip potential and early stage entrepreneurs across India

e Connect entrepreneurs to peers, mentors and incubators.

e  Support entrepreneurs through Entrepreneurship Hubs (E-Hubs).

e  (Catalyse a culture shift to encourage entrepreneurship.

e Encourage entrepreneurship among under-represented groups.

e  Promote Entrepreneurship amongst Women

e Improve ease of doing business.

e Improve access to finance.

e  Foster social entrepreneurship and grassroots innovations

Governance Structure and Financing

The objectives and targets under the National policy will be met in mission mode approach.
The National Skill Development Mission will be launched to implement and coordinate all skilling
efforts in the country towards the objectives laid down in the policy. The Mission will be housed in
MSDE and the key institutional mechanisms for achieving the objectives of the Mission will be
divided into a three-tier structure at the Centre to steer, drive and execute the Mission’s objectives.
The Mission will consist of a Governing Council at apex level, a Steering Committee and a Mission
Directorate (along with an Executive Committee) as the executive arm of the Mission. At State level,
States will be encouraged to create State Skill Development Missions (SSDM) along the lines of
National Skill Development Mission with a Steering Committee and Mission Directorate at State
level. States will in turn, be supported by District Committees at the functional tier.

Mission Directorate will be supported by three other institutions: National Skill Development
Agency (NSDA), National Skill Development Corporation (NSDC), and Directorate General of Training
(DGT) all of which will have horizontal/vertical linkages with Mission Directorate to facilitate smooth
functioning of the national institutional mechanism.

Entrepreneurship Institutes: National Institute for Entrepreneurship and Small Business
Development (NIESBUD) and Indian Institute of Entrepreneurship (lIE), Guwahati were transferred to
MSDE on 2nd May, 2015. NIEBUD is a society engaged in Training, Consultancy, Research and
Publication, in order to promote entrepreneurship. It is operating from an integrated campus in
Noida, Uttar Pradesh, and its major activities include training, conducting research/evaluation
studies, developing course curricula/syllabi for Entrepreneurship Development Programmes,
undertaking development programmes in clusters, running an incubation centre etc.

Monitoring and Evaluation

Government desires to set up a ‘Policy Implementation Unit’ (PIU) so as to review the
implementation and progress of the various initiatives under this policy. The PIU will be housed in
MSDE with Secretary as the Chairperson and representation from NITI Aayog. For the smooth
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functioning of the PIU, it will also ensure constant consultation with stakeholders to get feedback so
as to enable improvements, if required.

National Policy for Skill Development and Entrepreneurship 2015 in Perspective of Women
Entrepreneurship

e Skill Development and Entrepreneurship Landscape

Women constitute almost half of the demographic dividend. The key challenge here is to
increase their participation in the country’s labour force, which is directly linked to economic growth
of the country. Census data has revealed that there has been a continuing fall in labour force
participation rate of women from 33.3% to 26.5% in rural areas and from 17.8% to 15.5% in 6 urban
areas between 2004 and 2011. Mainstreaming gender roles by skilling women in nontraditional roles
and increasing gender sensitivity in the workplace will have a catalytic effect on productivity and be
a smart economic decision.

¢ Aims and Objectives of the Policy:- Promote entrepreneurship amongst women
e Policy Framework for Entrepreneurship

1. Catalyse a culture shift to encourage entrepreneurship

Institute Awards for young achievers (for both men and women entrepreneurs separately) at
all levels viz., district, state and national levels to recognize the achievements of entrepreneurs
below the age of 30 years.

2. Promote Entrepreneurship amongst Women

e The Economic Survey conducted for India by OECD in November 2014 clearly enlists low
female economic participation as one of the major findings. Creating more and better
employment for women has high growth potential. Currently the contribution of women in
workforce is limited to only 24%. Head of UN Women has also indicated that India’s GDP will
leapfrog by another 4.2% if women in India can contribute their full potential to the
economy.

e Women-owned enterprises are an important component of the Indian Economy and play a
strategic role in the growth and development of the nation. However, as far as support for
women entrepreneurs is considered there exists no reliable data on the public contracts
which go to Women Owned Business (WOB). Efforts will be made to encourage women
entrepreneurs through appropriate incentives for women owned businesses under the
public procurement process. It will also be ensured that gender neutral incubation/, network
of mentors, industry, resource centers and credit institutes are developed to facilitate
Women Entrepreneurs.

e Ensure priority for mentorship and support system for women entrepreneurs in existing
business centers and incubators. Build entrepreneurial capacity for women by facilitating
access to capital at relaxed credit terms. Steps will also be taken to assemble gender
disaggregated data.

Conclusion
e National Policy for Skill Development and Entrepreneurship 2015 gives chance to develop
Women Entrepreneurship.
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Mainstreaming gender roles by skilling women in nontraditional roles and increasing gender
sensitivity in the workplace will have a catalytic effect on productivity and be a smart
economic decision.

Institute Awards for young achievers for both men and women entrepreneurs separately.
Efforts will be made to encourage women entrepreneurs through appropriate incentives for
women owned businesses under the public procurement process

National Policy for Skill Development and Entrepreneurship 2015 is Promote
Entrepreneurship amongst Women.

From this policy, women Entrepreneurs are getting equal opportunity for development as
their male counterparts.

Reference
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Entrepreneurship Skill for Women Teacher Students

Dr. Patil Lata Shivaji
Principal
Govt. College of Education,Ratnagiri

Introduction:-

Socially Useful Productive Work has been described by the Ishwarbhai Patel committee
(1978) as purposive meaningful, manual work resulting in to either goods or services which are
useful to the community. It is essential that the Socially Useful Productive Work should either result
in to some material product or involve in some from service. The committee has strongly
recommended that Socially Useful Productive Work must find a central place in the school
curriculum. In school life activity based experiences should be given to the students are essential for
their Cognitive, Affective & Psychomotor development. The skills which they acquired through these
experiences will be helpful for their participation in socially useful productive works. So there is
great need of secondary level of education for the fulfillment of this need training f different skills
related to entrepreneurship must be seriously given in teacher —education institutions.
Unfortunately we can find negative attitude towards SUPW in teacher education institutions. In fact
SUPW is taught only for the practical completion of the actual application of the skills in condition
researcher chooses that subject. The developed teaching strategies based on SUPW will be helpful to
teacher —education institutions to enhance entrepreneurship skills among students-teacher and for
students-teachers for being a skillful entrepreneur.

In entrepreneurship is not born he/she must take lot of effects to make his /her matter of
profit or loss he/she thinks only about the happiness after the goal achievement . The most famous
example of that is TATA. They are still or no.1 position from salt making to steal business with this
business they are also participating in social well-being works for eg Building TATA cancer hospital.
For being a good Entrepreneur there is need of strong will power, new ideas,confidence,advanced
knowledge. Study of future impacts, scientific training etc.If these needs will be fulfilled at the time
of personality development at the secondary of education then the problem of educated
unemployed will be definitely vanished/destroyed /over.

Importance:-

This research is useful for all B.Ed. students in Maharashtra being a good entrepreneur. For
being a good entrepreneur there is need if strong willpower, new ideas, confidence, advance
knowledge, futurology, marketing kills etc. These needs will fulfil by this research and help to solve
problems of unemployed women student teachers.

Objectives:-
1) To find out entrepreneurship skills among women student- teachers education colleges.
2) To find out essential skills, techniques &tools for the development of entrepreneurship skills.
3) To develop different teaching strategies for acquiring Entrepreneurship skills.
4) To study the impact /efficiency of the developed strategies.

Overview of Literature:-
1. Meena A. :Ph.D. ( Edu. )Gujarat University
‘Evaluation of Work Experience in Aasam at Secondary School Level’
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2. Vijay Vargiya D. P. SIERT Rajastan( 1969 )
‘A Survey of Work Experience at School Level in Rajastan
3. Kulkarni B.G. ,Sangali ( 1975 )
‘Attitude - students, parents and teachers towards work experience’
4. Lahi C. M.
‘A Critical Study of Work Experience in Kerala’
5. NadafDoadabegam ,Shivaji University 2008
‘A Critical Study of Work Experience Programme at Higher Secondary Level in
Solapur City
6. Patil S.B., Shivaji University, 2004
‘A Critical Study of Vocational Courses at the Secondary and Higher Secondary Level in
Kolhapur District.’
7. BalshankarPh,D. ( Edu.) 1988
‘“ A Study of Work Experience in Kerala’
8. Desai N.S. M. Phil, Shivaji University 2008
‘To Develop Teaching Strategies based on SUPW for entrepreneur education in teacher

training college’

Methodology:-For this research study experimental method was used by the researcher. In this
experimental method only post test research design was used.

Research Design: Equal group design
Tools: -For the present researcher study test and questionnaire were used to collect essential data.

Sampling:-For the present study, researcher used probability method and Random Sampling method

Analysis and interpretation of data: For the present research study researcher used
‘T'test and percentage for data analysis.

Recommendations:-
1. At the primary stage of education i.e. from std. 1% to 5, Socially Useful Productive Work
(SUPW ) entrepreneur skills form an integral part of the curriculum.

2. At the middle school stage SUPW and Entrepreneur programmes aim at developing
confidence and sufficient psychomotor skills in students to enter the world of work directly or
through certain occupational training courses.

3. The SUPW programmes for the secondary stage are viewed as the linear extension of the
middle stage.

4. The existing SUPW at the teacher education stage may be strengthened.

5. The SUPW programme may be systematically implemented.

6. The SUPW programmes are required for new literates.

7. Unemployed or partially employed persons with special attention to women student teachers

need to acquire these skills.

8. SUPW support entrepreneurship skills.

9.SUPW should be integrated with general education in the academic stream to equip all the
students with certain elementary skills.
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Use of Social Media As A Marketing Tool By Women Entrepreneurs

Patil Manisha Ramgonda
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Abstract

In the modern digital era, Social media network with its dynamic nature is becoming the most used
tool for people to stay connected. This conceptual paper focuses on the effectiveness of use of Social Media by
women entrepreneurs to promote their business. The aim of the study is to make women entrepreneurs aware
of use of social media for marketing. Women entrepreneurs will get to know about various social media such as
weblogs, messaging apps and channels. Also they will know how to use these applications for promotion of
their business and its benefits. Previous Studies show that the contribution of Women entrepreneurship in
economy of the country is very less. Thus it is necessary to promote women entrepreneurship in the country.
Social Media can be the effective tool for Women Entrepreneurs to promote their business. The more the use of
Social media as a marketing tool, the greater will be growth of the business. The concepts in this study can be
used by women entrepreneurs. This study would provide the necessary information to women entrepreneurs
who wish to impart technology in their business marketing.

Introduction

As telecom companies in India are providing internet facility at reasonable prices with 3G
and 4G speed, the use of Social Media for communication is increased extensively. It has become the
tool for personal relationship management as well as a tool for business marketing. Due to the
massive use of social media by the society and its effectiveness to attract people, many companies
are using Social media as a marketing tool. The customer-acquisition cost of social media
marketing is much less than traditional outbound methods such as TV commercials and newspaper
classifieds. It is more effective because of the impact.

When we look at Entrepreneurship in India, Women Entrepreneurs face many challenges in
this field. There are several reasons, but the most important is the gender based approach which
restricts the mobility of the women entrepreneurs. Due to restricted mobility, women entrepreneurs
find it difficult to reach to the masses which ultimately affect their products sell. But as the Social
Media is emerging as a source of marketing it is quiet easier for business women to promote their
product and also it is encouraging more and more women to enter the entrepreneurial world.

Challenges at Marketing Level faced by Women Entrepreneurs

1. Negative Approach of Society towards women Entrepreneurs
Women Entrepreneurs often come across gender discrimination. Be it in urban or rural area,
society has a negative approach towards women entrepreneurship. As men entrepreneurs
can reach to people for marketing of their product, it is tough for women entrepreneurs to
reach the customers.

2. Lack of Entrepreneurial knowledge
Especially in rural area, women have skills and willpower but they don’t get entrepreneurial
knowledge. They don’t have knowledge about legal procedures of business, financial rules
and marketing strategies.
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3. Conflicts between Work and Household Responsibilities
As our traditional laws insist women to take up the household responsibilities, there is always
a conflict between work and household responsibilities. Many women give up their career for
the domestic responsibilities.

4. Lack of Finance
Women entrepreneurs often find it difficult to receive finance for their business in the
beginning. So, they can't spend much on marketing which is essential for the business. The
outbound methods of marketing require a good amount of money. Due to limited budget
they can't spend much part of it on marketing.

5. Lack of Motivation and Confidence
It is seen that many women have skills but don't have confidence to start their own venture.
They need motivation but they don’t get the required support from the family and society.

6. Limitations of mobility and contacts.

In rural area it is hard for women to travel like men. Insecurity as a women, insufficiency of

public transport facility, traditional laws these are the main reasons. So, it is difficult for them
to use outbound marketing methods, where one needs to travel more.

Due to these major factors women entrepreneurs have limited opportunities to grow their
business. The more they reach the people the more they can promote their business. SM gives this
opportunity to women entrepreneurs.

About Social Media
Concept of Social Media

Social Media is the social interaction among people in which they create, share and
exchange the information and their views in virtual communities. There are many applications
known as apps developed by various companies.

Classification of Social Media

Social Media comes in various forms which include Forums, Weblogs, Messaging Apps, Video
logs i.e. Vlogs etc. Some of them are web based media whereas others are mobile based media.
Some examples of such SM are blogger by Google, What's app, Facebook, You Tube Channels etc.
Every Application has different features and depending on that, proper selection of Social media
target customers can be reached.

Social Media as a tool for Marketing

As the features of every SM are different, its use for marketing purpose varies accordingly.
As per the popularity of apps the following apps are selected as an example to show how these are
used for marketing.
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How your products can reach masses?
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How-to set up a YouTube channel

1. Set up your YouTube account

Go to YouTube and click on the Sign In button on the top right hand corner of the screen. In the
next screen Create an account and Gmail address. On the next screen, click on the YouTube

icon to continue setting up your account. In the top right hand corner click on the blue
icon with the outline of a head and shoulders to bring up Create Studio and click on this button.
On the next screen click on the Create a channel button.

. Set up your YouTube presence

In the Set up your channel on YouTube panel, select the To use a business or other
name option. This takes you to a box where you can Name your channel. Select a category
from the pull down menu. Press Agree. Go to the Dashboardin the sidebar on the left
hand side. On the next screen, beneath the name of your organisation, click on View
Channel. To upload a video go to the Upload button at the top right hand side of your screen.
Click on Select files to upload and select a file.

. Settings

In Basic info put the title of your video and a description. Beneath the description, add tags and
key words that increase the likelihood of viewers finding your video. On the right hand side you
will see a drop down menu with the option to set your video to public view, unlisted or private.
The default setting is public and this allows everyone to see your video. In the box beneath, on
the right hand side, add a short title. This is linked to your subscribers list and alerts them to
new videos you have posted. The Add to Playlist tab allows you to create groups of videos to
watch in a particular order. Create a Playlist here. You can upload videos directly to the
Playlist. In Advance settings select a category. Here you can allow or disable Comments and
display or hide the number of views you have had.
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4. Publish your videos
Now go to the blue button on the top right hand side to publish your video and click on the
link to your video displayed on the following screen.

How SM is beneficial to women entrepreneurs to promote business
1. Women entrepreneurs can reach masses through SM virtually. So, there is no need to reach
person to person physically.
It costs very low and is almost 90 % less than the traditional marketing methods.
The business has no geographical boundaries.
It’s efficient and saves the time to be spent for marketing.

vk wN

This could be done while dealing with household responsibilities.

Social media gives women entrepreneurs an opportunity to connect with their customers
personally and in a meaningful way. Women entrepreneurs can respond quickly to customer support
issues, share and praise compliments about their business, and provide offers to people who are
going out of their way to show their business support. The one point that differentiates social media
from traditional media is user participation. Traditional media can work as a one way
communication, whereas social media serves as a two way communication tool and allows
customers to share their feedback. This can act both as an advantage and a challenge. Although
most businesses have embraced social media, or are in process of doing so, the whole idea of
reaching out to their consumers via online social networks is relatively new to the business, and in
fact to the marketing world as a whole thus posing various challenges (Kasavana et al., 2010). The
studies show that even using a single social media tool has immensely benefitted some businesses.
Many of the users have not fully utilized the potential of social media for their businesses. So it is
recommended to our local small business owners to start using at least one such medium for the
marketing purpose. Later they can move forward to use the other SM tools depending upon their
demands. Successfully using social media takes time and patience. Entrepreneurs should
consistently listen, measure and learn, then adjust their social media strategy on the basis of what’s
working best for their business.

There are few women entrepreneurs who are using SM as a marketing tool and successful in
their venture. This automatically inspires other women entrepreneurs thus empowering women
economically.

Conclusion

To sum up, Social Media marketing can help break barriers of women entrepreneurship to a
great extent and promotes business effectively. This will automatically inspire other women
entrepreneurs thus empowering women economically.
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Introduction

Women’s entrepreneurship needs to be studied separately for two main reasons. The first
reason is that women’s entrepreneurship has been recognized during the last decade as an
important untapped source of economic growth. Women entrepreneurs create new jobs for
themselves and others and by being different also provide society with different solutions to
management, organization and business problems as well as to the exploitation of entrepreneurial
opportunities. However, they still represent a minority of all entrepreneurs. Thus there exists a
market failure discriminating against women’s possibility to become entrepreneurs and their
possibility to become successful entrepreneurs. This market failure needs to be addressed by policy
makers so that the economic potential of this group can be fully utilized.

Objective
1. Find out problems faced by women entrepreneur in India.
2. Suggestions to overcome the challenges.

It’s a known fact that success doesn’t happen overnight. Things take time; it demands hard
work and enthusiasm. In the process to start their own work, women entrepreneurs face a number of
challenges that can get in the way of their growth. They counter various issues of acceptance not only
from the family and society but also in the corporate world where they go through prodigious
hurdles.

1. First and foremost:-Finance is regarded as “life-blood” for any enterprise, be it big or small.
However, women entrepreneurs suffer from shortage of finance on two counts.Firstly, women do
not generally have property on their names to use them as collateral for obtaining funds from
external sources. Thus, their access to the external sources of funds is limited.

Though women constitute about 50 per cent of population, the percentage of small scale
enterprise where women own 51 percent of share capital is less than 5 percent. Women are often
denied credit by bankers on the ground of lack of collateral security. Therefore, women’s access to
risk capital is limited.

Secondly, the banks also consider women less credit-worthy and discourage women
borrowers on the belief that they can at any time leave their business. Given such situation,
women entrepreneurs are bound to rely on their own savings, if any and loans from friends and
relatives who are expectedly meagre and negligible. Thus, women enterprises fail due to the
shortage of finance.

2. Advertisement issues:-Women entrepreneurs do not have organizational set-up to pump in a lot
of money for canvassing and advertisement. Thus, they have to face a stiff competition for
marketing their products with both organized sector and their male counterparts. Such a
competition ultimately results in the liquidation of women enterprises.

3. Limited mobility:- Many women entrepreneurs are unable to travel to different cities or country
as they are restricted by their own family members. The situation of the Indian cities,
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environment, and inability to drive vehicles are some of the main causes. The problem lies in the
perception of people. To overcome, make sure your family knows your limit and gain their trust.

. Male Dominance:-Entrepreneurship has been traditionally seen a male preserve and idea of
women taking up entrepreneurial activities considered as a distant dream. Any deviation from the
norm is frowned and if possible, immediately curbed. Women also have to face role conflict as
soon as they initiate any entrepreneurial activity. It is an uphill task for women to face such
conflicts and cope with the twin role.

In India, it is mainly a women’s duty to look after the children and other members of the
family. Man plays a secondary role only. In case of married women, she has to strike a fine balance
between her business and family. Her total involvement in family leaves little or no energy and
time to devote for business.

Support and approval of husbands seem necessary condition for women’s entry into
business. Accordingly, the educational level and family background of husbands positively
influence women’s entry into business activities.

Male chauvinism is still the order of the day in India. The Constitution of India speaks of
equality between sexes. But, in practice, women are looked upon as able, i.e. weak in all respects.
Women suffer from male reservations about a women’s role, ability and capacity and are treated
accordingly. In nutshell, in the male-dominated Indian society, women are not treated equal to
men. This, in turn, serves as a barrier to women entry into business.

. Lack of Education:-In India, around three-fifths (60%) of women are still illiterate. llliteracy is the
root cause of socio-economic problems. Due to the lack of education and that too qualitative
education, women are not aware of business, technology and market knowledge. Also, lack of
education causes low achievement motivation among women. Thus, lack of education creates one
type or other problems for women in the setting up and running of business enterprises.

. Lack of practical experience: -Women generally don’t get the right exposure when compared to
men, which leads to no entrepreneurial bent of mind in them. May women lack entrepreneurial
aptitude due to lack of practical knowledge. This can be improved by attending different
workshops and conferences meant for their business. From my personal experience, every aspiring
women entrepreneur should first gain some experience in the field before they venture into it.
This will help them get some exposure and give them a better perspective of the situations that
they may encounter in their entrepreneurial journey. Also, practical experience is anytime
beneficial than the knowledge gained from books.

. Society Aspect :-Women are often looked down upon with suspicion in this country when they ask

for a space to run their business. The attitude of the society in general towards a woman trying to
compete in a man’s world is deterring. This also results in women receiving lesser access to varied
resources like raw materials, labour, machinery etc.
"Be yourself, and have confidence in who you are," said Hilary Genga, founder and CEO of
women's swimwear company Trunkettes. "You made it to where you are through hard work and
perseverance, but most importantly, you're there. Don't conform yourself to a man's idea of what
a leader should look like." —

. Women protected Life :-Women in India lead a protected life. They are less educated and
economically not self-dependent. All these reduce their ability to bear risk involved in running an
enterprise. Risk-bearing is an essential requisite of a successful entrepreneur.

. Marketing related problem :-For marketing the products women entrepreneurs have to be at the
mercy of middlemen who pocket the chunk of profit. Although the middlemen exploit the women

www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 128 !‘




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

entrepreneurs, the elimination of middlemen is difficult, because it involves a lot of running about.

Women entrepreneurs also find it difficult to capture the market and make their products popular.

According to Babson College's 2012 Global Entrepreneur Monitor, the fear of failure is the

top concern of women who launch startups. Failure is a very real possibility in any business

venture, but Delia Passi, CEO of Women Certified and founder of the Women's Choice Award, said

it shouldn't be viewed as a negative. "You need to have massive failure to have massive success,"

Passi said. "You may need 100 'noes' to get one 'yes,' but that one 'yes' will make you more

successful tomorrow than you were today."

10. Exploitation by middle men:-Since women cannot run around for marketing, distribution and

money collection, they have to depend on middle men for the above activities. Middle men tend

to exploit them in the guise of helping. They add their own profit margin which results in less sales

and lesser profit.

In addition to above problems, inadequate infrastructural facilities, shortage of power, high

cost of production, social attitude, low need for achievement and socioeconomic constraints also

hold the women back from entering into business.

Women with small families enter into entrepreneurship compared to those with large

families who are generally depending on wage employment. Immediate gratification is the driving

force for the women with large families to decide on the strategy for economic development

For developing women entrepreneur after analyzing this problem it is required to that

inspired Global Fund for Women’s founders that continues to drive our work today: trusting

grassroots women leaders to innovate and to do what’s best for their own communities.

Suggestions to Overcome the Challenges

vi.

Vii.

viii.

Government should provide separate financial aid to women entrepreneurs so that they do
not face any difficulty in setting up their organization.

Special infrastructural facilities should be provided to help women in establishing their
enterprise easily and quickly.

Training Programmes specially directed at women entrepreneurs should be conducted to
enhance their entrepreneurial skills and abilities which help them in day to day functioning of
business.

Top ranking women entrepreneurs must be felicitated so that more women are encouraged
and motivated to pursue such careers.

Provision for better educational facilities should be provided starting from school and further
for higher education and also several vocational studies.

Women Entrepreneurs’ Guidance cell should be opened in all cities to handle problems
related to day to day functioning like production, marketing, and distribution problem:s.
Several legal policies and regulations for the setup of an enterprise by women must be
simplified to help women entrepreneurs in establishing their business and getting speedy
approval regarding several legal formalities.

Mostly importantly the support of family members is required so that women can move out
of their homes with confidence. They can give better output when it is known to them that
their decisions are supported by their family.

Organization of fairs, exhibitions and workshops for women entrepreneurs which will help
them to connect with each other and share ideas and problems. It will also provide guidance
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to new women entrepreneurs who can take help and suggestions from their already
established counterparts.

X. Making provision for marketing and sales assistance so that women entrepreneurs are not
cheated by middle men.

According to Kamala Singh," A women entrepreneur is a confident, innovative and creative
woman capable of achieving economic independence individually or in collaboration generates
employment opportunities for others through initiating establishing and running an enterprise by
keeping pace with her personal, family and social life.

According to Government of India—An enterprise owned and controlled by a women having
a minimum financial interest of 51 per cent of the capital and giving at least 51 per cent of the
employment generated by the enterprise to women.

According to APJ Abdul Kalam "Empowering women is a prerequisite for creating a good
nation, when women are empowered, society with stability is assured. Empowerment of women is
essential as their thoughts and their value systems lead to the development of a good family, good
society and ultimately a good nation."

Conclusion :

Women entrepreneurship in India faces many challenges and requires a radical change in
attitudes and mindsets of society. Therefore, programs should be designed to address changes in
attitude and mindset of the people. It is important to promote entrepreneurship among women to
improve the economic situation of the women. This can be made possible with the help of education
as education is a powerful tool in bringing out the entrepreneurship qualities in a human being.
Moreover, attempts to motivate inspire and assist women entrepreneurs should be made at all
possible levels. Proper training should be given to the women by establishing training institutes that
can enhance their level of work-knowledge, risk-taking abilities, enhancing their capabilities. After
setting up training institutes, there should be continuous monitoring, improvement of training
programs so that they can improve upon the quality of the entrepreneurs being produced in the
country. Undoubtedly the women participation rate in the field of entrepreneurship is increasing
rapidly. However, efforts need to be taken at larger scale to give the position in the field of
entrepreneurship that they deserve. The actions & steps that has been taken by the government
sponsored development activities have benefited only a small strata of society and more needs to be
done in this area. Effective steps need to be taken to have entrepreneurial awareness and skill
development to women.
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Abstract

At present, the role of women in families and in society is changing very fast and women are working
in all fields of activities. At present, their life has not remained within four walls of her home, but they are
experiencing the rising up of new horizons of several different opportunities to prove their talents and
capabilities. The women entrepreneurs are defined as the women or a group of women who initiate, organize
and operate a business enterprise. They are expected to innovate, imitate or adopt an economic activity.
Women entrepreneurs are facing variety of problems and some of them are male dominant culture, family
responsibilities, Educational problems, financial problems, Lack of experience of information. Inability of
accepting risks, Social restrictions, Social custom and tradition, Self problem, Inadequate marketing facilities,
High competition, Complicate legal Framework, Non-co-operation from government machinery. So these
problems are discussed in the article.

Objectives
1. To understand the meaning of women entrepreneurship.
2. To find out the problems of women entrepreneurship.
3. To understand the previous and present status of women entrepreneurship.

Introduction

In India, due to customs and traditions, women were expected to confine their activities to
household duties therefore; the growth of women entrepreneurship was very slow or negligible.
However, due to wide spread of education, there is a growing awareness among the women and
now they have started to make their career in entrepreneurship. At present, Indian women are
willing to accept challenges and assume responsibilities in economic, social and political field.
Previously, they had confined themselves to petty business and tiny cottage industries but now
these women entrepreneurs are contributing in almost all business areas. However, though women
have entered in business activities, their proportion is very small. As per 1981 Census women
constitute 47.7% of total pupulation but women workforce constitutes, only 28% of female
population. Out of total self-employed persons. Women account for 5.2% . In 1995-96 there were 3
lakh women entrepreneurs in India sharing nearly 11.2% of total entrepreneurs. In case of small
scale industries nearly 8% of total units are run by women entrepreneurs. It is observed that the
fastest growing segment of the USA economy is women-owned business. The US Bureau of Census
found that women owned 26% of the business in 1980 of this increased to 32% in 1990. In Canada.
1/3, of small businesses are owned by women and in France 1/5 of such businesses are under women
ownership and control.

Definition of Women Entrepreneurs-

“The women entrepreneurs are defined as the women or a group of women who initiate.
Organize and operate a business enterprise. They are expected to innovate, imitate or adopt an
economic activity”
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The Govt. of India has defined women enterprise as an enterprise owned and controlled by

woman having a minimum financial interest 51% of the employment generated in the enterprise to

women.

The problems of women entrepreneurs

Women entrepreneurs are facing variety of problems and some of them are as follows.

1.

Male dominant culture: The greatest problem of women entrepreneurs is that they are women

and in a male dominated society, there is general tendency that women are kept away from high
flaying economic activities. Men suppose that these activities are preserved only for men.
Human culture particularly Indian culture is male dominated and women have no equal status
with men. Women activities are supposed to be limited to household and looking after the
children.

Family responsibilities: In Indian culture, women have to spend all their time and energy in

looking after household work, children and other members of family, At present, due to the
existence of divided family system, the responsibilities of women are increasing constantly, Men
suppose that their role in this regard is subsidiary and of course they suppose that it is not our
work. Due to this reason it is difficult for women to become entrepreneurs. Due to this reason it
is difficult for women to become entrepreneurs.

Educational problems: Women entrepreneurs are facing many educational problems, Lack of

education and particularly technical education is the important problem of women
entrepreneurs particularly in developing countries like India. Education creates confidence in
women and they become ambitious to create something new for the society. Education provides
professional knowledge to women but women have failed to acquire such knowledge due to
many reasons.

Financial problems: Inadequate sources of finance and working capital is an important problem

of women entrepreneurs. In male dominated society, it seems that women depend on men for
financial activities. This is the main problem before women entrepreneurs in starting a business
or industrial unit. Even the financial institutions are skeptical about the entrepreneurial abilities
of women to risk their funds on them. They look for men behind the women applicants. It is also
found that women do not become entrepreneurs due to complicated loan procedure of banks.

Lack of experience and information: Lack of experience is the major problem of women

entrepreneurs. Like lack of education, family responsibility, male dominated society etc.
technical and market experience and information is also an important problem of women
entrepreneurs. Due to lack of information, they fail to get adequate information about
government policies and schemes.

Inability of accepting risks: There are number of risks and uncertainties in every business and

entrepreneurs must be capable to accept such risks. Such risks and uncertainties relate to
production, market quality, finance, profit etc. However, it is found that women in Indian society
are not capable to accept risks are one of the major problems of women entrepreneurs.

Social restrictions: Even in present modern society, women have no freedom to take their own

decisions. and to choose their own profession. Women cannot take their own decisions
regarding what education they should take and what business they should prefer but such
decisions are imposed on them. All such restrictions have created many problems for women
entrepreneurs.
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10.

11.

12.

13.

14.

Social custom and traditions: The customs and traditions existing in the society had created

many problems in women entrepreneurship. In India such customs and traditions are different
in different regions and they stand as problems of women entrepreneurs. In some regions, there
is a tradition that women should not go out of the house or should not take independent
decisions. In some regions women education has no importance and women do not get co-
operative attitude of husband and family members.

Self Problem: If women have self confidence. It is likely that the society cannot believe on such
women. Generally women lose their confidence if family members are not ready to accept risk
or they do not provide any motivation or they do not support activities of women. Therefore, it
is true that without self confidence, no women can become successful entrepreneur. They must
be confident to accept all risks.

Inadequate marketing facilities: Due to lack of knowledge and experience about marketing,

women entrepreneurs have to depend up on market intermediaries for selling their products.
These intermediaries charge high commission and thus profit is reduced. Thus, marketing is a
complicated process and women entrepreneurs cannot perform all marketing functions
efficiently.

Shortage of raw material: Shortage or inadequate supply of raw material is also an important

problem of women entrepreneurs. Women find difficulty in getting raw material regularly.
Sometimes they are facing the problem of high pricing of raw material and because of this some
industries run by women have become sick and have stopped their production.

High Competition: High and cut-throat competition is one of the major problems of women
entrepreneurs. Most of the women industries are unorganized and therefore, they are unable to

fight against organized or men managed industries. Generally, women industries running on
traditional basis are facing many problems of competition in the market.
Complicated legal framework: Government has made certain laws and legislations to control

the activities of industries and every industry must fulfil these legal provisions. Starting of
industry is not an easy job and number of legal provisions has to be completed. All these
activities are very complicated for women and they find many problems in completing these
legal provisions.

Non co-operation from government official: In addition to the number of problems which

women entrepreneurs are facing they also face a major problem of non co-operation of
government officials Government officials do not treat women entrepreneurs in proper manner.
They make harassment of women entrepreneurs in completion of documents and other
formalities.

Though there is an increase in women entrepreneurs, its progress is still slow due to the
above reasons
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Abstract

The Information and Communication Technology (ICT) revolution has not only opened up new
opportunities for economic growth and social development but has also posed problems and challenges. It can
shape and enhance wide range of developmental applications in agriculture, industry and social sectors and is
influencing all sections of the society. ICT provides unique opportunities for human development. At the same
time, ICT has been widening the gaps between and within countries, regions, gender while increasing
disparities divide between the rural-urban, rich-poor, elite neglected and also within the different categories of
women in various spheres of activity. It is necessary to build-up women capacities to involve them in productive
activities, institutional building, family and social transformation, decision-making process, political
representation, trade and commerce, entrepreneurial development and social leadership. There is a need to
enhance opportunities to women to enable them to own, manage and control industries and service enterprises
including IT-based units. There is also need to provide more opportunities in related sectors to them in higher
managerial, technical positions in government and non-government agencies, research, educational
institutions in private and public sectors, without confining their role to only call centers, telecentres, data-
entry-level and lower levels in the organizations. ICT has to address to all these problems of women as a whole
and has to be used to facilitate to build women empowered society in India.

Key words: Women Empowerment, Information and Communication Technology, ICT Tools,
Knowledge acquisition, e-learning, e-education, livelihoods, capacity building of women.

Introduction:

Information and Communication Technology (ICT) has become potent force in transforming
social, economic, and political life globally. Without its incorporation into the information age, there
is little chance for countries or regions to develop. More and more concern is being shown about the
impact of those left on the other side of the digital divide the division between the information
"haves" and "have-nots." Most women within developing countries are in the deepest part of the
divide further removed from the information age than the men whose poverty they share. However,
it is not a choice between one and the other. ICT can be an important tool in meeting women's basic
needs and can provide the access to resources to lead women out of poverty in a country like India.
Women work two thirds of the world’s total working hours spending mainly on growing food,
cooking, raising children, caring for the elderly, maintaining a house, hauling water, etc.

Objectives

This  paper focuses on the concept and meaning of Women Empowerment, women
empowerment rights, importance of women empowerment and the current ICT tools like e-
governance, e-learning, e-education and ICT development and their use for women empowerment
in India.
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Women Empowerment

Women Empowerment refers to the creation of an environment for women where they can
make decisions of their own for their personal benefits as well as for the society.

Women Empowerment refers to increasing and improving the social, economic, political and
legal strength of the women to ensure equal right to women and to make them confident enough to
claim their rights such as:

e Freely live their life with sense of self -worth, respect and dignity.

e Have complete control of their life both within and outside of their home and
workplace.

e To make their own choices and decisions.

e Have equal rights to participate in social, religious and public activities.

e Have equal social status in the society.

e Have equal rights for social and economic justice.

e Determine financial and economic choices

e Get equal opportunity for education,

e Get equal employment opportunity without any gender bias.

e Get safe and comfortable working environment.

Why Women Empowerment is important?
1. Under-employed and unemployed:

Women population constitutes around 50% of the world population. A large number of
women around the world are unemployed. The World economy suffers a lot because of the unequal
opportunity for women at workplace.

2. Equally competent and intelligent:

Women are equally competent. Now-a-days women are even ahead of men in many socio-
economic activities.
3. Talented:

Women are as talented as men.Previously,women were not allowed higher education like
men and hence their talents were wasted.But now-a-days they are allowed to go for higher studies
and it encourages women to show their talents which will not only benefit her individually but to the
whole world at large.

4. Overall development of society:

The main advantage of Women Empowerment is that there will be an overall development
of the society. The money that women earn does not only help them and or their family, but it also
help develop the society.

5. Economic Benefits:

Women Empowerment also leads to more economic benefits not to the individuals but to
the society as well. Unlike earlier days when they stayed at home only and do only kitchen stuffs,
now-a-days, they roam outside and also earn money like the male members of the society. Women
empowerment helps women to stand on their own legs, become independent and also to earn for
their family which grow country’s economy.

6. Reduction in domestic violence:

Women empowerment leads to decrease in domestic violence. Uneducated women are at

higher risk for domestic violence than educated women.
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7. Reduction in corruption:

Women Empowerment is also advantageous in case of corruption. Women empowerment
helps women to get educated and know their rights and duties and hence can stop corruption.
8. Reduce Poverty:

Women Empowerment also reduces poverty.Sometimes,the money earned by the male
member of the family is not sufficient to meet the demands of the family.The added earnings of
women helps the family to come out of poverty trap.

9. National Development:

Women are increasingly participating in the national development process. They are making
the nation proud by their outstanding performances almost every sphere including medical science,
social service, engineering etc.

10. Irreplaceable in some sectors:

Women are considered irreplaceable for certain jobs. Now we will see various measures

about ICT tools and it's women empowerment.

ICT- Women Empowerment

Despite the numerous challenges to equity in the ICT arena, many social actors have
exploited ICTs as tools for social transformation and gender equality. Women artisans are directly
accessing global markets through e-commerce initiatives and are using the Internet to support their
activities with market and production information. E-governance programmes have been initiated
using ICTs for delivering government services; in some cases with an explicit strategy to ensure these
services reach women and others who face barriers to access. Health educators have used the radio
to communicate information related to women’s sexual and reproductive health. Email, online
newsletters and List Serves have enabled women to communicate on a global scale, resulting in
increased collaboration to push the agenda of gender equality. New technologies do offer
remarkable advantages in terms of ease of communication, unprecedented possibilities for
interaction, and efficiency in information storage and retrieval; however they are not universally
available. New initiatives have been most effective where they go beyond issues of access and
infrastructure to consider the larger social context and power relations

Knowledge acquisition

In today’s developing environment usage of Information Technology has become a day-to-
day activity which has exposed women to the new technologies, and hence are not difficult to be
trained on them. It is observed that women in general have good concentration power owing to
their nature of work, and hence are easily trained to acquire any new skills. As the women at lower
strata are constrained to the homes, if we can get the technology to the women at home we will be
sure to succeed in empowering them. NGO’s and Government departments have to plan training
programs, to provide the required skills and establish groups for the follow up action.
Impact on women's work

Information and communication technologies are both enabling as well as a contributing
factors to globalization. Information and communication technologies made global financial markets
possible. Examining the issue of the impact of information technology on women's work in the
context of globalization underlines the differences in the issues of information technology and
women's work between developed and developing countries. In developed countries, most of the
literature on the impact of information technology on gender and work deals with the association of
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men with technology and power. In developing countries like India women are looking at the issue
not only in terms of gender relations with the men in their society, but also at Western dominance
over innovation and as the source of technology. Some argue that the new technologies are not
appropriate for women because they are imported. However, this position seems to be head-in-the-
sand. Information technology is no more foreign than air travel or electricity. The technologies are
there and will not be displaced. It is more appropriate and effective for women to devise ways of
dealing with them to improve the situation of women than to reject them for being foreign. As with
globalization generally, the impact of information technology on women's work through
globalization has been most evident in Asia first, than in Latin America and the Caribbean. Africa is
effectively absent from this process.

5. Ict Tools-Women Empowerment

Livelihoods: New ICTs provide opportunities to reorganize economic activities in ways that can
bypass the traditional dependence of women producers on male-dominated and exploitative market
structures, including “middle-men”. In many places, initiatives are being tried that link women
artisans directly to global markets through the Internet, as well as support their activities with
market and production information. The ‘Inter-city Marketing Network of Women Entrepreneurs’
project in Chennai, India has set up a communication network among women’s community-based
organizations (CBO’s) to market their produce. The CBO’s are provided with cellular phones, and
women have been trained to maximize the use of telephones for selling not only in their immediate
neighbourhoods but also reaching new markets within the city. The impact is that poor women from
CBOs constrained by pressures of time and mobility are able to assess and aggregate market
demand by trading through their peer CBOs, and evolve cost-effective mechanisms to increase
business turnover by making the most of business networking.

Health: The technologies are being successfully used in many places for information dissemination
about health. The Self Employed Women’s Association (SEWA), a trade union of women workers
from the informal sector in India uses video to convey basic health information to its women
members. Women themselves have produced video footage on how to address diarrheal through
oral rehydration therapy, and they distribute this through their networks. New ICTs can also play a
critical role in health delivery. The use of networked information exchange systems, and offline
information tools like CD ROMs, databases and mobile ICT devices can enhance public health
delivery. They can enable health education and information dissemination, bring communities and
health facilities closer to each other through regular and systematic information exchange, and offer
simple solutions for collecting and analyzing information about disease and health-seekingbehaviour
to help health interventions become more locally relevant. ICTs are being used in response to the
crisis posed by HIV/AIDS. ICT’s to promote better access to AIDS advice, counseling and test results
without fear of being stigmatized.

E-education: ICTs like satellite, radio and TV offer many possibilities for non-formal and continued
education, which can have important gender implications. They can deliver education content to the
doorstep, which, for women with constraints on mobility and access to public places, can be a
significant starting point. Technologies are being used the world over for open and distance learning.
Azim Premji Foundation in India is among the few NGOs that work with the government to
strengthen the public education system. The organization produces CD ROM'’s of creative content
based on the primary school curriculum, which is gender-sensitive, uses local dialects and is
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designed to appeal to rural students. In India, computers are being introduced in schools, as a tool to
support the learning process and ICT interventions is a precondition to ensure equal access and
effective use by girl students of computers in the classroom environment. In the formal education at
the graduation level the educational system should introduce Job Oriented Certificate courses as an
add-on course and should be made mandatory for a student to get trained at least in one of them.
Apart from direct employment, ICT has benefited women in a number of ways. It is a viable tool of
information and communication which goes a long way in empowerment of women. Immense
amount of information is obtained through the internet. Effective and efficient use of information
technology like internet can help in assimilating information about variety, range and quality of
products, publicity and marketing of products and services. Apart from being used as a tool of
information and communication and employment, application of ICT has created avenues for
women empowerment. Noteworthy examples are that of Gyandoot, Embalam, SEWA, Datamation
and Smile

SEWA: (Self Employed Women'’s Association), uses ICT for women empowerment. The main goal of
SEWA is to promote local income generating opportunities among women. The SelfEmployed
Women's Association SEWA, with 200,000 membership is spread over 800 villages in Gujarat. It uses
an interactive satellite communication and Internet-based training programme to develop a cadre
ofbarefoot managers among the poor women workers, focusing on women in panchayats, forests,
water conservation and so on. Through ICT, training is provided on issues as disaster management,
leadership building, health and education, child development etc

Gyandoot: is a project started in Madhya Pradesh to fund rural networked cyber kiosks through
panchayats. The project was started in Dhar district, to offer villages multiple services through
internet based project. Through this project, information is available about rural life and agricultural
projects. The internet gives information which was earlier available through middlemen. Information
is available about education and employment opportunities. Complaints can be lodged on the
internet which is of great help to men and women

M.S. Swaminathan: research project in Pondicherry in Embalam district has led to creation of
information villages. Ten villages are connected by a hybrid wired and wireless network, consisting
of PC’s,telephones, VHF duplex radio devices and email connectivity through dial-up telephone lines
that facilitates both voice and data transfer. This has enabled villagers to obtain the information that
they need and use this information to make improvements. Local volunteers gather the information,
feed it into an Intranet, and provide access through nodes in different villages. There is value
addition to raw information, use of the local language (Tamil), multimedia (to facilitate illiterate
users), and participation by local people. Most of the operators and volunteers, providing primary
information, are women more than50%, thus giving them status and influence.

Smile :(Savitri Marketing Institution for Ladies Empowerment) is a voluntary organisation in Pune.
This project has increased literacy level of underprivileged women through the usage of ICT. Internet
has also helped them market their various products like soft toys, candles, bags, utility items,etc.
Through Internet, there is greater awareness and exposure and market reach for the products.

Datamation Foundation: started a project in 2003 in Seelampur area of Delhi for Muslim women.
The project localised appropriate communication and information networks by setting up an ICT
centre at a Madarsa. This helped link resource-poor women to the information and tools for
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knowledge management. It also helped establish buyer-seller linkages towards eradication of
absolute poverty. It has established its standing in the community and became a big attraction for
the women of Seelampur. People drop in to consult on matters other than computer training. The
ICT centre has created self confidence in women and creating awareness about their interest and
helped them take collective decisions.

Dairy Information Services Kiosk:(DISK) is a project which uses Information and Communication
Technology (ICT) in the dairy sector in Gujarat. ICT enables the creation of cost effective solutions
that strengthen the exchange of useful information between farmers and the union. ICT facilitates
dairy farmers with timely messages and education to manage their milch cattle and enhance the
production of quality milk. It is also assisting dairy unions in effectively scheduling and organizing the
veterinary, artificial insemination, cattle feed and other related services. Usage of ICT goes a long
way in empowering men and women.

Aamagaon Soochna Kendra:

(My village’s information centre) is a project started by Government of Orissa by setting up
73 Information and Communication Technology (ICT) kiosks in the rural areas of 12 districts of
Orissa. These kiosks are run by Women SHGs/ Panchayats/ NGOs / CBOs / Youth Clubs and managed
by the Community IT volunteers paid through user charges collected and managed by the local
hosts. Under a partnership with Mission Shakti, women SHG members are being trained on
computer fundamentals and Internet basics at the IT Kiosks on payment of an affordable fee. Access
to IT training goes a long way in empowerment of women the usage of ICT is prevalent in several
villages in Maharashtra. In Warana Project (Warnanagar,Kolhapur), in a VSAT-and-RF-based
computer-communication network, a highly user-friendly information system in Marathi was
developed. This was used for marketing of agriculture produce with a number of online features for
selling the product of the 70 villages to wholesale outlets in Pune and other cities and towns in
Maharashtra. Information is updated daily with the help of the villagers themselves. Internet thus
provides suitable opportunities to men and women

Capacity building of Women

Several organizations are building the capacities of girls and women to make ICTs accessible
and useful to them. At one level, girls and women are being provided general training in ICTs for ICT-
related jobs; at another, women in business, women entrepreneurs and women in the professions,
are systematically being supported for skill enhancement, career growth and greater work efficiency.
In the Deccan Development Society, in South India, socially disadvantaged women have used radio
and video to document and disseminate traditional farming practices, to reach policy-makers, and to
archive their community-based development work. Such development activities in fact have deeper
meanings; they reflect the recording by women of their own history and reclamation of their
knowledge. Rights-based information for women ICT’s have been used by gender equality advocates
the world over for putting out rights-based information. From multilateral agencies like UNIFEM to
feminist activists at local levels, actors at different levels are involved in creating, collating and
disseminating material on rights— legal rights, sexual and reproductive rights, women’s human rights.
This is done through websites, e-magazines and email. In many developed countries, websites
provide assistance to women seeking help on domestic violence.
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Concluding Notes

The majority of women in the developing India do not have access to ICTs due to variety of
barriers as such the infrastructural, social, cultural and linguistic. While it may be necessary for the
progressive elite to mediate information dissemination, real democratization of information
depends on making ICTs relevant to the majority and accessible to every woman. Today, print media
and radio are used extensively by feminist groups for information dissemination. ICTs can strengthen
these media strategies. Community access points such as telecentres can be a simple tool for
conveying information to women that supports their social and political empowerment. Telecentres
need to be used as strategic spaces where information on the law (e.g. violence, religious law), on
worker rights (e.g. minimum wages), and citizenship rights can be obtained. Governments and NGOs
have to take a lead in this process of universal access torights-based information, especially in rural
areas. ICTs can provide spaces for diverse, bottom-up and low-cost communication. They can
amplify women’s voices, help publicize women’s experiences and perspectives and integrate their
specific concerns with the mainstream policymaking and development process. Engendering ICTs is
not merely about greater use of ICTs by women. It is about transforming both gender politics and
the ICT system. It is evident that the ICT system is organized on elitist, patriarchal, techno-centric,
non-democratic lines and based on capitalist values. Transformatory gender politics will need to
qguestion these values and search for ethical alternatives. This calls for synergy between a new
bottom-up culture of ICT production and use and the re-engineering of the global ICT system that
will guarantee sustainable changes towards gender equality. Addressing the ICT arena is part of a
larger struggle to build an information society based on protecting people’s right to communicate,
own and use knowledge for their own ends, and resisting curtailments on freedom to use, share and
modify information tools and content.

Suggestions

In order to create an enabling environment and to support women’s social and economic
empowerment through ICT, actions are necessary by different sectors, at local, regional national and
international levels. The following recommendations are aimed at promoting such actors.
¢ Adopt legislative, regulatory and administrative measures to promote gender equality in the ICT
area, and in particular, adopt legislation in ICT-specific sectoral areas to address gender equality, and
create monitoring frameworks and capacity to ensure implementation
. ® All educational institutes by law should be made to offer ICT based Job Oriented courses to the
down trodden women in the society for free as their societal obligation.
¢ Develop gender-sensitive technical and regulatory instruments when addressing such ICT policy
issues as universal access, regulatory frameworks, licensing, trifling, spectrum allocation,
infrastructure, ICT industry development and labour policies; attention is drawn to the detailed list
of ICT policy issues and the gender aspects related to them.Develop reporting mechanisms to
monitor progress towards gender equality in the ICT area.
¢ Collaborate with national machineries for the advancement of women to promote gender equality
in ICT.
e Strengthen their own capacity, through increased financial resources and technical expertise to
lead advocacy in gender equality and ICT.
¢ Encourage and facilitate collaborative action among government bodies with responsibilities for
the ICT area and for gender equality.
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Abstract:

Researcher reviewed theories of stress and stress management. Researcher talked about the physical
and psychological effects of stress, identification of girl student’s stressors and the techniques to manage it.
Researcher used real life examples and case studies. Researcher discussed coping strategies to deal with
stressors and asked girl students to reflect upon their ways to deal with stressors. Researcher mentioned
behavioural and cognitive techniques to manage stress.

Introduction:

The stress for girl student to get into B.Ed. colleges increases the incidence of major
depression in this population. If appropriate intervention is not offered (for example, training in
appropriate anger expression or stress management) girl students experience emotional, social, or
academic problems to such a degree that they drop out of college. To help girl students have a
successful and productive B.Ed. college experience teacher educators offer campus wide programs
and individual assistance. The goal of a comprehensive program is to make a positive impact upon
girl students and help them to identify problems or concerns at strategic points where intervention
strategies may be most beneficial. The role of teacher educator is to sensitize girl students to the
multiple issues that face them and constructively deal with these unfolding issues and themselves.
Teacher Educators can reduce stressors of girl students by adopting different counselling techniques.
Different schools of thought such as behavioural, cognitive, behavioural cognitive and humanistic
schools gave different techniques to manage stress. A teacher educator can apply these techniques
to manage the girl student’s stress.

Objectives of the Study:
e To know the techniques of stress management for girl students in B. Ed. Colleges.
e Toimplement the techniques of stress management for girl students in B. Ed. Colleges.
e To suggest the remedies for different types of stresses of girl students in B. Ed. Colleges.

Scope & Limitations of the Study:
e The study is limited to College of Education Barshi affiliated to Solapur University, Solapur
only.
e The study is limited to girl students studying in College of Education Barshi in the academic
year 2016-2017 only.

Research Methodology:
> The researcher used a questionnaire for girl students to obtain information about present
setting of B. Ed. course instruction related to stress management. This helped to the
researcher in survey the techniques used by teachers.

» The researcher interviewed ten teachers and ten experts to obtain further related data.
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» The researcher reviewed theories of stress and stress management, researcher talked about
the physical and psychological effects of stress, identification of girl student’s stressors and
the techniques to manage it. Researcher used real life examples and case studies.
Researcher discussed coping strategies to deal with stressors and asked participants to
reflect upon their ways to deal with stressors. Researcher also mentioned behavioral and
cognitive techniques to manage stress.

» The researcher analyzed and interpreted the data obtained in his study and from that
concluded the results.

» Conclusions were drawn about the effectiveness of the techniques used by researcher and
suggestions were stated.

Use of Techniques for Stress Management used in present study with reference to theoretical
background:

Coping Strategies: The term coping is the process of managing demands that are appraised as taxing
or exceeding the individuals resources Pearlin & Schooler (1978) defined coping as the thing people
do to avoid being harmed by life strains. There are different coping strategies used by researcher to
manage stress of girl students.

a. Problem focused coping:

In this type of coping strategy the girl student remains focused to solve the problem. Girl
students try to analyze the problem, find new options and view the problem with different
dimensions. Many of the efforts directed at self fall in the category of reappraisal, for example,
changing the meaning of situation, reducing ego involvement, or recognizing the existence of
personal resources or strengths. It is also called Functional Coping which includes accepting
responsibility for solving the problems, Seeking accurate information, Seeking dependable advice or
help, developing realistic plans, staying focused by postponing competing activities and having
optimistic attitudes about one’s ability.

b. Emotion focused coping:

Emotion focused coping deals with the girl students feeling and reactions to the stressful
situation which is regulating the stressful emotions. These tactics include such efforts as Venting
emotions, wishful thinking, seeking social support, exercising and meditating.

c. Avoidance focused:

In this type of coping a girl student wants to be away from the stressful situation so she uses
withdrawal, escape, denial, distancing, selective attention behavioral disengagement from the
stressful situation. It also involve Dysfunctional Coping which is accepting little responsibility,
Seeking inaccurate information, Seeking advice or support from inappropriate sources (fortune
teller), Developing unrealistic plans, Procrastination (waste time), Pessimistic view of her ability to
solve problems.

Time Management (TM) Technique to Reduce Stress:

Time is a precious resource; can never be replaced like other resource one minute gone is
gone forever. Almost always, available time is limited. Other resources may vary money, manpower
etc. but all girl students have equal amount available in a day. The success of a decision depends not
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only on its quality but also on its time. Feeling so overwhelmed and anxious about girl students work
that you “freeze”; put things off and don’t get anything done Solution.

Useful Guidelines provided to girl students for Stress Management to Reduce Stress in the present
study:

e Be organized.

e Make checklists.

e Set priorities.

e Allocate proportionate time.

e Try to follow schedules.

e Don’t do your subordinates’ work.

e Avoid useless discussions.

e Reduce idleness.

e Don't be perfectionist all the times.

e Adopt a habit of recap time logs.

e Develop social skills to reduce stress which are Communication skills, Problem solving skills,

Assertive skills, Interactive skills.

e Develop Cognitive behavioral Approach: Cognitive behaviorist such as Meichenbaum (1977)
emphasized on the importance of mental process in human mind, viewed thoughts as a type
of behavior. Cognitive behaviorists form a bridge between behavior and cognition “Nothing
is good or bad but thinking makes it so” Shakespeare Cognitive behaviorists said that: Stress
is due to irrational and self defeating beliefs How we respond emotionally the situation
depends on our interpretation of the event, our views and beliefs Functional analysis (ABC of
behavior) is done A: Antecedent (What caused stress, failure) B: Belief (belief about A) & C:
Consequences (reactions, depression, anxiety, or hard work).

e Positive Thinking: Looking at the brighter side of the things, See the positive, even in a bad
situation, Have confidence on your abilities, Have an optimistic approach, Count blessing
instead of misfortunes, Perceive the tasks as challenging not threatening.

e Systematic Desensitization: The idea is that a girl student can not feel anxious and relaxed
at the same time. It is used to help clients overcome anxiety. A girl student is asked to
describe the situation that causes anxiety (delivering speech at the stage) then requested to
rank this situation and relate events on a hierarchical scale, from aspects that cause the
client no concern (0) to those that are the most troublesome (100). The higher up the scale,
the more anxious the client becomes. To help the client avoid anxiety she teaches her to
relax physically and mentally. When the client’s anxiety begins to mount, she is helped to
relax again.

e Faith: To cope with external crisis and intra psychic conflict researcher turn to religion as a
way of reducing stress. Faith is a thought, a desire of heart Stress is perceived as
disconnection from our divine source. Faith and hope reduces the stress. Faith produces
optimism.

e Exercise: Girl students are advised to do regular daily exercise can help us to manage stress.
It reduces depression and anxiety and enhances speed and accuracy of our work.

e Assertive Training: A girl student should be free to express thoughts and feelings without
undue anxiety. The girl student is taught that every one has the right of self expression. The

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 144
www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

teacher should clear about the rules. The girl student can follow the rules or face the
consequences. The girl student learns the difference among aggressive, passive and
assertive reactions.

Confrontation: It is an invitation that challenges a girl student to examine, modify, or control
an aspect of behavior that is improperly used. Take the responsibility of the consequences of
her actions.

Humour: It is a funny and unexpected response by girl student to a question or situation to
lessen the intensity of the situation. It is the mental experience of discovering and
appreciating the absurd ideas, events or situation that bring enjoyment to the individuals.
Find out humor in daily life events. Learn not to take life events seriously.

Cognitive Restructuring: In this processes the girl student are taught to identify, evaluate,
and change self defeating or irrational thoughts that negatively influence behavior through
self instructional training. In this process of coping the girl students are taught to modify the
internal self dialogue by tuning into the conversation within the mind. Recognize and stop
self defeating or irrational thoughts and replace it with positive, self enhancing, or coping
thoughts. The girl student is trained to become aware of her maladaptive thoughts (self
statements). A number of procedures are used under this technique, such as thought
stopping, regaling, disputing irrational beliefs, imagery, Stress inoculation, relaxation
exercise, and systematic problem solving.

Thought Stopping: It helps those girl students who ruminate about past or have irrational
thoughts to stop such self defeating behavior and live more productively. The counselor asks
the client to think in a self defeating manner. In the midst of such thoughts she tells, “stop”
The shout interrupts the thinking process and makes it impossible to continue.

Stress Inoculation: It is a preventive technique in which girl student are taught a set of
coping strategies to help them handle stressful events. It is basically learning to face a stress
and finding ways to handle it.

Behavioral Rehearsal: It consists of practicing a desired behavior until it is performed the
way a girl student wishes. Home work assignments are given to girl students to get mastery
in the behavior (doing rehearsal for speech).

Emotion Focused Coping: It can be done to reduce the intensity of the stress. Allow the girl
student a chance to talk about feelings and problems. Emotional ventilation, release of
tension.

Social support: girl students can manage their stressors by sharing it with their support
group. Share your feeling with someone you trust so you would not become overwhelmed.
Sometimes another person can help you get a new perspective on your problem.

Relaxation Techniques: This is done by getting the girl student into deep state relaxation
then presenting, with increasing intensity, the cause of anxiety. This is done verbally or by
using the real cause of anxiety. These are provided through breathing exercise, visualization
exercise and muscle relaxations. For doing so-Select a secluded room. Sit on a comfortable
chair. Close your eyes. Begin to relax. Breathe through nose and become aware of your
breathing. Ignore worries, ideas, and anxieties as you meditate.

Stress Reduction Tips: The girl students are advised to do some enjoyable activities
whenever possible. Walk, work, and eat at a relaxed pace. Observe nature, weather or
scenery on daily basis, if possible. Take breaks during the day to relax hard physical activity,

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025

14
www.aiirjournal.com Email :- aiirjpramod @gmail.com Mo0b.9922455749 52‘




National Seminar on Challenges Before Women Entrepreneurship In India 14t July
Organized By, D.K.Shinde College Of Education,Gadhinglaj 2017

running, tennis and working in garden is good. Learn to accept what you can not change
which can not be cured must be endured. Get enough rest. Do something for others. Take
one thing at a time. Give in once in a while. It is relaxing to admit that you are wrong. Make
yourself available to others.

Teaching Approaches: Teacher Educator used Case or problem based method, Project based
learning, Active lecture, Observation & Questioning instructional methods while teaching to
B.Ed. classes.

Learning Activities: All the girl students identified techniques they use for stress
management and compare it with the above mentioned techniques.
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Trade Related Entrepreneurship Assistance and Development (Tread) Scheme:
An Initiative For Women Entrepreneurship Development

Prof. Swami N. A. Mr. Vandkar Mahesh S.
Head, Department of Economics Asst. Prof., Department of Economics,
Dr. Ghali College, Gadhinglaj Dr. Ghali College, Gadhinglaj

1. Introduction

Entrepreneurship plays a vital role in growth of any country. It helps to solve acute
problems. The economic development of country cannot take place without the participation of
women in the economic activities like entrepreneurship. Participation of women in economic
activities was not acceptable in the society. Entrepreneurship among women is a recent
development. Development of Entrepreneurship among women is very essential because women
constitute about half of the total population of the country (48.52% as per census 2011 report). The
Indian Society is still having the deep trace of traditional cultural beliefs. Before independence,
women in India since ages confined to house hold. Marriage is the only career for most of women.
Women enter in the business is very rare. In traditional social system of India, women were
neglected by the male dominated society. They were expected to give birth to the children &
support the family by working in household activities. But after independence women entering into
teaching, office work, nursing and baby care.

Women are regarded as better half of the society. In traditional Indian societies, they were
confined to four walls. In modern society, they come out of four walls to participate in all types of
activities including entrepreneurship. In India empowering women through entrepreneurship has
become an integral part of our development efforts because of 3 important reasons viz. Women
development, Economic growth and Social stability. The women as an important human resource
should be utilized for productive purpose. Therefore, it is a need of an hour to utilize the women as a
human resource for the overall development of the country.

Entrepreneurship is a process to create and develop economic activity. Entrepreneurial
activities will initiate formation of new enterprises, reenergize weakening economics.
Entrepreneurship is known as the creative destruction which leads to innovation. Entrepreneurial
behavior has an effect in increasing the economic wealth of a nation.

Entrepreneurship is grabbing major attention worldwide. Entrepreneurship training and skill
development has to be introduced in engineering education. More attention has been given to the
university research as an additional way for enrichment of entrepreneurial activities.

Important attributes and skills required for an engineer to become an entrepreneur should
be taught which includes examples of existing instruments. Should interact with his environment
through knowledge and skill to identify and exploit a business opportunity to start a new venture.

Implementation will be through the following: Self-study component, embedded approach
in other courses and projects, extra-curricular.

2. The Research Problem
The proposed study is an attempt to study trade related entrepreneurship assistance and
development (tread) scheme: an initiative for women entrepreneurship development.
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For present study, Researcher will refer annual report of MSME Ministry. This study will
explain role of different schemes and training institutions of TREAD (Under PMEGP) in last few years
(2010-2014).

3. Objectives Of Study
a. To study Trade related entrepreneurship assistance and development scheme.
b. To study various activities under TRADE for Women.
c. To study numbers of women participation in various under TREAD Scheme.

4. Research Methodology

The present study based on secondary data. For secondary data, researcher used annual
reports of Ministry of MSME, Government of India. Researcher has year wise data for the period of
2009-2014.

5. Scope Of Study:
a. Conceptual Scope: Present study is limited to Role of Trade related entrepreneurship
assistance and development scheme in Women empowerment.
b. Geographical Scope: Present study is limited to States and Union Territory of India.
c. Time Scope: Present study is based on annual reports of ministry of MSME, Government
of India from 2009-10 to 2013-14.

6. Data Interpretation
A. Trade Related Entrepreneurship Assistance And Development (Tread) Scheme For Women.

The scheme envisages economic empowerment of women through development of their
entrepreneurial skills in non-farm activities. There are three major components of the scheme;
(i) Government’s grant up to 30% of the total project cost to the Non-Government Organizations
(NGOs) for promoting entrepreneurship among women. The remaining 70% of the project cost is
financed by the lending agency as loan for undertaking activities as envisaged in the project.
(i) Government’s grant up to Rs.1 lakh per programme to training institutions / NGOs for imparting
training to the women entrepreneurs subject to such institutions/ NGOs contributing their share to
extent of minimum 25 % of the Gol grant and 10 % in case of NER.
(iii) Need-based Government’s grants upto Rs. 5.00 lakh to National Entrepreneurship Development
Institutions and any other institution of repute for undertaking field surveys, research studies,
evaluation studies, designing of training modules etc. During the year 2013-14, Government of India
grant of Rs. 233.34 lakh has been given to 20 NGOs against the loan amount of Rs. 1072.00 lakh
sanctioned by various banks for the benefit of 5535 women for their economic empowerment/ self
employment through non-farm activities.
B. Objectives of TRADE

Experience has revealed that apart from counseling and training, delivery of credit poses the
most serious problem for the poor women. Since such women will not be able to have an easy
access to credit, it has also been envisaged that the credit will be made available to applicant woman
through NGOs who would be capable of handling funds in an appropriate manner. These NGOs will
not only handle the disbursement of such loans needed by women but would also provide them
adequate counseling & training for taking up productive activities. The focal point of the scheme is
to provide grant assistance to the nodal NGO which has been sanctioned bank loan for passing
through the same to eligible women for taking up non-farm activities.
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C. Activities and Salient features
1.1 Credit

There is a provision for Government of India Grant up to 30% of the loan/ credit maximum
up to Rs. 30.00 lakh as appraised by lending institution/ banks. The lending institutions/ banks would
finance loan assistance for women through NGO for undertaking non-farm activities , who usually
have no easy access to credit from banks due to cumbersome procedures and because of their
inability to provide adequate security demanded by banks in the form of collaterals. GOl Grant and
the loan portion from the lending agencies to assist such women shall be routed through NGOs
engaged in assisting poor women through income generating activities. While the loan amount will
be passed on to women beneficiaries, the Grant shall be utilized by the NGOs for activities accepted
as grant activities in the appraisal report of the lending agency and capacity building of the NGOs.
NGO which has been selected for Government Grant will not be considered for Gol grant again in the
subsequent two years from the date of release of Gol grant.

Table No.1 Amount Sanctioned for TREAD Scheme.

Sr. Year Gol Grant Released / Expenditure No. of Women
No. (Rs. in Lakh) Benefited
1 2004-12 630.09 28023
2 2012-13 138.79 11168
3 2013-14 233.40 5455
4 2014-15 254.20 8265
5 2015-16 200.00 3560
Total 1456.48 56471

Source:http://www.msme.gov.in/schemes/entrepreneurship-and-skill-development-programs

Figure No.1 Amount Sanctioned for TREAD Scheme.
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Above table and figure shows that amount sanctioned for TREAD scheme under PMEGP for
Assistance and Development of women entrepreneurship. During the period of 2004 to 2012 Gol
released amount of Rs. 630.09 Lakh for women Entrepreneurship development under TRADE. In the
year of 2012-13, Rs. 138.79 lakh amount sanctioned for TREADE scheme. In the year of 2013-14, Rs.
233.4 lakh amount sanctioned for TREADE scheme. In the year of 2014-15, Rs. 254.2 lakh amount
sanctioned for TREADE scheme. In the year of 2015-16, Rs. 200 lakh amount sanctioned for TREADE
scheme.

1.2 Training & Counselling

Training organizations viz. Micro, Small and Medium Enterprises — Development Institutes
(MSME-DIs), Entrepreneurship Development Institutes (EDIs), NIMSME, NIESBUD and NGOs
conducting training programmes for empowerment of women beneficiaries identified under the
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scheme would be provided a grant upto maximum limit of Rs. 1.00 lakh per programme provided
such institutions also bring their share to the extent of minimum 25% of the Government grant and
10% in case of NER, subject to the condition that applications from NER are recommended by NSIC/
lIE , Guwahati.

Table No. 2 Participation of women in training program

Sr. Year NIMSME NIESBUD lIE, NSIC Total
No. Hyderabad Noida Guwahati
1 2009-10 1296 3946 2575 00 7817
2 2010-11 1177 4909 3947 5996 16029
3 2011-12 746 4847 6375 8265 20233
4 2012-13 2598 2786 16668 23319 45371
5 2013-14 6648 32701 13750 34337 87436
Total 12465 49189 43315 71917 176886

Source: PMEGP Report from 2009-10 to 2013-14

Fig. No. 2 Participation of women in training program
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Different institutions of PMEGP has played vital role in providing training to women
entrepreneurs. Above table and figure shows that number of women participation for training
program is increasing year by year in different training institutes of PMEGP. NSIC provided training
to 71917 women in last four years. In the year of 2010-11 NSIC has given training to 5996 women. In
the year of 2011-12 NSIC has given training to 8265 women. In the year of 2012-13 NSIC has given
training to 23319 women. In the year of 2013-14 NSIC has given training to 34338 women.

NIMSME Hyderabad provided training to 12465 women in last five years. In the year of
2009-10 NIMSME Hyderabad has given training to 1296 women. In the year of 2010-11 NIMSME
Hyderabad has given training to 1177 women. In the year of 2011-12 NIMSME Hyderabad has given
training to 746 women. In the year of 2012-13 NIMSME Hyderabad has given training to 2598
women. In the year of 2013-14 NIMSME Hyderabad has given training to 6648 women. NIESBUD
Noida provided training to 49189 women in last five years. In the year of 2009-10 NIESBUD Noida
has given training to 3946 women. In the year of 2010-11 NIESBUD Noida has given training to 4909
women. In the year of 2011-12 NIESBUD Noida has given training to 4847 women. In the year of
2012-13 NIESBUD Noida has given training to 2786 women. In the year of 2013-14 NIESBUD Noida
has given training to 32701 women. IIE Guwahati provided training to 43315 women in last five
years. In the year of 2009-10 IIE Guwahati has given training to 2575 women. In the year of 2010-11
IIE Guwahati has given training to 3947 women. In the year of 2011-12 IIE Guwahati has given
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training to 6375 women. In the year of 2012-13 IIE, Guwahati has given training to 16668 women. In
the year of 2013-14 IIE Guwahati has given training to 13750 women.

1.3 Eliciting Information on Related Needs

Institutions such as Entrepreneurship Development Institutes (EDIs), NIMSME, NIESBUD, IIE,
MSME-DIs, EDIs sponsored by State Govt. and any other suitable institution of repute will be
provided need based Government grant limited up to Rs. 5.00 lakh per project primarily for
undertaking activities aiming at empowerment of women such as field surveys, research studies,
evaluation studies, designing of training modules, etc. covered under the scheme.

7. Findings
1. Under TREAD, All Training institutions are played vital role on women empowerment
through providing entrepreneurial training to women. The numbers of participation in
training program is increasing year by year.
2. Under TREAD, Number of women participation increasing year by year.
3. Under TREAD, Government of India also providing financial assistance for organizing training
programs. But it is not sufficient.

8. Suggestions:

TREAD play vital role in development of women empowerment through women
entrepreneurship. For better business, TREAD has been played a successful role in the developing
women entrepreneurs. To meet balanced development, TREAD should concentrate and continuing
their efforts in women entrepreneurship to enhance entrepreneur activities and generate
employment opportunities so it will be help to women to participate in main stream of
development. GOI should extend the scope of these training institutions or increase the numbers of
training institutions so they can work at whole nation at a time.

9. Reference:
1. Annual Report of Ministry of MSME, Govt. of India 2010-11.
Annual Report of Ministry of MSME, Govt. of India 2011-12.
Annual Report of Ministry of MSME, Govt. of India 2012-13.
Annual Report of Ministry of MSME, Govt. of India 2013-14.
Fundamentals of Entrepreneurship & Small Business Development: Vasant Desai, Himalaya
Publication, 2009.
6. http://www.msme.gov.in/schemes/entrepreneurship-and-skill-development-programs.
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Women Entrepreneurship Development through Self-Help Groups (Shgs) In India
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Abstract:

Women self-help groups initiate, organize and operate a business enterprise. Women
entrepreneurship development is a part of human resource development and an engine of economic
development of a country. It is a creative and innovative activity related with business, industry, agriculture,
education banking etc. Self- Help-Groups (SHGs) have provided opportunities to women for running business
activities. They need guidelines to develop their enterprise through good management practices. Earlier there
was 3 Ks-Kitchen, Kids, and Knitting. Later on came the 3Ps-Powder, Papad, and Pickles (spices). But now these
3Ps are converted into 3Es- Electronics, Energy and Engineering. The number of saving linked SHGs now stands
at 74.3 lakhs with a membership of over 96.6 million poor households. The average savings bank balance of
SHGs with banks as on 31.3.2014 was Rs. 13,322/-. The researcher has reviewed the progress of women
entrepreneurship development through SHGs in India and suggested measures to create conducive
environment for future growth in women entrepreneurship and for good working of SHGs.

Key Words: MYRADA, SGSY, SHGs,
1) Introduction:

Women entrepreneurs play a significant role in economic development of the country.
Around 50% of India’s population is women, yet business spheres such as trade, commerce and
industry is still considered a male preserve. Indian women are in no way inferior to men in all walks
of life and they can be good entrepreneurs as the men in the country. Therefore, it is essential to
exploit the potential of Indian women. (Harshit Dwivedi, 2012).Our first Prime Minister Jawaharlal
Nehru said that, “When women move forward, the family moves, the village moves and nation
moves”. Give a man a fish; he will eat for a day. Give a woman micro-credit, she, her husband, her
children and her extended family will eat for a lifetime- Bono (CMA Madan. M. Jana, (2015). An
enterprise owned and controlled by women having minimum financial interest of 51% of capital and
giving at least 51% of the employment generated in the enterprise to women is called women
entrepreneur. Women self-help groups initiate, organize and operate a business enterprise. SHGs
have provided opportunities to women for running business activities. Earlier there was 3 Ks-
Kitchen, Kids, and Knitting. Later on came the 3Ps-Powder, Papad, and Pickles (spices). But now
these 3Ps are converted into 3Es- Electronics, Energy and Engineering. In rural areas 56% male and
33% female are in labour force in India. About 66% of female population in the rural sector is idle
and unutilized. This is mainly due to the existing customs and traditions. Here SHGs have come up to
help for the development of entrepreneurship.

2) Objectives of the study:
a) To study the overall working of self-help-groups (SHGs) in India.
b) To review women entrepreneurship development through SHGs in India.

3) Research Methodology:
The present study is based on purely secondary data.
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4) Review of Women Entrepreneurship Development through SHGs in India:

Women empowerment has been the catch phrase for most politicians and social
organizations since decades, several crores of rupees have flown into schemes aimed at upliftment
of women folk so far, but no effort has ever flourished as the self-help-group movement or micro-
credit to encompass a broader sense. Micro-finance is an innovative approach to bridge gap
between ‘haves’ and ‘haves not.” Dr. Mohammad Yunus, a Bangaldeshi Economist and Nobel Prize
winner (2006) coined the concept of Micro-finance. Nearly 150 countries in the world have adopted
the pattern and started self-help-group movement. Self-help group (SHG) is a small homogenous
group of people ranging from 10 to 20, (may be 05 in certain cases) which is formed voluntarily and
managed democratically. At present, it has been decided by Government (GOI) that five members
can form the SHG. Each member has to save equal amount each month and depending upon savings
and other criteria, after 6 months of group formation, credit is provided to SHG by banks. Now-a-
days, the group can get loan and revolving fund after three months savings. Revolving fund is Rs.
1,000/ _ per member and between Rs. 10,000 to Rs.25,000/-. The Government provides subsidies on
project loans. The amount of subsidy is given one third to fifty percent of the project finance,
depending upon the categories like SC/ST/women under BPL. Presently the interest subsidy (interest
above 7% is paid by government) is given on loans to SHGs. The amount of subsidy depends on the
project cost.

Hon. Prime Minister, Narendra Modi asked to take inspiration from the success of women
self-help groups. (Cooperative Perspective, Editorial, 2015) and has launched start-up India, Stand-
up India, Skill India Schemes for promoting the entrepreneurship and finance under Micro Units
Development and Refinance Agency (MUDRA) Yojana on 8" April, 2015.

The SHG-bank linkage programme (SHG-BLP) which commenced as a pilot programme
during 1992 to link 500 SHGs with banks, has grown exponentially during the last two decades.
NABARD provides refinance support to banks and loans provided to SHGs have been included in
priority sector lending. The number of saving linked SHGs now stands at 74.3 lakhs with a
membership of over 96.6 million poor households. The average savings bank balance of SHGs with
banks as on 31.3.2014 was Rs. 13,322/-. (Editorial, the Management Accountant, July 2015).

According to Alen S. and Maheshwari K., 2016), several studies have reported that the SHGs
women members have been effectively receive the following benefits- Development of saving
habits, Increased income, Easy access to loan, Improvement of standard of living, Access to various
promotional assistance, Decision making power, Able to contribute towards the family income,
operate banking operations, Participation in community affairs, awareness in health, education,
Independent marketing, Greater respect within the family, Better agricultural practices, Prevent
domestic problems, Awareness about environment protection, sanitation and cleanliness, Better
response for development scheme, etc.

Different products of SHGs are being sold in national and international markets. For
example, the Pragati Mahila Bachat Gat, Dhamapur (Ratnagiri Dist) has got export orders of “Papad”
from Germany, Italy and France. According to P.D. Karandikar (2005) in every cluster of village, a
number of SHGs have made remarkable strides, in both on- farm and non - farm activities. One shop
from Velhe block of Pune has successfully exported pickles through “Savitri” shop. In Solapur, SHGs
have established a highly successful handloom unit. In Kolhapur, SHGs units make Kolhapuri
Chappals, Ayurvedic medicine products. For each District a district brand identity has been
developed.
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Dinesh Pant (2012), studied “Livelihoods Improvement Project for the Himalayas” (LIPH)
aims at helping vulnerable groups in the rugged highlands of the Himalayas to improve their
livelihoods and develop alternatives for increasing their incomes.

Naidu, M.C., Dasartharamaiah (2006) revealed that the annual income of the SHG members
have been increased to a considerable amount. The self employment programmes like dairying,
poultry, artisans, and tailoring, petty shops are very essential to create self-employment as well as
wage employment among rural women. Gladis Mary John (2008) found that membership in SHG
inculcated a great confidence in the mind of majority of women to succeed in day to day life.
Positive change was found the attitude of relatives and friends towards the women in SHGs. Solmon
Raj, (2005) stated that the employment generation programmes in rural areas through SHGs directly
reflects the upliftment of rural people below poverty line. Padmavathy, (2005) in her survey in
Thanjavur says that most of the respondents have joined SHG to get a loan for self-employment.
These loans are used for the purpose of sewing machine, cattle, raw material etc. Among the
samples 62.5% have undergone entrepreneurship development training. These programmes have
changed the occupation of some of the respondents. In some cases women increased autonomy has
been temporary. It only benefits women who are already better off. But in most cases the poorest
women are least able to benefit because of their low initial resources base and lack of skill.
(R.Ramachandra Rao, 2014)

Sahu and Tripathy,(2005) views that “70% of world’s poor are women. SHG have emerged as
the most vital instrument in the process of participatory development and women empowerment.
They can lift themselves from the morass of poverty and stagnation through micro-finance and
formation of SHGs”

Kishore Jagtap, (2016), concluded in his study that “The Swarn Jayanti Gram Swarojgar
Yojana (SGSY) generally observed as unsuccessful in providing economic empowerment to poor
individual swarojaries but is very successful to the groups under SHGs, especially women. S.
Thangamani and S. Muthuselvi, (2013), found that the SHGs have had greater impact on both
economic and social aspects of the beneficiaries.

Ansuman Sahoo, (2013), explained that the SHG movement in India has been working in the
right direction in empowering women and eradicating poverty in rural and urban areas. Many
women in India strongly believe in SHG and hold it responsible for improving their livelihoods.
However, women are still not empowered as per the expectation. He analyzed the role and
performance of SHGs in promoting women’s empowerment in Cuttak Distt. of Odisha.

Gaonkar Rekha R., studied the impact of SHGs on women in Goa. The study revealed that
SHGs made a lasting impact on the lives of the poor and their quality of life was improved in terms of
increase in income, savings, consumption, and expenditure, and self-confidence, productive use of
free time, getting opportunity to improve hidden talents and getting more importance in the family.

Ritu Jain R.K., Kushawaha and A.K. Srivastava., in their study on socio-economic impact
through self help groups have asserted that the Self Help Groups enhance the equality of status of
women as participants, decision makers and beneficiaries in the democratic, economic, social and
cultural spheres of life.

Amrinder Singh and Mehta S.K., (2015), inferred that the main reason for forming the SHGs
in Jammu region is to obtain financial support from the government, NGOs, and the banks to
improve their economic status.
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Karimzadeh, Nematinia et al., (2011), tried to link the three aspects, namely, MF, SHGs, and
micro-entrepreneurship of women, and made an attempt to review the importance of these three
aspects in poverty alleviation and women empowerment in India.

In Nandurbar which is adivashi area, Sou. Rekha Choudhari has obtained patent of Spa
Treatment. (Loksatta, 18/03/2016 p. 10, titled Global Wellness Brand Ambassader, Viva Puravani) .

Several women organizations have been seriously working for the economic betterment of
women for decades. Mysore Resettlement and Development (MYRADA) at Mysore in Karnataka had
started first SHG in the decade of 1980. Kerala state had started Kudumbshri means progress of
family scheme to eradicate poverty among women in the year 1998, May, 17.

These are some examples: Sri Mahila Griha Udyog Lijjat Papad (1959), Self-Employed
Women Association (SEVA), established in 1972, The Working Women’s Forum (WWF) established in
1978, Mann Deshi Mahila Sahakari Bank Ltd. Mhaswad (MDMSB), (Founder, and Hon, Chairman
Chetana Gala Sinha), in 1997. However, there is no magic bullet that can change the structural
barriers on women overnight. Still, majority of women are poor, culture-bound, marginalized,
disempowered and alienated.

In Maharashtra Mabhila Arthik Vikas Mahamandal (MAVIM) contributed a lot in SHGs
movement. ‘Bachat Bazar” was started in the year 2005 and “Savitri Bazar” from 2013 to exhibit and
sale SHG products in Pune. Every year in Pune “Bhimthadi Jatra” is organized by Baramati Krishi
Vikas Pratisthan to promote products of SHGs. In 2011-2012, “Ashok Diwali Faral Yojana” was held
which attracted people towards food products of SHGs in Pune. Pune Municipal Corporation has
shouldered the responsibility of preparing Mid-Day Meal for school children to SHGs from the year
2007.In 2011, 180 SHGs have provided mid-day meal/ Poshan Ahar to 97,757 students in Pune under
this programme of PMC. PMC provides financial help to prepare paper bags to SHGs. Savitri
Marketing Institution for Ladies Empowerment (SMILE), Pune helps to market the SHG products.

Nilima Mishra, won Raman Mangsese Purskar , she is from Bahadarpur of Jalgaon District. In
200, she observed the situation in her village about women as she is post graduate in Psychology of
Pune Uni. and trained women to produce ‘Godhadi’ and sold the shg product- Godhadi in different
countries. She (Didi) started Nivedita Gramin Vidyan Niketan in 2005, and promoted women
entrepreneurship in that area. She got an international award of Raman Mandsese Purskar in 2011
for making rural women self-reliant.

The Mandeshi Mabhila Bank is known as the first Mahila Gramin Bank in the country founded
on 9/8/199 and developed by Chetana Sinha at Mhasawad in Man block of Satara District. Mandeshi
has 95% recovery of loan given.

Nirupama Deshpande and Sunil Deshpande in Melghat, dist, Amaravati have developed
Bamboo industry through SHGs.

Hon. Supriya Sule promoted Yashasvini Abhiyan in 2008, Jan, 02, to promote SHGs. Firstly,
Yashvantrao Chavan Pratisthan Mumbai under Hon. Sharad Pawar,s leadership in 2005, helped for
women empowerment and demanded 4% rate of interest to SHGs.

In Tripura State, ‘Jirania’ an Adiwasi area, in 2002, eleven adivashi women formed ‘Kovaifung
Bodal ‘* SHG and cultivated commom farming, and also produced ‘Panchera Vastra’. In 1998, in
Tamilnadu’s Vellore district, Chennankuppam village, Mother Terresa SHG was formed by ‘Ruhasa”
NGO and done remarkable work for poor women in their area, e.g. obtaining 7-12 extract, houses
for poor families, safe drinking water, rural roads, and readymade garments, handicraft products
etc. In Assam, ‘Laxmi Narayan SHG started rice saving and then thrift and further started the
production activity, (of Betei nut or Supari ). In TamilNadu Perumanur village, under the leadership
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of M. Lata, SHG purchased tractor and gave it on rental basis and earned income. One of the woman
members has started ‘Idali-Wada-Tea Counter’. In Maharashtra SHG movement has started with the
intervention of NABARD in 1990’s only. Bhagylaxmi SHG in Sivrai village of Kannad Block of
Aurangabad district, in 2007, generated income through dairying. Om Namha Sivaya SHG of
Soygaon block of Aurangabad provides Poshan Ahar. In Sillod block’s (in Aurangabad district) Bahuli
village, ‘Dilasa” NGO promoted ‘Rajmata mahila SHG’ gave internal loans, for housing, daughter’s
marriage at the rate of interest of 24% p.a.). The group also do goat rearing common farming of
vegetables. Sarthak SHG in Kannad block produced the ‘Khamang Chakali of sprouts’ and ‘Anarase’,
and produed sunkot, Dron-Patravali and paper-dishes.

Chhaitanya Gramin Mabhila Vikas Sanstha, Pune an NGO, trains women in agro-processing,
dairying, vrmicuiture, horticulture,etc. other areas where SHGs are doing different farm and non-
farm activities in Maharashtra are — Nandurbar, Sindhudurg, ratnagiri, Kolhapur, Satara. Jaitapur’s
SHGs in Ratnagiri district sale their ‘papad’ in local markets and some SHGs make export of ‘Papad’.
Deepali Valase Patil from Nirgudsar, in Ambegaon block of Pune produce fencing network and earns
more than Rs. 15,000/- p.m. Jagruti SHG of Khopadi of Sinnar block of Nashik collects water bills,
house-tax of the grampanchayat. Rajmata Jijau SHG in Gopikanagar at Mahagaon, in Yavatmal
District, formed in 2009, do activities for environment protection like plantation, other social work,
protecting women against abuses. Shivparvati SHG under the leadership of Sharada Gaikawad, at
Nigdale, in Manchar block of Pune, started ‘Hotel Sai’.

According to Inbalakshmi (2004), cited in Dr. R. Ramachandra Rao’s book (2014), Training is
given to prepare instant food products and women entrepreneurs identify the opportunities.
Establishment of beauty parlor is new innovation. Doll making is considered to be another profitable
venture for WE. He surveyed SHGs in New Kokkavapatti village in Dhamapuri district.

Women have been encouraged to think of new business and ways to earn money due to the
experience of earning through SHG activities. Now-a-days SHGs in Kolhapur city are marketing food
items through mobile vans to college students in their recesses period at college premises and earn
thousand of rupees. In Gadhinglaj block, SHGs have participated in sales exhibition held at Pune,
Mumbai, Solapur, Kolhapur and Gadhinglaj Taluka.

5) Conclusions and Suggestions:

In male dominated society it is necessary to strengthen the status of women to utilize their
potential energy and skill for development of women themselves and the economic development of
nation as well. SHGs have helped to organize and develop entrepreneurial activities among women
in India . With the help of SHGs, women in India can develop micro-enterprises related to farm and
non-farm activities. A poor female or group cannot become successful entrepreneur on its own, so
entrepreneurship development is an essential, which involves training, provision of incentives,
consultancy services and sectoral development of women. Women entrepreneur is an agent of
change in the global economy with ethics and transparency.
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Women Entrepreneurship in India Opportunities and Challenges

Miss .Todkar Sarika A.
M.com., MBA

Student at D. K. Shinde college of
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Abstract:-

The educated Indian women have to go a long way to achieve equal rights and position because
traditions are deep rooted in Indian society where the sociological set up has been a male dominated one. The
transformation of social fabric of the Indian society in terms of increased educational status of women and
varied aspirations for better living, necessitated a change in the life style of Indian women she has competed
with man and successfully stood up with him in every walk of life and business is no exception for this .These
women leaders are assertive, persuasive and willing to take risks. They managed to survive and succeed in this
cut throat competition with their hard work, diligence and perseverance.

Women Entrepreneurship in India:-

There was blind belief that men are the only bread winners of their families. This has been
proved incorrect because GAD (Gender and Development.has clearly indentified the role of women
entrepreneurs now-a-days, service sector has played a significant role in providing employment
opportunities to women.

Besides most of women lives in semi-urban and rural areas and a lot of measures have been
taken to promote women entrepreneurs. It is observed that women can establish business units in
those areas where they have core competency. Women have proved their core competency in the
areas of information Technology IT, Management, Personal care services and health care services.

Objectives:-
e To indentify the opportunity and challenges for women for involving themselves in
entrepreneurial activities.
e To determine the possible success factors for women in such entrepreneurial activities.
e To make an evaluation of people opinion about women entrepreneurship.

Indian Government defines women owned business as an entity where a women or a group
of women own at least “51%"” of the capital and give “51%” of generated employment to women.
Women are “48%” of Indian population but their participation is still below par as only 34% of Indian
women are engaged in financial and economic activities many of which are unpaid or underpaid
workers with gender-bias problems in some regions of India. Women have also become victims of
unemployment.

The Merits are innumerable:-

» Indian industries, think-tank gets bigger. » Women gain a better understanding of

»  New opportunities are created. managing family and business concurrently.

» More employment opportunities are » Indian women achieve a sense of self-
generated. realization and self-fulfillment.

»  Pre-capita income increases. »  Women gain better ability to take risks and

» Indians enjoy better standard of living. business decisions.

»  Education and awareness becomes common. »  Women become more confident.

»  Future becomes brighter for the next

generation.
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Opportunities to Indian women entrepreneurs

Educated, gifted and qualified females can enter virtually any business successful women
have been representing and still continue to represent brands like, Times of India , PepsiCo, ICICI, HP
, HSBC, along with other names.The list in the lines to come put forward few sectors where women
entrepreneurs of India can excel as senior managers and owners.
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5
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IT sectors beverages

X3
g

8

o
*
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Beauty and cosmetic Local and international trading

X3
o

S
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Healthcare Property and estate

Challenges faced by women entrepreneurs in India
++» Family Restriction: - Women are expected to spend more time with their family members.
They do not encourage women to travel extensively for exploiting business opportunities.

%+ Lack of finance: - Family members do not encourage women entrepreneurs. They hesitate to
invest money in the business ventures initiated by women entrepreneurs bank and other
financial Institutions do not consider middle class women entrepreneurs as proper
applicants for setting up their project and they are hesitant to provide financial assistance to
unmarried women or girls as they are unsure as to who will repay the loan ---- either their
parents or in-laws after their marriage.

¢ Lack of Education :-Women are generally denied of higher education, especially in rural
areas and under developed countries. Women are not allowed to enrich their knowledge in
technical and research areas to introduce new products.

** Role conflict: - Marriage and family life are given more importance than career and social life
in Indian society.

% Unfavorable environment: - The society is dominated by males many business men are not
interested to have business relationship with women entrepreneurs, male generally do not
encourage women entrepreneurs.

% Lack of persistent nature :- Women generally have sympathy for others. They are very
emotional. This nature should not allow them to get easily cheated in business.

% Lack of mental strength ;- Business involves risk, women entrepreneur get upset very easily
when loss arises in business.

¢ Lack of information: - Women entrepreneurs are not generally aware of the subsidies
and incentives available for them lack of knowledge may prevent them from availing the
special schemes.

%+ Stiff competition :- Women face lot of competition from men. Due to limited mobility they
find difficult to compete with men.

< Mobility :- Moving in and around the market is a again a tough job for middle class women
entrepreneurs in Indian social system.

Top 10 Women Entrepreneur of India :-
e Mallika Srinivasan :- Position — Director TAFE (Tractor and Farm equipment .
e Priya Paul :- Position — Chair Person, Appejay Park Hotels.
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e Sulajja Firodia Motwani :- Position —JMD ,Kinetic Motors .

e Neelam Dhawan :- Position — MD, HP — India

e Simone Tata :- Position — Chair Person, Trent Limited .

e Indu Jain :- Position — Founder President :- The Ladies wing of FICCI
e Chanda Kochar :- Position — MP and CEO ICICI Bank

e Kiron Mazumdar Shaw :- Position — CMD Biocan .

e Naina Lal Kidwai :- Position — Country Head , HSBC Bank

e Indra Nooyi :- Position — Chairman and CEO :- Pepsico .

Conclusion:-

It can be said that today we are in a better position wherein women participation in the field
of entrepreneurship is increasing at a considerable rate . Effort are being taken at the economy as
brought promise of equality of opportunity in all spheres to the Indian women and laws guaranteed
equal rights of participation in political process and equal opportunity and rights in education and
employment were enacted . But unfortunately , the government sponsored development activity
have benefited only a small section of women i.e. the urban middle class women .

Women sector occupies nearly 45% of the Indian population. At this juncture , effective
steps are needed to provide entrepreneurial awareness , orientation and skill development
programs to women . we always viewed that a smart women can pick up a job any day . but if she
becomes an entrepreneur she can provide a livehood to 10 more women at least ...!!
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Women Entrepreneurs and their Empowerment with Special Reference to MSMEs
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Abstract

Entrepreneurship for development of women is an essential part of human resources. In this dynamic
world, women entrepreneurship is growing at a rapid rate in the world. Women entrepreneurship is growing at
a rapid rate in India. It is good sign of economic development sustainable Development. MSMEs sector has
been given scope to women to become entrepreneur. The share of women in enterprise has increased from
7.69 per cent in the 2" Census to 13.83 per cent in the 4" census; it is sign of women entrepreneurship
development and women empowerment.

Key words: Women Entrepreneurs, Women Empowerment

Introduction

Entrepreneurship for development of women is an essential part of human resources. In this
dynamic world, women entrepreneurship is growing at a rapid rate in the world. But, the growth of
women entrepreneurship is very low in India, especially in the rural areas. The performance of a
women entrepreneur depends upon capabilities of the individual factor such as education, family
background, age, labour supply, existing capital and state of technology affect the entrepreneurial
performance. Especially after independence rapid industrialization, and the increasing number of
Indian women going for higher education and profession courses has led to far reaching changes in
the criteria of values and standard of behavior. Therefore, women workforce and women
entrepreneurs have been increasing in India. As well as, the Central Government and State
Government have initiated a number of measures for giving a fillip to the cause of women
entrepreneurial development. These measures include granting a variety of special concessions,
incentives, subsidies, and assistance of varied nature, financial, technical, organizational and
managerial supports, promotion, monitoring, evaluation and expansion of women entrepreneurship
programmes.

Definitions of Women Entrepreneurs:

According to Report on the Second All India Census of Small Scale Industry Units, “An
enterprise owned and controlled by a women having a minimum financial interest of 51 per cent of
the capital and giving at least 51 per cent of the employment generated by the enterprise to
women.”

According to Kamal Singh, “A woman entrepreneur can be defined as a confident, innovative
and creative woman capable of achieving self economic independence individually or in
collaboration, generates employment opportunities for others through initiating, establishing and
running the enterprise by keeping pace with her personal, family and social life.”

Objectives of the study:
a. To study the Women Entrepreneurship Development in India.
b. To study the women work participation in the global level.
c. To suggest appropriate suggestion for women entrepreneurship development.
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Research Methodology:
The data used for the study is secondary data comprising of official websites, journals,
magazines and articles Since the data is secondary it is more dependable and reliable.

Development Activities of Women Entrepreneurs in India

In India, various government agencies are involved in the development, promotion,
monitoring, evaluation and expansion of women entrepreneurship programmes. Some of them are
listed here, namely Entrepreneurial Development Institute, National Small Industries Corporation
Limited, Small Industries Development Organisation, District Industries Centre, National Level
Standing Committee on Women Entrepreneurs, National Research Corporation of India, World
Association of Women Entrepreneurs, Associated Country Women of the World, National
Association of Women Entrepreneurs and Executives, The Industrial Development Bank of India, The
National Alliance of Young Entrepreneurs, Indian Council of Women Entrepreneurs, Federation of
Indian Chambers of Commerce and Industry, National Commission of Self Employed Women in the
Informal Sector, Industrial Finance Corporation of India, Self-Employed to Educated Unemployed
Youth, Women Development Project, Development of Women and Children in Rural Area, Science
and Technology for Women, Training of Rural Youth for Self Employment, National Institute for
Entrepreneurship and Small Business Development. The women entrepreneurs have to approach
the nearest commercial banks, institutions and co-operatives to know the different schemes and to
take advantage of this programme of assistance.

Table No. 01 Women Work Participation in Global Level (In percentage)

Country Percentage
India 31.6
USA 45

U.K 43
Indonesia 40
Srilanka 45
Brazil 35

Source: Women Entrepreneurs in India, Arakeri, V. Shanta National Monthly Referred Journal of Research in
Arts and Education,Vol.No.1,Issue No.3, ISSN 2277-1182, p.5.

Graph No.01 Women Work Participation in Global Level
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Above table and graph no.01 shows that the women work participation in the global level.
The highest share of percentage in women work participation were USA and Shri lanka, which is 45
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per cent followed by UK (43 per cent), Indonesia (40 per cent), Brazil (35 per cent) and India (31.6
per cent) respectively. Researcher has found that the lowest share of India in women work
participation.
Table No. 02 Women Entrepreneurs in India
(In number- Unit Registered and Women Entrepreneurs, in %)

Women No of Units No of Women Percentage
Entrepreneurship States Registered Entrepreneurs

Tamil Nadu 9,618 2,930 30.46
Uttar Pradesh 7,980 3,180 39.84
Kerala 5,487 2,135 38.91
Punjab 4,791 1,618 33.77
Maharashtra 4,339 1,394 32.12
Gujarat 3,872 1,538 39.72
Karnataka 3,822 1,026 26.84
Madhya Pradesh 2,967 842 28.38
Other States and UTs 14,576 4,185 28.71
Total 57,452 18,848 32.82

Source: Report of MSMEs, 12th Five year plan2012-2017.

Graph No.02 Women Entrepreneurs in India
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Above table and graph no.02 reveals that the women entrepreneurs in India. Tamil Nadu
stand first out of the total number of units registered in India followed by Uttar Pradesh, Kerala,
Punjab, Maharashtra and Gujrat respectively. Regarding the number of women entrepreneurs in
India, the first place goes to Uttar Pradesh followed by Tamil Nadu, Kerala, Punjab and Gujarat
respectively.

Table No.03 Working Enterprises in India (In percentage)

Sr. Indicators 2" Census 3" Census 4" census
1 SC 6.84 7.85 7.73

2 ST 1.70 3.53 3.03

3 Women 7.69 8.32 13.83

4 OBC N.A N.A 38.70

5 Other N.A. N.A 50.55

Source: Various Reports on All India Census of Micro, Small & Medium Enterprises.Note: N.A- Not Available

Above table no.03 indicates that the percentage of working enterprises by types of
ownership by social category and women enterprise in various censuses. In the 2™ census 7.69 per
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cent women enterprise, further increased to 8.32 per cent in 3" census again rose to 13.83 per cent
in the 4™ census.

Table No.04 State-wise Distribution of Working Enterprises by Types of Ownership by
Social Category and Women Enterprise

State/ Owned by Owned by Total

ut Female Male SC ST OBC Others Units
Jammu and Kashimir 3067 11467 950 717 956 11912 14534
Himachal Pradesh 1316 10621 2175 526 1566 7670 11937
Punjab 3163 46950 6606 670 14798 28039 50113
Chandigarh 99 902 10 15 37 939 1001
Uttaranchal 2432 21335 3524 835 2037 17372 23767
Harayana 1487 32296 2840 411 8318 22214 33783
Delhi 105 623 14 3 9 702 728
Rajastan 5970 49138 4496 1464 20519 28629 55108
Uttar Pradesh 8373 179150 14120 1467 67550 104385 187523
Bihar 2681 49507 6440 1083 30614 14050 52188
Sikkim 22 101 9 25 38 51 123
Arunachal Pradesh 109 342 13 332 39 67 451
Nagaland 217 1114 74 1145 8 104 1331
Manipur 2169 2338 196 2563 535 1213 4507
Mizoram 1293 2421 130 3513 6 65 3714
Tripura 160 1093 144 43 288 778 1253
Meghalaya 1198 1865 49 2868 4 142 3063
Assam 3963 14708 1469 1377 3608 12217 18671
West Bengal 4324 38311 4253 381 4291 33710 42635
Jharkhanad 752 17448 1398 709 7973 8121 18200
Orissa 2162 17425 980 455 5431 12721 19587
Chhatisgarh 2418 23817 3326 4320 11185 7404 26235
Madhya Pradesh 10346 98458 13890 7141 52300 35473 108804
Gujrat 23411 206419 4900 3469 18068 203393 229830
Daman &Diu 13 582 14 1 17 563 595
D. & Nagar Haveli 38 1677 18 10 52 1635 1715
Maharashtra 9372 77263 4986 1470 12468 67711 86635
Andhra Pradesh 2646 22246 1261 282 10252 13096 24892
Karnataka 27403 112237 17001 5960 65849 50831 139640
Goa 391 2746 50 56 281 2751 3137
Lakshadweep 0 89 89 0 0 0 89
Kerala 38276 111570 6165 1184 83619 58878 149846
Tamil Nadu 54648 179348 18195 2457 176649 36696 233996
Pondicherry 480 1629 125 23 1348 612 2109
Andaman & Nicobar | 206 544 38 7 99 605 750
All India 214710 1337780 119948 46982 600812 784749 1552490
% age share 13.83 86.17 7.73 3.03 38.7 50.55 100

Source: Report on Fourth All India Census of Micro, Small & Medium Enterprises 2006-07, p-42.
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Above table no.04 shows that the State-wise Distribution of Working Enterprises by Types of
Ownership by Social Category and Women Enterprise in the 4™ Census. 13.83 per cent units were
reported to be women enterprise where 49.46 per cent enterprises were found to be owned by
socially backward groups, viz., SC, ST, and OBC. In the state of Tamil Nadu, Keral, Karnataka and
Gujrat, the share of women enterprises was significantly higher and Daman and Diu, Sikkim, Dadar
and Nagar Haveli and Chandigarh were significantly lower in the 4™ Census.

Conclusion:

Women entrepreneurship is growing at a rapid rate in India. It is good sign of economic
development sustainable Development. MSMEs sector has been given scope to women to become
entrepreneur. The share of women in enterprise has increased from 7.69 per cent in the 2" Census
to 13.83 per cent in the 4™ census; it is sign of women entrepreneurship development and women
empowerment.
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1. AT 3qUiS ol SEioehaell Jeici, al b AT, 9,%8% IS HIalqX 00y

2. Women & Rural Entrepreneurship — Dr. D. D. Sharma /Dr. S. K. Varshney
3. https://en.wikipedia.org/wiki/female_entrepreneurs
4.https://www.wfglobal.org/blog/women-entrepreneurship-in-india
5.https://www.sumhr.com
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T fafay sieae [ERT A9 Sed. ST A UAE iiehen TH Sl GEA Felal @l dind dal S,
SIAEIT AT =l .

AT AT RO a [T Aed SedE 3. A SRS e ARl Hed SN .gavt St
TR A (TESlioear™ ) 3 a 9eqd TsE JEeT onfide Bee o &ad oA Jemar
et ofte FEd oI ARE FEETEe! 3% ST 209y WEl WRAWNW Wbl gaol SEd e}
USFMR AT s JUEpd Ao 9 FEHSY g QA #fieil. & Ao 98 SIS AT SRR
IRE Wada Tl g AT Saadrer Wod Mdled 6 AveEd TSR v S Bd.
UHSICEAREE A5 8 d TS oy P 89 ARERE deaiad Jdfdell Sa . qemare! w4
ey Fa@ 2 A G0 TG B [FFEE S AT yoooo WIUSTIR ST THSTHARAT =T
SR A B e, TBY TSI BT [THEI 2008-04 T JEY Tl HEAT ca I BNl
203 T Yoo TATH BT HIAA UM B A e

§ T e (TETEet)

Tk JHIT SR ol i Heaey Tl Tedl qo-20 WM Afedl/Jay Sl T fslid
Te el WHrTPd e WaHar I AR RA.dEd I N e (Tsiel) ¥ @9 g
T GEAI @il RS WOl A0 ARG GG sfofeT oTe.

@Y Wed T Afedi AARIHCT, T MBHA Ada AT G X1, Modid A1a Tieoi
e, dIyer garer offer ST fEEeT arRel aE Sl SRl WUE afed S SR
BUH e W e qerdl g a1 3 SRWiT yag g wvE ofte uitd o.e @t
fehrare I TSR SIS R q9Y BeUTedl AT Wi Higaw UhiEa HIodreA] e
P SY@ FHT ' . o Ueiies g g gEEl O dhol.uETeel ER famgRder
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o T T e AT BRI A b (Hosd . IMREd Hed el HIegHIg [AeyRastat
FoieR d BTG el HAHRA] AR SIe Thigd Uh THUES] @1d s TRel Jdd
T CHTESEl T A B9 FoariEl HEEl HF O Hogae! (S qed oer s fweh) =
FH BA L.
9. G AR Aol ¢ QUASIRE™ & Qo ages TH QF] el S 8. & gioFl ¢ &
AISTreA] HIEdid SRS 90 G [ARK SUSFI Fashian APl Gl Iucrey e a0grear ST
T HOAE AR AN S ofle. el SHASSTEvie Jaeel y auid o dred &, GIHeTR
Aore e fafine aEime) garen oTasaE o, IaT. adwEtE, g, s e B e
Ao AT IR HXoared] AF 3 eil. el el Haergdre Sekid Jod e
TR A Had ALY FE GG A

& B TN AT AT HEl il garRegrEn ol gde ofe. SRR Sl St
T wfeAEST 3y IUUET TR JAART T 3y JUGET FHI T AT ST ISl et e
Hfe (Sl fopar orqash) TrgA ofedl U ST FXUA STell SR, TSl Hohed EEEl Faiel 9
g d 2 AE e, TUHRaE Tl 4 ofiYe Sedl e il GHias did amed S ST
Heifo ITHATET FHES R, W e Al FAEEEl A AR 9 &, dih Few, T adl
0. NUAARAE Fiotreal FUiEamdicr qaare quelicl @il ST

ehear=d] EEredl ada Haled gamid oiiE e ®. 9 A 9 2 AR a/g/ae UG
ICTN

feAAREE 98 A ditieh IO~ . Gdd ] goooo T AT /fo=A UeiEE AT
I gl TRl go ANIUGd i HUAT 332 SEET STEd JENT A Hed F@varEel a
ST, ®. 3oooo [T YeheUEIS! HIUIGEl Rk PR A SR ARl 9 @ "y
Reg@st & 4 TEdd I ofad. Sl A & 9yooo & Uhed Taiedl 0% IHHAY Tafde! ST
S AUgrERRer Hifo T Gehedre el 4% o 9% % Udd gaq] ekl

¢- GEF G : ARAA @ IO 98 3qUAEEl AHIT 9 98 Udéia] el O Sl o, w@Hed
9. FC(WGT@[Iﬂ%?'ﬂ%fH&i‘:ﬁEPT{'“T—MicrowCreditandWomensEmpowerment

UR=d aqgo =T AEHYEl YHIMT SEAME U Al Saooidd T9F Bl REdiE et
oy day onfer Frdiear vas fredr.aefy o asrdia Rdwa: s afedian awfer qrmer g2
SR & oIl AR e . e, HIed, Fod FOAE! &, Hise Argael FaLaeh
T, ST WS db W AHA. O oW ¥, o (THSICH) WY W e oA SHagd g
gl d@aX T QRET el I HO HEAWEH e .ANE e HEFparal HAaaarraeiges
TS 7o HOE qEAA U A T & A Al @AY BRE 39 S el
TEAF & T M I, Ho1 IOl e UhAEe] Ie FaerrEl T AT GhaEr AT e
A i FHEAN AR AH AR JHAN TR AL FAA AP WS Fed &F AN
THAGT Faqd HT Id ARLERTT U & sl TaUesiud =7 AR STIgeneh
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JAQREST FXOAEl R FHT S e TSiel =1 e AT AT e i anfer ol
TSEEEl @A Had ST ST SRR aal ofe.fafdy seemer g 39 &, freeel Suwern
T AR FIADBIN JHEH NS Tedad e (G, e, A, TeM I GHa 6, §6 AE
s (HEE) S offtT e SUEAe @g QU &e a6, ok MG ST amer
Tt el didred ot S ge aqyyast deT gReT  Seare] T fhseen 3N 0% e
SIX 3091 STE STR. GeH ot AorT (THUHT a/ece) ATE 9]y TR Hifad HTUA ST

]- HieaT e ARfEsi® - MUN

? Hieclia oM gerinomael Ml RamEd #van oW R, HEwd uEd gl
T e e gieEer ofr ATkl Gl dvEr ol SR, gAmid Ml I enfr it
GARON a7 M= GHEY AR, A= 9/e T 993 WFA] €M 93 BIR Al 204 ffaiell Had
¥RR.& A

QR AL e WHeEd Tl SISUAMel Uh YEwe Uisiee did &l eiar. AR Red d6
AR, A T, TRl fGwm d@m, o geekl @ A Sevamel wEEad |tk W
YU AR UISel. AREIAE =1 AR qealgd Sl @Hed el Tbel 9690 @ Sasvad Jr
G TR el A vgEe]  3UA Sl el IR SNUEIRG U e FHi©T S
T & @i SH -
¥, TEEPd ST AT ReaEe U §6 () ot & SeH B B HEd el
e qEE THa TSl HaRN Yok HH Hl.
%. 9 T ARAHEI BIeal S HoArEl qag el
. I wERdl G AT A e gieardia weR fgarg s R Feir deamd.
g, e Tl qER AN AT QreEvreA] Sl g 996 qay HiT R
. Rl G dhER Hd 2@,

9&@"1%%(’0’8)
TETH - ¢a 7L fr@qdl A9 [ A WO A ST by TARTEHE S
T el ARUEUE °§ IWHH AT BREmH TR &I o Bl S d
UMTEERTIE AR ST AT YRS Aihaed SR SR HE AR PHCH Faar A S
PIOCE HIS TN .8 GOYd Giaarear T Todr 3a8 AFMIEE! AN S e S
qegs T R aRE, SUSTR ST iR Bl B SR, AREvEi Hel HHmd
Fofs o, #RO AFdl famEnest REer 9 ofte 8. arefaied aeion e ' e
AEN.
SRR - ARTHUH = GeA &Y AN GO HATd FO 2 B A fHd ukdd TieiEr qHes
Bled Td, Wil MR fasard e

9. STl SEREIR fahE Sihaned T e

R. TS, WA= T ey,

3. Tarea @aqel el Afedis eainier

8. AAMERG aSHEE! awes §d Rechl = §Yed TEgd glagE agE.
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Y. T S AT T GETE= aoy Hee Aol ST Feife e o w0 gD
dfeAfoiRer aTE ST SRS qreT &4

99 SR ARAT ST {Indra Mahila yojana}

A ASER FHEn, U, w31 uRieme afd e o Rl snide
TS faehrErd] TiEeT R S @e AP @ aehdier. 8 JIErT S ded=ar areMig i o
wredl HRIERT Sl SHOYS STEHE AAHBE Gd A Bled SIEEe e O g, S
I, TEUATH] HEEY ok Sav d (ARl qHIGY . A i e Mg w6
HACERT & . B A el eiey eiaal . o Seedrea Aaseaagal GEn Sed
Ao 7 e o Mied Fxa.Nieer A afide AT SiEeTeEE TEIRG. ol S S
Y TRBqal Yo G el

9 -
q- G @Y ASFREE] IRT . ¢ gHEnE €, FReR R
> fdia R gHenfia e A ST THA Jed e
3 GhauE e qed w0 SO G .
y- RERAT SR Hor. o FTET JER, JER 9 BaT6eT HTl.
y- fomd orffs, @mhe a Aahms
i@l arshr.
e WE
q- Selehrl Ui fesram et Y- QTR HeEhIcH e 1 AT
- T FNRUEA dEcen  femr s Ve e sar.
ARG W@ ST ST g AEHYT  fhal  AAEHE AT T,
3- oS Bl Fea R STHITE, ST TE, 3. TeMed T3
8- O geaean . e g, R

o o1 T, oreifdiar e,

AT : SR SiEer= SN @il - o 3.

- Rl AR agEgER €l suseTIey

- AR T .

- WA SR a9 yy UE FHT T URGeR, Seehicd, fagar gael, wHe Armey Redidd
i 9 yo M.

y- STAET TETHAAR FHIG HHI Je T TR §

& FHI Riebcicar @R REgiad] e araaqar aieer e .

o w A 0

e :

9- el fohal THPE SIEE oTeTe. Y- HEMEg® el SEN fhdl AUR, 5.

R- Qi Aferen, . y- geq ke fbar w@rey SRl i
3- T UifeefFea o, &. otY., 9ed.. REERCCIOR
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giRE G fRas

9 BT T a9 T 9 3o OB A SIOHITG SRd A% fHaed AFEm!.
faeq arEvaEl HEEd a9 dfed owE. fenen e seHa T AevarE | fas
ardEl Yo 9o @l T frae aneEs Fivad #a. uow arriEr g ¢ profile 7 @t
Fitad #a.FREd ade AFEgER o aeiien deu gued g g6 e qfeer
GUFARIT HAYHRIAT HETOTI=HIAAS] T Pl

s arsreitear ofteer fAuagEaR Sl gob a1 o o S ERed, disH 3. Aifed
HRTT g I FE eRoRgsT Al Sl SEa.Age auid el Ee=red sfars ag e

92 UK Al B

@ ReE - REwe Uy diee be a1 U AR W (RMK) St ROAT 2883 WE WA
390,000,000 B.AMET I T ereXan fenfid &0 AR X W o7 b Smed i
F H 6.
Sed
9. TS R TIRAEEe HrEwe! fhar ducl FHfer Seamet a (Saem) SR e 9.
. TH APt SHIUEE JeTEA A A SN Aed IR ST WX ST EHI &HI ik
ST, IgE YRt ™ SR gRIgel X oTH,dNdd  qEevadel  dEdi ofdd St
FHlaIER B TRl fhdT SEien A1e SO ST HHIT HHI Sq9d FHOM 7.
3. R & @il fhar s= o #si g geEqel TS A S gAREia
§. UHE HFAERON fbal Fo HUIRATS WLERIBl, WIS, HMH GRGA fhar = e
MR .
Y. HGAT AT (@ IR ARG TH,TT GHR FEAMIT T, Qo= el
NN 9 Faead o, AT Hae Sfedl SaXEia] dag Sqv STdT Hee areav.
& 9 Reiear @g faq &emiia o oeer e aitee ale oSt /e
9. BT I Hede Hoalvaame! deres I, a9, st 3. < B
MEAH 1 HEN AT Hisedl SRd & RS T Mg Nededl Al a7 0T AR
1 | ICE A R e | 31 B G R O

we el
139D AT, AT T (R098) oA, St ST T, Jehie. Ifeeb e, Soma

2-teaching.in women—enterpreneurship

3-wwwforum@eth.netWebsite%http%//www.workingwomensforum.org
4-Indra.gov.in

5 https%//www.gdrc.org

6 www.rasshgo.org

7- www.iasabhyan.in

8 www.indiafilings.com
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&l i i : o e

1.2t Ee@ToT PRI HIEA
gl faum sg@
&l ey g o
LRICEINRARSIRISE

TR - ST SR STEOTl g Howel & AT ite g ge A FE o gy
Id. e dedia fER #Xd RO Toggeel 98 S TSR SN-8y JHFAl A
AT M T WO HRil R ST, A (G HROGrEl AGHR UM A IR,
feiTIeres Sl g2 Sfaed] AR A ST Aal edhisl TEHel Blam fEd qH [THerd
TSR, AT, AE 8 FTIGERe W FEi & AREC  Tehd @G A
SRR IR qred e, € FES T S AT AT [FHE wel el & A B AN,
Y Ol S, G, A A A YR UR UIed orEd. A Ead Rde faees
FLAEE! AT AIE TE FA. IO O THAT IRUOTE SR H6T 95 qdd S eAagEd
Gl bl [ETHETE e - AIYEE] SGIR! S . /3al. SEHERE S T, HE, d
W | ! EEHERE 1 P ? 99 a9 geSl aed ? U@ JEen H HE a8 AR,
G FHSTEN Siihs YEUIrEN G gl W Bl &l I e&md i, Aied, 39, e,
W AT e A A, Sl =oN Th SO g Siedl B SR d Sfiae qohe
FOM TF oM Il FEd qO7 foere [RFrderen 9@l gSre dr e, quigay diar-aiesiear &
HE oetel Regi=ar @H ofest Uil SR Sl Sw.qor oot S S HEpdM decedl et
i e JEHCUT AT AT He HIAM Fio-Tiasicl SgeYT U I, T o @
Qs 98 O SHreAT HHICAT HATEAEN WG, FE AN GO Githdcied]  aegers, v
AFE FE ? AR RS HCH AT JAIC gegaien.aql Haws HaHH Sl e Blal A AP,
W a1g, aF SFS™ U1 B HUarEA A1 e Al aaHl, O Thal G S, A SAerer Sl
B gE9e W RgH I, TERJA AUNEGHE U JiHiEd SHe Bem e |9e]
I JA el 3B,

AT &l fiTae -

WA SEREN Maswre Wi il TG e Siaagaden SAER 2% Siad ST
S fEme ST e are JeY el Memieae gan fhar e sl G e s
QU7 GET STS[e Uieed QoA G} ga fehe forean gEwish fdeare v @i Sl q5 fEd
el fagdr e Sl % du9 .07 Tl Al Teilel HIOie] Sgw e geTEel AareAt
YA 3 Rl d@l USoicdl [REe. 9 §6Y 9@l UScid YeEdd Wed ARl geeme Al o
fEH STHATT IS8 G Jaauel HER g W@ 16, 9 i qe TEd Sgdiel i
Y EXERY USUhrE g U EXI AUAT §e TEd UULAelaY HE d S99 STEd.Uh aY qerll S
% el SIA ARl AT STHE A X SeNgad AreeyuUeA fSEiE A e dd S
I [l a8 eiftie fowrol Jouiar vas R Siar.aor Reair sas ity amen Sl gaer T
el fiTHEE S qHT agaisl BRITEA el Ses-SMHE O edl Sl .o guredr 38
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ST QU el S AN, QIS ST, A AR g qeliehX A =R dedrE e
JENIveT S Sl IS/ ARl

S e -

SR garel G HO B T g TR Fgall AR G Selael g 8 a1 FiveaE
fofree oMl @ e e, RO 9 AT AaHA Rieheiedl d JeRAA HEdae Si-goT sde JHI
Haifeh STHA UeEard fHed Sil-goedl H& T X ol S @R B E Rl dad
P g ? e el ArgeeRian Sifashr offe. ardedrd SFd oTR. MR &mar oM. st ameard
gfcisie e [TeAT-ggd 99 e foe AU S bl Sl SR M Uiies, S99 ifes, e
qiew, TE e, e RS, 7 B G UK ME B, T b, AR TR, AW AR A
T foe Sis HEvarEl e #5T SlEelie S, @I He e A B §E
A fASTHTEN S A Ard Sl aRa &1 99 USdl R R deem ded st o R
fog efyueds s s AR, FYEl AArE e S @) AE-aed, Te-id, - stamsia
AN T AT AT FeE SO el AEA THiE ANAYEE TE e Sfd.SG g el i
QT FERTSETCI QO A S TPl il o g ehoarel goeae SR gl SHemd
g M. Jre gared HAFCET SO TEYA! GaER GiAAdrE Gl %6 Bid e SAREr
T ARG Mk Tl AT Bl TR STEem= a1 fafedd et e gaee |ed.
WA SEAS gaee Afedre Bld. v Thihs aqqeHe AT GHUSS fod A WU SRl 3R
Al A ST arEarEE el Tl ST foRT hHI/GEH S AN fe S e e
T gaan e e ot deuien s SreTEEr o fafeR AR Sterer SHST sTedhaar
e

efores Sl foiTaE -

ST ETOTEREA HEwdreAT 9 Uies SEMedl Hiedl FHI fTHe qereEre el e
HUIEl dfer TEUIN el AL NI O T AN 4R b G Higenl BT Mebd i1 .
W W 90 THFh YR&TH HiRHE Ao [T Hoe SR, hIORAE! QqreAT GHTE T &
e e THoER Ay STHd. I WRAK [ITHare & SHHar faad el HReT Jay ey
T ¢3-9¢ THFh OX Gl TERAD AT gy-vg T AMR.Ee! ST W= AE@l Sidy e A
AR B EoAEe] Siel ) 3% @awsl & qies. 99 S 9e9E He gai a2 4 d
yediud=e Qe o S, wEa HereE daid ed g fqare & 4. 9 0% 99 qaeE
B T SEaSad @a- e JEER 39 H&d @addl Hoad 3gH Taad. B0 TER A 6
A I, HIUCTE! =R 7 BT Uik fored & S el 0T G SS[en Wi qeredn R
e TgEM a STHM Y. Reomede geien g ofher Qo Sedl ST qoT Joied e ST
SIAH Bl guren fear ST Rl € gESre o9 R, B NI 9 Sl gredh i
e feqar. @gey o e Rerenagy dtd e, o §e g R gea S TR,
frar feror 89 ofRd o ST g8 ared E qU dddi il @Ry T o HHl eI
Y A ST 2009 TANX © O 9y FAMCKRI i RN FHOT JEREHET 3.

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 181
www.aiirjournal.com Email :- aiirjpramod@gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14th July

Organized By, D.K.Shinde College Of Education,Gadhinglaj. 2017
Sl FRERde T JEROT deR

e | uge R | e e | @A
7 9.24.632 2,27,414 24,59
8 10,45,813 128996 12.33
9 9,81,373 96,407 07.7
10 12,67,068 96,867 7.64
11 9,82,138 43,222 4.40
12 12,08,92 86,850 718
13 9,569,012 54,884 5.72
14 9,74,345 68,937 7.07
15 9,05,377 81,462 9

TN TRAEAET SEGHMN Sl MR T 8id o/Fal a4 A0 ARl Sl derad S8
gue FH G FEHN EEre /g Ad.

T &l fTE

TR &5 & SI-J8N FEAM aEaU, fTie $30I) g AMdl gdbiel qramed B
SHEUR SR, 2049 Y HERTE HLHRA WHeh WU G Afeel yo T AW SR fadasw
T FS Wi oY geindi e g [Mivedy dear o8, SfEHeTR e
g ot
Teferial Piceandia dr. St MHaes 9 9rasll aea A Ips BT STE AT W e el
& A B EHid g Hedl. IO G Y e Al IqYeE<dl. IO A6ad g Toqgdiia
Sl GedigiE qe e d A AAd il diel e dd S 8 e goa wed Bid. A gedid
QYR TG T 2008 T WA  ToAEHINT SHEEE FAT SR TR S el e

Haadie Sied e o

a‘q‘ 1952 | 1957 | 1962 | 1967 | 1971 | 1977 | 1980 | 1984 | 1989 | 1991 | 1996 | 1998 | 2004 | 2009

@ER:[‘qT 22 27 34 31 22 19+ | 28 44 27 39 40 43 45 59

o gqer | 16 18 18 22 17 25 24 28 24 38 22 22 22 19

ST, A, HEGT S9el, a1 GRed Qwel il el o gy dadl oe.al o
RYU@ER REFT yo THw SN TUOTH HAM SN feoiedn fRH eI v foie selen .
RO JENEA GO R TS qeWT gud e R, [ SRl e qee Hfgen
TR §e 4% ot o ARl §e 3o X Magd Ra S 7@l Fagd o a¥ Jedel HRER
& e ST TEl. M T HRAR dheird X Gl S&aay qg HAdl AR R gesre
GieTel Gial g ToHHRARE IGT 94 o Aled. & JENl FEHNT qEUR TE1.8ee &y Siredl
el
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HRIX Frelier T -

Il &= YIS e TEAiel Ay fohal HRATAT &I [GTHE FRA I HLOMRT TR
ST ST e &SI 3o JalEy M HLOml Sl Gl SRl for=l dar Susadr AhRal S
Sl oA STl I A TS Hael S ARl Jall Rl S A3 S gy ggedi Qe
Pl S SIEe F Y Feewe a1 SUSadR STvael ATl i AR arTw
Fr@d E.aX e ol HH HE AN, HHreAr wen S aff e s Redfes
qrecde ARd. S Aol HE Helfqemdd S -Jay euhHe T 9o: FE AR. T HEROM
A St Hew HereEEE RgT 39 8 Uk GER foirdereE ufed e, e &, deie, o,
faferer spuw,fafqer wered, SETeR, ArareT, g, e i, HREm, garRoar aarEhd qar
BT &5 A WIS b HIATHT G AAE Sl JOWieal e (e THoT AT ey
AT YA Hod dhae Sl e T ol S S Fag Fl a¥ ol GRSl el S e
TSI HC G Hedd & S ARl AT @Rl SHaed Sl hred fecdrd duee Jr foe
QT FHTTATE JF el STl

e Semelier fTae -

Sl AeE @ WE R T R, SR dY 9 FHeEaRd S g WH dEsd
TRl Geltelfere, arefefer, ate nfer giaserdfzd Tfews o A g qo e dEeEm a
q o B THEN Sl fE gawl 3% 9l el B FHEAl Ry dfedrel & e
aofiE T i e (O 8V @i TEG.OHa] ol S BT qas fed e, Siaed
g foerd HROgrEl fhal AESE &= fagd &W wearEl q4 Med el e §6 fee 9
frdd @ AHd wE Wou oiiE Weeem AE G @i S AEELERe e
USRS WA, T 9 ghi g9 qF e Qe STHAI . O JheTgER §AR 9% b
A6y FHOTT AT BRSO WS U9 BAd AN o JEwie Arashare il ot
P, S X TET HIarEl WA@D HAT AT ST TS WGl G oF TSR U7 FH B,
WMSY ARG e JENiEaR HH gfrseel B Ao Hd B B, IO il wEiE Ale d
Hleee A BT e e el HHERA daal (o= gh T d Tl B & AT g
AL ] [FTHEMSE S ARAY R fiegse @hcsl e g

SUIEASHT Rergiean gahi=l SqUE EvgrErd] [ THeE B el ArEel (O U Hewd 3@ STkl

9) ST WS g GUXET I HOL. )pEEE TRGET [FTHE SR AT A e
R) TR AHaddl AR TR Bl ga.

3) EI-7ET FEE A1 dearen ©ER H ¢)ATEEE, FEEHE qaeiaR SR 9 Jae
8) 9T & OEEE HEE HeHRIO! g I

. Ju, FHE, TErad onfr fafdw  wwui
y) FR I BN Heh e o T BRI

&) feFTafEgy SRR He. JoaE A HH HOMAE THN HEd

AT X BT
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U

feRTSIEre B & geehieil Jreal 81 R9 A Shldlel GHSIHEREl UF HewarEl 7 3R,
fefTIe BIUR E Al SR 8 WAl BebiEl STYUh Ol § o1 Hed, U g el MivEd
T T8, AT J&W HicedT =OTEY AR |ieor Hier! . qoT Jide =00 QIS qRY AR @,
SEHIAT F9UAE Ygw B, TN Sl & GHMdeAl dad aeTeaEstt dl e See dreard e
YIS HCl. B Gl Hih A Secedrdd gl qES 98 A1 Hebeddl @M H& HIOEIeTE
Harfogse §9F Gl 39 W@iacdl g JeNiiged Hewdre W Hed Faed FE gd.

Bl Fa6 WX TR T A GII U AqE AgT qHOE UF HAAUrd 5Ch AR B A
A &[T Y BFEUR HX0Gr JF &l 0 QAR ST Blga S o FHMAHYTE
AN BRI YU Bga.Qad] Siqdd qHISTEl AR Sedid Ael, e Y 3vaEel ey Uk
IR | AU I, AT SAciedn Hele bR Hed Sl TF ol dHeAN Je TR el dgdd
G YN SN-TEN FHFET AT @ER ARG T AT =0T SR AR

e -

9) FoMfer SFTo@HT, TN Jariredr IEma], T 232¢
R) 9.a1.38H, ARAKIT dX R, T 2283
3) WIS G STIfT YR Sk - a8 e2et
) TeEE SIS SO, SEdEl - § 2008
¢) JSIE TR T, SN - T R0o%
&) JSIEE U SO, SEEEHEN - A 090
) FEE SR I, FAAHI - U@ $fd 090
)
)

<

<
<) feebre @wida afh, Ao T 090
90) faebrd TAffT AfT® AT Jd 090
99) HERTS HARRY UHEH, TRaX 099
93) fafde &l fas® afeci=n geme 2099
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gfessT I9d TG SEAiRTear gt afsmar

e feud "y aalE
e U0,
fBreroTeeS Teifaaresa aTef.

%T:Fﬁ@'{{

HRIeT:—

A=Y FHIEIT Tledrd THHIFT FIOIMGIST ST I HERIST, HelHT SAifa«r %o, aifaaiars
TS I ATAEAT GHIAT PTeonardt vneer GF FeA AT TEHIHRT FHIUATET Fode] HeT 3. AT aR
Era=Iica? FlBld TSI [FHarardt Svfiiaqds Tae #30a7d Se TS, a3 T9ferd J97 I o
TETFROT, T FONGIST FMefF THLATET EEGIER HISTT HId, Td GEHETS e 3ffF  STId.GHISIT
s7fefes gacar STST aX GHISTT T GTW EId.GEISIT e Sregedar, T ar, IRguiar 78 @y SgedT
@l §1 I, SFdAET I FIEAl.STHTS JRRTT gid ST geT JaqrEaRia] SeTarrE
IFAT IS ArF—ArF [FER IR0 gged eld ST &igAE W GIET, B2arET GdEr Ser
RIS G9I=47 A= T ST91STTT g7 gldl.

RaSAgT GeTa= 3T, ATHFITT 30T HATHTS F@ard= Ts a3 FIT ffhgr==r qerT
BIUT TRSI=T 3778 HIeSTT T&H FRUGIEIST a¥ AT U Savdedl 376.R0T THTSTT HfeaT 2% Jufard 377e.
=TT U, FEIET FET §ld ATEN.dl YR SIS 3E AT WIUIT Siad F3ld TTd.dl ERT
FIAISFE FA, BEFHISAH Fldsll FOATT YR GISIEd.93g ARHT IT F2H=T HI0i T17 3ad 78397+
TeE FROT M 3. e TleT Sffwg=er @aedl aagT e FIUIaIST Tfeer=ar Taaer=adar a=d
T FHEGAT Y@ IS ST TFIFErERIar TerE fAfHdr enet.

TIgd ATt FUMTES GO UQHd, IevT Ugydl ket e TIerqR fSresdrdie arelf
TTSFITATE  THIUT YIS AT SGIGergdal a=d Tardics  Hlesi=aT IETHINGAT [ahgd  gishagadi=n
ST, Ofecrmesd  STHEvard, ST FfFvaraast 7Ty FIvard 3TST e .gorad  T7g+Et
AAFSTET F9% FHET Hifed! GFSIT F0GIT TS TFHSIT Alfedrd [Feavm g srdffae=7 Fe7 &g A=ty
HISTITT ST,

Y& Y —HCST F=d T, ITAToAr faenad.

> JEAEET—
WEa=qd Flad Afesis TaHieo] FA0ATEST ST Mg TSI el SAifadl B,
qIfaftarg | 3T AT=gad-l G fTeumaret e §F #%d Afecid WeHeoT HiuarEr g

FHT e, AT FTARTCa FHlSd Ales=aT f[Fawamret Soflagqas Tae Hoard SToe 3190,
T TUfAT FYT U SO ATEl &NV, HWE ASMOAY ST HSA=T WEdel Ta@dd STHd,
AT, qHar, IRgular T8 ® dX el Waadl 8l Ihd, Sadi=r STcfavard aedl. e
gfETa Bid STfoT AR JaaEElel SaETE Fadt AfasarEel aee—arges faeR #uary
Y BT ST —ATqA= T I =T, G2 arer G ST S qreede . S9m=ar Y= "6 STare
ST Bl

aGA AT Garad 39S STHAfGvard ST SoHae aleardd AHe ai JIq ATdemgrear
gy BI0T TSI 3Te. Afesi-T Tefd FH0gqrardl a3 <=t ©U Aavdehal 3T HR0T THTST Hfec]
Hadh SUfAT 3TE qT=AT 0T, == FHed e Ael.dl ST &I, Ie1 378 a1 W@eard St
FI STHI A TR HATSHE Hld, SEHASAH Hlessil H0ATT AT HIS(ad 9ig Afesr ar
TEHTET HIOT HF IId AN AT e FROT ST 378 v Afesr sfdagsea @esdt a9 gT
T FAUATATS! Afeas=ar WATerIdal a=9d M=l HedqTr & 3ot SToT Wawersdr =t At

ST

qfesi=ar THIEd 346 TGS F Heald ATANSTd &ed Siard arga 378 S&Td ad &,
AfesT Faaiwom fafay ie o19e a8 aweradar 9qg e a9q7e Feae @ afds @ %
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HeccaTal 38, Afes] WIATerAdl aadqie Tl &% Afea™ Taaiaiu g 8% &d ¢ 3%
ITTeuER ey Far ad.

HERTSIT=AT UTHIUT A0 Afes=ar Thid HedNTHes Manmel TEAHersadl d=d Tal=l e
S Jed e aadege; a9d AhoAr=al HHST AeAr e gafafidgn Ism Ao g
TIHOT STefeqaTT Helad B ST, WIAWErsdl d9d eHes UMHIUT Iuwviioar fasmemaed afesi=n
STAfITIH STHAAIAT  ded AR TUSIAG  TAAag gde g AT9=n Ry w=uE
EHOErdT eI e ST

EAGErAdT F9d T 8§ aroIeed 3gd dieeendie faama faardierde stedems
fereRfarm STufiey aiMeTeer WHIUT o= JUId & Al Alae ared AFSd S HeHe g AT
TGl M= (2_\98) TIH JeArd Fed foama faamdis 1Ruudie Tha sfaar=ar nfds
g Ao wvgrEr vl it ST sTSHdE Wagersdr e fheddl  diees F
TATIHTOE SfeA, STHRHIRERT F AR <9 & Fesded I+ HihEd 37 aRar = it
TeFhR TEU TS e HIhTad 3TTE.

AT e ST SAHUT=AT SHAAT SATHR STATETS o WA A a=aie qaigr qrHioT

Afeomdie STHefiear AfYe AsEq Soamarel 8 99y 30gad 3o a7 Tqd 9 fauwar=t fas
FST 3TT=.

> T fue —afeer g99 Te—at SEEldTedr fasear=n ufshan

> ey 3feese —

) Afes! WITerddl a49d = T STATHedl F AfCS=aT T IhOars=ar Sugadd=l
3THITT FHI0T.

) foai=ar Terfimmeaie dear@edid AfesT WaAEer=adr J=d TE=ar TRUTHET TS &HI0T.

3) TIAGEAT T =T AT Eaide o=  dehdd= Tad STy,

%) THUT ITHTHoar 9 Wauerddl d9d adie TevTHe Afesi=ar Tfds a wmifss
oSl SIS T URad-ar=r 37eqmd ol

W) TIEEEAl g9d =T [FHRard AT THWT F AS9e AISfauardrdt Sugad SUTAASTT

gafaor.
> o= feasd:—

2) AfEST WALl d9d Tl TedTdes Tevrt fEar=ar TeuiiamEm=r =it S9aeT 3Te.

) WIATWErAdT d9d Tadie GedTye’ Afeai=ar Iuaviiceadd:t gerrads gftasmq fafor gra
3) Il g9d =T AT Hgd Tedr fEaimsd aedi=t 9 Fwesad= ey aed 8.
%) WEAFEEAl g9d Mo HeviHes Afeoi=ar Tfde a Qe ot IaaeT Te.

W) TEIFRTIAT ST AT faehard Teuri fEFaiar o7 STS=vfial JHR ST S .

> GeMEATE St

A) TIMET ggud:— TEgd  GOMEATATS!  HOMH FUiATcHe HIMET  UoHdiEr aral ol 3T
FJuiqTener T9EA TSI e TaaT0T Teedi—aTAIfSTeh FaaioT Iayd] aTdia! 3178,

B) T fRas.—dfeer d=9d Terdies HeurHes SuWYied sl B 9@ F  ograudt
UTTETSh=AT A=l 3TXITH Shiadr=l  THCAM T&gd  HIMEATEre]  HoMgehid  STHHIda
STRA TWeqes A9AT fas gegd=n araR &% 947 g &ot ardt.

TOTATRRAT HoEeh- dT9fl Argaardie THT 9Ad F7ed STHGIT 2o g+d =i fas
$S! F Uddh TEd TMEAGA & FEdIE HEWHl ARG STITHSRAT Gfddres T fHas
FHLOGTT TS

Aayushi International Interdisciplinary Research Journal (ISSN 2349-638x) Impact Factor 3.025 185
www.aiirjournal.com Email :- aiirjpramod@gmail.com Mo0b.9922455749




National Seminar on Challenges Before Women Entrepreneurship In India 14th July
Organized By, D.K.Shinde College Of Education,Gadhinglaj. 2017

Q)

GIMATE G :—Uagd GO GoEa qaest 9 e §orEd a7 greEEr a9 Hol
3T & O gmEfeiR I, FOTeueTETdte dssieed dured AfdeRfes fAefw staeart
Gl Feaa SAfaud: aIuaTd TSt BIAl. HAEST AT ATHATT TWEY USHvEdd Uit THTAR
ST T A UEHOT 2 fauEEr gHEeT o7y Afeer d9d el EHfvTedr AT
gfshaT ATaTaa= Ad, gftaehd SO HuT 8 Adae = 3¢9l 2.

HTEehd UfdaTeshichgd ol gl HaTEad AJHAT=AT erA™ Alfed! Hhoald Shol.
qT gorEd AT IHEH Ffaaresm=l dafedes a wigfae Arfedt akayd i=ar AT,
gmifstes frdt, S99 TararEad U9T 9 ST Tyl WHUT gTdies  SEHvieane
ZOT=AT UREdHT=AT AT GO=T JHIEST FA0ATd 3TST 2T,

T ST JaaEUATde oW, AfEd FiEgHt TTweSad d IMHHT  Earuasti=l

STIR HUATT STST 3778

D) mifec™ fawauer o ordfadem: wifedt oA = qul sieaa qear arfieRoT Huard

MG & YIS o TRUAT TIR &Hed &7 oy [Guoun g 7. 93qd
TSl dhaid TERTEg mfedis fGeaunr #&aqr 9@ 97 g=r fa=m &5
qYMEhd Y&gd  AdEel 9 7@ gorE@dAdie  gfauers arRafiar Ruflean S&areis

Oifedioe TUTR 999 & aHdl a7 T&hfed Afedi= favsunr g ordffad=sa soaresdar
ShSal’ OT TSI A= arq? &7 [whd qisvgrg 3o q1ed.

> e Afeer s=9 Te—= SuAlTedr fasgar=t ufrar argert afeer WoEsrsadr =4

Tadie IUAviodddadia gfaures afesl T2 gSr@adt U7 Adiae! a1 dredigiR Aol
fafey ufaaraiass / mifedi=ar faeaunr g srdfyd=mrge demys™ ura gfadrardesr fafHfEes

ISSERIIS| <‘-i‘a;'%<‘<‘0|‘~cLUlr arauTy. Ry YSTSUHTIT HTed.

> e e feed —

2)

Q)

3)

%)

W)

&)

)

TG TS Teurht AfeoiHs dagaiei Afes fraor § urafie Rramnrda oo oA
AT, 3T STHUATH HROT TEUTST o oA ATsr=ar ferdier wraftes fereyomuda=ar gt
TGS ATed. AT ST UMHOT AfgSHT Srdr.

FET TS GeuTt Afesia nfde g amfsie g Sary dedrd Wy § s gt
sifefer uRferdt sTodear 9 W Omfsies TR TSI Afesi= 8T A= YHToTT
fega Iar a1 3o I=9 IS g AdF o AT fEda=r WewrT a=d erd &l
o fega 4.

Ha, SHIANMHYT BIAASHl fRar vrqusR, UM M HOm=al f&Ai=n a=1d Tarq are=n
JHTOTG FewTT faga aar.

FHd =T TehAiqa ATaiacdl Sl Sl UMM ITHviedr f[ama-=n T
e fTerer 318 ST ST Ifaaeai=T T .

FEd IS HEHT S Jgaiell AfedT Ufadrasmi e a=di=l g HISI FHTONT U ST
e o7 fega o g TWewnlt AfgsMT a=d™ Hecd %k SIS 3T, 3T ufadreemi-l
JAAT=AT FadHes d UHEA SIT Afesl AMfddgee wugad ed aud s g
FHFHAT Haard Tedard T AT AMTHET TG Ft, AT AT FHadra  ATRgse
TarH FLUATEST BTA9R STeadid.

g9d MG TeuTge deardr e frdl deels guRd 9 e gHSIHE ol
FHIATST AET LI YT BId 3TH Fgalvhl 3cal aredi=l TSt Teuri a=d Terdie Afgsil
T =Jod & T8,

J=Id TS dgdiell WeHnt AfesiHl ATYHe gadrary 9 9 fHerarEt @q =aod ol
3TE Fgareht Afesi=t AT ST SFJaqrd SIaar=r 37,1 Faqrare syfs 79 e g
I IR FSedl ATSTeT A= @eur=it ol e $oarEt W AT 378 Ad sa9d

F AR
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> IR~ T 9rdie fEatEr Aafest 9 Merdie §eYiHes d9d HehaATs
FHTST YO U ST YA TaHd! gR Fa-a= It [fidr gd ome § «arges arHior
TRETde e AHed Fvara a=9q e el 9T el 38 A9 Afeoinsd Tcafavard,
STTAET arefaon—ar a1 Uitk STHefiedr famaar=r Ares YR Gareis IRy &g
Iar a1 ufshad AuT=AT STSHAVH FSfEuard IMEAH J=9d AT Teed 8a- "ad ol e 37e.
Tg= F9d e fAffd Sced=n o ewEEd S'le YA S| <0 TS TR
TS ST 3qed HIATSA HAMIST STEvdah AHAId of d=d Taehe =reta 97 fHufa

qOT A B 3T aTed.

> o gEr—

2) GBSOt THG(Rook) —HESHT TIATET=AT I9d T2, SRS Ifeaahs=q,gul—30.

) UIES Al (222 ¢R)—Ear=n Acddic TeUT AaSIHT=aT Ufshddics HeccdT=T W1, Tareq
TR, FHTSTATET GaIfeT, THoahisil 2y shicalgl.

3) FUREE AT (R0 09)—a=d T2 ATHIAHITH TS dE, SThisd ATds Alfedt d SAdTH
e ATed HeNte, §a8 —a9 3 2o.

¥) M= FSH (Roow)—FAd TE—THTHR S ITFdA=T 3TIHa AfTes—gHw fha= qhe™, oc,
ST FrSFT—¥\o% aToTa U3, goT.

WYY T. T. (Roo3) —3TMeeM@IIN TS 70T Iedar=l fEem Tere—ar. e 9=, 371Hd
eregd TRa Qffrdt gor
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TTHoT R STTIlieraT T qoET ST HHTear
SIS TS A
T SR
ST .19, 3T FeTToTelTord, hieeT

TEATIAT -

R AT IIThT T et Wt shoare G939, Te S T Shololl Al & Sy 37
faeioe: stetioneiel o IR ST HRUNS STamed fHeacicl a97 TheldeaT g 3Teid TecaTd 37,
TRATT Fergia ST ST a7 31T e Fal STl GodTd aud e JeRaqol Tee hedrer 37 330!
3.

TR wEEETTe feRie | STl SvaTiiel A0T-A1 HERT ST Histed fowdt =|t oA
3T 3T

yefeT= AT T "I T SEisTehddieT GEET ST Gerer.”

T
Q) WA UTHIOT HETEe! S SeisTehddiel TR Ie =
) Sl SNSRI Seeiet Wiosfars=t T ol
3)  TTHIOT S IR ST SESTehde TWER GeY TS 0.

T faa== =-

qRATT UTHIOT AT S ST SIfaseh 3T 3718, UTHIT SHTCel SHerTd YeTar o Yedeh e
&I ST TEINT Hel o] Ul el el STce] TeuTd STHeiel 95T I, ATel Soeid STl TgoTsT It
I

I T A THERET HH T ST FCI AT [T WO IR SRS €1 Teshten
JuAToRIq S VTR SRR UeTIet tHeadl.
foevezame oTevges STUT-AT URRITE Sl IRl AR, URTeHTHE 3T e Wil WEsT
TEATT TR FEg . AR HH i R ST (G0 IR SUANTT fouredn Son-a1 Tel aqHe
FTeT FTEvTR, fouTeh™, FEArTdet ¥e SEERT-a IR Ued & i e ed ¥y U A 34
3Teiet! . foeaTehs e TuTaTTsesIi=n Teed 31, S SETSTehdel Jeat shial-
%) WS
Q) drde
3) e g fowe
¥) HIW T GEeiieran
W) TS Hed
8) T
©)  HIEHAX
¢)  Frgemar
T TOTETSTSE AT STIEleT SR Ueh Heeard T[0T ST SERTehaTa! SMaveeh 3Te. Al TUTS SIaeTy.
I & 3T HITI 3R
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ST ST TS I
T AT < Téﬁ JAH AdRTSh w YA

/

TS LI eI

AEAT SENTHAdiel GHET - ST Tl JeRaiae 89 ) THe 3. W a1 99 Jardm 3sae
i foraR ST 3T TS TTHAT ShTa AN ST TeTd I

R) AT HIAT HHAAT- Hgel STISTHTAT SRS FHeeAT AT HHAAT Y. TTHI0T ST 3Teedeh o1
ST FATRT TS FagT 3.

R) TR FUTUT- VTR STRTATS! BTl Toae! TISaet 3TV AT 378 T UTHI0T TRERTTE Tt
TRTT=AT o STRUTRT TRTTel SHHRAT T ST quT U SiSaeiTel SUCTSET gvard HaTaT TedHT
e 2.

3) TNRUSH STSIAV- UTHIOT YRTIAIGT HigeT SeTSThTeN SRS ST 3T STSIUNAT WHR e TR
RS ISTRUSHT SN HUGTHEHid [aaT e T FHI0T & ¥ehd 1.

%) STFEoT THl- T FEeoTae! MR TR S ST Tead 378, ©MHe WHe AT el Sed

W) TEH! SEEE- qRAE TET 8 fUgaais SR Tiel fhdlel Yeein TERT ST & HAaT ST
THEATT A7 JEH STABRIAT T2 TSTel AT, WS TS o AT FIHAT STl SARTaL.

&) STIEERI FUITEl THAeT HHRAT Jo8! TURa@Teie MR Sl STSurEetT g aae faed:
TTHTOT T R FTeTver STee HIv ST SNk WRicieed € STTel fee 3T AT Uy
SESTRTAT ST & STaERR SAvareaT aedid &l T &1 Euigash! Amedar ST qfdehdd
T TROTH SENTSTehaHe 31896 .

Ioarer UfTe - oieT 9 STSHUN ALt Hell Sl STISTehaeAT 35ae] NSS! el 31 UTeiet SEervl 1o 37

> RIS ST SEISTeheAT IR o HeSTaul STICHATd hiaT Jdiel a1 gite Aigell ectiehoTeT
ST TS,

> ST T BT TS ST SHoraSTT T 207 STevash 37,

> wfectiwerer ST RIeTed ST IeTehcr=aT ST Soft Skills HTSIEAT &FHAT FRIOT SHoT-2T TFereror
ST TS,

> AR STISTehceAT AT Tiered T AT &7 W0 Iaeciel ATEe! A (it Yo

> AT AT, ST Aieel STNTSTohIaa! STqHR 31T, oS! Hieciies SFTeeha o 0.

frm ™ 1 31107 T T IS ST STeA TR (9 ATHIOT WMol HigeTl 31 SHTdiel TR
3TN TSTTST SEISTRTTEA e 19 39T el ITd Siehrel ATel. YRATeAT HeareRuT S S &= e
2.%% e HE YT & e et 3T Aieell SeSTehdell H3 HRA Shid =2 SaaTer 3@ Tl aren .
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T AfRST SASHITHdS 3TsM
TS TS

Hdielsh UTrEdqeh,

FHAR qrHUa 9IS qﬁTQ‘)\TI,S{*Q’blHLL{,

qr. dresar 57, 9t

T WEed Aol ARAGYSHN & Afodhssar  Hed  HeHTiHe
Hfes=T Tea SUTY ST 3T Id TG gO=aT Helgeaal AfesT SeisTahi=t
TEIT SO WHOTG deel e FaIa=aT fRredauadl TRamsd sTaear  ITemT
O ATSTAT AT favud: " Rrfie  AfesHT  amaiesdr  Surmst
A =T O B USSR AfeST TWATUT ST SFF9Td Wiy vTehdrd e e
FS TRV Ao YATT FHH 3THS I, TsRd WREt 79 & M 3me A
IR ST AFY fO=ma =dar,sar yHoTa ITed ArTHY et S Saaarar et
AfeST=aT GEART SUTEdl, T YHUNG IS il AT ARTdedr Afeste Fas
TS AMEE A0 3Te Ushihs 0 AEHTRET 35T AfedT =@y 9sd
IEI=] FAFHH FUN—TGTT FGadHT Gqdrd g AT g A1 TRuRE  FHadrd
Fd B EU=Al @iEeT el SEd ol 3 SFaqaEaEd @aiqol fG=am &%
FECT ATed. AT JoAd AHUT 9MMdie Afes e @ =1 fRadiay @aadqor 38
ST T=T TG TSl fomd A=l Esar-ursardedr  afesil  Taaaqor
I IMSTATATET TIT FUTATT Fged df, THET 3Tk THhR=AT SATSREAT TrHN ST
BIA. YA Faera aoT qrdedr AfesT TSI 0T ST ThIT=AT STTEeTiT
MR ST ST AT STeraT Jvare F3=a 0 o1,

2 EUTRE FRTET ST Qv ArieeiHE=T 39T

THOT AraedT Afes= SUMHERET GF7d SRaY &wiad o al M g&®
FOT FUTET,ET 9T =T HHE 39T 3Thdl. 3TN HUTAT TBUTST TH: 1T HIT= ?
I HSoaTel Th=T STEATed Afedr o fIRoT qi=arhs 99d Afga=ar TS SAT0T

FIIT fa=d S MaET-TTara. SATSTR=AT U= wderd Tdfas afesia. e
FEMMETST ATerAd ST IMTHT  ATSTaedd duviiear Anfevd fferes agar
Afest QURAT AN TEE I ot 8l ITahd.

R fAofa yfeddies gt aeaed

IR AT AT AR U Sqa=aT Faedid AShoo e JiuH
ST ST 3% YT a9 el SiEed 390 e ad faor gad 2% <oar=t
3TTSTel AT A=l $=37 ATel 3TqdaTe aifesdl FHardes Ay g fAufast faer fa=mra
T 7T, fa=ar GudifyE 9w gqe Sad. fa= gEt aafaear srdwrenet A
ST AT eEFTaear oo TR el a8 #ie 379 Jrad ATel 3ATsTet
faa fFAofar=ar a=a gEuEE gEed 3R ST SEnm=aT amvd a3 HquiEarer gue
Hecd 3THd AT eATas! & Aadard Arsuar 3T T AfeaT SMSTHiaaR 37T
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3. Hisger=T J¥H

FIUTATE! AT FM—FTH IHT HOATATS! TfF igageT=l ATavaqhar 3T
10T STfefer amETael gEwiee g AHd JEUTH Had Saide e U TS
IYFR gEUiwed THAM.Td THR=T WO STH  AToHad AMER JEuieed
ITHATT. TR I8 STUNSTHAT ARThST AT TR sl SAN IARTAATST TS
BIF Yhdrq.aeil ot o U ga qEid caHe T "arH SE 39T R Wehd
IET A G fa qiEasar=ar TeeMTIeT WHI0T SEsTe Afed=T IHR ST ST .

. T TR giagi=m 79
JEAM=AT WOIETST 10T SIEETSt 3Tamavdsh  THSSAT  aisT, T, 9701,

TRUTFRUT M7 TUSR=AT T YAl STIAEd 9t gOer SSamarsard 3USeT
TrATaT 3T AT 3T e 7Tl O, UTafie TAE=AT STearavdsh TS quf aigd
M IUROT T S A TSATISATd 3797 Wi WRE=ar it gfagr=n d@raar
JHTOTER. 3TTE STFAr OROTHT 99T 3TN 3T FIAFET ATHOT TIdies AfeSEr qrard

Y. e TEUgET 9Rule gies

T gz T IO WEISTET URUE gfted B A Wad faEm ar=
FOITAST YT STSH 378 @ LTS GU AIET sl THd AT Horal arg ardL
IMT TLE 99 @T el 3T F% Ihd A =27 &0 SvaH TS Hecd  HHt
BT et R aer oTHd STSTel EEdraedid EieT STEeT gHsio Sid.
e TaT M TG & FOAEeHdeT Tarar fa=armes a9 gqd: Jfed
S SATT AROTH 3TN & FOAEEd [T T9F AFe S1d a7 IRARE  gftashrax
qrd 0T e fa=amqare 3.

. ARRSH qUasfad AFfehar

AT IRURe ST =R &an S geiagaa @i =aqol Jeedt o
3TOT STTq =R T 3T TH=AT SeFATed STEs 390 3. YRUTHT STrgsar=ar
e e fa@T ®OUMER A7 FIOMER 3Ta@GId W SNd o 37T foramm==ar
YORHaL el THOa o Tffergsear @eedl adca= o3 fmior 3 S99, a3 9
quiq: @ ARl 9ROmH Ar A9 gmEifeie gdiauHe WedTaedrdle Wit wd =t
2T, ‘STMYUT UM AT HIOMER ATSIT WEAT= AT’ I qUaSssl  AEhdl
3T 3TV AFfTFAT HIY Hgd ATdfGehs STUAT ATSEM UTHUT Trd ST 39S
sfeauT=aT AfcSTaHR 31Te.

o, STIEH TEHRUaT=aT oA 3THE

ffrgeaar TUassl STHH AN SAAIATEIS! 3TEvds TSl S
EHFRUAT=T &0a=T AT Aqcd qonide arg fAofg emmd=n 79E urHioT Afessd
USRI SITOTIAr TN 9% 98T AThid TIgd ST ok (0T = STard.
I TEITIrSaaedT Aiea= IAMMES! ATavdd ITGe AJHaiava qaffed T
T IIM YHIHAT SEH ke 3ozd  Aeid 3am sSaaqard @dd ©E . Afy=a
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FIITE TS, T 3TN AfGSTHAR W= AHAshda? AT H0ard 018 3fTea
SIS
¢ . FNTRE ATAETMET ST

TESATIESATde Afes Was M I9ET AT a5 W90l ATSarar. 3791
YR T FrareaRoT STSTel AT 9rma feud A STHT gaeT =T "fesiHr
3TF YHITAT STSHTAAT TN ST ST JTAfHeh T>EaE af=it TYoT 31 =i 9Sd.
ROt AT3HE B4 Afesr 9n fAvfamrgs wugw g fear cr ads™ S1a Are.
T qrIdHeR. UTHUT Afesiardt SN araradeT T o sfeeq ATe.

Q. FIIfFH AT ST TSI FTFAT

Afesi=ar Afesl U HEl Ul ST SaEerarel  THdrd ol Fhioredrar
eFTa Rl 92 Tear ait fEar=ar SEaEer=ar AT aresdT Ad ATerd JTHIuT Ta et
Afesir @ @ NTETT IAear AT ARG, TRomHt @ Fd=reft 3o wigfaes
STEE= . Tl USd. iEra SunmaRET SeeFcHd & TErer S @die
Eay AfEdca Td:=aT HISTAT=aT da3a? AT id 378 Y URUe HEfEsHdar
ITHGHT THIST ST FHAdIe Tadished o dewrd bee, ar=t @t fiesd Amet.
oot fa=ar wmeR At srgest=ar gfieer Jercdss Uty grarsTem
TRHHIAT ATEIIE ATG FH0ATH 3T TTHUT AfeST STSTHITHAR 3T 3%,

Ro. TqEq i Tevar=ar TudRfles AT sTaE

AN A YHS T 3THA SEMMST 96807 <0 79 79 Warg 79 7T
FOAT TT TTATT AT AMRreT A=l STHSISIIU  HIOATHT  SATSTRT=T AT ARl
ST UIfes]. el NG Al 3TffF I8 IAR ATdra.d T=9a Y=ol sqagrard
ST IAT AT 3T qifest UHIUT AT Afesihs A0 TEq fZagd qevarn A39a
THAT SN TqEges AUT=AT 10T qUMETS sqaTaTel <=7 il 3T Uifest A
3TIM T Jaay=aT TEd faqd Tevar ieeM A=ardH 3THd.

2. IMEHIT TAATqS TIHT=T STHT

THOT qITTdie Afesi=t TAII0r AN 39T cARTER Wd =T graiay 397
Ted ITOT ZaTATEl 39T TerIST Hed HUal 3TN ThRAT IMHHT ST 3T
e, ST HMal dagsar ISl ARTEd ARl ASHEl 91 Rsadddd  drer=d
I oAfoT A AR T ANGaSTavit B ATl IRUMHT 79 ASTHIAT T ET S
TEOT 9T AT ardredel T goarg sTs=vft et grarg. afRemt et
JEN=AT AR gt gfaraar F9ea Afesl Toaaq0l sTeer  JHaas
TISaR ST IUTST &STd ATRId.ATHIOT  9IaedT AfedT  SESTR=ar  aradids]
IMAHIT WU ISfadr gel M Tsardedl T I 3% greum=ar
Afgsiaar 37TE.
2 R. HIfedl I TR [ M7 THI(S FHH=T T

N FIAEAT=AT FEAST ST Alfgd! Tas=r=m Ji3ar JHOE. YA ol

StTar. feRagar 99§ SuraearEr Afg9sT 9 a9 e IR . AasEneETa SEnsTa
37T fg=Et STST=aT Sesd 3ATIUT &&E VTehd ATGl. A TSI STI0T S Sdes 3T
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I fRdidl 7T ARG STHS, d  WHIUT 9Id guf &THdA dFsE 3TISTer
TerFee ATel URIRE JTHAER faga orsr=ar Tyq fasar aq amer. 1oy 59 w=sara
P da9 deEoe TR Y Fuie ofr gt sHard anf=n waaar s79d.
RO 79T FHATAE=aT FHHALIHS UTHITT IRMaedT Afesi=n TN ared=ar Tgq

o

[dh RMehd AHAAT=AT HATSHTET HTHAT YTHIOT AfeST SETSTRIAT HqaT SNl

3. Tl HISTE 29T STIUT qeaH faaeer =qa<g=n o9

TEET 3N I ATSIFAT=T 38, 9 TRSIYATT Rl Wod Tf e
TN IqIed axg=n Fffdt st wfes e ATTTIHITEAR Fedl A6 3TGH
ST difest. e fovardear o= faamR &&3ar arior 9mmd 79 Fe=AT ’ToTE
Jaod SYSGSAT FIO7, T FHIOT T A9 fEara Icqfed Arer=ar faawer  sfor
=t =ggwer s, a3 FEEd ST TR &3 Iehdl IEg=aT STeATd JaaoeT I4T
fFawomeTet a7 AfeeT, R T SENTEl RS TS YA ARl ST ATST
SUTGHTE IIfed IE=AT fTauUm=aT SFaemy=ra ATee = THT 3ESTe AfeSTaHr
3T

2%. T A TEEA ST SUN=AT == 37T

FIOTATEl SET=AT fIraamardr &fa ST a7 9iifes Te9md 39T ol
SR 318, <7 UevTdies ST Adfiie TAeEiei =i Ths 80, a3 < SANm=aT
fareTeT atear e vThd. o Joe= 9 a3 90 Tl G-y JTeuare
AR UTHIOT AfRST ITSTHITAR 33

Y. SENSTRT JIOTET STHT

TIHOT qTIdedT A0 TS JooTad AThaey 3I9d. s BRY 96
IAR AT ISAT Tl <A=ar STt A9ard. AR ST STuard 37391
BIFHET BRAT T FTAl. AL TG ISAT GI FH Bk ATR FCad SE
Jeoheed  JATMAREAT 3T ®: &F e dodld. odidel Aieoidl T&T @ud &l
SAMOT  ATATEcH  3THd. TROMHT  3T9M =Ml ded S Johed SRS
It STl Afe@ihgd UM A4 TadT Afes TN 8 hs gl ees,
HooTa= 3TN YIOTAT STHE WHOT 9NN T AfesT T AN g8 o dr=am
STRMIST AHAT STAST €<Td ATeld, § & Ush AT = 378,

g T STeeFET UsHd &R o7 o7Fdr, ST e es d stsum=r
YT IEMTAAT AfS ST HI0TAT ThR=aT TRILTTIeT THR STd ST, T gifEerd=m
3ferST ATTST Hed BId. ASHHAST gie  THRET 3T UHITT AfesT SESTHaHR
R, E IgfEady e, a1 AT STeei=T T T qry e gi=aray °id
FIOATAT o7l AfesT TSI SAfgST,ax afasara T armaedr  SErfavaresT
WA feag Idftes, T9T ATIMae TS ST gidhd TdTal.
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AT RISV BRI SFHeTTSTEauE FWTH

1. UISTe TRARTR JHTRIG
TETIH UTATIdH
RRreroreme weTfremery, aeft.

> Urdifad

YR B IgaRdie g fafdy g9 Feoiar Sw oe.ar Surd fafdy g9 die quar Mmide™
WRATAT WRAATA BUH AaEel . d9d 9IRd SeTell |Ig-Hdrel g AR, AeTHRARIRE]
QRIVTET YRURT 3778, %8 U[Td AR QeMMbs HYUl STTe olel AR 3fTe. el St gouiear axlekA
W fefdel o/l a8 SiEl s/ge Sietell MU fAgA A Sfe.ddd Aoiel S
veBTs, Uaaus, Jer, g2 W et S, wmrn e Tedy gamae! a1 Mt aed
3Med. < fheliEl g elm oY A7 TSt SRR SNl HRONYA oxalidd &1 Hra Ardt fch ared
3.8 Poas! el UISSL. ATATS! 3 AT STell. ST W21 UMATS! Hak Hel 37Te.
TS BIET TRIGH oo --Tehode], STIH-GoI  fhdT AT IMERT g MUl R Jfgar
cUelel fagd I AGTT AT YhR Ted AT FATGT S Sl JOurea] aRaxs B $R1d
AN & YIATS] BRTAT d1eR USd AN U AT BIIal PR geard] Jo Hewm! Sl 3Tqomel
foqa M. w7 & |d wed A i 9reR usied |igd TFd B1?7 AR Aabrd A8l BRI
P PrIe ST UMY AR Pel IMEd AT AR g SUIN YAD I bell qiigst &1
IR T YA Rl 1S SRI0T TRoie 318, e U[Td Hax AeNe HMLdhM Bl odel AT,

> AT Sfee
9. HAfze e ©e gfdy A= T==r 3 Bl
2. WEIIETerard Jefian Jur=T srsgviien 31T HRul.
3. P fedl Afeere <iRfte BTG dxefvr ufesy, A-Tg ofor fFraror s,

2093 =T BRI AT B0,

8. W WHRET FHrfavyd AMRAyRRIagR o1 Srofiaemyed wos o

> el TR 9 7

9. HeAAl TS ACUR JeAlhg fhdl Jo¥ diidgd bel SR HATAl AT HTAVITATS HaY
HENEATET TR 37T

. o fhar geuil Sl Sriide UIET doldl 8G9, U, AR Mo, ARAS U8yl

3. Hollds UTg AT ATed HRUI. 3fTeTel AHUTTU[ HRUI. ATell ATesT HTeTol.

8. Helredl STa@d SIdrd el IR Tdhedd e BRUl. elidl dise o] YISaRT $HRUL ITaR
i SAreul.

y. Heirear Arar e aiR=ATel gabT Rl ol ffg forga <ol fhar uaeT S_ol. ade e
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& Wi sif¥era fasue, wicl, Aftw, Y&ad arafaur fdhdr urevar v urefavl, BigR A9
PO 5. AT UIE AR MU F7or, ffhar AEdy vl IR $I 3ATG! BRI

> EigETE Sl 9 watar
9. URIA e qreil dreeren Hefed ae.
2. UK e ATAIS Aelfdaraardr faar bar aie.
3. UK e Afger <iffie ey drieme seasiel e e
8. TR AeNg YefOd Iy 2096-909 IAEYR FIMIT 1%,

> JeleETEl Briuel

TR AEATATS! e Yeaciiciiel Woeful Ueaidl 9TuR bell 378, ax ARIEre! areii
eI dL.US.g § UL vs. Heldererared Ul 00 fqeneate FYA1 ®WUH fdUR AT ST,
U ARl ufoaesd fqeneafegd wenge T weerae A @redrer auR el YA
HNYAER T ATl faelvor g sRifded $RuARITS] Picd, AbSdRl g AT AT HRGDHII
URHATIET TR el

> deneErdt Hrare

A GeneErEel denge M geeEeige 9l wERnde dlgesd dhdlge.
HeIfqeedde ufiied YUl Qo0 feneafegd Aifgdier Hdhe $ROAMA e, §ax UEAEed
SFECIAR 0 YT FHIET BIAT. AR Al el Bo BICHIGR qeetvor g spiftrae
HRUGT ATl ATGo [TshY HISUITT 3ATel. AR AfSelrel sreavl THGT U BRI AT
YUY 3ol eR BRINMeT AfSell W AREIUNIS! =1 fafdy dryemar g dRgeran Semls
PR ATAL. AR SURIATSTT GATIOAT AT,

> HRQER AR

Quies faemer &d 4e) A1 qdied IR & d1 Fdbied ad J-FI Afgeliar som=a
AR ARfEeid awd g Fell B |qd AHSHg dRjerd, ey, #eifdenes,
Freaa drRed 3. f3Holl Aften smeR AR Jf@n wIe wREE e’/ Fifldd 1)ig
gaar JATSTE! e Yodl Sietell fae I ATELU0 3R AR 9 BgdrRl 099 RS AT
ATV HRUAT HERTSE [T AlZAT AN Heh el Foldedl 3. ATl Yeidl qaa id
3Te.

ST gTSHl Hell MU BFBIUT SN e A dlse $d BN Afgaa faoes
GTATAYHATY BRIGIR drel fhar ol TR ar A,
" H HRUMT JATIOER Ueli’y TeHe] ¥qa: drel fdhar ol iR adr A,
" A THR QU A aTed e IR A Podniiedl AWM Uleli WAl TR
BT AU,

* QIfeRI TR TS el TR AT SgH Yriee 9 HRal A,
» JEI vS-uTs A9 Y AfTal AR—NTGS AT ThR O DT http//www.ncw.nic.in

% P qRal
" HefH 0% YATY Sl BV Ardol-id fSHUl BSBIEd $d dRd el ) HYd A 34
fes s Qe A Afe=Iiwdd Riem dvge a1e.
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" P R S S Afgerr fhar geliar sf¥ere o, wiel, |ifee arade fhar urgvary
AT T 3N 18 STy ufeediaT TuRTy dhoarar 2 guidl f1e g 2000 30 g.
" P R¢ (3) (@) THU AR U, SR, WRWAN, BAdT I HI e

ST o Afe fen 8.
" FHord 34y T $R% (31) (F)(PH)THI! FReR HRIGIR HrIare! HRal Ad.
B YRR (31)(d)(H)THTT ISR ST T ARNIR BRIGINR HRIaTe! Rl Ad.

" He Yo] THIU S BN GRS AT o AT UIfA=Tel 1dhT Uigdel 3 Blel
Pl T AT Ul 9T ST e 9 & glsel.

> fepd
9. HEIIATSAd Afeal il Bo Ufady AR AT -l 3 qoo Tah AfFA T
Pel.
2. AEIfdEeriia Aften <ifffs @ ufudy Afdid Joume! FHae ™MET 3™ qo0 THH
AR T Fel.
3. wEIfdEreraTa Afee driefqudes RIfdRi< A #7193 9¢ Al gafdel.
8. AATATS! ARII(INAD RATRT ATAS BTG A 99 TIHb AlSAT Ferfee.
y. ATATS! SFSI-HRIC YISV AT BRI A §§ Taqp AlSA FAldel.
& Afger=ar IHpRl AfIvarard! Ry TeRUSE] TRae TRie Aeifdaraard dl 3 ™ vy
9. ARAT TERIREIUITATS! BRI AT BRI,
> Rrereh
9. ekidl THR ARSI gl 3l a) U 9 @ Aelfderednid offle o
2. UeId UBRT! Hou-l T TSIl YT 3MMs-af ST+, S0l uTS,, ATder, -1 Ji=1
Tl
3. X "eArd damR ord! fFhar die nifers eI SR
g, FAd HErd aiid HIUTATE! AT fdeld dRIgATel Muyedren i fdhar @t dreq
IS TR HEIfIeTerNie Afger <iffie B uftdy aficdeh dud Amemar.
Y. HHCH Helld 1a Mg Sard.
& B BRSH MU GRIER Yaewia eTd.
9. J@ ATATH el Pedredl ASRATTAd A beledl pearal wifedl fbar arfde faelt
ST,
TIed] ) SR Vel Aed 790 d) W=l Agdi- Aefdd AfRidR dRdls Pofl
ST,
> ey
9. HTTT 3BT AlFSA <ifTh BRI ARET0T UfIee, 718 107 fF1aRor i, 2093
2. Frf gouerga
3.3ISPR @1 1. 00y WeIOTP HeIHAYT g HATATE Yol: #f1 faerm ueprer.
8. g0 1. IR, BUTS SI.GH. ST YT ST T AMITD FHRT, ST, YT Ufectdher.
Y. |G 1. qT., WTeRTd R Al AT ATl Eb, ST9Td, ULTd UfeeTeher.
&. MRS g1 ST ARG, S@d, UeTd UleeTdher.
9. 9TIRTT G, AVRBR YT, HITe] Bereh- IR SATIOT ST, ST391d, YR UfeeTeher.

o~
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T TICER ARSI TITSIHOT

T E OIS ST U
Hereh gredrfuent
TS hiSsT 3ATH TSGeh 9T, GTd

qrysT

gdd dT TV Hed FiS I IRGHSTT T Tl RFarHl @d-=ar Gaciaionard]
GITFAIFION=T TF FIdIFRI FT@des 6. HESHT AHMffFHer=er Tac aaavarardt, &fasrd
STIOT G [AHIarEral, sTdwrRunr= Qe 3707 STEraeri=t  Sie, Gaedioed, a9
Fa1s #tered arardt gicared fAe2d 3718, a=1d 219 THISTHES Ffd SaST [eqd &=
HOfecsl FEAIET=T T&EGId AT IT TYI=T wrgal &&4 H3+ HledlHl SISl [aara
TqreresT qIfEst.

TS U SUfde Sl g=d STHT Hugr=ar faficad Ty Jomr 7.
TS BT Uk TSR ATOT 7ffeh 3UshA o778 & ufehar SufaauoT UshHeriaT oS
T3 BT AU ATST WIAUERT T2 378l FoTdrd.

AT TN AT G d: Fdes HeRISId SIHH a1g STel AT, TaTsT
fafers 919 390 <14 .3ar. ARar F=die Sl J=aie geaTal.

T T EET:

T AfesT 8T Teurl €% IThdTd ATIH cod Qo IFed far 3Ted.
TOT FEdareht TEaT € UHT T ERE, ISR afed AfeeT waThdtt gearht g
TdF TSI AINT Hed HiS STIM WEHSTT T Tedr gt =d:=a7 Taaiondrdl
Tt IMHUT TS TR AHANE ® Bad  hNEEde IS Sl 99T AfeeT
TSR] AITFAHOMEN Tk ShidIhl  Fdded 38 AfesT  S=aiai=l T&maar &
AfesT=aT FarHIF0T=aT JeaTSidie AgccdT= 20 37T8.

g T e

Q TId Tl Hesg &A1 B Ro fohar camuem et T9rEt.

R IETHG Udd e IUMGH HISTEHH Thd A I9d U 3Ufash Fwd
STHT AT

3 ST ool & WhT e TeaH-rT &sl 7oA Hesd.

% St IMESH AR F9d TaTST 93d 0T STufard 3THd .

G BIRIMET  decdlad IR FFaia=l T 3. IS i I
eLITHT AT TR 79T,

gfesT 99d 7T : Us Gt
2 . AfesT AfdaasesT Tac ITaguaTdrat.
3. TSR SIfOT STeaa—T fHesauarardt.

3. guaea=r faeg.
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. Wi 1foT "rarfSies farerrararat.

. T ISNAT AT SUATETST

. Faemived, dodd Fars Sived.

. ASFROM= TS STOT STTaa=i Srofg.
Q. 3TIMETR IS HIhesl YA HUATHTST .

2 o Taayur Aol JuaT=ft erdr.

22 . GHTSTeh ITShATd Tfehd TgTT.

QR FBHT WiET® JAduh.

N 6 M £ K

TS I I9F FEAC ST Jd7 AfeST F9d1e Ush Gft oA a9d Taies
e ST, =T AAATGT R S HHS Ihd. Manaidie a9da1e § Afesi T
STffrgea gae FAfFUa™EIEt Aed HIATd. TadNages AfeST=aT AaSTHI0T=ar g
FEI TS TSI ATS STRd. ATH ISR AT FiZfas sagerrd <a=r TeamT
JEST AT WA= Ad A7 3AfF ST 7S AT STRd A=y fhede it
MG 2T 1. aaaieigesd TasTed Fwifd snod foad afes™sa F#ara=r
STTeAfITaTT AT STesT. I=ravie WU $aes U=l a=d &0l Teg, d¥ <Ir=aT rdiT
w1 fUesga o7 7T Wfiewdidies T fHegd <ol aaaier=ar -1y
FAA=T FIATEREE WIS F0AT= T Afes 1 Heordt ' T o1 g0
gqee fava srgur=ar AfeeT SIS d=Equer=ar Afeel SEdiege fhcds AfewHr
ITHTAHE AT TR IaAadege; ARSI  IHaAvedt [Efasd 9 st
farar=t Svfta fafor oot Afesi s Iaaier=ar AT FHTSHET  SATCHavard
fawfor ST

IS AT o Ao fava 1qum=ar Afest AT a=dia=ar |- dral
STT=AT TUhid ST STRd.  S=did TeUTS] Hhdes U9T=l a=/d &0l Uded a=diar

3feEse T3 =T AT i fHesgd <o oTfT WiHessdidie ATeHT-H fHesgd <ot
T SR F9d TE=AT TS Tod=aT TaAaieayd TWAUSTR FHI0AT= Y0 Afeost=r
Tt TR, o Afeel 319 AN, =qaud TIaIe=aT AgAgT 3RS STRed o
AT AT TIR Focdl SAEATST FeRYs fHeet oA IMEael yaevies e,
Afes™ e THUR HAehoed, dodd  f[Aaisd Tdwo=  9ie Sdreei=l i,
ST TEieruarEl  godl, TRt STAreevar=l ol ey Jvidl  givdaret  &7HdT,
Igcd  TOT,FMTASG AU, ARg FEeR AT IUSId ISR TOTET aTa e
FATEAIG AfST I AT IS Fcd ey IehdTd; g STl feoft SefStenr
FAUT FY ITFI,HI ITFT 3ATe, STHT BT AT FIUARIRAA = Mesr 3Taear drard
3T TEAr ST A7 T a=arEen Afesi=ar ATHET FEATd HOARATH T FRSedT
Srard.

FEUET AR FTeRISIHS SIS Flel J9d AT arEadl  HoaTaRA
e FaSuar searadd e 3IToo! ARd AT Tdiqd d9d  T2ies  3Td®
3TIfOT TrTfSTeR TREdAT™ Aecca™ A U IIfes S

T MEEEAR SRS IMTRT HATSATT IUSTE  ATSIIUT SUETST TR
RAUT TN ARl gIEvaTd Add.
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T T SAHS Tedie Afes=ar dafede ST AedTed fieed 1%,
AfST T T TNYAT B AfCST=AT TeIHIFOT=AT ae=lsidie Agccdr=T Wl 8.
S Hded a=d HLOT F ol GOS0 UISHATIAT  Soqia=ar FH1ai= =TT ATel,
e FAaIE=aT ArEArgy fafay gmfses uew, o gramed ==t gor ATavas
e & TSI TAe=aT ATIHNA HIal docdl=l SaaATe! AfesHT Shol difest 34T
FHASET STTeR UHIOTRTOT F  SIhIMel  docd@ay SAEIRT =Todul. Tarmed 94
Afes=t Tfepd GE9TT HUT. FI0TATEl S=aila=aT Tede S&0T FguTs o=t fAafaaar.
TYEEt IR IFe SO I S3S=AT RHGeTde 9 TN ® Tl
FHIATHA=AT G- 3TEvaed 3THd. ATalds Iddal 99 F SIRIMel Teadd Iaoe
fofg e FadRE=T FRIGT 9 U 8% Iahe. AREarerel =l TSt T3 .
3Teft Weft AT AT STHAHYA SiREd. AfTST IAdie=aT WEId e e
T GH=T HAST T G35 AfesiHAr SISl fFwra aresT urfest .

o 7y

2 . T TTHIUT AR O=ToTes AU 10T ArEed feme ((@de R00¢) STaA
ITHAT ST,

. SR STAUFIIT S (ARTL R0o0¢) SRS UfeashyT Yor,

3. "o IS g S AR RS 2]%).
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JTHOT AIEAT ISTHT=AT THET F AT

o X, ureter fTestt st
TGRS TS TITeToTeTe Heteranetd,

PIESIEED

T ST STTEIET & T ST ST Ul ST ST JHIIT STIeee Ieigd 318 e THTomd
TN 390 SR FT STHAL TR 81 TSI 7 TR A1 TSI SR AR S TE=T FHHieprad! 3e.
RRY Il ARUEEAT IV TSI bo TFh ST SR AT el cAihaeda =R g1 Hiear JHIvmd et
ST R 8T ST o AT [T SR FramTetetr 397 318 9gEed Tiehawen & UrHioT farsmme fasmrett
ST AT TR Aigot SeSTehi<l JHI0 Sled dletole! 378 Higell SeisTeh UTHuT ST 32T / e shiid
ST T TSR TN & TR ST ST RIS, TR TR e BTl Ffotet 3T

YT HATETIHT

TSRl 2 T[TeU[® o ScAeATeA WHRl Garaa 37e. SeISThal & T o 3e. IJenetshdl af
A AT S A S ST SESTehT & AEl S{erel IROT ST, STl SEguir o
AR WA SRAfer. TATEsRISR HEeT SESTeh e HhRIcHS Greich - FHTOT 210 Had 8.

HongT= TR
TTRUST feshrere 3/ el oY T doald, HIheh [ohAdld died e Scaie o Fa Sudrl e
TFREAT T TRA T 83]8 & Rooo Tefiet HHIGehRT ST ATl HHEehdT a1 THe T 3Te.

I TR NEHT
"F FERT TEhRT HREFT {oA.ped, TFER AT Gehividier ‘Hied i’ ST SRR STom=21
TTHYOT STk AigeATeaT SHeT o Suraasrr."

ToTreraTeht SRR & TR iy 3 qeterEor Sfevane e,
%) TITHIOT YIS UTHIOT SesTeh HIEAT ShiUTehIvTd ST ST T STeTeT St
) TITHIOT YIS TTHIOT SESTeh ATeeTi-T ShiUTehIOTe THET SETTedTd T 3T 0.
3)  TTHIOT 9Tl HEeT ST HHeR. SUTHESHT atao.
¥)  SEISTRATE! FUTFETdT aToR ST SHRTET JTe e .
W) FEEE / S AT A q5d L.

WA T - TTHI0T gl SeSTehi-T STTERT ATcte STamT fofes Ydeaior THeT .

T e 7 S

TR WS ‘i’ e S Fied, FIUE, R, THS, Febdl, AR, Foreae a1 Mawdier T
AT 3 HigelT SeSTehi= [EIeR VAT ST, Tehs Hieol SeisTehrel TEAT 32 T gt 200 9k AT (Hae
FHIUGT ST
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e - TR NS, TRATae! o erradt a1 Sreier foreR she.
FHrATGr :

TR HNE TEIT0T Ul T0aTd 3Tt Hed hiesl e STamid Yedish el 3 Afect SeisTehem

TGl ddeal d URATEe A HUAT oA URAIEeHe ST WeAid Uee foaRuard et B,
STrTHEE [HOTHI ST, T9 o S SHaE, IS HTeT (3!, SRITR 3. TR STNT=T FHeRT 3. Afee
eIt favaaa Afed! Helauaranst Yemradt o Je-Teetian sTuR HudTd STTe.

e frsh - Tt sy eteTHE SR

2)
?)
3)

ST FHHARA. R) AT Hred! FHeT
ISR e FHET. R0)  TREHRH GROI.

=TS ATI=ATHEA IR FaeTd Tl 22)  TiErET ST
TN ST . R)  FHERIR ST STRA.
TTEOT 9T Teshiear e, 23)  desdl IS

T HIFTRT . %)  HESHE 7M.
TR ferfere WepREt S / TR W) ARSI 374
ATEHIE .

FormTRtt - HegHH IR RIEREN herea TR,

22)

THRA HiEe JeSThiAT IS &I Higael JLae! FHIE.

TTHIOT AT WehRT AR &M (Godown) 3T HRUATT AT

YRR (Credit) HTeT [Ho0ITETE! T RO (Credit Policy) STER Ta.

forfere arecfea st o Weifad SoEd! & U IEE! SAMR ®RE WO FE Jieet Sarsehie
Jare FROATT AT

TR Tl TR o el AT ATETed Ueh Ragah! A1 Jeara.
ToreqoTrelt 37e foTefieT e,

IV TS HRTeqoT Ui 2rar.

FHIRTIR HoeT AT FTaT.

e MiYed S aXfavard are.

T A RIS He.

FHRIY - SAATHIOT UTHIT HigeAT SETeh a1 THET o e SUEIT ATeTed SETAE HI0ITd AT 3.

o
T -
.

2)
?)
3)

%)

A, 39UTS fTmd (R00%), S1.3HH. TN-R, ITTHE! Gorerd, Hesh TR, HiceTR.
STt ©LS., Sl T, (R003), T ST, FEh Y19, HICETR.

e, fo.30. (Ro00), Ferforer Goe, T TehTeT, Joi.

UTEIE, TT; UIETet |ie (Ro0y), ST A= o, UoTal JehTe, SRS,
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T U & HIOM=AT JTHOT
ARATHNS 3TTeeror
Tt Uit TIRTHRST T

T4 ar TsfeTes

57 e

FEATIAT:

ot foreue deccd TSI SUURA ATRTST Udoe e fEar md ywRA

FAFT FHE A © Sfaerd ATRTST TEr Fraled! AT i JSTaaudTdies
i gou=r foreor e S, 8T8 T 3o IR HAd fawer @ d=rdie
S Brdl Iraarest Uoft Jafaer faea 98 g@=a1 vIdeid 3cad IMEE U
AATEUTST TSI gEUi=aT YA fEar @d= S7egmr=ar Imalid UaTd giedr. s9at
AT faa=ar ITaeRT=AT e WAFIul SFaard wom=ar, fPrerer som=ar faar fega
I . g AFAEAT FlesTd ar=l A0 ST SEaRars! sehes TS A= Tkt
ST ST JATSITIAS ad ™F 20 Mo & & U a&q’ ar Tl e 373ft
AT GHSIT g@ald ol g T edTdie  ITFdiaT o7 fogicar gaaseara T
HEhAT.
ATHS BIHE ST IS MUTes MUYT STEFL, ST AR d ATaSH qef Oisl H979 &g
TAE AR &7 =R g2 Jor.fwrungs avmmer fauags safedaca ad.
U= SiST Yot Sard fEaEl a1 gaed 9Fie g ar Sei=ar JHaAdH
TITST Ifgul SAfFdHeca ST .

2204 B I gAH AfeeT g€ WU SER %o . Aficm Smfas rasdier
fEa=ar goar=r grehed ™ TR TS <97 [t <97 e dedfte fEar=
TRyt favra e o=l ST9ca S AT . A ¢y ATST STfhahdie
T Y AN AW AfesT IR SAStar uRued s 9 STdie AfgstHr
ae=aT Siuda g dreEarg=T o9 fAvia ader fauama S e siofreEt
TRl SIS, T TR AT g e g

o=t genfead:

ST 3Tk &FTd AfgsT Ivm=ar Freyer fausme snoear oed 319 Ushel
oF ATEl SIY Afgt AYS A RS ARl Ucdd &Frd oA STIST aTes 39l
ITTST 3. F&T, B IST,ITSTHI0T FHTSTRE0T, GI&T0T T 2T, U9meT, 35—, G I19s
IR T AT &FTdel S 3T FAfoT Fevara 19 AfesT a9l 3T 3.
T GEU=AT FUad- T8 9% el 9SS SHi &iaeT faqd s7ed.

ST WeRUT HTATT A= GeurT gEugel SEd e 3TH UTevilqd oealrd
IS . TSI TSATAS SHead 22 AT ek T gafeq sea <ar=ar faawramardt
fafas gpR | FO9 AT IMEAE Tdrdie weahy fEarEt arevft vt faadt
FAT. T qRAW ST 9T, F R 50, I R HOTAT AfeST el
STUT=AT HETET GIEU ol revid 379 3TMMess &t g e ffesd sudis
TS Hor=ar foreqomardl arqeard e Afesi=n fauras g =aeEafis gftashq
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AR ATST AN e e =ear Fromardt gt s Tt
FOATE TS AT TN GheadT 9@ ATt Al AHoT arma - fasanet
TSI 37as T, 7. Um o107 &ft. . e fie 9« o d9=d9| org a9d 12
TSATT AT 3Ted. IH AfceT Waedl F T aeard = Iar Iq 377%.

<IT=T STHRAE=AT T == 9ol & 9= A=A gl 314t
T ST <IN S TS HA? T YT TEA=AT IS0, ST h0T, ST eI
JqT RO =T Saeary Rt e IS TRV AT

ST A% I aFdet AfedT Idcd id TRl AT aFTdet  TTIedr
FHEET @G HUASINT 3T IHITST AR 2% 3 A AWM T TFd:=T IR
Hhdedd TTesd 3Ted. 3% Huai=ar @ E3NTar Afeer fausmme samT feoa
IR T Tdhihs &7 370 a4 TsHel WHUT Afed=ar fOaerde Ts=vfl Tyoedr
Tl

ARSIHAN® &I STIRUr : UHvT = ST AT Faqrard S qraed 3Tsel
TF T fFElT oo B eI HR AR R B @ FIuHEnel WHiT \nTdie
T ATsTEr gSa SrTd ST

IHUT 9TMdIe ARSI HaA: 9RAr=aT ATHUT 9T 3TS[Hel Sl ATfaehd]
TWRETT IrAl, IS AfSHS STAST IR ATel ATST &I FROT TEUTsT  UTHIOT
A Ry Afgs™ T B0 924 T e AHUT ardies  Afgest=n  fasa
e <HT U 1 TR UScdd U7 A=t e Tar A9d.a1 ar fHaar=ar
FIAFATT SAFAT ASHA JSATd &I AT THHT ATTST TETT JUT= dat =qete T4
qIAT TR =T AE=AaT J5d UHhd IS Iohd AHeS WHIOT NS Aiesi=
Taed wE ST F Bd. STedYNTael &lel 3Afaes AfesT THT aAdra.car g

o= shedTd Ui dgdsd AfesT AT TAer=AT aedd 3THdAM.

AT g AR 3THE: Afecdi=ar TueArdie I3, @ o d= a
TR HH TS AT FEl To Fived FTRvaadl g feed A, <amges
UTS=aT TS ATfer Sa ImEar=ar IiST A7 999E= Afesigdd 9= Jreid.
e A YTe0T i=add dead Arel IRUMHT SaaErEaT=ar SThEa T &
SIGIGE

TNYSIHET FHA: AEATIF: SIS Afeeli=ar AT qEEes 9 a0 ardrat

FIAEATAT STTe ass S JoTw= HHal fGgd I e IMEAT=aT a8+ a3l

ETIE Gt digelied € 3% ST gra Al

EQEATEET  ARAHS TEIDH: SR I AT FaAAEadal g
HRNHE AT el TTT TG ATSTel Sar AT Faarg a1 Jrei=r fa=m &
S TEEET [EdraTEt SEEad Wil & gUUed TR Agedrdl el
FEAH WSS SId.cdT H2ATAT STSUTHSUT S ATRREed A9S d¥ O &Haa fhdrel
forferd 3T a8 FHIATH THRIHS AFTGFRAr o fEar=ar aafasd=ar e Jomd
TTS] e AT 3TN FH2ATdIS TNAT HATR STHAGT AT FHa S FHT HId
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DA, 3TN FHeATdS SST R T AHA HL T0T ATge TV SFaATIhHdST T

Tq AR AR d% EIET AT RS TRIGHTST MR ST ST A
G=ATHOT B

TR ATSTST dAeUs fAavare M AfsAT T@Eel Jd- Jaud g8 &aa=r
IS T TIFHMET ARUS’ 3TN gHferaar fAer gl 19d.df ammus o1 3t
TG T AfedT TSt JoTacar fHey Hidnd.

AT g a=ar SCEWMIT W THF M TRTIEREaT ed. ST
Seeardie TRI@l d@adidie deeiqd © AR diF §SR Sieakds Ta Jqr Jard
A frear It e WEyel FvarEr v mEER gqer enfer uriT TMeEieT
THES TSI YT wEd ST, ATST a7 Mard J9oedl NSS! Jeiad §aN JsdT o
IR TSR YL fHesdid. STd ®Ived d URIRS sWwoer g fJorm o
TESST AR, AHLST T Weh=al TUfdeT IqSAT ATed. AT MESIET ST
FSTRUST AU, TTHS, STfSAT AT IMART THS ANUR AT, ATHS AT S
ST 3{Tes@Ul esiel AT Jdul AUSRT ¥1ed ag@dul a7 Ml a1 fSwmft s
AR ST qIHAd 9T Heares. Homr fagr ar=ar ¥a=uSiqa SASErs=aT Qoo
WEATIT <00 AT T HALW oM. araraeT [ et asmus FAfv=a sreames
afeerl T 9N g SNedr. SagraTST doshdl Heret .

g 3ICEWUMEGET Th TE SaTd Id S HISTST aeRus o Afesr
™ g Idca Hee a¥ AT T SRe.

HTEEIRE IR TTE: RATT AHTT GASEAT et a8 3T HadarT=
foaiaee 3= e faga Idr =X Tiveul, oiare=l divies Fi0l Tacd &I
YT SIS e STHAl JeRoTdl Hiel THaiyg Haarmsl el IE i
ST, ATH WeHUTH HTSITET TR 8T SAmadifas =i Faar. am=m aikomy fEai=ar
AAfAhda? BT @1 SAEdids  STUEE & STard el STal  Wid Jee 79T
RTFrmde A Aage STl ATNE 9T a1 FAvT &% vehd ATeld Srel Jarsd
FIATATST 20 W©F T Sd e’ Afeas™T STas 3THAel ol a7 &Fd 3d&
TR ATRId.

RN THAT HET HAT JsS: WHITT ANMAIe TGS TREAATHT F  Greigfaen
R &&d TEHER o9& AN SURAT  JdTd JeiRusHl TS 3TeeEH
T Foamd RagedT T8 FAfEva g ey v

o UHT o TS AT A=A I0MIEA aAfaae! v fOwd 3aear
Tfee AT THh e Oy BT &,A0T AT Fi9ed ITedrd HioTdel e Test
foamar aq.

IHOT 9T a9d TTerdie Afesiel ==l #&arT HuH SEoer e 329
THE HUEl dled AT AfSSHET I=1d Tar=AT HETHTA hieidd had=l Tqd ar=arHed o1
3t fega aq 3curen A= 93 BT 3cure AT =l a3 3T ATqad T
ISR TeUF e Idie 37T favary arear.
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FEl AfCST AARIATT 99 gHEeR ATd &id 92 3 AN & e
AMS WA Fede FHT ST AR ATer=Ar  SiEEd AT STEl 3Ted Al
A=Al TR GHRIcAE:  ad AR AqAd A Sedr TEaa g€ Soedm
SN s, G=ET o YTHTOTRTOT A7 STE Udl hedT=i 379 3I<Ted0T 37Ted forssrd
IS T I ATHST ISTEL0T AT IS

Tdd Thl araqd Tocdl @@Erd  Alfeard! 9rmdie Us A3Tera STrei
TRUfRe STfEarst 0T 9 T Forgad=al Iy TG TZCINd Higd arcdr g d
g = shfeardt vrdies Afee T ST F 91 fHegT fGor SarardgT s+
sTfeardt FHIa ST TEHR=AT Fe=aT ATSATGTST erdl =t AT Il Mot AfesT
WESdl Sedr. T e W e audie fAviaa s ©me <o 3%
SIS AT FHedTdie T =ie ey <vamEr i fred #oa=r & a1
FIST AT T T Ie THUE &7 Jeod THea gvd faga ad.

gURAY: SEASTHAdT U Hrolea ==, fead9 SUcdmsd ®qidY 0T,
TRATHRET FgLddd,ai= Jiecdm e U3=aT TS 3TdEd <aMHrel Ja-dl 3cqre
STIOT TFT=T gaaST 30T, ATAS=AT g T A0e a9l e e O &A™
TG I UTesh [Heeaul 8 OR" e A 379 a4 T99s TTel.

T =TS e

I ST 3cTeT 3T TaT faw sfeaar 9 aeRa & faFe See JreEd =R
FOT 3 AT IATEATHS / TS ded e 399 ardes, Icqieadl des

T 3cureT faeg "ugEh s arsra [EioT STt 318 & © UTerd SN,

TEATST AT YO VT ATSTAT = THTT AT TIR 07

o IUSTHAAT TaTH 37cdd F&3d=T, T U0y, Sai=r 379ar, Sracar=r 379l
T THh=gT A HAST 3d0d S,

YRAEREET f9Te aeRusd Se T fvrer @t ffde o1dr 7= #1e
3TE. TR, U3Ie IERET A9l TERETET a9 HHT FH FET TS WISiarsT
e UfHAT FHIM FLAT 55 HHISTS ST, TaH AT, TaaT Tar 3caqr=t ST 3T7foT
TN Tt IEEd GeRIcad TR 399 SaadraT=ar Heft Iedr uifest a3
=T Sgadra=ar Sd ATee™ A3el I9T7 Hades.

g
2. ET. JRAGT Tled,Bled HI TWAfHFaET, 2020
3. fosma AEar [ Seusd T ay,R022
3. T SEeee el faaema, 02y
%
Y

. 219y faedg SSifiEaHt, 2o ufis 202
. 3TUY HIAT, INE AR, TS AT JaR, g SEes aed® 24 W 02
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IR S Senoid gaeiovmaed dafedr gad e gaifed gaziia R airefi=r
il 31 gHreirax @rem=ar gk v

A | A R W,
e faferen Uq.0.0q.0. 9.0 2.
qrifatea faemiey, aie. fRreroree wETfdTTery, aTeft.
g

Alecra aacheweT & ffa O st g AT e g GAga g G
qet FH gl ST Sl Y RE oIy A FEE e S ad e qadBeemE 9T S
arg 397 fee.

[T Seqre= @re, STl Jefl SYcTE T &I+ GRE] STaedd Sfiq werd . o7 )
TIABCT AT A7 BI04 T ST Fledd GaAiw e BUd Al qd g SEEearg AT &,
@I SR B &1

& 7 @ad [ §aa aeqT @A @EdE T e, daAT B B aEg, eEa
g e YA @A SRST FLS,FH I Falde] F g aE, qaers ge7 g d [ e
GIsoaIT JeTHIT deell Gilest. o1 aeie qad faer Aaaar e &d.av d & qaar of = 98

Gl foregadicl o drgerrdier Yl el GgH1 q=a e Rfa R e Be,
gerard 8, FerEl @9 [Ie qed eraegerd 99 g g,

&I, STTeHIa9ardr ol et ST .
BRI A ST &I, T, <Ief, G T, BT, T d FqaIeT e T AT

Key Words : TaSTHI0T, TSNS, I9d T2, ATe =rasa, 3T,

9. GEE : S & T Jedrd qoh e HH Akl REgiqT g g M e SuE
SEy= qehd,3che I W ST T F6R gy 9. S & A1 q9rT e q
AT e Hed HTOAE WO BRI JUiIg AR = 3.

HATE, TSI i T Y S JgS Slaiql Uied O ANUE o @ fRHd .
& FHROT O U6, SE TS Had r iHd, e AN WE,ER 'O O e dHeee e
W e ARE el e e FRh [a, Fost i A Hore gar.wesE . wEiEe
REgiEl & A o gar SR @i & §d T STEdI HUEe] SR H HOL, A TS
O Holl HOL AT HO AT M @ FER FRa . e [eEiws TEvEE
FHRIAS gl SI0T HYO G FHIoT B &al. 2l ol Fior sieae @hder e aeel &
Regi=r dewid g% #idcl 9@9e Hecdrl oXd.atdaX URdl & I dAd e Gl s
FIOAEE! Hed 38 aTed. a9 edl d aXeRel 3R, U9 3a@ d9ed Uk HA I e TG Aedi,
e, AT, ARG T&F H30 § olle.
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RS SEe e feher USRI el IUCTs TR AT ARG e Siiad ®otd AL
RIRGORIS IR G i 1| B I EEa G o s e CUEE: | | oo R BT =2 O L G R CC R
AR ThAG AN GHAN o AoTel a0 i1 S BId ATelLAROHl T Qb=
U IS &g AN g SAGFAN &Gl HATEd Sfiae H3ld AN, ieArhs T SUAEe] HIvie!
A TS @ TR fhar aerll SNueiRe Jhehgiel &of oa1 Ia Aer.a1em IR e
Fr@aeara A Qe AR, STSedl TSl MRS Red], I diberel Javel Bl 7 Sieisem,
AREE M1 Ag 5 T Joll, Mgaiak 96 Har aearder a1 fHad s Sie e o 1
Tl S BT TR
o e Hied e I WA= YEE] Il lewdl Hed. BRI AfedieAr S T
T AR e oTe. TS PN ST Indvr e (AEE) §% & g e g9 e SEedt
eI HIEEIGE Hed H.SEd T ASShe e werE 9 uikeer fed.qdd gud e
eI Afedil Seed daedl il SeRYe fHagd Rel S, uEd Sigad BEe e, At
e T Tl Bld. |EeTh TEeiae gard.
9. MY TAe GrIRRTI Ao |t 0 B oraa @reaadt S, e, ofva
AND FEr el M AfSA AT HSET T B T el T A
R. I EME Higdl WEUSTIR, TE3eR], A, A G HIAHT sl Sodr.
3. WA BaEd qREssl SO A @A il Sioilg &6 Q9.
8. MR T R, 71 Repcien geft anfer P strorean Afearn JormrEn e e,

Q.U UM RGO S SUNe GeaiemH e S9q e @ ST GHeE] 2o g
g

3. fFaTes e ¢
JESE T & JERTaE ST ST, I STi% FFRs T STaar.SeN S Seneih.
TEABLT : 3T, AHIToH, TGS SO Tad Sadia & SIvaTHe] hoedl FshaT.
A T : -SRI U TH A9 [ WUt IfRE Wa: SNl WIS e
Y.

. IfgE

. GESiRR Qi A e earen qmies @ ot uRRed = e 2O g SR g 3.
. o AT Gl SO egaadl SO T ARE.

. T TS HH B AT FEONAT Gei= AFE HIol.

. F9d T FH M B BXE ISl A ARG Bl

. Y Tl ST ARl Heber T

G M K X W N o

<
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B, qEEdl STE GREY Hed. FEIEeEY ahcdl |l & g@e o HERd HeY OSR.
T @ ARl STRTE 39, e ST F1 €M STEad sRYT, FAie 3aM, e & Seeid
W3 H AR HAEGTR 8 G FeY B.OMe ISR, QS A |ild e,
SRR AU Je BR AR,

PG TRET HRETAMEH B BN Foel e 5 AR HHGTR TRE BTarTaY
I O A 8 el JATIE I HA HOMAT HERIE TSR STE Bl A Sl
SETT A A TS AR B Hed U @ieal FHRIC IA Hebl el Jedeienl e goeal
A e 39 TEIUAEe] T9d Tl Hebedw T o il

TOd e B TS S Sirel SUHH TR .Tere fafre T 3qaid.Sed e ®ON SXiah
PIBM T ST FHoAreA] FfHH T AU e,

HITl STeTiic] el e Terean Ahedren ST GAEa A Fehined S, Teel =i
T A R T8 §STeas Hifedl [Hofqedmay Tl A @i, sl & §&Y A1 e e
AR AR S W= qREX I MO 3 Fod qaR el 3ed.

HALEEE! A G G TR ST 98 3 Sl e ==l &all, Jaredl e,
Frrdery el Sreer S/er e Al [l ST Wil S B TEd TIfed, Biel Hed, T ol
&. frdem

" g e S-J6Y TEE THY T HH B Aol HCedMa Y SRl A I, i
TG T TS B ¢ A HEl WO B ! A ARG Hieddl e .

" 90 § R0 HRWE T TN N Hl @&l TG G BT Th e T TIN B A Th

T SR STHREE, AT ST, SO, SO, B, A S, FA d g [GER
o Y ol Bear e Sfkeer Rod o

" TR SRIRM Ao oA X & Ue e o aagd gtk @5 aad S ene
ik b Il a o A qeruel SEeeR] IR IS, I e A9 el

" Aiedll el Se TN EIVATEe] Hehid HEdiHl qodd (e AT GiEemeEn |99 o
R,

» T T AR fIArii AR e e B g A W< S JARiE, s,
SUe fafay FromreEl Aifedl T AR BT ®6 el ST ofie.

" QO ARl JENoTheA S¥E @ S ISl |ishd GewH Hddl $Te e QugrEel
T W ACATEe! ST I H ST TeAT Seid Saael TrRd.

©. == 7 e
9 A TTC ARAGS ARl S FqerE i\ 9. BHIH TE .
. ¢ TEUHF  GUReIHs ol Ui wrEEr
R. R Y R W S EIGIN
3. TECH BT dreq. 2. IR Mo Hedrl BT 3% .
8. FHNIT HY TETd qHT. 9o. HET TXTeAT T .
¢. THSTI &St GETal. 99. A Wewd oI
&. WIS Gl STOT STl 9. TC=AT BB SO FI
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93. I 9T Tefadr ST 9€ . gHTNTS HfassT I 3.
9%. HAYY HIIH . 99.9mETe fafay aemEn medt fed emfer
9%. HfRTHEIT GART Hl. = HEEl Bl

R¢. ARG AN FLAI HEW Al TG T Th el Fiel HHEE Jooo Y M SN
ST Ry o000 TG Bod WiEqd (T HEle) HTHAEICS! U 2.
R]. YEY AN e TR Gao SRl Bl AT FSHoia FIHEEe] Hel SRids A 8l
e wEU faell ST Fadrare] SaRd TabH 8 TUSSasd dohgd ol @oud &l S gl Mere
IFET S T HE qecia FS=U IS Aebelia o AA AR

2. e e

2. TSI HAHE.

3. TEHHEE aAdh.

. faameseAT Sehed QuE d@ F e

4. JEHIHEYD.

q. I 7ed HAAT B TR IE 2.

9. Had WA SFTEHAT T Fel .

<. @l

9. SEd TEqTEEl Wit g Hewd @R TEEl 98] qEAH qeEiE 9 I HeEies ')
HTHEHAI =G AT Bl

R. WA GEChOl Soe TN BIVAEIS] SHehid GEIHl oo [erT ST Sivverom=n dg s
AT AT 9 HEE S e S

3. 990 O ey SRE e ST QI ARl g BRA Al Haudd 99 Id aX HEl
HIHA FSTN AT, FIHE T I, e e g o Aol 3a¥ Juwl
Tl Afediehgd @l qaresH Hod o e A EOR AR, A ared.

%. IE FEQ AeRUAEel TE AREw ST @R Bel G AEEid Hieed ST
gfererer fe .

Y. FEATYHD BIEHS AAFED TN I&. Hbedl T4, TehEl s, Heeal Aol qreh,
BT SNRYS, JETS SRET ST Hemen & Sl Mt AR 9 Higed .

&. FEEEEA JREEl TEE SEdd SR 9EC da qieed. Qe s fehgd T aewh
qie Uifestd, T @l i Geg 3gH i Hied 9l 20 A .

. FAEETEAl JACIAHS] AEATAT AT AT Feerdl Al Hfedl SEraEd T e
Wi A A TN Haadd Jae Had.

¢. |l GUST AT Sl & Mabeiel Jiehied| qeHed 7.

). TIUGE! GuSl & A TH A AR B Al (B TFE q@GA A% .

Ro. I SR o1 RAEiEd! EXRa a9 A@s e /el Sied 94U A9
e, TS e (T Jeil Jerh) 39 #ad HYEl.

g . =] BRG] Redie WeRae YA drefay e IE.

R R. SRS B deHNE STaEl. @Ms Reien sqm gad vam Aad s

R 3. HIUTATE! WIAGE! T feadiig Tadiel Sfdivite ieruar! Seear] =l
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. 9] PRI o o8 &, awigay HEl R WA ged Tead Hed 9 o (SR g
gl [Hagd IUamEl gHd S $6 Sl AR ol SEa!.

u. e omue gl dEren AnEsE B, FaRO @S EEiE didsE ddE g 3
HRIRUS ST & Samdid.

2&. oM Xl deiHl @Eadl daeaive) s ey H% 79,37 dedl .

. TN a1 REEi Aifedie@id A6l &,3MUd 896 B Slled.HEadk sFbial SIoig
B! ARTESA & & 0 TReid AR,

R¢.HaT WIHAl THCAME THY Rl GG ol Herdd &Sl HM Hd  STar.ame
TREEArEl Hifed! Sa<qdd qeaaeardel Aed aled.

¢. =y

Sl IS GBS T el el AT GHSER SO GROMErE S el
AT I8 PRI o A FE auid TEae 8 HeRIEI Fel Hhedl Bofel e JHIOT A
W JER-JER IS JHOEX Sl AR .S TCHE HIChdl Ho & Aie-dal s sl qod
I I AQFAA g T Aad]d A Choerl e FEiT sl e A o
e I Sl T ST afeleh &Sl agmea.

Hald Hewdr™ AT ARTIA Afee @iacdl 2ie AFTer. ol @IREEE AT Acfsards S
HRA e Ml g FIedT AR TR f[afqe AISH i1 | avfedl ARl o &
FUCSTEvil o 1 T AT FHITE b H AR AR S A o, i
ST TeTas BRI JAGT g i TCredl shidiehl Jodardl Hedl Id.

o TS AT, JEY, AT el WEEl ST QN [ 9 §EeEre G S
R,

Q.€HaH:

9. 98 THHAR, =00 T (2223) AT SN R, Tefé, aEier e g daee a8
. FawHR O (2223), GEA-SN A @EY e R, TN, Sitd.seege, A emde.
3. & faeTd (R000), qEF, TTFARTR, T FHS.

8. 3R A5, a9 R, TR, S0 T
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IR Afesll & wHdgaar g § 99T qaeara= &t STAifar

IR s
TET. YTEATO,
Rreroreme weifdedrery, areft

EIESIEE S

FIAM T # Afest fFrr #r S wr fFEr faust gdr @1 9yra & faerm
T Afesr=ll &1 e STTO9ERIT § 98 oid ¢ Uh SHdT € Sfhd Od T80 Iet
ar T © 1 GeEdr e # Afgestt & fIrr ot P9 il gew edl gl S
frpd & ®T H S@T ST G i fG9W Hmd gAT TSR A€l STEr| S 9 9Y o T
ST qr Afeoedt &t BF1er O S st ot arior & § 9 7T # 9ewrd 'd o
frear 21 fafsar & smu fa7 afeer sTgRfaadr & S &g UHS WET AT <@ Fie
fFam™ 79T F= 1 e YT USHT gHE del FAl| FSHGTRL <@ S ar 377sT
ot Afgstett #t Frr & dedf § SarfiTar e ot ®1 i it ved A % ve a%
TS TSR AT W B AfesT Fwn § 9oy o=t Gaer St et AR wS & a '
B W B TSl SRSl wAT & Ay H R Sifderl Hed SSM ST W | G g
T FeAl 3 W BRI HI VNS L AT IS UG T T Tl STA: 3F o< &
ToeT ST ST @it St @1 39 Je R % 9% J@ B SR T
T=HI I RO GIY0T TS STk TSR foEs § & 71 99 e STHT Siad o9 STl
21 3% GUAl & AT AT 21 a9 9T $r qE afe FgeAr ¢ ar I T ik
ITFT G FT SHL 3T Hed 33 FH 8T 2|

TR ARSIAIGT &R & &:

YT HT TRAT Bl € 3T S0 B TEHIA | THAN WA ST HY GEHIA Bl QT B
yaE e Afesreii & et @)1 oTufd afeod ot %o Fit wuusTt #1 g
T WEH HT Hrd it ¢ | fordt ot a7 &1 Aafeer o199 oftar § onfa s=me W@ &
fou siem Hieae  wdl €1 Tfafoal ST G 8 URaR @ Ukhdal S eTEsdr i
AT B ae O e dfgeredi WS €1 gST ure ¥ Pel o uH offe H
AEsTll &1 ANEM STTI™NoT eidl © |

At # 999 qaeITaq:

Sfra # a9 qecayul ota gHd &1 3ted S e € 2 it wu9a 8
TF UH g9 © S Shad & AN O SH Ad d% [Herad 9Er ardt B Afgorst
# fou ar gma =1 39 e 39w Uomd Serft wr etew fewm ®1 gaw @
FHL TN TF HA FT AT FET 9501 21 g Fae" T 89 I 999 Fedr
grer € Gy W greafiead of fAfvea w3 o1=gen oteq #wrd Wiw w2 Shar ®©
R TE= Frd # @ g =g == 2 S 2

HHSST AfeS= # 99 R
IEA H ATFS AfGSE Il Il €1 TRaR #il Sedl & 90 3T § 37947
afefer arrer S|t €1 39 fou 9 §HT & AS e dge S grdr g1 aiar
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F STl &7 ToReTersT Tt fRaT ST Ghdr| 87 Ohdl 8, TRaR & J@ S SR
Bl a1, TRl SEUTS HET T 8 396 W &l SH 3f=Fa [FasT 337 aaod
STHT TYUT ST AT F=ai it O I JS STl wl G HEAT 51 G aral i
FHL AfeST3TT B Tas L&A ST ¢ |

T oY # 91 Afeeret w5 Safar iR ot 9 S €)1 =i et '
A M T ga g o STEF BidT €1 TR i fSHeRal & gt grer @dl T et H
ot BT J2FT USAT © 1 H Afeered s oTfw fufy sgd wusik et € 3% a1 T
F @dal # el w9 F fu S usdar 21 W w9 SeiRar & fFara gu
TSI &t oft foar e gedt @1 Tar & eTmedl & A ¥ 39 eHeT AT usdr
2 ot fafs § gug FaeE T 8 91 39 I 3R 9 S €1 gae SToal 32
F fou I9 Sl IFT usar 21 AR Osigdt A R IS SR Hegd =it 2
Sa 1 ©SE § SHIM 99 BT FMed | Sitad ¥ 81 Tel A1 =feq | Sted & T
TAT A BT Fed & T Fed Tord Jor 6e b & st 79 & Shia siq
2, U7 & TR BRI 37q: 3 wwg g & d8d ¥ Afgerd o1ud ufiar & are
et I 331 €1 T AFE O TS Hoil ©, THT IS |

U a9 3R Hrfaaar Jee:

U I 3R HEerddr gt § I==a9 Teded eidr | 99 s =t
ST IR 3THIER F3I & THT a0 | GHYT Fa&ad § gHd I S&L fafr=
ST T TET ST 21 S T S g9d, HT HT el a2drd, 999 it urEdel, 9ug
R ST T 92 9T, I9T & T TSI, THT B Bd Hrd BT TUErT w4 w5
Ft TEfrad & g guag = AT FEAT a8 Sl g €| gug =g T e
TE HI I Fl TgST Id sl ¢ 1 ARt § rd gawnaT & fou @mg &+
& e dge SIEd BT €1 3% 3Tt di® WIgH Tl § R g+ gad gy
H qU &1 2 3TF ae 37w ft I T ARG IHT IO H AARSH &
& s T oft dee SR ¥ STIYT gHY g H S{eiaTl 3T Sidt @ |
3T gUT qaET g FeHar # HTRT gfts i ST Tehdt ©

THNY:

A 9Ra # Afeseil #1 W H gool 99 TeH Tl 39 aTd Bl ST
e o oft B2 QUR F1 STEIT BT SHL FMET T BT W 2| Afesedt # daar
F T T 3= 3ET FEE AT Al ST e 3T gRem aFl & S B
TAET TEWI 3T AT FHrdemar Fe 2q 3 ggarm wir e Ed g1 S
gag I ¥ YESl 7 ANE Hecedqul €1 7d: Aokt & ®9 § g7 % hd ©
o, IR T w1 T H

Haof:

. FHl, S, TASATS (R R&&) WA AR, a0 Yehre, aRar TS, faeat

. ST, TIT (2%%¢) ARSI =t fI7em, 279 Uho  ,Fa1e 96,15 oo

. TLET T (R2%¢) AiEST TarHientoT 3T ST, THTT YehToH, =i

. 3T, WOTHSTS (Roco) 9YRA H AfGST 3TN, ard TH9H, T am, ot

X w o 0
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T guy olR =

. faewt aRar SR
Terd UTATIS-feal faamr

T @ T gl e HL,SES e B ISR &, T & g an H a9k
gE e Afee ST AW ol dfed A § BH ¥l S@d © f6 A ORI o /& e
TR’ & w9 A gl 31 fhg 3 A qur S H afeel @ A g 8 & A W ol of: oSl &
WA & - fme A R oW 98 B gE ¥ gE © SR HH TomE i § TEr F@ S Al
TR TE BT | 99 3T ST A 3T H AW w9 @ AW 7 9€ko & A% SUAl TF I UEEN
T | Ol TE ITAE B Q@R SO YA §IS e SR UIed d% Ugardl | A # X a8
o % o T8 TE-GI9 T TN | o IEH SURA & [ W ff AR & S% e, ST
AR AT TE= e A

59 IR0 § g5 Aiee IUIHEHR] B TS & AW @ AR A Bl SAES USdh dh A
i or: fem olR Wit & Arem @ A0 REE=E 99 W & AR I99E 31 a9+ iRl w
TS ST ©1 O SEE U S AT 8. W BaH A fafad Feeer!

g W @R [ e 98 Sgatad Gar 39 § Sff AR T q9r A g@Ey
Refd # g0 & § IR HA 81 A H FGA ST Bl HIAT I 98 AT Tl && 5,86
FA 8, 36 G B &, G IEAM TN ol HAbC P STAW ARGE] IRARX H TG BT & Awer
Fl, I T P GAT W ARGEH A TR S 2| ‘e & fHaw & oER | g9 Sae | B
% Q99 % Rl 9EE Qe & RGee e oM UL § Red AR = @ Rl WS
SHY T TR P SURA H AW B 21 B @ ofy dmfy oer @ R, ARaEl oifa & & 9
Bram # Fad ©F SFEe] AFan o AW W B dad OF SURKT qul " A 81 3EE S8a
IEH TR F A H SR FE SR TN o Brm @ ot w@rEdst a9, B @R @eeE g%
T I I TE @ B b AW G IR TH e S, UG & HAaHE STl S
TEaM I9 Fas HeX el a8 BREr & AW 5, “FH U W Ie 7q G % gA [Gared o, T g
F A D, oA eed @ 9 en”’ Brr @ ufy B ) gl o @ et # FewE # fmr @
T BN A R H AW, dcd Iq B, FA-GA GAN F G AT 21 BT @@ N ? a8 W
TR, o G, 9T a1 R 98 R g aan 8 B @ ved w98 gEN g R @
Relds AFaT 21 369 T W BT & A H daw ARG A T, SEH HiE a9 el [y
AR F TH SH N T o, [T e & g a9 S 51 -l wowedt ok wfedt @t
T8 ITHE B & ST T R & Ui T W IS B S o1 T 3 FEA & B 7 e
ofy & Brm & R § o aEdied e § W @ I 1 98 B & g ReeEa s
21 g SE® g & TEsE 98 R ool S &1 o B @rn @ee & oW REr S
e @R Rebrm S & g S, 399 BE & QU B, IR ey far RE B el §
o FEr B, B # s | Ay Fedd, WE R W 3¢ W &% S, Haed &
gReEeY afd-aet & S| aE ST BT 98 @ gend Bran & Qe qun " @ eiR dam
FH B
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fora qiwer &1, @9 & qEET B @ SO ueT, 98 A B @ | focieen @ s s
Tell e & et iR foeierm § @y §am-1 & FEiT 891, ARarS! @9 B er e &
FHROT A1 AR B & Aq1 A I IS, A A 0F QR & B H Qo F A TR B ol

T TG & AT H AR A, I GG & IR A U I GEAHRT B I A @R HQ 8
o Refodl § O 9Sal 81 O SEf 9% A & G & YN o o LA oW § o aga
o8 Rl B UHT Fo WEE F OB 99 Fed o, “fh B W & e T s aifen Hits
98 FEINI B Bl...... T F Fed & T TEW H gSH a9 Gl ol IF S 5 H & e
F f T BN T, TN FBRER ST A AHH & S

fhg ot 7 fRafy 7€ W@ R1, FH SEd@ o g@ B oW A F AMAE I G @
ol o1 9 & G A R & 8 F usq # 5, T° A SMUBR W T 8, IGH R B A&
7Y & © 9K 39 Resm & I8 FeA N o1 @ § 3@ A W T TR U A B s6m
s JEEY B BEr § S owR I, 98 e, due ofq @ e Al B ot B gew wee
G A oo & 2§ B ST & T S | B @ a1 Fe W E@H Tl e qgas #
Brr & aiwor B & 8 fhg 3R SgaR SI9OT & AT S99 o BX AN AES § o HT gedT B
Brm =X & et @09 oY a8 ot del AN $ HROT URANA SES SUS BXA & Al TERT O IEH
FOR U FH S 81 IE - & B H AeH-aed Bl 51 B fRew § o) @ed & o g
il o IEH 1 9 SR q& A W AR B W TSR TAhR B 8, AT edd H RER
T B I T B R SN B e S A & Reed & 31 feg A Ben @ wwee @
e IF WE Rt B, B Aol de, @ e die il 92 9 W g et 217° &
e W IG TOY HIAT ST 21 39 FHgAl § 39 i fa@sr A1 gsar 21,7 @ T@ 4w & ¢ gafon?
a0 AR fot FB oferr-ar 21 B @ ofq Brn @ desg @ A @ g, fg Al ot 98 emfas
Hee TT HYAT &1 SEX YRR SSHAT T8 STl T ufey i oI HYal & R 7 & gE H A Al
ToOd YT 8l T o & & A A S © AR g8 AR E H GEE T A 98 9] 4 B
e B,“9IR TR & SR fRd-g ST oifted # den”” gaae gEW o @ g g
e T e ® GEA @M B1 O B o FEmt @, ot dtEr e femdn ofret F wg o
T B W AN H BT BH TR @ aE Je 9% e @ 31 fhg oW @' Refa W@ @ B
aRdt & B 8T FE & Ui 98 SIFTEE o gl ol g6 Y A o gl @ aFAl &Y Wl ol
AR F6T A & W B oEd g gl e oW gem W s MO & a9 o WO o STl
gRomd ff 8 IR AR T St B O T aremd S @ W E oW sue g #ner § fem
3 SRR & A @ g8 ofide gfted §eW a9 T R STd: Fe T Wel o f%, SW AR farem
T oTffe Sftcy de S o fRel & o H W @ TERd el qS, IR SARAd SN S

TR 3 & W gd fha A S T Y B AT A ARG B @ o, T B @
B oM I W GO SN B HIAT BT W B ST U@ T f & 7 B {6 Sl A A& B
el A g8 ARG B 2, FAEH B & 98 W AT TH A TeAM SN 31 ST SRl W)
& T N W TE o FH T FE FEI @A o T AR ABY A FE I8 B F HAHI
21 38 T Y S Afeeelt H BT S HOR dE ¥ FB WA F & F A & A 98 R & g
Bl WG AT f 39 MgRF T H e b ZT F T U & A SN YA FACH &1 @ 39 94
W IEH G SAEHR BN 51 1 T 61 AR 96T @9 B URI &1 FB IAUER BH Bl Al IHH e
T e & B S qe 6 o foeer g @A J gama R B
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iRt ot ol @@= ol oRaEag & 96 T o wEr &, aRRafE & gE &
4, @ & TR GAG TS b G TR A o1 e & HReT IEH SN o gl § of: o
gl el &, Al B AT R & [T GAR B SEaRe i & FEdi S aade qure
A Bl T FELE AeA 39 & faee # WHER © 39 9 B TN Ael S ST SISl 3 A
T 2 - & sAR AR # ome wfe, gu-uRdy, e S atEnell @ UR &R gu Tl Hi,
P H IR STEX BT AR IR Thadr H A BT AT AR I e F T TOW H: -

fo~Te a8 ST Fe@yUl o
]

9. T G, BeEEm,g. 99
2. 1. #eE gaw, e Mg, Q9
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¢ R¢0 FATAT BERIAT IURTSRIATATT &Y fror
o1 99 T 1.
% BIcIdR FHell AU TSR F8

ar. el feat -dicargR

RS

T O, YTarye ol PER TR faawrear JieEn fafay fTem aered enfur eheifeomen
frerere aremT a1 watt aRum =uE TR SuTeTH agd i $iaR AEIRIG. S FREMER . ared
T, 318101 JRREHTAIe ST, =T TR IS2Ts, e Hehe, IR YR HEFTRI &%
AR HEFRIAIE SR WRAETS J1E, ALOITH A e A9 9T, AeFTRIAT aecdT TEiHe
RO T8 FREMER, IR FAT el J9T AeqHaiiig ST Seugid, dieid aded vy
HIE, AN 1 fA=1oT 2.

HEFTRIATE SEURTERAT YIS AN, Aah=a1,=a9r i e @d=ier. #ied  =anis
Fior1, At e guR g gar geiem R dea wona g ane. @i qeRE Aiwd
I Hell HSTea™ I Ml SHTd STiur SITel. 2} <o FaveaT foe ™, 39 9 3R |dd Seeed
IRFERAM A1FET SiiaF T 2iel. Reaimed i@, aecaresiel g, o, R gme on= are s,
R a1 e Siared SARMEEST Sl RRG @0 e sneard fige Ad.amma aRemw
AT RIS T eMafe sammed fafere ToRimeer 31 eifee Riehciean faama arer areen. R seean
IRFRIATT MR ST ARTe . FRFRIT TETER0I, i, SIaHT IR Screl YT SoTTgd HTRRd o=
RerieT FEriFdeRevT i 9 9k A1 drTee 92EaE fed. I 2% ¢o Favean Heeid fosor
et T3 3. IR SierfaeeTd 9’¢o FavA FERIdIe ARSI | o far snifia o
& AU HEFRI ASTIR, SENT, ST, Aol Ad SHdTd. Jic SAFERITE 3 Bie AN Faaad
e T AR 9.2 ASFTRIAIE UHHEGER TR °% 9ad g59 S/¥d. a1 AeFRId afis
HEpdl famior snelell geEaE fied. a9 HisdeeR, SANUAY, Aleis, HREMSR, BTN, IHER, B3
ARG IS FdTd. IT Gard ued, F991 g i woua fEior 89 s/eaa. Rl 9 STigdr
HTIHTRIGITAT dIe?, oldieh RNl FEFTRA AT0HiER JST TR Eid ¥Fdl.3ed a1 9 JH-I HIR
FHERA T TR Tl Fore Tsura qeeaE fied. a1 AeTRIde SHTaTdre afeaget Semsicie oM®
RATSHAFE IJTHT HASHAT AT T SAATA. 2 R ¢ 0 FATAT TeeledT IART ST JT HASHT L0 e
AGHAT AT AIGHT HITAGH, e ATCAIFATT PR oG heard g 3. Suesus!, Fea,
JTIUET AT [T A, Ta9E, SN, AMToTh fAidel TEIl, Haeiaed o Hom=a1 f&&r a94d
HEIHRI, JTRI (0l AT HTcier &Y weres AT Ui wIel e e e @ga a4,
HEFTRIAIE TAAFAe Ry S enaue, wae, Aecarmien gui, ford g s Som sy, R
TR foan 7 gHHe, FEaM U4 Fidedl F9Td ETdbciel] STHTEERI ol Yeld I9dT o gaelet 2rel, Ira,
3:9,UHIBIY0 TG HINH USTSeqUl, foaredrel Heel, Weiichur, oded sneliql I Rl e,
AT AT, Tdes, HEeAiqd &M HRUT=T A dods, Siefd Todul STEl ARGl JERR q
fiaTea famtor smetel Yege, g At g srfas Heer, STt g1ad $el, WRiAT RRte deam
farferer Tarei= |l SITomr=E R sAER Sifdvas e ‘Seagq’ (22¢R) WIS UTed, ‘Sreiad’ (2%¢3)
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SgEd g, ‘Ahe’ (2%¢¢) AL WIS, ‘AT’ (292) W WA Hivieh, ‘AeT AfeTorde’ (23%0) T
T, ‘A’ (R00%) AT T, “HIWTHET TEE’ (R00€,) A Fearen (RAgE) T Feaia Fil
1fers yATd Fafse seard fga ad.

TIEATIE AT TR (IFhfe) e wecaqut fidiren S sraamT Sifae & 3R Yo yarra
T I ST SRR THIIGH =1 rfaT d o S SHIEas SHvedT adTd eel a1
AT GHAT THATCAT ieTd SHal I1 MG SSeiedl Al JRIMed Ta=aTell J&EE aal i
TRTER AME AT HheRIed SRIET ARSI AL | (an) e ‘Sases’ @ fufia s
fogm 39, arqm o W, GFoAUen, AifEEdT, SARMESRT gevE, fEe g, FE acuerT, eieEerdl
R, Jafite HIEe= e, FHTET STerel ¥ S TR U1 Aiged Y 34, &R Ireansae
RN FAIHIAT AT T ATIS AN TG Foet= HYUl SHTATA diehe Saeld €T UIfIe iUl Jae e
T HROT=AT HR (Som) R 915 wied URd FTEsRId ddMT Edrd.

“Hihe’ AT T. 9. RIS TIeAT FIEIIT Tohd AIHA HURI (AT FHebohe) JANTEATI aTRIEIe
USTER HM BN (AT hod?) T Sghd U, 391, GEIREdAT A, SJIRIe Jal Ugd SiTeaacal
o= Ry Sirafet Jarr fowar.

AT HRR AR JURITE FID A TTST ST I (IqUIT) Feror ‘AR’ a1 FHresRIqe
S Fal BT faTa. Aeaw itaia ST IMTelell, WIEATIRR o Setell, <Al qeyedT WIRTd
TFHTET T AFRY 37N & BN ASTIRIAT GERATTT STER SIS SMTIeT T e 5 8d. T

‘ATED’ AT e TN HiVih TeAT FIERIGA FETTRIA AT Teiweier dra (Rrmefr) fesmor
Jar fa. aga ot Aecaraialt g, 7, fere), smfas dduren 96! yeul, e Hieardr aaeH
TATATATS! AR a0, I IR ai Aol 83 anml, Scaaiia Reaiar srameigon, SereiRnl samee
ferToT a1 ISR ST A 3.

‘Ret AfeTorRy A ST e Tiean FEaIGA AT ST fareare Saard SRasu=aT S T
faferer &1, Be1 a qHW gifthad Hifauas e THTEe e el G 3.

ST SRT AT “SF AT FIEIRIGH el (Ffelr) whe Aigh & STiaard fomor deiet foee 34,

TSI A, 91 e WRiReE 98 [HRUTSAT ATdN (39aT) HB0 el ‘Heuiaea
TR AT HIERIG gA FerEren (Ragg) g Rifta delt o arqq fomil sRqe @ #emRIge setel
HHEITIE, HERIAIE J69 Mg TSeiell FaeRl WIS, &rgd foe e garhh g faba
Forat A A4, T AT B S AN, JIRM U @A WI-U5Y YRR Heierifaiy
FATC gonm g Widl fAafor selean (Hiee) 7 G99 IBrededn Rer (ReEmaE) & kel a1 eratd
Hiferere SmerErT Sere o aa.

TSHTAT U’ IEeid SO & M Wl TS FaedT ISR IHT MR I Fgeuse o
‘P a1 FIERIGA HiTAT TS T IH el AR I AT FETRIGIS TS AT FRTHANE ATE T¥d
TS R T GANINGT RaiedT Rl STemer, YhrbIael 994 UsH I1 AFISTh SEAMYH HR HIaml
A MUV TR REw dfgere dod A d9.vdhedd REid 99w WA, W Ra
SERIFGTETATST Ak HRUT=AT 3Meffah Ry arerer AT gielel o R, ol Reige ¥ sty
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T AV FHE FENGT SIS 3T ARG A9 g Jqma. el ‘sieamr qgd
ARG e () & F:@rT TSR 7 AiSdl FHATAT SEATd ATE AU, ITHIBU, SHSTIv,
FeaacaeIdA et (el ) d9d ARG dadoiqd B Hum=ar R fsor sreur are) iy
Fd oA a4, W RIO=r a1 FEERGE SiUSYSka dEM JaTad Aol B HRURI, HIEER
AfSATBUT UH FIOMAT (cTiel) qeird o /6o |ig] weamT fooard. STeRa an[e Jien ‘®ier a1
FENIGA TSTSRIES WIS Qigl A TeuR, dSdcl AR sHeledl g a8g qeia, JHaw
A AT FHROT=AT Feaacael, Hifdrh a IRFEAH HUER sHeren R Reor Jamn feard. aemrre
AR VAT FAATE FEA S, A A Idr GA S U IR S arearen agd d
TRRUT=AT T (ASHT) R AIhTdieT SRUIEE AT WHTY USR Tl HISsRIqe a1 e Rifsa snetea
e I, ‘ST’ BRI BRI AT MR il AT, HeaThiall o e SR
(FHEIfRT) feaor detet SR, @R ‘Reie’ wgA FERI GFEoNRET S99 $% TERI SR 35
ST FTeRTeT STauIT=aT Eit (1T Tersor ST 3. UATqR AT et SR, T STel STaeT A1 Huedd wM (3918
qE) HAMT HeeAdIeT B IV TR JMed STelell Tadl, AT HHR IS, HIRIRIUIT, ATRF HI=T,
o weiedl fRR, FEardiar were T &1 fvrd R TATR JiFT &l MR, @R 19 YhRY W
HITR TBAS FHLOMAT TATAT SATER JUT=AT H, WRYUl A1 JUT=AT WiStigard R0 ‘hide’ a1 I $1o

Tahadid 9]¢o AR HIfTTd ATERFAA Jad FERrd THIENY Ed S e ad. ‘Saasq’
AT FHIERIGT ALTHRINT WIS HIH, FHATION, FH3Tehdl, HARMEERN geus, Raegtl, feaacer,
Fafies wraHdl 3iie, AT e 3. ANRERE REd SiTetel e Iama. 99T STaaTiee SATvETr AT,
A o, Gegad Aaidd Heiel TR FROm=ar S REr 9iss ured F3ard. ‘Arhe’ Jgd .4,
IS AEFFRIAIE 391 9 GEIREAGA Yuge, Mfaeal fba #de. @ AR SR gfden e
AAfcreh HeleaT TR A= R fRaor ‘Sreriadl’ HEaRIge Saa Joal &Rdld. ‘A6’ Aed Hivih
Il HETFRICIE IR Faeeier dexamnial R femr #67, <ge < aeamwsie 91, G,
Rrarél, erfas weie, Scaerita Ryl rameiven, VUSRI 2. e REa #aE. ‘pi wem
ISR WYk SITYRRGATHEM AT Rt A1 wEeR e w¥ama.oiar ed aiq Fer afeome
HIERIA fare T faresTer Heienge SRuT=an ST, TE0 giftemdd S garEe fser dele
o 39, TuTde TS TE-Wwen Ry dearg iy ansen 981 e dwar feor g@y
Feraren (Rege) ‘Hewiaia TEer a1 FERIQT &aMT [G6ard. JMed ol ) 9 JEFR aried
FTelell AHElelIe, AT 2ATelel THIhIqul, SEMEYYl 2. HioiaHiayad e Sieell o Jdrd. Teean
UTIRIER FEerd ST S Wiatawa e’ a1 SIEsRIqa HiedT FeTsT AThRaMT foeard.

TG AV AT AT TR, T’ AT FIGRIGH AL AU FAIS SHISIEAE
Hioliae ¥areeel G 39, T anE I ‘R’ FERQA gfed, SHISUSia S Higstiad sield
o 33,51 UaR FTHE ‘R AR IRVIES AT HIGRIGH SHISUET T HERIR IRTEIAIRT FHurgRyul
die Jur=an Ry fsot Fetell R Jara. ‘Relle’ A FFFR ToaeiqT ITEH JUT=aT Sistaar UaTg
Il R FFRIR TSde FHLOMIT AT SATER JUMT WIS ‘P’ A W Fles il dhelel g A4,

TehedId ISR ATetell A & ATieh FoT ATTA: T AT LW AT [Sed. AT TEuTea RISk
B FRAMT 9. S AT F& el ATl O Al AR, W 1 AT TR FIEa=id TEIgeien 3ar a1
T HRUTE HIN FHI el AR AT R0 MIRTAT I AETRIT HTdeRId AT a8 Fraere &
gl AR Uh AU A SATEd, SITIeATEl HIEHT IiTRd, Siedrenel fui Suar e o an
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arfertera 3rorIl &1 areRaT foad.2 fot arerer Hel fowan SiTered 3iTel AR 1Yl T Igeaed Srelat
TS AT T AT HIETS & BT ATHET T 85 I1het.
AR

HETRIATE ST F fHMae AIel AT IGT ST URIhNUl 3d. A1 T ATRRFHeA
‘TS AL HiSITHR R THIET A T FSTA dhetel A, TOI AT Tt qHAT AT el
ATSUIRT Teheyun A Feraren (Ruge) RIS Fam. aqd SIEaRiqT Ut AvTean Haeeiet e - g
W qEUE’ ARTE ST Al TR AERE MRIHAGA 19T SOt d1er quTETgd el - Geied
HeETd AVIRT YhTRITNT, SRRIAT “SMTehia’ Ae 1.1, Y& AiSdTd. UahIhauT & NI HidaRid JHH
AT T fE o et aRY Uish G ahivl SISl HISaRIq AT e wRuEET dfdeads ger, ueT,
THEIT, AU Jadhd+ herel [T a4,

2]¢0 ST FGAAAT JENT SHIATAIC HAGHT AGRIAT TAfIer ATIRGAAYT AR TR
o Fheiel e 34,271, FRIS T ‘WiTedeR’, ‘Hierpr, ‘AREH Uiden g’ AT HEGIGH ST
fRrIT et IR, ‘AR’ AT HIGRIAEA ITNT FTHRTI T HioTie fhelfarhlager AT ATHRH
A, Rawsy, ARG 0T devae=dl I1 ATTdaT Wa=aHed Ahscied] AR SHAr =0T ahel
AR, ‘BT AT FHIERIGA BFFTR Tt A SARRIAIE Hicied, HRFR dode dded &as
U1 2. o Ferror Fet oM. AR uidean WHg A1 FIERIGA SUNSHIATAIE du=Iial a¥< Wufauardr e,
ThaSI &R0I, Tl FFFR, IRSER AR JoEUE IE SR TG e g 9 o e
TR, ‘TS’ IT Holld WS e BISaRIGH FHM i1 et SRISFRET Y9, €| AR 3fr
HIUIAT FATdE 29, AR HIEHT, HRFR el a8, JeaM Haior 2R Aded, YeraR, qres
ARER Heier 2. Foor g . FRmET a1 W0 WIS i SRR HREFT YA Sidid
RATER, FIFATHATAN IR STEUd, 2, Gedwl, U8 9 2. o e del. ‘Fide’ a1 9 s
HIEIIGA HIATR FIeaTciieT aToEml, I=rE Juidiel JadeMeTe SHRU, TEIAR, HIRIR AaiHele aareed,
ATCICIUdT, FHTR Heea=l FHRION, HFRTR AT S, el HRFTRET 69, MEmee Sieehte, Jurdre
areTEEl, Tl 2. 9 REr Fel IR, ‘Reie’ wyd Si1.&.0ATgY i Rl SRR TR b
RO SRR fmior gneiel foeRe fRrd), Rl arersan e, iy, HRFR d9edrde 39,
AL G RO TARIGT %<0 FaveAT Jgeretedl SR eivunal ufrdl damn fud. JeRE
FIATERONE A, Saaa, Rl 2. e aogy R srom=an R gEimdeis’ fafde aawi
AR AT AARTerel GeTaaTE fiad ard R 93¢0 Faveal e HIEsRId 3ieel g 34, siveygl,
FHER, AR T A FIA, IUFE, AT faferel HE, TEedimed ®/ Hom=aT f&=n
THT AL, ITATI RN AT ST - AT ST TR PG ITHRET ATl Ry
.

et s e

¢ .UTEIeT TMER: ‘AT e ‘orggw’ Ard-ufdier 2002
R.UER, L. ‘AT Jo for i’ |rohd UhTeM, MRS, WM. 2]%%,
3. %GR, AL (TL. )7 HATT HivTch, ‘GEI AT EY ik TSI AT URYS’, TRRI, ¥.311. R0%0,
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ARG &l SEeTwar U o™

UIA ST o . 9d e el
T3EToTeTeR. Hettaeed, fder T3rEToTeTes Hetaenad, et
|

AR AT Fl. 39T S geErAe Eer GHRY B . RRes F GH daq IfEgE,
HlecAIde] QA e FS@IAl STar, EEITIRIGIS e a0 b g U@ SFT, el
BT [T FrAREd] s Forigq Sl Selorhael Jard g 8l Hlecl dedrreAl §EI Saedd o areHRt
ge &rct. = RIA YT o oE R @aE oled [T %% I Sl SElmaar R e
% ITdIgT ST &, @Al FLarE YA FHTE 3 39T [AEEIaE dryd diard Je R
STe.

AR FHST 9 Sl U BoIX Juiven e ofdl Ser Sfderd oM. a1 WRaredl YaH
Sierd 9 e Rl &1 arRer e GHad el FHE FAud 96 IR e g Add.
PIAEY AR AT I, ARiE, TTHE d Folisd Jaed 9ad eld I oA o e
HRAE e ek aRom e A Idr.afiE Foeen e Semel femi Sa SR
BTl IEH Tl Bl H1US Suar HH AIaE 815l Rl ae %A X Hiel W BIH
AT HE BT TS dfeh BB A o a" I ell 9 A & ar@raara gRE
Hel fosd ST W1 gouiear qOe q9 &S Siige ST 3 Bl e hieresrdia e
Sl A AN S Ao, Sl gHE Y gue #eR & Q.S REEiEaE SO S

WO FR R o siqadl S Sy TSeadia eemedt ged aEe ged el R
Sl U3 saed JEWie SUaln AEsiih Siadld @eHrl 8% arel. 3 Rt R Aewd gar #5
AT SNBSS ATl SETee & fHeel S Sl TSt HIoT-a1 Sirel daiied d Higah
ST &5l IEe.oE R g @ U w39 Aredl S S geigRal &
S @ I STl el W@ Sl SOl el Jeen B el & ey e @
TIeFe S-Sl Gishar s &g g TaH Sl s AT SaemreEl G qeiemed
HAE AT T SO e R & SeEvard qives arreRer (HO #i RO ARA
AT 5T Ui HUEAE S SR, A Bga o e el 8ld . 3
SENTERTeT, SHfEeT JaR, SAaRE 9@, 359 SiaaEEl o0, aedl 9ers SERMe M
HUERY IS Ui HO GRS a1g R q8e ©Oma aqr= Aie e geqq sorare!
qid A IGES IURA SIA RIS RAAFEl TR Gl Iue B AR oS o
WeEdEE 1 v Hed B AR HeReEeme S Mg e @ Rfay dena geeren sedn s
%E AN 6.

A IO A Rl Bie-Ae I, AR - e, GeTl . e, o, SavTameT e,
fRrrer G ARSI @e gl &R Al B JATed . Seeidie [ IeeveEEl e e
SIESH

O aa9 ARNEE gRes JAR GHM FM HOT-I1 SI-EUE TN dad a9 HhET
PECARGET FUTHRE Bl HR.HIEM 0T A 2 %< TAR Sl HATMRECRT HEAEAT [l
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oA TR, HEe Tave, W 9o d Tk W dniudd HHE T AE9 Sl avgel wedl
3R

iR HAOTHS! T HOAR S T -

T TR Ahdedd gl THIoT Sfes we oFh 3ae ofle qlhaeddl Tael Hiel g
SR W Sfeer faemrEre URRAUE gX WEW Todredl fhagAl JreAEl S, ariiee SreAn
FHearAl AE FREe! REgien eauR aw® 3Ta Aled. arEaiiey A= g Ufkhad,
SARARRIT d IUEAGGEd e TedrT Al 33l e a1 s ey feriar sammifses der
A1 gren 9 @i Qe W AR @Ml A1 giRehMy (oY WA 3 G el S JAed.
ST 2]%3 W WOT HUAM Al Hiedl d SIS QU ARG T09 AER a1 Fidein
HEE W & e T AR 8.

T qrdiade Hiedl Hearmedl JaeTen e gar qiecn s e wersaE Sww
T HO AEWH AR, ROWFAH AT HUAM IAdl I FEHSHA AIHAGH Aol Hedrl
PEFA AT U A G Afeeti=n s [eprd Sae i gSgH A0 & A1 FEHSHwET
IR AR Hlfeeh JOT forehre FRIGHiTT TR A REERYE Afediear gy d R0 Softear
U AT HHA TER HTOLAS AR B REUEE  FERed gIannael HdE gR S
e wer fadd S

AA FAHAY TS A BT Hedidel QA AR Heai I,
R 30 TP @I ST FEREAT o GaR) oI Aiedl hedTomeal g aweh o aree =
CIES

dis g gEiid &S a6 B SlENRE aHed R e e e,
AGdd SaY e, ofiiegse @1 wEdsl Y AEedl Al e WEaaage Al St
TewarE, (ol @dE quaEl sEar e el A gaige i 9= Al & o 8
SARTCT TR .M FAaTR Rerai=l Aifeeh =rg= el dX o RAar uedr SISaEH 39 edid, 4
forrits, Esdterear G=iicied, YT THTHT A Ufea SAfSeiaes HEOT SoTRIG SAOMl. THes St
AT AE B O U -SE e SO il Rl W o STford dhedr e 9t
Sl o7 W & quiae aX hedl-{Hasiie gk REdedi= aeuiiay AR I8 HE,
A AT TS &l g BT Sl &), TaEien=al Je ol qeered, Red e
S T IN YNIE,EA YSTEH-3SAT UheIged uledh q9e aqreA Y@ ARd HeermE
ieed f4A HeTEETh U SEIC, TR FX B FOM qIelel, e JLeh feriedr, s/ Teret
T Freie fremieT SeTia e detaer |, d. 2. g, At e afodr e, e e e
3 B R s AW 3 TG S STed. Tud & il SISl SHehae fgd ad Ot [
A ARE I A AHD e IR FardHed S Jenoihd & Hedrl qeh T
CIES

daef I e -

9. AR GRA,IEAGE AR ATl [T
R. HiMcrRT 376vT, ReromfEr @ g9, giaer S q92@,90
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Afzen @-fararard) fafde Sumarea aRvHMeEREGa=T S

1TSS TSTdd! SXaRelTe
1.7, 0H.TS., 4. fihe. , e, fiva. €.

9. JRATEAT

WRATT Wid= AT Slg@ Saw qoo g9 Yol BIG 3fTell 3f8d. dNIE! IS[e! il el
RET0T A7 M faR 9 =/ sl f39d e Fecd o f, Al SR g arRervr Sl
el MR.Uv 3?7 HRUT 7 SR F@Tel d IR ST AT STdie, HIUS! TR AR gl
TS T IRITS! AT AfATT diaeiid el gited fTaR &Rl aeds e Al HRIg
TIR Sl 907 AR Afgell gatrd fodqa e, [ deel $Rogdrd] diear aRealdl ATaegedhdl

PRI ST AlTAT ol fd@d A8l Audd AR, AREAV AT He<d T8 el &
fopraTd T WThed IR HRUI, GRS ARH B, Faadl WIhR Hrol, fafdyg qrer fRreo,
FATS AFHET a0 HROLERIST IR BRI, AIERIBIUT PRI RIpol, olge ey f[Tawiyd
PRI, WAl UROT QUL T 2T SIS ST SN Hol, W dl ARe] GaR BRI, Ghal SR
3TTE. AT Afearel Afdmaard e o Wider slse.axid W [qerare geardl dedl

2. HINEATN TR T Hew

W-faer worel W= Afeaaarar e HRoLGR F|orel AfwTd 9red 9 3faiid oy
. e axvardl e wrgfumaa Ay srrein e smen wifest.=oqa @
fapraTa wIfose sRTeiean fafay gediar e HRUITS Fer AT TR 9 78 31R.

W faerar ges
q JHAA UIHTSEl TR HIL. R SRIIST AR HIOL.
b} galdl ShR BRI a3 fafaer arer Rreor.
3 HHTST ATHET qTOR Bl 9% RIS INTT BRI,
¥ ATGRIHRUT HROIN FRIHL. 9y T BRI fABRId Bl
y T UROT <I. qg, ;T IO &THeET Y Yol
3 Tl FREAT TIR DR 90 hidl WIhR DRI,
© qARIT T RIepol. 9¢ AHRIHD gD Squl.
¢ Jo5< RIS g aeIgd vl aQ | T |t ST
R SSENIEEEIRCEaRICa 0 IRD 9 Wd:d THU
q0 | FFEIY W= HRUATH Rrapul. 29 fafere weT Rrapor.
99 | AT TR FIOL. R | UIe® T 9@ IER HOl.

> Ui NeSd TR HR0- W-Aeamrdt Sugfaae At onfdr & Siiefen sRras
TIR HRUTATS! W ARG TR 3772, I femeat fafag defier oy aar Asa.

» gadidl WhR HRUI- T8H1 YaTeTd RISUITETS! daalidl ek hell YISl Ukirar @ yrrd
gedraT TR IMR.UAT ATeicd] Tl WBR Ho- 49 3eled] Feal a[iR BRI
TR HeNEET HaE<d 2MTe.
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» |G WA 9O} HRO - GETE A © Aiedl JAEE A AR WY O ®
THHBIAT STaw el e, AT HIeqq AT WA AYOl STl Aifgat Mesl el Ad
AT AT - TS AT Il

» Qs HRva Riet - waAefdden S dedie’e wR0 8 Uh $Ived AR,
FIEIIRUTAT AEFART @i AEANTS I I auardre] Aad  lgel. AIax bR uTATo!
e Il 3 ST ST WHETA dlelvdre HIRIedrell #e<d fael gifes.

» A UM QUT - SIS SAT907 Aol UIRATSd HRa T8l Argid AMedrar HIofial fa=ara
JUIR T

» A ST GOR SR - SHfed SHade] U0 o 3RTelel AgHd Il SR TR
O AT ITAN GRS HRISO el Hofaeiedr Jaiiare dR1.aHe  Hraiid
IR HRT ISl T4 GeHIATEl WHR HIT gl

> qomad oA Rt - faenedi seaR IR WeRUsRAE goliEd < 8 U 9a e AW
IIEALURTY SR AU I ARG ATl AR bell ORIl JoArgd vl Wil
CICEINEIE

> do5d oM 9 JauE- RS SR Ul IR BRI 3 dX Geaadd dosd
RIS PRI gead SR, dad RIS hoar= 3T e RIS o™ dod arT STToTR
TTE. WU I FqRATYAT o3 AT [ gial.

» e 4 HRuar Rieul - (R Wi S oo AFY ol Y SETEl 9T’ HedT
difessd preredTal e BIALAGTd STl Jal HIorar o wmar s Wit w1
FIelTd YT T3 ITHAT BT FATdT BIIE] FEXIHROT MO ARG AT dosq BIcll. IS
FUYUT BRI fIBr bell UrfEol.

> Joreiieradn fadmRT B0l - € U YIS lUclell &l 318, goreiieaye Tafifich 8.
TaTd SYFTT W SdedT goreielaal e grdl.

> AY ERET FHROI - AT IRACEAT AW 37 YT PRI Bl b AfeiAcd [TpIAraRIay
W fqeraren 9N SME.ANT JYYNT Hed FERS] FRiaR U] AfddH@Eas e gfgel
YHTG B AHRIAD GIEHIUGTd TSdl. ST HUs HIUATiel A8 Weg AT rged
IRIRAMCHAT AFT FES 3 HUS =T

> Uife®d MMER 9 HA AER YUl - W AT fTIRTER adeledn MR R gial. 2rmia
UIRIUATATS] JATER JAd-Tral IuINT BIal.

> fafde s Rl - wearear SRR BaRvaren el fafdg 9o Au TR AR, S|l Il
PITeIT WY1 Riebalrer degl fafde <RI AMITe W e HRAT USA. IS el Al
foerg B

» TRIS A/-M FRA - o1 8 IAET fATd] il AR.ERIS IRM HeAre Ioral WX
aredr. T JrTE & Ui goard gxl.

> fafae arr R - Ay yer o R dgzn srfve are gk arerht Wesvam 7=
T B, ST gaxielt o= Aregoaren IRon fes.

» SIS AN B - RIS AN BT GQul a9l e 8. I ER0 IRTel Bl
IR BT YhR ATIHHE Fald S URUMHGRS T8, 8T BR) @TSI3il 1 ariR o Geal
IO AT H A
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» G PRI [AeRE & - TG e owd BIRIed [Ahad el gIiEsl. arie maury
Aifell dF fAsFrar aiR BEr dRET © geal Rrear Asl.oldd Bl FHIS HIEH

» AT S7Ao &l Y 1 - WG] RO Udeidl f[Adr BRI ST &l
T BRI aTTaTId 32, FURVIGAR IS &Hd] [THRId Bid 3R SITYHTOT YR el
TTYHTOT IS &THT A

» gHidl BR B - TABIBGT bl BId IRIAC.IABSU FHITd $qhd 3], bl
FROATATS YTABIe W@ras el ufesl. o vfsa== aargaR ® JurE sl el a©
Hell HIEAT HAETIHT WErIUATY S81 R AT UTE SiTel 3.

> AHRIAS JEHI Squl - THRIAD ICH ARNAT RIRT G BRal MO AHRIHAD
AR & 99 SuTes gl 9EE ar. geREe AR TeReS f[IERET g1 Sa.
WA ALY JATATGr A0 B =T el ASEuITd Jad R,

» grgc WAt 98 BT - a5 Fad] 9 HedHe SdTuESdd] SAUIT Had slsd.

» wWa:d Soig gl - ol Sioflg Saur € U FRAR Aoy ufshar e worofiages
2T AT A o war Aqn.anfor dyfade Siger adie fofy emar e
B ISATOTEaATS! AfdTda arguar T gfeaderT Suarh ge.

> SANiA 9 a9 Ul - I IMfead FUYOT B ARTT VUM FfRTd IefoT I7R. ST $a¥ dAld
IeTd I A T 3T il IT8YT RO A< ATOT TY0T ATAT AIAvITaR &l Bferl el
UTfESt. SiegT grel diTel Vbl degl FHRe] Sfaell qora=igul AUY &% rhal diiTel VUl
T I dreraTEl Tofdhed! 3T,

3. 9eeAR SR
9. HEA™T @ A NdE HHH Ul
2. AR ¥ fawrare fafdy geai< RS 9 Hewd ycgd <ul.
3. AfgA T @ faerarare fafdy SushH SIS HRol.
. A= Siaqaiered faaa-mardt fafdy SumH e ol
4. HEATS! SMNRTT Petear fafdy Sumar IRUTHEREAT Juror.

. aR&weaT

> JeeE uRebed - @ et e fafdy Sumpae tH.w. uReronfiee w@-
farmrardt Srofta foetor B

» I UREe - W@ ferard! i fafdy SusHrs vH.gs. uiieonifme) w@-faerard
Srofig fEfor gIomR e

Y. GINEFRN BRIveEd - Fex FINARITS! AeNferd- arefl eerme Remems weifdaerr fHas
Peil. FRreroree wEIfdenerel s Feft. qeifdenemrdia 9da Afger "o o #fgate fas
Pl AR Ahfold HRUANS! UeATdel AT AT a9 Bell. Yol Adhfad  holedl
AT MR fAveiyor o9 spY HIevaTd el AR Afge=a W faeramrd fafdy Sumam
JIATST et
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§.HeNe Hraare!
3. B quee SUBH
UTeATIH i & fdardraR un.ul.er.amex CICISISIENEA]
3.
P

q. SUhH IR VIR Teh
Ul UIhIgel AR HRvl.

q ARG TR Ho Bl AR AT Wb
ey v faer
T YR <O

. e R Jod RIS 9 FaveIue
WA FRTAT TIR IO,
gorTeieradn faara
SSENIGCEINEEAN

3 BB AT TR AT S<Iod eTHarET fadr
FehTal Wb
AHRIHAD G D
RICEIETUIL CICNE NIl

8 Tafs SR SUHA ENNEERESRC Rl
are [ el
ATEHRT HROAT Tl
GRS AT HII.

4 AT gfRreroT RIS T R0
UIfed a AHd AR Hl.

o.fepd

. W fAerrar Sumpade fdenedfar datfio fJem sieien g srar woE  deeE
IRGTIT WHR bl g Y YRBeHT AN SRV ATel.

2. UREEHe) g faerara fafdy acaien SRS daa Siolal [ 3fTa.

3. uRmEiMde Stemarearn fqerT sirete fagm sime.

¢. ey g 3

1-

SISHR dl. 1. 008 eIOTd JIHYT d AT Yol 37 {4 gerer.
HaUl @1 a1y, IUTS SIL.YH. S Yo7 &1 Uh AHITD FHARIT, SToTd, JeId ufeetdher.

AU @Y. a7, WIeRTd GREI. A AT AT §ab, ST9Td, UeTd ufeeTeher.

HRY $gACT Sl AR, S@Md, URId gfeeidher.
HTOIRTT R, AURDR YIJ0T, HITe] e -l AT ST BT, STeTd, YR UfecTeher.
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AR FEheThal faamdia ST}
. T 0. .
Tq.U., T{.08., d.0=.8.
e E &. fiie e
LR EERIRR IS

LS IR
ST, GHITE ST, Tegped], G, SET, SIef], =TT, ZTITR, 1T, ST, aiaeeT o797 Ararear sharft ersf
ST @4 8= &R YRIT SI9INd [RAd SfRd.ar GREmEEaY FE Sfifr [HT FGedr Feiar Serdiee!
Eldl STTe. 319 F@ITe STTE TRl drda §e o ST 79 ifard area. g [Avg wue ‘Afear
ST, @A Hlomr gSfAvarE eEar ST, FOrE! Mwe Rk a7 @R st amar st
T Falq Fewars JeNAREE ‘AT’ Sffe. ST ST HETE dUIT deaEer [ S av Ta@urd
orell ipdEa AR offe. e YRd 3%E] dRT S7YEld ATl aSUE [ 9 AJHaaEy g
ST ST AT TABGT [ ABaEqr Alecre ofe. i [T @eaeq sraon<r qearar qare
[ gt e G 3q% HgaD [eudrl g5 ST 39T [ d U HiST STEET ofie. a YAhgT
SR, &Yy FHa, G GEE, AR EHE T o AfRar  SElowar i A e S
SFTAGAIT STAAAE T STIREH STTe.

G 377 S IFURET ST FEIAT Gedldl @A 9¢o FuIqEl 8 @i ST ), “orelf e
ST FIVICATEl GMTclcT §&U P17l gepiig Hfecisil arrard ofifor Sqone 7~ 9= &fen ‘A1qa’ BT
TR EIRETT FEeT @ 3 fed T N & 3XQ.” THBS ARTBBIST T SATE ST TR B ST
3RS o7l T ST qiecear Sffored] RV GeHdH, @aqoaH A qy~dH] q=Ar Fa). decrr
TP GG ST FEMGT SAEld & JEgRedl ST AR TAFABC S @A & STIEER
ST SAIe. HITar] A9 [wrared] Jardraid §eurea] ekl A @aquddare] UgT aeHr FapsiE
TR

“Education is the most powerful weapon which you can use to change the world.”

--Nelson Mandela.

AT qSarear R qiidgTa S R, Syey gEd, dfiE GaeE, S aeeEdisee s
AR SETEd [FHT FoT AT [T 9me aeanT FOAERE ‘Alear JENTiwaare] aaoe #Ed
glvgrel garer S [ard T ST,

BT TAFANBAIS ST Ao ElThaae] f[Afag qa@eiay g9 &ld o a¥l Al @aq
FEEr STET JENT B AFTE, TG, TR T Al 2% ST SRd.

AU el hEeA HiEwEl SHOIA A AU Hiecis WerHeHl, AR AT
TSR, AN AA g aimed g Wl I AT FHedriia Al Toeay Al Heea
. T g AF el =S AV, Al BN 9], Al TS SAUHREN JeH HAA TRIRBALT
T Strelear Sigssi=a w@refdsagy S §d THRE S0, S-g6Y 4396, AR AT Qe
Sl Fo AA IRRAGT S areere Hd AR, B aERR AR,

TETAT Sl GRAi quo INEM B @Rk Bld @I, ol ciheedn EOTl BVl
Hieidl J6U Ul GRehINIT arTard ST SAUiE S QU= Higelel ‘HIOE T anTeda @i
T AEET @1 A T S ARG Yo FHAY SYOT AT T UHRD @, T
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forud SIell 81 @AY qAYd U A QAR e Afedie Sfiaard e anfer &d i ageE
AT FEel, IS ST o FYgEreAr AT areei 6 A6 e 8 arid 3Te .

qE! STiaHTe TRYT HEHeE e T qecdrl T Sasad N8 JaRh Heardl, e
ST s AT fae, |iephie o, e e onftT Afedie QeeRieT 9 JEEd arer
RETHSY IR AR QRGO O Sl A, ToTehid, qioreh ST JATEh &= T
Foq ol gfRad THRRIA HET HOLIME AfediEl aHdagedl, Afedid dedrT ST SHEl Tt
CIES

AU R AR FTHE@ER AT ITHA. AT i Sqearg i s A=
offeT Igme | @ UE Aol SeEY oTd. Al e SRS S, AN S,
Tfeetl Wi ST Hie Seieiehel Fie ToHM faehrE S SHAESTEv SEsgh a HUREd E.
Sl EYEd Was Ak STHOIR, - TiemT HSiquarEl Sl STHOIR, IR f&ehe R
AELET Rogq T STFPMIAR AR THTT AHECAT £,R80,cW¥,Q0 AH ITGT I Jouie
MBEE &3,3,90,34¢ M AR AHACT Ue,o4,0% 02 Kl AR. TR ABEEA .
43 THH AhECH e AR Y A W) M A [Aehdes aeE Ji
el 318 8L, UG % THeA FASEAYD AT T H I HART,FAS AT dyel Faat e
& IR IR,

g Hecile ol HeheqT STeiiereal daell %) I qUgSerea [REorosiea hedshagy 3edrd
oA, FYFT TgEA () T 2ou & qY ‘SRS Afeen a9 RUE AN &89 g]wy d
RR¢y B TUH ‘HiRA &9 TUH SER hHoe Higeel HARINBNHC! FAhiay IUHH AN Jrorie
FHSTECll el AAHE TRaX 2]¢e T ol Rewl 39 ‘Bl ol a1 fqwaey T IR
AR et ¢ 7= &1 feqq ‘St Afeen R =o[ @10 &l Sal.RTi% ¢ 71 R:0¢ AR
FREHA Al 39 AR HUS FREFA FH HONA Aecdid g Jaid FHAE qE HH BT
M AR ATGAdl ATES FHled el SHREN. G 8]0 HEH fafay Iumiier Afea SiafeiEl SiawrssE
IRYE HTTRT Y A, A IRTRHS A HEEA FAT FAH A GRA BAAR ¢ HE &
feqq ‘SiTiaes Aiedll fRa@’ U S @S Eel Sl GHOgERE, [Aidd i deer S
MEHT T T qETEl % AoigarR Afeare fifiw, e, A @Eyeiael s
R T ARl HARAH ST A=l IURTATAT IS THEA Tl ASHT e

o. JafRs qew
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Al TIRTBOMER! T Afedl SeNtepdde! [Afdy udediay Jae 8l offd au Afedis

WO FqEE STIET ST HUAHEd dafee STSHT ofRd.

9.

2

3.

8.

FEEE R FENT o B, A [ FO A Aot Fearel e TEH STSE
XA FENT fohell HaQE HUAES! S feromen eree Ry .

HeaHR FEHIGE TEGH TS T AR TaT SEN Al FaEE gE HOAEe A
ST QAT BT A

EaSEl Higa® WEYH A FGEE, A ge AR Guh T4 X AN BEAh
A TEER 3.

Hed, THAIHE STEU AaXorel YR S AHLaEE Bl Gerqemag S
g A Ral Sd. Frl qROm A omeHigsararEl E A il Simdi
AT A HIHE G HIOAEC] HSAT Tl

. THAIEN "eh

;rrﬂﬁ‘l dia gl RUEGER]
. IR h -l
sl efy el 3TTOTT
. mrRresfe .
SIIeET AT TARIDI

ST JENT, AR HEl AT gehel ARE .

R

R

E]

TfecreAT HEaTe SENT, AEE AEerdl 9, Higad T Ao

a1 N, HGEE o HOAMO! FSHT Il

Sirear ST feare] dee A St . e, e, saser 8, e g
BIogrErSreAT Gl JEuTeAT o e JHIO T el .

Yol ST 301 B HHIOOME Aa SOl Jeude SEhdred SR e EiYe TEmEl JE
g5 HOERE] 3 ASHA FHR T A6, sl Jeuee FHeieae, TRRegsY
SR B STEUESY Al @M JGN, HTHEMC! HSAT ST

e 8 U HEa IR,

Silhs ‘AOTH’ YA YEUAEl gReh eI SOl QUi WieRadr el Y& dol S
el S A W B o, SE odE a@d e A WE @R, qAqD T4
Felld SACTOFERE IS AL & ASEX TIAI.

TN, AUR YAl FIHE FOAEE] AEWE TGS FAE WHe Rgd Ad. w@d=
qRER 39 el feaehe ARl TS .
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AT Afeared JUNTICHe Feei=n Ty Tedr G=mEd TS HEerad g a0 qae
gEyiEE HadEr] T gee REd A, e, TouE, [gmae ar famuRee givdid At
Fragmees @ amaer Regin Rl Sedn g 3T qreR T uSdl. rEyEe oAt onfdfe aRRerd
qEE 29I [ e afedien @e9rT 9 et & aael Afed IEsihda qErse IRemE .
TRAME fafqs sEREr dhicie aRRed, d@ufeq SfveRd, qe@E GRel ofr Afewrer  SEm
§. QST HikHios b

AT QIS TSUHSU D JEuIg Tl ARl HIC Hofeil e, Jureal Sqoag o
fofge awidia amikkl T &fex oEadl de9 diERE d99 SORl e S @ @,
FEEEEG] FEEX AW, ARAHE I THL Aeal 891 SAENh &G HE HCM. SFE Jad
qRArAT e & AR THIOT ® Sfdd Wal oTR.Women Business ownership index =
ARAER AR 89.9 o7 F@ia . X ol Iamel Sfeifie Samdia Afedial ST Ierene
Tefits (938 o), T (9R.8),3RH (82.2) I M.

I B W AR H, FeH Fedredl [AERIgER 29 ol Afeen dibeedE A’ oA

aH ¢

9.37. IR G © IEAYE AAF FHII qore, Qe g e e o seee g9, §<sY ooz,
R.ARAE SR R099.

3% 4. . (W) : TonH G A

8.qréN Sl 9 Feepvll [qeeHY ¢ TS ferer 9 aarereAn @A ¢ A SheE g, 9899

4 Female entrepreneurs — Wikipedia
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AfEe WerHtHuTHED Aiferdt WSOt AT Wi

1. 9% TAHTRS HIT0T
TETEHF eI, T STagah RTUTRIE Hello=eTd,
TR, 57 hieaTR

QRIS -

Information Communication Technology (ICT) is diverse set of technological tools and resources to
create, disseminate, bring value addition & manage information for communication. ICT is a mixture of
computer technology and communication technology.

Dr. Sansanwal says ICT means “ It can be defined as the use of hardware and software for efficient
management of information i.e. storage, retrieval, processing, communicating, diffusing and sharing of
information for social, economical and cultural upliftment.”

¢ d I & AIRd! GATOT dAATE I R 3eaEet ST . Fied ST Gl Fidge dqut 5T
31T T i @2 Fet SR, e T-aT 37T 37T Ao S G YT FAT SR, R Gl 2088
T STTIFAR Sooo TESIT HTT §¥o ek [ara THIT 378, FIge &8 T ReT TRha e GRarct W@ fieg=
o T AT 7T T GETFAIFH IS T T8 Gl 81 §aara & 3l 31 TUa GFTe. Jrar 37¢ 37T 728 1
T frehrarat et [HeaTert T8t 37 A6t a7 TgAieT ST QEeT AT Ry 39T SHEET 378 SR IRTETT
e et ] ST e, AT T, JieTarE greler, IRT FER, GYAT RIS FH1 ISR ST FIHTET 3GT
ferearea, STHs1ETE ST, ST ST, FHHCAT TIEH], SIHaT T2il 31151 Genees/ Sl et aai-eb Ineiges gt
TSI f3et 37. It Bl SSTETUNAYT Al = Frefehdcardl e gid. creTaaai=r 3 a1 . o
TRT 7% 3778 1 I TgGET TR SR [Tl e 3UeT e 5o a7 YR @RIERT HerTl SUErst
e FHIed AiceTT FXUATE TR 161 ST Tfecd! G- AIEeieal THIETET JUFIT TR GeTaiervTra] T Rl
FLeT AT [TER GeeTah, TR, SoATET G T STHTATR T Qe e 9uReed il 37Te.

Ha™ 7 (Key Words) : Aifedt oot o (ICT), wifget derdienor
wferet HUEOT SR AT

ICT is a scientific, technological and engineering discipline and management technique used

in handling information, its application and association with social, economic and cultural matters
(UNESCO, 2002). ICT stands for Information and Communication Technologies. ICT is a part of our
lives for the last few decades affecting our society as well as individual life. ICT which is now broadly
used in educational world. Teacher, Student, administrator and every people related to education
are popularly used ICT.

Y, TifecleT YASTIR 0T, Hifgee VRAROT YT ST STere GHIET e, J.Aque T JErst = Tefseet

fear’ & ST Shell oM. S TASTHE Yedeh TSedIa! Wifed! dosrer a1 €13 oIl 318, ae Higdr
3.
wfeeT eI et

Empowerment refers to the abilility of people to control their own destinies in relation to
other people in society (Mason, 2005)

There is no universal definition of women’s empowerment as factors such as socio-cultural,
geographical, environmental, political and economic, as well as many other aspects of countries and
regions, influence it.
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Kabeer (1994) offers a definition of empowerment as: the expansion in people’s ability to
make strategic life choices in a context where this ability was previously denied to them.

According to the World Bank (2008):

Empowerment is the process of increasing the capacity of individuals or groups to make
choices and to transform those choices into desired actions and outcomes.
So, one definition of women’s empowerment could be a process that gives them control of power
and resources, and changes women’s lives over time through their active participation in that
process.

HigeT WeriRiomean fafay sameaiee Afeeie Qe ot "Higen fhar Afgct=n g™ I
AT &THAT SIS Helf S, YR Y, T SUcTsd e <01 At SeHH Samevdrd o=t T o
JT 3T TEUTT IS

AfEeTIoaT WeAHIHYUTA Hifee! HHSUT T SfHet
TS Hifee THUTOT TAAAT AR F FETHRRT o HigoT FFHIHROIE 379 STeAHAHTR Higetm

?) TATAHTIIH/ ATEH HAHIHTUT AT feTahT -
JMIANEGS AT AT 3Tk YhReal el IUCTed AT 3. 331 Training in the use &

design of computer application, Media Communication, Electronic, Print, Visual and audio, Typing,

Online marketing, Farming, Trading and crafts production. There are plenniful possibilities for ICTS to
improve women's economic activities in the fild of trade, governance, education, health, crafts,
employment in formal as well as informal sector. Small business, teleporting, flexi time work.

ATTATOY BTal B Jdel fhesar e HRITH! MR a% Hlal TRET] T ST SIRIUTEREe
HTET T ST ATOR FHT Bl o T,
() v =aa

SIS e TERT e SFerd & Yl . SIEXoNe WIRaToaTe-TeaT Srere fosht s
TER! FINEE o holl 9 ISR adl et d fhHd Ameehten {5l 9 e el o UHe Jore
THRE T WEShT=AT HETUITHTO a7 S SR ST UReH, HRSRA Tigaddl deiiel AT ST Jeang
fHeserdT A5eT. Whats app SR 39T SHERHTETHE SaX 3 Aot GEHT o B Jeat.
(R) Out soursing, Teleworking and Teleserviecs

ferafen & omfed anTed AieoliAT HH FRUAEN GY Hid Gl STR.WEAT UV UH.2Laq
TR, HIATES hU=eaT Wieeqdex o Aigeie FHTouT Uehal 3TEId.¢ &1 & Hieo WeTHiehume! N
3R
(3) Data Entry

OTRTET Heaieh &1 ST |6 SeaT ST HIERiAT G9 Hiel AN 31 STel Ul hivardrel 381.6q
SIS HIETTHT FHI0T St 378
(¥) @d VR T AGQTT Tt
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(&) R fawae Arfee o iaar wiqo

I e TR SISt ¢ SERTdTer SR Rrehetea HigetiAT @ietiet Gt Suetsy TR
R) TIRITOTeh o HMEATEAT et

R) FHRIR GIRUITAT Tt

3) ¥ 9 S AR 9o

%) AT 30T ARSI

W) FHIHOT-AT T AT STER 0.

&) =TI B F TAl-

TR qUT Y2 WITTeiter Tiett & Srastet
%) HIt 3TRI Hell ST0T oTeT Geare T,
R) 37T HIEReATe QST .
3) Frremart 9.
%) Tt SeAT0Teh Gfere a1 TR S Headd.
7 SR 1T Fo HieetT FETHIHIUT AT 0T IRT TR, T8 WoIeT TSl WO T 3iTed 3.

qHRY

ST TR AEXIT0T 6 HigeA HETHIHOTCAT Sehel 3ol Ad. SIS SRS dich, HHTUEHT
TR ISR ST RO GRET TR 37, T8 STiedd &Ere Ofeetie el SR Shesdamt weei
.
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WRATAT AiEeT STMIAREHAHT T ™

(TH.U.,TH.Tg. U4, fifet. diw=. €.
T, S e S et Hetferer,
(h.ug.a Tr.ue.) Ye-Rrmer, o fermer, f.ame,

qrn

8. T T [AFART, A JEST FHAERT L & IR HIeT SPATOT TISTT-L, fART-IL,ON-AT T GAAE, T
TIETETE Fet a7 GqURSTIdiE ST =1 e e RTeToman SHoreT Serr et 767 a2 AT, Tar-rae
TR F6 Rt (AT o, YRarar fowrg 3 Rreyone] SiacaT 378, oidr GIvET a1 YRArr M wST
T, AT Tegi Il BT I RIS -1 [Eaiet YR 378 & FHoT e el e,
o7 ST ST Feed AleeTT TefEvard %, social Engineer / forsrehree FHfve, crareiaraegol gaiE
RIS eI 376, Tl Gl . TrgT FerqT FIa crieT U J18c7 3T67c FIGER AT IT7ed Siret
ST 1 GFERGT  SHFIAT AR, wAE a5 G S @ U FORT  ISEF GAR 813-7 Hieoar Tl JeTahia
SITIISTT 9T AT BT

& I
IR VETER, IR IeeTeh  Afgetel Ui ----Afetdl JorRa -l ------ 3T ---
AT q ---3RH -~ HE HUAA -~~~ WA/ FE -~~~ A e/ 3@ ---- Aigerrs

TR -
VRS T 28 TR A,
IIeE ATEAT A, TAA T AT,

Aot THfHT THSIAT SHehHe Terd, Fofd, &Y Al sd. Aieetiet @ UfaHT aaRerd T
TR/ JESI STEEERA ARl /aieto  STafeta 3Tad Aieet a1 Miad! JurTehs  STEdr. Suedt Heara
RHT IFHA. Yedlsh Fellcl AeAhS AR, AU Uifged ST, A1 T il Aiere feeter efen
SEREA! 3T TN Tl e AN WReAT THNTHARA Aiectigel IRaE SehRMER qRdE
THREAT TR IR HE! AT

STHTOT FTRTT STERTL IS I ATEY, TeA=1 TILGHTT A0 qieel e ATe eIt Uedieh Higet
HfFTTATE SO SENTS! ST, e SWOT Analysis &6+ T forehrar=am G4t el uiiesid SRR
TSN TRl SR &-31 BT U] AHehEsT 9-7 B ATl Hieeti=T Aieel STHUATSNEe <Ae e, T ga
ZTHUT, EXTETR SHIQUL, AT SETaol, WoATuararg sfed 39, ARETS 0T, fForar Te9nt &&= Eol, The
TS, STETERT-A SETd0, ST I 6 HOL,UIee STehR FHul, BRIeR Hietehieasn T8, T = TRER
TN §FF GO, I A3 AT, TANS ARG Hkl THBvaTe [eamamR 37k 3T 3.

3T 7, AT, B, G0 B 3T Ve AlecT eATHETHIehRoTeed Hidl 311 0T SRaraaiectiean JHrean
TR TR Gierd. foan SmE drefadid o JEayee 9asd a8\ ST 96 Sard.
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AT TF IAMT S EE M ol dosielRsl  HESTel  Sednmedt ]y ger Aot
TEARIRIY o SAAAATTHAY Hiererd | & I Ovemhd oM e 37 AN O] S
I T BN ARSI FATAT Il Hall, 31ReR. TRIRTCATRR ST ¥RR & HAral URER Haey Faior e
IR FAH el W07 3707 AATel IRRE SISU/S[2 (a0 TUs ATERT. STeRIrel IRAdearel ST
FrevgTEl FAl WU AFREAAMENN  WRA Aol Rl At e 2T e
THIHATITE . SR UTdRIER gkt THTe 0T Fared STl 9 Beat.

FATENETEH! FHRURAT o UM A 33-7 T 034 A IRA THRAT @R % el

GelfyeRT d-amTTETy/ AR STRaErTe Soedrdel IS-RTeST Jefiersh. etk v
AT Hella=NeraTd e Ual Shiakd STA! e hicsTHe e S1.21.U8. &1.08. 3 TH.US. WRIeTomeai
TS 3RS Trferehy/IeeR SefavaTe T qU7 et 3T, 3T e 3Tk forenell fafeare et shicrst, shoe e
YT ST ST TR JEIeT Mol TS sher MRATe J9Ra ATRIh T 3. IUME HTelt SR
R0R0TTATIT JRATAT HETE IHTGUITHATETaN el SUeTdIerard [desHTeT Yol ATRId,g I heles A=
AT L. I FHicaTR TRITEA AR AR AR STk ok 3T (3o 3t Tedt 4 a9 qo
3R TR & o \o SSTAIe o fafarer STiea fSshToll SRet ST, e o1 3THeh SATeRe, RIR, o,
T AfeeT B 3T

TR-TF SIAT T AT AE ITTRT TTemTe Fofl fomeraedd  gefovare s el 378,

HigctreaT AT IqeT FURT AT/ 3@ TR AEeT AT SEeTd AT, e=Tgal ATel e
SAUATER fehall Fol-aTel 19 AT HEeAT STIel 3@ S0t SIS SheaTel TReT 3T
3ITTST FHUT T Iehel TG ATATYAT AR FHE TATI0! T AT TR 0T ST ATl o AHeR A e

AIEET Teh STaT SR/ STAET Toeft/ ST HI STUATEIS! We:eR Aad B aerduit e Wreu! faeted
MR AT TR AT TSt S=Tga ol ShiomieR] T, hivTeNag, 31T, STST 319 31ies@ = i
WA 3 HEH SAUATER A ;.

Higcti™ HNER TS TR TESE0/He foaRge FHER 39 TEH ged 318 o 3ol

Afgctrean Folt STUvlel Jafekeh ST/ Hecqul UPRT T STISAHe =Tl 57 Heca 31ad fadsh
TliAe! Heed Basie det eTHaRe! STALer-THeR STSIRITHT Afsietr! ardieT .

Aigcti=l W 3fies@ TqF el U 3T TN, 39 S SRIae @d:dl 3@ a4
FHEaTT TS HIETAT AT [0 72/ 3R I3 72 T3NS FHIIH SIS STH ST

3TRRT TlEetT W= R [aREesT ZTehed HEaIS! heledl AN hHd SfsTTe HHiEs
AietAT TeaTad Bidl. SEMaAd aled BV el Aol @™ i /[EsiieE e ot
TEART. T HiEel I TEaTe SER % Yo TR HRATET e TeheraT o 2.
TeTETETe ST fore feelt et ------ AT FeaTer, e fHeag

TN T 39 R, 88 9 UgIqH=aT SHelluli=T,uRvl Sieadie fthe - SeifsTehT Afget
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ST WU el Al 31,
IR a7 Hearacare e gt e
TfeeAT SEISTRIAT TGS HATT HIFTCd U i
T -

2. e TICT : ST FASEehs, 5Td HogR JehTeH, AR, - 2023

. ERAIS HG. : VeIvIeh foERE, YR o U, @ Ve AR - S 008,
3. Tels fasarg : e, FrmeaTs, AT Wehrer 003

. TG : ToTeqor HehmoT, 71 R0%%

W. G : ToTeToT T, STt R0%&

& TISTIU : HHIS T 0200
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